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Four- Color  Comic  Advertising  Shows 
Amazing  Growth  Since  1931 

Figures,  Compiled  for  First  Time,  Indicate  Volume  Near  $9,000,000  for 
1934 — Trend  Is  Fascinating  Chapter  in  History  of  Promotion 


For  many  years  three  kettles  of 
thought  had  been  brewing.  Then 


By  BICE  CLEMOW 


Hearst  advising  against  the  sale  of 
colored  comic  space  for  continuity  type 


on  May  17,  1931,  Fate  poured  the  readership  m  any  other  restless-Ralph  Starr  Butler,  energetic  ^^.^3  not  destined 

three  stews  into  the  mixing  pot  from  advertising  director  tor  General  success  and  might  react  to  the  dis- 

which  1S8  American  Sunday  news-  Corporation  in  the  Park  Avenue  the  Weekly.  ^  When  it  was 

papers  scooped  $9,tKK),0(JU  in  colored  l^aos.  like  the  aroma  of  tasty  Postum  building.  Mr.  Butler  s  Grape  sold  he  was  not  hearty  in  his  approval, 

comic  advertising  revenue  during  1934.  to  the  second  kettle,  which,  lor  Nuts  were  in  a  discouraging  \\ay  early  j.  Coniic  Weekly-Puck  income 

This  figure,  never  before  segregated,  purposes  of  the  history  of  comic  ad-  m  31.  Considering  the  fact  they  were  advertising  ap- 

was  calculated  this  week  by  Editor  &  vertising,  is  Mr.  Hawley  Turner  erst-  the  highest  priced,  smallest  packaged,  preached  $2,000,001),  it  is  estimated. 
Publisher  from  figures  supplied  by  75  "Iiile  advertising  agency  partner,  more  out-of-the-ordinariest  cooked  cereal  on  gut  back  to  a  final  bit  of  history: 
papers  representing  597o  of  the  Sunday  recently  of  X.  W.  Ayer  &  Son,  and  the  market  their  sales  had  held  up  sur-  Grape  Nuts,  with  virtually  every  penny 
papers  selling  four  color  comic  space,  finally  of  the  Hearst  Comic  IVeckly-  prising  well.  But  they  were  going  of  its  appropriation  in  comics,  rose 
The  remaining  41%  was  figured  on  an  I’uch.  As  partner  in  an  agency  hand-  down — consistently.  Virtually  every  re-  steadily  to  the  end  of  the  year.  Ralph 


Group  No.  Circulation 
Papers 


1,301,294 


Number  of  Pages 


Dollar  Value  to  Newspapers 


$175,518 


$181,421 


equal  basis  when  - ^ - - -  Starr  Butler  smiled 

the  similarity  be-  r  *0  *.•  i.**  t  broadly  colored 

tween  the  linage  in  Figures  ShoW  t»rOWth  Ot  ComiC  bection  Advertising  In  Dailies  comic  advertising 

all  parts  of  the  -  ■  ■—  — — ; —  — ■■  .  had  come  to  stay. 

country  was  dis-  ij  -v  i  r  n  i  rk  n  i  .  iv’-  Grape  Nut  sales 

covered.  Actually  ^.  .  .  Number  of  Pages  DoUar  \  alue  to  Newspapers  had  become  “Very 

153^19^0' in  col-  Croup  No.  Circulation  !| - ; -  —  very,  very 

orild  comic  adver-  ‘  1933  1931  That  record 

rising  revenue  in  has  been  repeated 

for  by  S?r'^75  ^  1,301,294  32H  159>^  153^  332K  $37,262  $175,518  $181,421  $378,690  Poodf  Tr  o^u  s 

papers.  U  ,9  776,529  .  102  421K  .  22,338  923,085  JJgdS 

From  nothing,  so  meaumi. 

S  ®$?WO.OTO^^iS  ^  5,516,7.55  187  1173  1547  2108  176,000  1,004,000  1,456,000  2,084,000  gut  chStTs'bS 

1«34,  through  the  D  11  986,248  .  374  655  .  288,820  400,425  He^'stltel 

ciilhest  days  of  comics,  ne  states 

our  economic  his-  E  11  5,629,471  .  263  500  752^  .  593,500  991,662  1,535,720  ’r”gh 

‘  ry,  is  literally  a  ,  ^  eumivs 

jp,  skip  and _ _ _ reader  interest 

ump.  It  remains  Totals  75  14,210,297  219K  1595>^  26751^  3653  $213,262  $1,773,018  $2,880,241  $5,321,920  fve^age  for  edi- 

o-Jy  for  the  figure  -r.-r,,  ^^^rial  comics,  but 

fields  to  compute  ^  ^ 

the  percentage  of  Total  number  of  papers  quoting  rates  on  four  color  comics  is  188,  representing  circulations  of  23,943,049  out  of  a  total  does  not  go  oyer 

gain.  circ^ations  for  all  Sunday  papers  in  the  United  States  of  26,544,516.  Thus  above  figures  represent  59%  of  the  total  50%  among  adults. 

But  about  the  available  circulation  in  four  color  comics.  On  this  basis,  which  is  calculated  by  those  in  the  field  as  accurate  within  a  The  lowest  hovers 

kettles  which  had  close  degree  for  the  field,  the  dollar  value  to  all  newspapers  carrying  four  color  comics  has  been  in  the  following  vicinity:  around  20%,  which 


equal  liasis  when 
the  similarity  be¬ 
tween  the  linage  in 
all  parts  of  the 
country  was  dis¬ 
covered.  Actually 
$5,321,920  '  in  col¬ 
or^  comic  adver¬ 
tising  revenue  in 
1934  is  accounted 
for  by  these  75 
papers. 

From  nothing,  so 
to  speak,  in  1930 
to  $9,000,000  in 
1^34,  through  the 
ciilliest  days  of 
our  economic  his- 
‘  ry,  is  literally  a 
)  p,  skip  and 
ump.  It  remains 
o.Jy  for  the  figure 
fields  to  compute 
the  percentage  of 
gain. 

But  about  the 


5,516,7.55 


5,629,471 


Totals  75  14,210,297  I  219K  1595>^  2675>^  3653 


1,004,000  1,456,000  2,084,000 


1,535,720 


$213,262  $1,773,018  $2,880,241  $5,321,920 


been  simmering 
away: 

In  the  first  place, 


1931— $361,461;  1932— $3,005,115;  1933—14,881,764;  1934— $9,020,203 


is  considerably 
higher  than  the  av¬ 
erage  in  other  dis- 


Dr.  George  Gallup,  whose  up-to-date  ling  a  large  share  of  the  movie  ac-  medial  measure  had  been  suggested,  play  advertising.  In  1931,  when  comic 
reader  interest  survey  is  released  with  counts,  he  had  seen  millions  twirling  tried  and  rejected.  Grape  Nuts  adver-  colored  advertising  was  still  in  its  pre- 
this  article,  had  been  figuring  by  day  and  the  turnstiles  at  the  tracks,  more  mil-  tising  appropriation  was  being  spent  in  historic  period,  Emery  M.  Ruby,  direc- 

by  night  in  his  University  of  Chicago  lions  gladdening  the  movie  box-office,  the  traditional  manner.  Mr.  Butler,  tor  of  the  department  of  journalism 

study  as  to  the  best  method  of  checking  but  only  few  moseying  into  the  churches  wanting  a  change,  didn’t  know  just  what  at  Drake  University,  made  an  objective 
reader  interest  in  various  departments  of  and  libraries.  it  would  be.  Then  Mr.  Turner  dashed  analysis  of  the  reading  interests  of  1,001 

the  American  newspaper — a  pertinent  in-  Why?  he  had  asked  himself.  And  into  his  office.  He  told  his  story  school  children  in  the  comic  strips  ap- 
quiry  which  he  felt  the  newspaper  had  he  says  the  answer  came  echoing  back  snappily,  he  went  into  ecstacies  over  the  pearing  in  the  Des  Moines  Sunday  Reg- 
been  negligent  in  making.  across  Broadway:  “Movement!’’  That  diving  girl.  Mr.  Butler  was  obviously  ister.  Two  paid  strips  running  in  color 

He  had  finally  evolved  the  Gallup  started  the  pot  boiling.  He  learned  impressed,  even  if  the  price  for  the  at  that  time  polled  63%  readership 
survey  method  of  interviewing  a  gener-  that  an  experiment  on  two  children  Comic  Weekly-Puck  was  $16,000  per  among  boys  and  girls,  a  figure 
ous  _  cross-section  of  the  circulation  of  from  each  state  who  were  called  to  page  and  Mr.  Turner  could  sell  no  only  slightly  below  some  of  the  least 
a  given  paper  as  to  how  much,  or  lit-  Washington,  D.  C.,  for  the  test  showed  smaller  units.  The  deed  was  done,  popular  editorial  comics.  This  popu- 

tle,  of  each  story  and  advertisement  that  the  youngsters  who  had  been  General  Foods,  conservative  withal,  went  larity  was  _  also  recognized  as  malung 

each  person  had  read.  By  a  tedious  taught  one  subject  for  two  and  one-  to  the  circus.  comics  an  invaluable  circulation  builder 

but  valuable  method  of  computation  he  quarter  hours  in  the  routine  book  The  comic  treatment  had  been  applied  and  potent  factor  around  which  to  ar- 
able  to  tell  the  editor  and  adver-  method,  learned  607%  more  about  the  before,  notably  by  Lever  Brothers  in  range  promotion.  This  vital  phase  of 
tising  manager  of  each  paper  in  ex-  same  subject  in  15  minutes  through  black  and  white ;  there  had  been  sporad-  comics,  can  only  be  mentioned  here, 
Wly  what  percent  every  line  of  ty;^  visual  education,  the  showing  of  pic-  ic,  isolated  attempts  at  using  the  colored  Testimonials  in  the  field  of  colored 
in  his  paper  had  been  read.  For  this  tures  which  were  so  arranged  that  they  comic  section.  Few  papers,  if  any  out-  comic  advertising  are  relatively  rare, 
survey  he  asked  a  pretty  penny — which  led  the  eye  to  inject  motion  into  them,  side  Hearst,  even  had  rates  for  their  Some  advertisers  have  found  a  good 
many  publishers  were  anxious  to  pay.  This  was  but  another  evidence  to  Mr.  comic  sections.  So  it  was  that  on  May  thing  which  they  are  unwilling  to  pub- 
«Vecially  after  they  had  checked  the  Turner  of  a  fundamental  truth— news-  17,  1931  “Egbert  Energy”,  a  bit  banal  heize  because  of  the  value  of  the  status 
securacy  and  dependability  of  his  sur-  paper  advertising  needed  more  motion,  and  not  too  comic,  was  born— the  first  Quo.  Others  are  held  back,  like  Lever 
wy  work.  Dr.  Gallup  had  discovered  He  then  concocted  the  historic  strip  continuity  type,  four-color  full  page  Brothers,  by  the  traditional  conserva- 
many  disappointed,  scores  of  illuminat-  sequence  (see  page  4)  which  easily  comic  advertisement  in  the  form  we  tism  of  big  business.  A  few  have  con¬ 
ing.  hundreds  of  commercially  valuable  persuaded  the  eye  to  give  it  the  effect  know  today,  sented  to  make  known  their  results, 

•ecrets  about  the  papers  on  which  his  of  movement,  of  diving  action.  Take  Dr.  George  Gallup  had  nurtured  and  some,  like  Wm.  Wrigley  Jr.  Company, 
JOrvey  was  conducted.  But  nothing  was  any  one  of  the  scenes  from  that  strip,  emphasized  the  opportunity  for  it;  consistent  users  of  black  and  white 
more  striking,  as  may  be  seen  by  refer-  Mr.  Turner  enthuses,  hold  it  apart  from  Hawley  Turner  had  used  his  back-  comic  space,  preferring  to  point  out 
oxe  to  the  chart  printed  in  connection  the  rest  and  see  how  lifeless  it  is — how  ground  and  given  the  idea  specific  ap-  that  “Possibly  the  best  evidence  of  our 
With  article,  than  the  unbelievable  70%  like  the  stereotyped  illustration  in  the  plication;  Ralph  Starr  Butler,  gracious,  faith  in  comic  pages  is  the  fact  that 
■terest,  by  both_  men  and  women,  in  average  swimming  suit,  or  swim  book  lucky  chance-taker,  had  supplied  the  our  copy  appears  in  them  every  day.” 
the  colored  comic  sections.  It  must  advertisement  I  Put  them  in  a  sequence  money.  During  the  course  of  the  growth  of  col- 

Jie  overlooked  that  the  opinions  of  down  the  side  of  an  ad — aha!  he  had  itl  One  pertinent  sidelight  is  that  the  ored  comic  advertising  from  1931  to  1934 
Quldren,  who  sometimes  showed  a  96%  So  he  trundled  over  to  where  pot  New  York  office  of  (2omic  Weekly-  the  Comic  Weekly-Puck  has  carried  copy 
^^rship”  in  the  comics,  were  not  in-  number  three  was— well,  not  quite  boil-  Puck  had  just  received  a  two  or  three  from  over  40  major  companies,  includ- 
are  not — in  the  Gallup  sur-  ing,  not  exactly  stewing,  but  at  least  page  telegram  from  William  Randolph  ing  over  60  products.  The  comic  sec- 
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Editor  &  Publisher  for  February  9,  1935 


The  historic  diving  girl  sequence  which 
was  used  to  sell  the  first  four-color 
continuity  type  page  ad,  opening  up 
an  overlooked,  or  at  least  neglected 
field  of  newspaper  advertising  revenue. 
The  explanation  of  how  this  sequence 
was  used  to  sell  the  advertiser  on  the 
need  for  putting  movement  into  his 
copy  is  told  in  the  accompanying 
article. 


tion  of  the  Metropolitan  Sunday  News¬ 
papers  had  five  advertisers,  promoting 
10  products,  during  1931 ;  13  companies 
and  16  products  during  1933;  20  com¬ 
panies  and  23  products  during  1934. 
Similar  increases  are  expected  during 
1935. 

An  independent  survey  by  Dr.  Gallup 
on  one  ad,  run  once,  conducted  in  the 
Gallup  method  described  earlier  in  this 
article,  with  calls  being  made  to  radio 
owners  coincident  with  the  broadcast 
of  the  program,  showed  the  following 
to  be  true: 

Radio  Listening  Audience. ..  .1,748,122 

Cost  per  thousand .  $7.33 

Magazine  Ad  Noted  by .  453,000 

Cost  per  thousand .  $8.16 

Colored  Comic  Ad  Noted  by. .  1,269,000 
Cost  per  thousand .  $7.17 


name  of  the  advertiser.  The  low  cost 
per  thousand  for  those  able  to  identify 
the  name  of  the  advertiser  in  the 
colored  comic  has  since  been  one  of 
the  strongest  selling  arguments  em¬ 
ployed  by  the  groups  and  independents 
in  tlieir  ambitious  drive  for  more  ac¬ 
counts.  It  was  pointed  out  that  in  this 
survey  the  time  and  talent  for  radio 
and  space  and  mechanical  charges  for 
publication  are  included.  Dr.  Gallup’s 
summary  on  this  one  product  was  that 
the  radio  cost  25%  more  than  the 
colored  comic  ad,  but  produced  only 
40%  as  many  who  could  identify  the 
sponsor. 

Letters  to  comic  section  managers 
from  advertising  heads  of  many  cor¬ 
porations  have  stressed  the  value  of  the 
sections  in  stimulating  interest  among 
the  trade,  a  thing  regarded  of  equal 
value  with  stimulation  among  con¬ 
sumers.  The  “human  interest”  appeal 
of  the  comic  advertising  has  proven  of 
definite  value  in  making  the  retail  out¬ 
let  conscious  of  the  advertising  l)eing 
done  by  the  manufacturer.  This  is 
traced  by  the  advertisers  to  the  high 
readership  of  the  comics  by  children 
and  adults.  They  tell  stories  of  big 
retailers  who  have  been  prompted  to 
put  in  a  certain  line  of  merchandise 
through  having  members  of  their  fami¬ 
lies,  and  friends,  call  their  attention  to 
colored  comic  advertising  being  done 
by  the  manufacturers  of  that  line. 

In  the  vital  field  of  sales  results  and 
coupon  checking  here  are  some  sig¬ 
nificant  instances; 

A  Ralston  Wheat  Cereal  page  ad  run 
a  limited  number  of  times  in  the  comics 
Feb.  19,  1933,  drew  175,000  box  tops, 
lepresenting  sales  of  that  many  pack¬ 
ages  of  the  product,  in  the  ensuing  three 
months.  The  Ralston  company  revealed 
that  its  sales  increased  24.1  per  cent  in 
February,  46.9  per  cent  in  March  and 
42.9  per  cent  in  .April,  over  the  pre¬ 
vious  year.  This  performance  was  re¬ 
peated  in  the  fall. 

In  1932,  Dec.  25,  John  H.  Woodbury, 
Inc.,  published  a  color  page  in  the 
comics  making  two  offers,  a  free  bar 
of  soap  and  10  cents  for  a  kit.  Total 
coupons  received  numbered  36,446, 
22.557  of  which  enclosed  the  10  cents. 

A  half-page  Puffed  Wheat  and 
Puffed  Rice  ad  by  the  Quaker  Oats 
Company  pulled  a  reputed  total  of 
219,134  box  tops  in  the  first  eight  days. 

Records  for  75  papers,  indicated  in 
the  chart  with  this  story  (including  in¬ 
dependent  as  well  as  group  papers) 
show  that  for  59%  of  the  circulation 
(14,210,297  out  of  23,943,049  with  four- 
color  comic  section  space  for  sale)  the 
number  of  pages  used  by  advertisers 
jumped  from  219)4  in  1931  to  1595)4  in 
1932.  From  2675)4  in  1933  it  rose  to 
3653  in  1934.  Dollar  values  are  indi¬ 
cated  in  the  chart,  hut  it  must  he  borne 
in  mind  that  from  the  $9,000,000  figure 
must  be  subtracted  nearly  $2,000,000  in 
agency  discounts  and  liberal  allowances 
for  group  purchase  or  individual  con¬ 
tract  purchase.  Most  of  this  $9,000,000, 
comic  section  advertising  managers  say, 
has  been  drawn  from  media  other  than 
newspaper  black  and  white  sections. 

It  is  a  striking  fact  that  the  unit-of- 
circulation  income  from  colored  comic 
advertising  last  year  was  38.5  cents  for 
members  of  groups,  and  37  cents  for  in- 


Dr.  Gallup's  summary  of  his  interviews  covering  newspapers  in  some  20  citiei, 
indicating  the  varying  degrees  of  reader  interest  in  the  different  sections  of  tlu 
newspaper.  This  up-to-date  version,  showing  a  continuing  reading  of  the  b««t 
comic  of  68  per  cent  of  the  men  and  71  per  cent  of  the  women,  again  emphasiset 
the  opportunity  which  was  seized,  as  a  result  of  studying  Dr.  Gallup’s  first 
surveys,  hy  an  enterprising  colored  comic  section  manager.  Dr.  Callup  pointed 
out  particularly  the  high  readership  on  picture  pages  and  oddity  cartoons. 
Perhaps  these  suggest  additional  sources  of  revenue  in  newspaper  advertising, 

he  points  out. 


dependent  papers  selling  their  space  in¬ 
dividually. 

Thus,  for  example,  if  a  paper  is  an 
average  group  member  with  100,000 
circulation,  and  sells  colored  comic  space, 
it  should  have  realized  about  $38,500 
gross  from  that  source.  If  it  is  a  paper, 
also  of  100,000  but  selling  its  colored 
comic  space  independently,  the  gross 
should  have  amounted  to  $37,000.  Op¬ 
timistic  estimates  are  that  this  year 
those  figures  may  he  iiKreased  as  much 
as  40%  over  last  year. 

For  the  added  value  of  color,  move¬ 
ment,  preferred  position  because  of  the 
physical  limit  on  the  number  of  comic 
pages,  novelty  in  appeal  and  all  the 
other  acknowledged  benefits,  newspapers, 
in  the  rush  for  space,  have  asked  only 
16%  increase  in  rates  over  a  black  and 
white  page  in  the  same  Sunday  papers. 
.An  Editor  &  Pi  blisher  survey  this 
week  showed  that  in  the  188  papers  pub¬ 
lishing  four  color  comic  sections  on 


.Magazine  Actual  Readership..  97,000 

Cost  per  thousand .  $37.00 

Comic  Actual  Readership .  9^,000 

Cost  per  thousand .  $9.11 


Radio  Identified  Sponsor .  452,000 

Cost  per  thousand .  $28.32 

Magazine  Sponsor  Identified..  302.0(X) 

Cost  per  thousand .  $12.26 

Comic  Sponsor  Identified . 1,134,000 

Cost  per  thousand .  $8.02 

Dr.  Gallup  emphasized  that  this  was 
the  experience  of  only  one  advertiser 
and  could  not  be  generalized  upon, 
although  the  product  was  an  ordinary 
one  and  the  copy  was  of  the  generju 
nature  used  in  other  colored  comic  ad¬ 
vertising.  He  has  not  revealed  the 
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Sunday  a  full  page  of  colored  comk 
space  can  be  bought  for  $108,030.12.  For 
this  same  23,943,049  circulation  a  black 
and  white  Sunday  page  may  be  had  at 
$93,624.04.  The  increase  in  price  made 
by  independents  for  color  comic  over 
black  and  white  is  only  18%.  These 
figures  are  based  on  the  assumption  that 
Comic  Weekly-Puck  is  $16,000  a  page, 
which  is  not  the  case  since  the  Feb.  3 
issue  when  Mr.  Hearst  ordered  the  sue 
changed  to  tabloid  and  raising  the  old 
half-page  rate  (approximately  same  lin 
age  as  tabloid  page)  from  $9,000  to 
$10,000. 

Following  the  lead  of  Comic  Weekly 
Puck,  a  group  of  11  Metropolitan  Sun 
day  Papers  banded  together  under  that 
name  in  1932  for  collective  selling  of 
space,  although  any  paper  may  still  b« 
bought  separately.  Two  other  groups. 
.Associated  Newspaper  Color  and  Na¬ 
tional  Color  Comic  have  been  organized 
since  that  time.  National  embracing  a 
group  of  smaller  Sunday  papers.  An 
organization  of  the  Chicago  .4mcricm 
and  the  Nezo  York  Journai  for  the  pur 
pose  of  selling  their  Saturday  evening 
colored  comic  space  as  a  unit  was  ef 
fected  last  Nov.  24,  and  started  selling 
space  Jan.  1,  1935,  with  six  pages  in 
that  month. 

With  Puck  at  tabloid  size,  the  num 
her  of  the  smaller-sized  comics  has 
risen  to  25  out  of  18.  Of  htese,  five  art 
in  papers  which  are  entirely  tabloid 
Since  the  first  of  1932  space  in  half  pag« 
and  quarter  page  size  has  been  available 
in  most  of  these  papers.  Strips  along 
the  bottom,  with  only  a  slogan  on  trade 
name,  seem  to  he  on  the  way  out. 
the  188  papers  23  will  not  accept  strips 
17  will  accept  them  in  black  and  white 
only,  and  five  do  not  indicate  any  regu 
lations.  Tabloid  size,  permitting  > 
greater  number  of  comics,  thus  making 
(Continued  on  Page  26) 
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TRIAL  OVERPLAYED?  EDITORS  DIFFER 

Some  Say  Public  Interest  in  Story  Warrants  Use  of  Great  Space,  Others  Strongly  Criticize  News¬ 
papers’  Treatment — Court  Officials  Blamed  for  Excesses 

Has  the  Hauptmann  case  been  over-  cularly  offensive  display  of  egotism,  conducting  a  sideshow  ballyhoo  or  start.  Readers  want  it  all  and  that  just 
played  in  the  newspapers?  Is  the  Ihey  have  effectively  lowered  public  political  campaign.  about  proves  it  the  best  sustained  storv 

press  guilty  of  the  oft-repeated  charge  re'i>cct  for  the  bar  and  the  conduct  of  -  in  years,  no  matter  what  some  moral- 

that  it  hipi)odromes  spectacular  court  judicial  proceedings  in  >i.ew  Jersey.  To  “SIDE  SHOWS”  PART  OF  DRAMA  izing  editors  may  think.  Some  paper*, 

cases,  giving  readers  a  perverted  view  a  full  reiwrt  of  the  trial,  and  reasonable  CLt:vEi..\XD  Roik.ers,  editor,  Brooklyn  have  been  trying  the  case  out  of  court, 

of  the  evidence  and  presenting  an  opera  photographic  liberties,  no  reasonable  (X.  Y.)  An'/y  iftn/Zc— The  transcendent  but  that  cannot  be  helped  as  long  as 

bouffe  picture  of  court  procedure?  person  would  object.  Intelligent  per-  pytjiic  interest  in  the  Hauptmann  trial,  lawyers  love  publicity  and  some  editors 

Have  the  newspapers,  carried  away  sons  must  lament  that  tliis  serious  and  opinion,  fully  justifies  the  exten-  twist  the  truth  to  look  like  dollar  signs. 

by  the  .spectacularity  of  the  event,  been  important  action  has  been  made  to  jpace  being  given  it.  Some  aspects  - 

guilty  of  editorially  judging  incom-  siiiack  of  the  circus.  of  the  case,  and  especially  the  state-  COVERAGE  JUSTIFIED 

plete  evidence,  belittling  some  testimony  .  ments  of  lawyers  made  out  of  court,  E\rl  Sowers  managin'*  editor  Kick' 

and  making  a  smashing  display  of  other  GREAT  INTEREST  ON  COAST  ,„ay  make  the  judicious  grieve,  but  the  ( Va  ) 

testimony,  regardless  of  their  compara-  \\  Ch.vndliui,  managing  editor,  hippodroming,  so-called,  is  in  the  the  Hauptmann  trial  has  been  made,  a* 
tive  bearing  on  the  case.  Have  inter-  l-raihisco  Chronicle— The  Haupt-  -American  tradition.  It  may  be  deplor-  f  anticipated  into  a  three-ring  circus 

views  with  witnesses  and  the  loquacious  mann  case  undoubtedly  continues  as  a  able,  but  so  long  as  there  is  no  injus-  but  not  by  the  newspapers  which  hav< 

attorneys  on  both  sides  caused  undue  i.e^t  seller  as  it  has  been  from  the  tice  the  side  shows  may  be  regarded  come  under  my  observation, 

pryudice  or  sympathy?  opening,  with  public  interest  at  high  merely  as  a  part  of  the  tremendous  jhe  coverage  has  been  fully  justifiec 

Editor  &  ^'BUSKER  asks  these  ques-  pjtch  because  of  the  inability  of  the  drama.  For  once  it  has  been  unneces-  bv  reader  interest  and  1935  standards 


GREAT  INTEREST  ON  COAST 


of  the  case,  and  especially  the  state¬ 
ments  of  lawyers  made  out  of  court, 
may  make  the  judicious  grieve,  but  the 


COVERAGE  JUSTIFIED 

E.\rl  Sowers,  managing  editor,  Rich¬ 
mond  (V'a.)  Xezvs-Leadcr — I  believe 


W.  p.  Ch.vndliui,  managing  editor,  hippodroming,  so-called,  is  in  the  the  Hauptmann  trial  has  been  made,  a? 


San  I'raihisco  Chronicle — The  Haupt-  -American  tradition.  It  may  be  deplor- 
mann  case  undoubtedly  continues  as  a  able,  but  so  long  as  there  is  no  injus- 
best  seller  as  it  has  been  from  the  tice  the  side  shows  may  be  regarded 
opening,  with  public  interest  at  high  merely  as  a  part  _  of  the  tremendous 


lions  as  the  Hauptmann  trial,  the  trial  average  man  and  woman  to  determine  sary  for  newspapers  to  overdramatize 


of  a  generation,  draws  to  a  close,  real-  whether  he  is  wholly  guilty  or  innocent,  ^  legitimate  news  story.  With  modern 
izing  lull  well  that  the  tremendous  at  least  of  actual  kidnaping,  \\9iile  facilities  it  is  possible  greatly  to  amplify 
coverage  given  the  story  by  newspapers  some  excellent  specials  have  been  writ-  and  vivify  such  stories,  but  this  does 
will  as  the  case  goes  down  in  history,  ^cn,  it  is  my  belief  public  interest  has  ’if>l  neces>arily  mean  that  there  is  any 
be  commented  upon^  at^  length.  There  been  chieflv  in  the  questions  and  ans-  more  morbidity  than  in  other  famous 
will  be  the  usual  criticism  of  trial  by  wers  and  in  the  straight  running  ac-  trials, 
newspaper  and  derogatory  attacks  on  i-ounts.  -At  the  same  time  there  has  - 


a  legitimate  news  story.  With  modern 


will  be  the  usual  criticism  of  “trial  by 
newspaper”  and  derogatory  attacks  on 


"newspaper  exploitation.” 


fails  to  come  as  an  aftermath  of  a  great  ^ 

journalistic  feat.  tied  in  | 

Much  of  the  criticism,  judging  from  ;j„(|  , 

past  experience,  will  be  inexpert  and  ,,r 
based  upon  incomplete  knowledge  of  the  manded. 
function  of  the  newspapers.  Tliat  is  to 
be  expected.  “SPRI 

Editor  &  Publisher  this  week  . , 
asked  a  score  of  representative  edi- 
tors,  who  are  just  now  immersed  in  ^ 


never  been  great  interest  in  anything  produced 


)ut  of  case.  We  have  felt  fully  justi- 


INTEREST  IS  SUSTAINED 

R.  J.  Du-\l.\p,  managing  editor,  St. 


tied  in  giving  it  two  full  inside  pages  Paul  Dispateh  and  Pioneer-Press — 


and  do  not  feel  we  overplayed  the  story 
or  gave  the  public  more  than  was  de- 


“SPREAD”  DISPLAY  EXPECTED 

Henry  J.  Smith,  managing  editor, 
Chicago  Daily  Xezvs — -According  to  my 
rather  limited  observation,  newspapers 


Considering  the  prominence  of  the  ^inuiy  io  me  coverage  oi  u.e  naupi- 
characters  involved  I  do  not  think  the  •  b-very  indication  pom  s  to 

Hauptmann  case  is  overplaved.  I  find  Sonera  interest  m  the  day-bv-day  tesU- 
a  large  reader  interest  remaining,  al-  n  k  7  a  n  Z 

though  I  believe  the  greatest  intWest 


I  anticipated,  into  a  three-ring  circus, 
but  not  by  the  newspapers  which  have 
come  under  my  observation. 

The  coverage  has  been  fully  justified 
by  reader  interest  and  1935  standards. 
Partisan  between-session  statements  of 
lawyers  are  greatly  and  improperly 
overplayed  because  the  trial  really  is  in 
the  courtroom,  not  in  the  press,  on  the 
radio ‘or  in  the  motion  picture  theatres. 

READERS  UKE  COVERAGE 

James  R.  Rexord,  managing  editor 
Port  Worth  (Tex.)  Star-Telegram — 
Readers  in  this  section  have  taken 
kindly  to  the  coverage  of  the  Haupt¬ 
mann  trial.  Every  indication  points  to 
general  interest  in  the  day-by-day  testi- 


reached  a  climax  a  week  ago.  The 
best  evidence  in  our  own  situation  is  the 
fact  that  street  sales  have  increased. 


trial  is  over  and  they  no  longer  are 
forced  to  read  it  daily.  The  general 
reaction  does  not  indicate  that  the  trial 
has  been  overplayed.  I  believe  the  news 


the  case,  for  their  own  candid,  expert  j**""-*^  i  a  Vi  " **^"’"*  "‘-wspape  s  women  readers  are  not  ner-  bas  been  overplayed.  I  believe  the  news 

, minion  on  these  ronfroversial  matters  ’’ave  played  the  Hauptmann  case  in  a  “luic^iing  women  reaaers  are  not  per  „vires  have  done  a  snlendid  iob  both 

opinion  on  tnese  controversial  matters.  !-»  exoected  of  their  several  the  morning  paper  to  be  taken  ^e^vices  nave  aone  a  spitnam  joo,  uoin 

Their  replies,  as  is  to  be  expected,  from  the  home.  from  the  standpoint  of  complete  cover- 

vary  widely,  some  editors,  deploring  the  !  o"o>es  regarclmg  spread  display.  It  _  from  the  standpoint  of 

overplay,  and  others  calling  the  cover-  rea\Tv  gS  Idab  "of^h^^  “GREATLY  OVERPLAYED”  fairness. 

avp  necessitated  bv  fervid  nnhlic  inter-  -  Sfeat  trials  Ot  the  recent  past.  n-  n  f  i  ^  - 

Ihe  ethics  ot  advance  announcements  Ouy  i.  viskxi.skki,  Portland  Ore- 
by  attorneys  is  not  for  editors  to  dc-  gonian — The  Oregonian  believes  that 


age  necessitated  by  fervid  public  inter¬ 
est.  A.  H.  Kirchhofer,  Buffalo  News, 
for  instance,  says  “the  case  will  go 


age  and  also  from  the  standpoint  of 
fairness. 

EDITED  PERSONAL  OPINION 

N.  R.  Howard,  managing  editor. 


down  in  journalistic  annals  as  the  worst  Minimizing  them  would  solve  no  the  Hauptmann  trial  has  been  greatly  ’  n  ,  ^  editor 

oown  in  journalistic  annais  as  me  worst  ,  roKipm  In  prneral  the  vnhim^  nf  overolaved  both  in  text  and  nirtiire*!  Cleveland  Plain  Dealer — We  have 

exhibition  of  trial,  by  newspaper  on  rec-  Pi^nnem.  in  general  the  volume  ot  p  >  a  not  in  text  and  pictures,  enverave  of  the 

ord,”  and  Guy  T.  Viskniskki,  Port/mid  testimony  printed  is  not  in  excess  ot  and  that  the  manner  in  which  the  press  ®*^"ial  ins^^^^^ 

Orenmimn  savs  “the  manner  in  which  demand.  has  conducted  itself  at  the  trial  has  Hauptmann  trial  inside  the  tradiHon 

Uregonian,  says  the  manner  in  whiQh  _  j.  .  .  ,  diseraceful  As  for  that  what  goes  into  the  court  record  is 

the  press  has  conducted  itself  at  the  sncri  oi  aisgraceiui.  -as  lor  ne«Fc  We  have  had  to 

trial  has  been  little  short  of  distrrace-  NO  EXCUSE  FOR  EXCESSES  the  distinguished  names  who  have  made  the  important  news,  we  have  had  to 
iriai  has  oeen  ‘'itie  snort  oi  aisgrace  themselves  trial  sob  sisters  and  broth-  edit  out  a  tremendous  amount  of  per- 

ful.”  On  the  other  hand  Stanley  -Albert  H.  Kirc  h hoker,  managing  meniscives  triai  soo  sisters  ana  orotn  onimon  and  innuendo  Week- 

Walker,  Xezv  York  Daily  Mirror,  says  editor,  /?M#a/o  iVraw— Journalism  comes  a  fevv  guineas  the  less  said  the  we*^have  let  the  interim  statements 

"the  importance  of  the  case  warrants  all  out  of  the  Hauptmann  trial  with  much  (Dregonian  from  the  start  r  __ -u-jr  o^n  weieht  as 

the  space  that  has  been  devoted  to  it,”  more  chalked  up  on  the  debit  than  on  jj^s  kept  its  stories  of  the  trial  within  Associated  Press  has  done 

and  Louis  B.  Seltzer,  Cleveland  Press,  the  credit  side.  There  has  been  over-  feent  space  bounds  and  has  striven 

asserting  the  belief  that  the  trial  is  the  whelming  public  interest  in  it,  but  even  a  balanced  paper.  -  y  hinnodromp  as 


most  dramatic  court  case  in  this  gen-  this  is  no  e.xcuse  for  e.xcesses  which  suffered  thereby  is 

eration,  says  public  interest  in  it  made  l>een  committed.  This  case  will  go  ^otind  in  its  constantly  increasing  cir- 
use  of  spacious  treatment  necessary.  down  in  journalistic  annals  as  the  worst  culation. 

Editor  &  Publisher  asked  two  ques-  exhibition  of  trial  by  newspapers  to  ..bcct  cucTAiMcrk  c-rrkDv» 

linns-  I'll  Ho  von  fppi  thp  rasp  has  date.  This  is  opculiarlv  unfortiinatP-  BEST  SUSTAINED  STORY 


tions;  (1)  Do  you  feel  the  case  has  date.  This  is  peculiarly  unfortunate,  BESl  SUSTAINED  STORY  „o-dlpss  nf  thp  newsnaners 

been  hippodromed  or  that  it  warrants  because  with  -American  jurisprudence  Carl  E.  Brazier,  managing  editor,  garmess  oi  me  nc  spape  s. 

the  display  given?  and  (2)  Do  you  feel  <>n  trial  it  is  important  that  even-handed  .Seattle  Times — Even  the  chronic  com- 

that  the  lawyers’  partisan  between-ses-  justice  be  measured  out.  Participating  plainants  against  crime  news  have  not 

sion  statements  have  been  over-ex-  attorneys  certainly  have  contributed  protested.  That  best  answers  whether 


The  trial  has  been  a  hippodrome,  as 
a  natural  result  of  intense  public  in¬ 
terest.  Perhaps  Hauptmann  has  had  a 
fair  trial,  perhaps  not;  perhaps  he 
could  not  have  had  in  any  case,  re- 


IMPOSSIBLE  TO  OVERPLAY 

Neil  Dalton,  managing  editor, 


ploited?  their  share  to  this  unhappy  result.  Their  the  Hauptmann  case  coverage  is  over-  Louisz’ille  Courier-Journal  The  Haupt- 

The  editors’  answers,  which  follow,  statements  have  made  one  wonder  done.  The  second-guessers  who  started  mann  trial  demands  an  unusual  amount 

may  be  considered  ppontaneous  and  whether  they  were  conducting  a  trial  to  hold  down  on  the  trial  have  flopped  of  space  to  appease  readers’  appetite 

representative  of  the  attitude  of  the  involving  a  human  life  and  a  great  over  with  those  of  us  who  have  used  for  details.  This  case  is  certainly  hold- 

.\merican  press.  principle  of  law  or  whether  they  were  the  full  Q.  and  A.  testimony  from  the  '^'g  public  interest  and  it  is  difficult 

_  , _ _ _  to  see  how  the  story  could  be  over- 


.\merican  press. 

NEWS  SERVICES  PRAISED 

Roy  -A.  Roberts,  managing  editor, 
Kansas  City  Star  and  Times — The 
news  services  have  covered  the 
Hauptmann  trial  excellently.  The  trial 
warrants  the  display  given.  The  case 
has  been  hippodromed,  but  on  the  basis 
of  the  stories  we  have  received  ^he 
news  services  are  not  responsible,  but 
some  by-line  writers  are.  Much  of  the 
lawyers’  comment  on  the  evidence  and 
its  effect  on  the  jury  has  been  bad  taste 
if  not  worse  ethics. 

SCORES  COURT  AUTHORITIES 

Georce  B.  -Armstead,  managinc  edi¬ 
tor,  Hartford  (Conn.)  Courant — Court 
iuthorities  and  the  members  of  the  bar 


THEY  SUPERVISE  PRESS  GALLERIES 


concerned  with  the  Hauptmann  trial 

^ve  conspired  to  make  a  Roman  holi-  »  -v.-v,—,-.. 

of  this  proceeding  which  should  The  standing  committee  of  the  Capitol  Press  Galleries  to  act  during  the  74th  exploit  statements  of  counsel  on  both 
have  been  a  dignified  effort  to  ascer-  session  of  Congress.  Left  to  right,  seated :  William  K.  Hutchinson,  International  sides.  Headlines  and  even  leads  on 
•iin  the  truth  and  apply  the  law  accord-  News  Service;  Paul  McCahan,  Philadelphia  Inquirer;  Thomas  Stokes,  chairman,  some  stories  must  make  it  hard  for 
•ngly.  Between-session  comments  by  New  York  World-Telegram;  Harry  Gauss,  Chicago  Daily  News;  and  William  readers  to  determine  what  facts  have 
kwyers  for  the  state  and  the  defense  P.  Kennedy,  Washington  Star.  Left  to  right,  standing:  William  Collins,  super-  been  established  by  testimony  as  dis- 
*te  inexcusable  on  any  ground  save  intendent  of  the  Senate  Press  Gallery,  and  William  Donaldson,  superintendent  tiguished  from  what  some  lawyer  said 
*hat  of  self-aggrandisement,  a  parti-  of  the  House  Press  Gallery.  (Continued  on  page  32) 


played.  The  between-session  statements 
have  been  over-exploited  in  one  or  two 
instances  in  my  opinion,  but  this  was 
mighty  easy  to  do. 

“STORY  OF  A  GENERATION” 

Louis  B.  Seltzer,  editor,  Cleveland 
Press — Because  of  the  crime  itself,  the 
principals  involved,  the  extraordinary 
story  of  detection  behind  it,  the  denoue¬ 
ment  taking  place  daily  before  the  eyes 
of  readers — the  Hauptmann  trial  is 
unquestionably  the  most  dramatic  court 
case  occurring  in  the  present  genera¬ 
tion.  We  think  the  interest  in  it  has 
justified  the  amount  of  space  used.  In 
our  opinion  some  of  this  space,  but  a 
surprisingly  small  percentage  of  it,  has 
been  used  in  poor  taste.  There  prob¬ 
ably  has  been  a  tendency  to  over- 
exploit  statements  of  counsel  on  both 
sides.  Headlines  and  even  leads  on 
some  stories  must  make  it  hard  for 
readers  to  determine  what  facts  have 
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INDUSTRIAL  BOARD  TO  MEET  FEB.  11 
TO  CONSIDER  PROCEDURE 

Kelly  Says  Board  Will  Pass  on  Impartial  Chairman  Panel — Eddy, 
with  Authority  to  Resign,  States  Guild’s  Participation 
Depends  on  Outcome 


{By  telegraph  to  Editor  &  Publisher) 

Chicago,  Feb.  6 — The  Newspaper 
Industrial  Board  will  meet  here  next 
Monday,  Feb.  11,  to  transact  routine 
business  and  to  pass  iinaily  on  names 
under  consideration  as  memliers  of  the 
panel  of  impartial  chairman  “strictly  as 
provided  in  the  daily  newspaper  code,” 
Harvey  J.  Kelly,  chairman  of  the  board, 
announced  here  today. 

The  Newspaper  Industrial  Board  met 
in_  Washington  last  week  in  conference 
with  _NRA  officials  at  the  call  of  W.  A. 
Harfiman,  administrative  officer  for  the 
National  Recovery  Administration.  Fol¬ 
lowing  that  meeting,  it  was  reported  that 
the  personnel  of  the  board  might  be 
Increased  through  the  addition  of  an 
impartial  chairman.  Mr.  Kelly  char¬ 
acterized  this  “an  erroneous  impression” 
because  the  code  specifically  provides 
for  a  panel  of  impartial  chairmen  to 
which  the  board  may  turn  in  arbitration 
cases  when  deadlocks  occur  between 
publisher  and  employe  representatives. 

Asked  as  to  the  possibilities  of  a 
three-man  “board  within  a  board.”  as 
was  suggested,  Mr.  Kelly  replied:  "I 
never  heard  of  it  until  I  read  an  account 
of  such  a  suggestion  as  an  alternative  in 
the  Feb.  2  issue  of  Editor  &  Publisher. 
Our  present  rules  permit  reference  of 
cases  to  a  sub-committee  of  two  or  more 
t)oard_  members.  This  sub-committee 
may.  if  it  chooses,  draw  a  name  from 
the  panel  of_  impartial  chairmen  to  make 
a  decision  in  the  event  the  committee 
members  cannot  agree.” 

Asked  concerning  the  reported  asser¬ 
tion  made  by  NRA  that  the  Newspaper 
Industrial  Board  is  “way  out  on  the 
limb."  Mr.  Kelly  said ;  “If  that  be  true, 
then  the  international  arbitration  pro¬ 
cedure  existing  in  the  industry  for  34 
years  has  been  out  on  a  limb  despite  the 
fact  that  it  has  been  renewed  periodical¬ 
ly.  by  mirtual  agreement  between  the 
publishers  and  their  employes.  The 
procedure  of  the  Newspaper  Industrial 
Board  is  patterned  after  the  long  stand¬ 
ing  international  arbitration  agreement.” 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C,  Feb.  6— With 
neither  publisher  nor  employe  members 
of  the  Newspaper  Industrial  Relations 
Board  intending  to  yield  ground  in  the 
dispute  over  methods  of  handling  labor 
cases  arising  under  the  code,  the  status 
remained  unchanged  this  week,  but  with 
the  publishers  in  much  the  better  posi¬ 
tion. 

A  two-day  session  last  week,  attended 
by  seven  of  the  eight  board  members 
and  other  representatives  of  both  sides, 
with  NRA  officials,  did  little  more  than 
to  furnish  a  forum  for  discussion.  The 
recovery  administration  had  opportunity 
to  learn  the  attitude  of  both  groups  and 
study,  for  the  first  time,  the  temperament 
of  the  men  who  constitute  the  Indus¬ 
trial  Relations  Board.  Publishers  had 
hoped  for  such  a  happening. 

While  there  was  much  discussion  of 
possible  addition  to  the  board  of  an  im¬ 
partial  chairman,  the  plan  is  definitely 
out  for  the  reason  that  the  publishers 
will  not  accept  it.  The  idea  was 
broached  because  equal  representation  of 
employers  and  employes,  it  is  appre¬ 
hended,  will  result  in  deadlocks  on  all 
cases  coming  before  the  board,  and  an 
impartial  chairman  could  insure  a  de¬ 
cision  in  each  instance. 

Publishers  have  made  it  clear  that 
they  will  not  surrender  any  of  the  rights 
they  now  have  under  the  code,  and  it 
also  has  been  pointed  out  that  to  install 
an  impartial  chairman  would  be  to 
amend  the  code.  The  White  House 
^needed  the  newspaper  publishing  code 
IS  not  amendable  except  by  consent  of 
the  parties  signatory  when  it  removed 
/  (a)  cases  arising  under  the  compact 
from  the  jurisdiction  of  the  National 
Labor  Relations  Board. 

This  leaves  the  employes  with  no  tri¬ 
bunal  of  recourse  in  labor  cases  except¬ 


ing  the  Industrial  Relations  Board  as  it 
is  now  constituted.  If  they  decline  to 
make  use  of  its  facilities  they  cannot, 
unless  the  employers  agree  to  a  code 
amendment,  set  up  a  substitute.  This 
leaves  them  in  an  unfavorable  position, 
whereas  the  publishers,  from  a  practical 
operating  viewpoint,  are  little  concerned 
whether  the  lioard  functions  or  not. 

Jonathan  Eddy,  executive  secretary 
of  the  American  Newspaper  Guild,  this 
week  stated  the  views  of  the  guild  in 
the  industrial  board  controversy  in  the 
following  statement: 

With  more  members  voting  than  on  any 
other  issue  that  has  been  placed  before  the 
National  Executive  Committee  of  the  Ameri¬ 
can  Newspaper  Guild,  my  proposal  to  resign 
from  the  Newspaper  Industrial  Board  has 
been  unanimously  approved. 

At  the  conclusion  of  the  conference  Iietween 
board  members  and  officials  of  the  National 
Recovery  Administration  in  Washington  on 
January  28  and  29,  I  stated  that,  in  spite 
of  the  somewhat  intransigeant  attitude  dis¬ 
played  by  publisher  members  of  the  board  dur¬ 
ing  the  conference,  I  had  not  yet  completely- 
abandoned  hope  that  the  board  might  be 
operated  so  as  to  protect  newspapermen  in 
their  rights  to  collective  bargaining,  rather 
than,  as  in  the  past,  to  deprive  them  of 
that  right  by  stalling  the  board  with  a  block 
vote. 

In  my  opinion  the  board  will  never  func¬ 
tion  satisfactorily  so  long  as  publisher  mem¬ 
bers  can,  by  a  block  vote,  prevent  cases  from 
reaching  a  so-called  impartial  chairman.  The 
publishers  in  several  cases,  notably  the  I.T.l* 
case  in  New  Orleans,  have  taken  the  position 
that  they  had  a  right  to  pass  on  whether  there 
was  sufficient  evidence  to  warrant  placing  the 
case  in  the  hands  of  a  ninth  member.  By- 
taking  this  position,  they,  in  effect,  render  a 
oecision  adverse  to  labor  before  the  evidence 
is  in. 

I  believe  that  today  the  publishers  are  will¬ 
ing  to  permit  all  deadlocked  questions  to  go 
to  a  ninth  man.  This  sounds  reasonable  but 
from  the  employes’  point  of  view  it  entails 
grave  dangers.  Follo»-ed  to  its  logical  con¬ 
clusion  it  would  inevitably  deprive  employes 
of  the  right  to  strike.  I^bor  organizations  do 
not  like  .strikes  because  of  the  dangerous  finan¬ 
cial  drain.  Newsp.apcrmen,  like  any  other 
wage  earners,  know-  that  when  they  walk 
out  on  strike  they  are  submitting  themselves 
to  real  hardship  and  putting  at  stake  their 
verv  livelihoods.  But  they  know  too  that 
in  the  final  analysis  loss  of  that  w-eapon  would 
mean  loss  of  all  real  power,  collapse  of  the 
labor  movement,  and  Fascism. 

If  employe  members  were  to  permit  all  is¬ 
sues  to  go  to  a  ninth  man,  they  would  lie 
placing  all  that  they  have  won  over  many 
years  in  the  hands  of  that  man.  They  w-ould 
lie  entrusting  to  him,  in  fact,  their  civil  liber¬ 
ties,  including  the  right  to  strike.  They  would 
be  irresponsibly  consigning  to  his  care  the 
very  existence  of  organizations  which  hundred-^ 
of  thousands  of  men  and  women  have  labored 
over  many  years  to  build  up. 

At  the  Washington  conference  publislic- 
members  emphatically  assured  NR.\  officials 
that  they  sincerely  wished  to  uphold  the  right 
of  employes  to  collective  bargaining  free  of 
intimidation  or  coercion. 

Possibly-  the  bitterness  engendered  by  the 
Jennings  controversy  has  led  to  unnecessary- 
aspersions  of  the  sincerity  of  opposed  members 
of  the  board.  Let  me  say  that  I  think  that 
Mr.  Kelly  and  his  colleagues  are  sincere  in 
their  desire  to  live  up  to  the  law,  and  that  if 
they  will  credit  us  with  sincerity  in  stating 
that  that  particular  law  (7 A)  has  been  out¬ 
rageously  flouted  by  some  publishers,  both 
sides  might  dispense  with  bickering  and  get 
down  to  business. 

Mr.  Kelly  has  called  a  meeting  of  the  board 
for  Feb.  1 1  in  his  Chicago  office.  The  meeting 
will  not  take  up  pending  cases,  according  to 
Mr.  Kelly.  Presumably  it  will  be  devoted 
to  an  attempt  to  revise  board  procedure. 

If  the  board  meets  in  the  contentious  and 
legalistic  spirit  that  has  characterized  past  ses¬ 
sions,  Monday’s  meeting  will  be  futile.  I 
am  participating  in  the  meeting  on  the  as¬ 
sumption  that  the  publisher  members  of  the 
board  are  well-informed  and  sincere  in  saying 
that  the  publishers’  associations  wish  to  uphold 
the  right  to  collective  bargaining.  If  the 
meeting  indicates  that  this  assumption  is  cor¬ 
rect  the  Guild  may  wish  to  continue  its  repre¬ 
sentation  on  the  Ixiard. 

I  regard  the  following  as  necessary  in  order 
to  afford  any  semblance  of  protection  in  the 
right  of  collective  bargaining,  and  so  stated 
at  the  Washington  conference: 

1.  A  ninth  member  to  s-trve  as  chairman 
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CHAUFFEUR  ORDERED 
REINSTATED  BY  N.  1.  B. 


Youngstown  Vindicator  Man  Deaerre^ 
Discipline  But  Not  Dis¬ 
charge — Suffers  Loss 
of  Salary 


Photo  shows  Herbert  Porter,  general 
manager,  Atlanta  Georgian- American, 
whose  promotion  to  publisher  has  been 
announced  by  T.  J.  White,  general  man¬ 
ager  of  the  Hearst  newspapers.  Mr. 
Porter,  whose  service  as  manager  of  the 
Georgian-American  dates  from  the 
spring  of  1931,  went  to  .\tlanta  15  years 
ago  from  the  Birmingham  Setes.  After 
a  period  of  service  in  an  executive 
capacity  with  the  Georgian-American. 
he  went  to  the  Atlanta  Constitution,  of 
which  he  was  director  of  advertising 
for  five  years. 


(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  5 — A  subcommittee  oi : 
the  Newspaper  Industrial  Board  todaj  i 
ordered  the  reinstatement  of  Joseph  J  1 
Grimm,  discharged  circulation  depart¬ 
ment  employe  of  the  Youngstozim  (0.) 
Vindicator,  following  a  hearing  on  tht 
case  yesterday  at  Youngstown. 

Grimm  was  discharged  by  the  Vindi¬ 
cator  Nov.  17,  1934. 

The  case  was  heard  by  Harvey  J. 
Kelly,  chairman  of  the  board,  and  Leon 
DeVeze,  of  the  International  Sereo- 
typers  and  Electrotypers  Union.  Their 
decision  in  the  case  involving  Grimm, 
who  said  he  was  discriminated  against 
because  of  chauffeurs’  union  activities, 
although  this  was  denied  by  B.  M 
Knight,  Vindicator  circulation  manager, 
follows : 

“(1)  The  evidence  justifies  discipline 
but  not  discharge.  (2)  That  Joseph 
J.  Grimm  be  reinstated  to  employment 
in  the  circulation  department  of  the 
Youngstown  Vindicator  with  loss  ot 
salary  for  the  time  he  has  been  off. 
(3)  That  subsequent  to  this  date,  in¬ 
subordination,  neglect  of  duty,  or  vio¬ 
lation  of  rules  to  which  other  employes 
of  the  circulation  department  are  sub¬ 
ject  will  be  justification  for  suinmari 
discharge.” 


on  7A  cases,  agreed  upon  by  the  board,  with 
salary  and  expenses  paid  on  a  full  time  basi- 
by  the  National  Recovery  Administration  until 
the  expiration  of  the  present  code. 

2.  Cost  of  transcripts  for  all  members  of 
the  board  to  be  met  out  of  code  assessments. 

3.  Rules  of  procedure  that  will  give  the 
special  chairman  free  exercise  of  his  own  dis¬ 
cretion  in  conducting  investigations  and  hear¬ 
ings,  but  which  win  limit  him  strictly  to  mat¬ 
ters  related  to  clause  7.-\. 

It  is  my  understanding  that  these  three  pro¬ 
posals  have  the  approval  and  support  of  the 
Recovery  Administration.  In  the  main  they 
were  suggested  originally  by  officials  of  the 
latter. 

Their  acceptance  by  the  publishers  would 
leave  us  still  convinced  that  the  right  of 
appeal  from  decisions  of  industrial  boards  is 
necessary  to  the  maintenance  of  free  labor 
organizations.  For  that  reason  and  otliers,  the 
Guild  will  not  submit  the  Jennings  case,  won 
twice  in  the  National  Lalwr  Relations  Board, 
to  the  Newspaper  Industrial  Board.  If  the 
Guild  withdraws  from  the  latter  it  will  lie  in 
no  captious  spirit  but  only  because  the  over¬ 
whelming  majority  of  newspapermen  are  con¬ 
vinced  that  the  board  hurts  rather  than  helps 
us  and  that  the  publishers  will  not  permit  it 
to  operate  otherwise. 


Broun  Testifies  at 

NRA  Hearing 


S.  F.  SHOPPING  NEWS  LOSES 

Former  Mayor  Fred  M.  Morcom  of 
Oakland,  Cal.,  won  a  partial  victory 
Jan.  31  in  his  $150,000  libel  suit  against 
the  San  Francisco  Shopping  News  when 
the  District  Court  of  Appals  at  San 
Francisco  reversed  a  decision  of  the 
.\lameda  County  Superior  Court  which 
had  upheld  a  demurrer  to  the  libel  ac¬ 
tion  filed  by  the  printing  company  claim¬ 
ing  it  was  a  “privileged  paper.”  The 
complaint  filed  by  Morcom,  then  leader 
in  an  attempt  of  the  Oakland  City  Coun¬ 
cil  to  regulate  distribution  of  the  Oak¬ 
land  Shopping  News,  published  by  the 
San  Francisco  Shopping  News  Co.,  al¬ 
leged  that  the  advertising  paper  had 
carried  malicious  articles  defaming  hfs 
character. 


McCLURE  SUIT  DISMISSED 

Justice  -Albert  Cohn,  in  Manhattan 
Supreme  Court,  this  week  signed  an 
order  dismissing  the  complaint  filed  by 
the  McClure  Newspaper  Syndicate 
against  John  Wheeler,  vice-president 
and  general  manager  of  the  North 


(Special  to  Editor  &  Publisher) 

WASHINGTON,  D.  C.,  Feb.  4- 
Charging  that  the  publishers  have 
beaten  Huey  Long  by  many  years  in 
one  idea — “every  man  a  king:,”  Heywood 
Broun  presented  the  case  ot  the  News- 
paiier  Guild  at  the  NR.A  hearing  on  tht 
employment  provisions  in  the  codes  oi 
fair  competition  here  Feb.  2. 

“\\  hen  an  employer  speaks  of  the 
industry  usually  with  bated  breath,  he 
refers  only  to  the  property  rights  oi 
himself  and  fellow  employers,”  accused 
Broun.  “He  isn’t  even  thinking  of  the 
rights  of  labor  and  of  the  public.  Part¬ 
nership  in  the  NRA  means  a  partner¬ 
ship  of  employers.” 

Referring  to  the  freedom  of  the  press, 
Broun  accused  the  publishers  of  con¬ 
struing  the  term  to  mean  that  “no  gov¬ 
ernmental  agency  has  the  right  to  com¬ 
pel  them  to  do  anything  whatsoever.’ 

•As  to  the  stand  of  the  Newspaper 
Guild,  he  said,  “We,  the  members  oi 
the  Newspaper  Guild,  begin  to  feel  that 
no  lioard,  no  court,  no  legislative  de¬ 
cision,  no  executive  decision  is  fit  tak¬ 
ing  home  to  frame  until  the  newspaper 
publishers  of  America  have  a  chance 
to  say  yea  or  nay.” 

Commenting  on  the  alleged  Hearst 
influence  on  the  administration  he 
charged :  “Even  the  mighty  ones  in 
Washington  turn  their  faces  towards 
at  West  at  night  and  murmur  in  great 
fear,  ‘I  hope  that  Mr.  Hearst  is  not 
going  to  object  to  this.’ 

“VVe  deny  the  neutrality  of  the  NRA 
We  contend  that  even  the  P*"^*!^* 
of  the  United  States  has  been  argued 
into  accepting  the  interpretations  of 
the  employers.” 

-Asked  by  a  member  of  the  Uhor 
board  if  he  “thought  that  a  decent 
minimum  wage  for  newspaper  workers 
would  interfere  with  the  freedoin  o' 
the  press,”  Broun  replied,  “I  “Ont 
think  that  it  would.” 


P.  O.  RUUNG  PROTESTED 

The  New  York  Press  Association, 
composed  of  publishers  of  weekly  newt- 

—  „ -  - -  lapers,  has  protested  to  Postma^ 

American  Newspaper  .Alliance,  Paul  General  James  A.  Farley  and  New 
Mallon,  Washin^on  writer,  and  the  Congressmen  against  the  Post  Office 
N.ANA.  The  jurist  also  taxed  the  Department  regulation  which  permits 
plaintiff  $254  as  the  cost  of  the  action,  the  mailing  of  ^mphlets  to  a  box  or 
The  suit  rose  out  of  a  purported  breach  street  number  without  the  name  of  tlx 
of  contract  with  Mallon.  addresses. 
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ADVERTISING  DEPARTMENT  COST  STUDIED 

Report  of  Survey  Made  By  New  York  University  Journalism  School — Size  and  Pay  of  Staff, 
Copy  Service  and  Other  Costs  Considered  in  Eastern  States 


The  American  Association  of 

Schools  and  Departments  of  Jour¬ 
nalism,  being  desirous  of  contributing 
some  service  to  the  newspaper  publish¬ 
ers  of  the  United  States,  decided  to 
make  a  study  of  advertising  department 
costs  in  newspapers. 

The  Department  of  Journalism  of 
New  York  University,  of  which  Pro¬ 
fessor  H.  B.  Rathbone  is  chairman, 
offered  to  cooperate  in  this  study,  and 
the  writer  was  assigned  as  technical 
supervisor  of  the  project. 

New  York  University  was  assigned 
the  states  of  Maryland,  Rhode  Island, 
Connecticut,  New  York  and  New  Jer¬ 
sey.  The  report  of  this  regional  studv, 
which  will  be  discussed  in  this  article, 
will  be  combined  with  other  regional 
reports,  and  a  final  national  report  will 
be  issued  by  the  Association  of  Teach¬ 
ers  of  Journalism  at  a  later  date. 

Printed  questionnaires  were  mailed 
to  the  202  newspapers  in  the  above- 
mentioned  states,  asking  the  publishers 
to  submit  the  requested  information. 
There  were  13  questions  listed,  which 
might  be  itemized  as  follows : 

1.  Size  of  advertising  staff,  includ¬ 
ing  solicitors,  clerks,  stenographers, 
special  copy-writers,  layout  men  and 
artists;  as  well  as  information  pertain¬ 
ing  to  their  salaries  and  whether  or  not 
they  were  on  a  full-time  basis. 

2.  Cut  and  copy  service  provided 
advertisers. 

3.  Other  advertising  department 
costs,  as :  Commissions  to  representa¬ 
tives,  commissions  to  agencies,  postage, 
promotion,  rent,  light,  heat,  etc. 

4.  Increases  or  decreases  in  rates 
and  changes  in  advertising  contracts 
since  1929. 

S.  Special  plans  or  offers  for  in¬ 
creasing  linage  on  specified  days,  and 
merchandising  service  offers. 

6.  Cost  per  advertising  inch  for  12- 
month  period. 

7.  Plans  for  rate  increases. 

8.  Circulation  for  past  5  years. 

Of  the  publishers  receiving  these 
questionnaires  in  the  five  states  already 
mentioned,  all  are  represented  in  the 
final  results,  with  the  exception  of 
Maryland.  None  of  the  14  publishers 
in  that  state  receiving  questionnaires 
returned  them  for  analysis. 

It  might  be  mentioned  that  all  ques- 
tionanires  sent  to  publishers  were  iden¬ 
tified  only  by  a  serial  number,  so  that 
the  information  offered  was  treated 
with  the  utmost  confidence. 

To  those  publishers  who  cooperated 
with  the  Department  of  Journalism  of 
New  York  University,  Professor  Rath- 
bone  extends  his  sincere  appreciation  of 
theii  courtesy,  and  trusts  that  they,  as 
well  as  other  publishers,  will  find  some¬ 
thing  of  interest  in  the  findings  of  the 
survey. 

From  a  circulation  standpoint,  the 
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the  newspapers.  Their  average  salary 
was  $40  per  week,  and  they  averaged 
one  per  paper,  all  being  on  a  full-time 
basis. 

Cut  and  copy  service  for  local  adver¬ 
tisers  is  provided  by  88  8/9  per  cent  of 
the  papers.  The  organizations  supply¬ 
ing  this  service,  in  order  of  their  pref¬ 
erence,  were :  Metro,  Meyer  Both,  Vin¬ 
cent  Edwards,  Chicago  Tribune — Cen¬ 
tury  and  Standard. 

The  average  cost  of  this  service  per 
month  was  $19.78,  and  one-third  of  the 
papers  used  more  than  one  of  the  ser¬ 
vices  listed. 

Commissions  to  special  representa¬ 
tives  was  answered  by  some  papers  in 
terms  of  percentages,  and  others  in 
terms  of  dollars  and  cents.  Of  those 
giving  percentage  figures,  80  per  cent 
showed  a  commission  of  15  per  cent 
as  most  popular.  The  others  showed 
an  average  of  $49.97  per  week. 

Commissions  and  discounts  to  agen¬ 
cies  was  also  given  in  different  terms 
by  different  publishers.  62;4  per  cent 
showed  15  and  2  per  cent  as  a  popular 
agency  commission.  A  smaller  group 
showed  only  15  per  cent.  One  group, 
answering  in  terms  of  dollars  and 
cents,  showed  an  average  of  $130.17 
per  week  as  the  agency  commission. 

Postage — an  average  cost  of  $13.03 
per  week  was  shown. 

Printing  and  supplies  averaged  $12.23 
per  week.  One  publisher  reported  a 
cost  of  5  per  cent. 

Promotion  averaged  $10.05  per  week. 
One  publisher  reported  his  promotion 
costs  as  2  per  cent. 

Solicitors’  expenses  averaged  $13.82 
per  week. 

Rent,  light,  heat,  telephone  and  other 
general  expenses  were  shown  as  averag¬ 
ing  $116.22  per  week.  One  publisher 
reported  a  15  per  cent  cost  for  these 
general  expense  items. 

Rate  increases  since  1929  were  re¬ 
ported  by  21  per  cent  of  the  papers, 
reductions  by  5  per  cent  of  the  papers. 
The  others  reported  as  operating  under 
the  same  rates.  .An  analysis  of  these 
rate  increases  and  decreases,  as  affect¬ 
ing  local  or  national  business,  is  inter¬ 
esting.  Local  rates  were  increased  by 
20-25  per  cent,  while  national  rates 
were  increased  by  16  per  cent.  In  the 
matter  of  rate  reductions,  10  i:«r  cent 
was  the  popular  average.  The  in¬ 
creases  were  made  during  the  years 
1929,  1930  and  1931.  Reductions  went 
into  effect  in  1933. 

Changes  in  local  advertising  contracts 
since  1929  were  made  by  14.3  per  cent 


of  the  papers.  Some  interesting  com¬ 
ments  were  made  by  publishers  answer¬ 
ing  this  uestion,  a  few  of  which  are 
reproduced  below: 

“Made  stronger,  more  legal,  binding, 
trr>re  detail,  but  same  rate  and  terms.’’ 

“Position  charges  and  censure  of 
copy.” 

“Same  form,  with  an  additional  op¬ 
tion  of  bulk  rate  contract,  later  changed 
to  a  monthly  earned-rate  contract.” 

The  budget  percentage  plan,  whereby 
merchants  agree  to  spend  a  certain  per¬ 
centage  of  sales  each  month,  was  tried 
out  by  only  5  per  cent  of  the  publishers 
answering  this  question.  95  per  cent  of 
publishers  advised  they  had  not  tried 
the  plan. 

In  ansvyer  to  the  question  dealing 
with  special  rates  for  fixed  minimum 
space  on  specified  days,  such  as  daily, 
every  other  day,  twice  a  week,  etc., 
some  interesting  data  was  received. 

“My  open  rate  is  $0.70  per  inch,  but 
I  have  a  sliding  scale  of  rates  for  time 
insertions,  beginning  with  $0.55  an  inch 
for  one  time  a  week,  and  running  down 
to  0.50  an  inch  for  a  6-time-a-w'eek 
insertion.  Contracts  must  be  made  for 
at  least  three  months  to  earn  these 
rates.” 

“10  per  cent  off  regular  rate  if  at 
least  4  inches  are  run  every  day  in 
month.” 

“Special  rates  are  quoted  for  daily 
copy.” 

In  an  endeavor  to  place  advertising 
costs  on  a  comparable  basis,  the  ques¬ 
tionnaire  requested  the  publishers  to 
advise  their  base  cost  per  advertising 
inch.  This  figure  is  arrived  at  by  sub¬ 
tracting  from  the  total  yearly  produc¬ 
tion  cost  the  income  for  the  year  ob¬ 
tained  from  circulation,  commercial 
printing  and  other  miscellaneous  sources. 
This  gives  the  share  of  costs  charge¬ 
able  to  advertising.  Dividing  this  cost 
by  the  total  number  of  inches  carried 
during  the  year  gives  the  advertising 
cost  per  inch. 

The  average  base  cost  reported  by  the 
newspapers  was  .5776  cents  per  inch. 
One  publisher  reported  that  during  1933 
he  spent  9.38  per  cent  of  every  adver¬ 
tising  revenue  dollar  to  secure  his  ad¬ 
vertising  linage. 

In  answer  to  the  question  as  to 
whether  any  increase  in  advertising 
rates  was  contemplated  to  meet  in¬ 
creased  production  costs,  .117  per  cent 
of  publishers  answered  in  the  affirma¬ 
tive.  The  most  popular  of  the  amounts 
of  the  contemplated  increases  were  10, 
12  and  15  per  cent. 


NEWSPAPERS  LEAD  IN  ADVERTISING  SURVEY 


,  r  ^  A  SURVEY  of  public  attitude  toward 

greatest  proportion  of  newspapers  co-  ^ 


operating  were  under  10,090 — to  be  ex¬ 
act,  54.5  per  cent  of  them.  Perhaps 
from  this  might  be  deduced  the  fact 
that  the  smaller  publishers  are  more 
anxious  for  help  and  guidance  in  the 
conduct  of  their  properties  than  larger 
newspaper  publishers.  31.5  per  cent  of 
newspapers  with  circulations  between 
10,000  and  50,000  cooperated,  and  14 
per  cent  with  circulations  over  50,000 
made  up  the  balance. 

-Advertising  managers  were  reported 
by  90  per  cent  of  the  newspapers  as 
being  employed  on  a  full-time  basis,  the 
average  weekly  salary  being  $58.84. 

Solicitors  fared  even  better  in  the 
matter  of  full-time  employment,  94  per 
cent  of  the  newspapers  showing  such 
(ktails.  The  average  weekly  salary  of 
the  solicitors  was  $33.68. 

Clerks  and  stenographers  showed  87 
per  cent  being  on  regular  time,  with  an 
average  salary  of  $23.26  per  week.  An 
average  of  15  workers  per  newspaper 
in  this  capacity  was  shown. 

Special  copywriters,  layout  men  and 
artists  were  employed  by  58  per  cent  of 


advertising  media,  conducted  by  the 
Corpus  Christi  (Tex.)  Times,  brought 
information  that  78.2  per  cent  of  the 
people  surveyed  considered  newspapers 
the  most  important  medium  in  buying 
influence.  Advertising  on  the  theater 
screen  was  voted  the  most  objectionable 
type  by  67.4  per  cent. 

Three  thousand  postal  cards  were  sent 
out  in  the  survey,  bearing  the  return 
address  of  a  firm  of  public  accountants, 
with  no  mention  of  the  Times.  Two 
questions  were  asked:  (1)  “Please 
list  in  the  order  of  your  preference,  1st, 
2d.  3d,  etc.,  types  of  advertising  which 
influence  you  most  in  doing  your  buy¬ 
ing,”  and  (2)  “Please  check  the  types 


Type — 

Newspaper  . . . . 
Direct  Mail  . . . 

Circulars  . 

Theater  Screen 

Radio  . 

Billboard  . 

Magazines  .... 

Totals .... 


of  advertising  which  you  find  objection¬ 
able.”  Blanks  were  provided  opposite 
seven  media — newspapers,  direct  mail, 
circulars,  theater  screen,  radio,  bill¬ 
boards,  and  magazines. 

Compilation  of  the  returns  showed 

Objec¬ 
tionable 
3.1% 
28.9% 
60.8% 
67.4% 
29.6% 
39.2% 
2.4% 

The  following  table  gives  more  de¬ 
tailed  replies  to  Quection  1 : 


the  following: 

First 

Choice 

Newspaper  . 

..  78.2% 

Direct  Alail  . 

..  4.9% 

Circulars  . 

..  1.0% 

Theater  Screen  . . 

. .  .3% 

Radio  . 

..  7.6% 

Billboard  . 

..  .7% 

Magazines  . 

...  7.3% 

One  publisher  planned  to  increase 
cnly  his  local  rates.  Some  comments 
on  this  question  were; 

“When  circulation  reaches  over  20,000 
net.” 

“No  date  set.” 

“Doubtful.” 

“When  conditions  warrant.” 

An  analysis  of  the  question  regard¬ 
ing  circulation  gains  and  losses  during 
the  past  five  years  showed  that  63  pCT 
cent  of  the  papers  suffered  losses,  while 
27  per  cent  showed  gains,  however 
slight.  The  average  loss  was  2,800 
copies  during  these  years;  the  average 
gain  being  5,561  copies. 

The  final  question  dealt  with  the  dif¬ 
ferent  merchandising  services  offered  to 
national  advertisers.  Two-thirds  of  the 
publishers  stated  that  such  service  was 
offered,  and  a  number  of  interesting 
comments  were  received  in  this  con¬ 
nection.  Some  of  these  are  well  worth 
considering,  and  I  shall  take  the  liberty 
of  listing  them  below.  Not  all  pub¬ 
lishers,  of  course,  will  agree  on  the 
merits  or  demerits  of  these  suggested 
merchandising  services.  Every  pub¬ 
lisher  must  solve  his  own  merchandis¬ 
ing  problem  in  Kis  own  way  because 
the  problems  are  not  always  the  same, 
but  governed  somewhat  by  geograph¬ 
ical  location  and  relative  position  with 
resnect  to  proximity  to  marketing  cen¬ 
ters.  The  principle  involved,  however, 
has  a  common  denominator  for  all  pub¬ 
lishers;  namely,  to  encourage  national 
advertisers  to  use  their  publication  by 
offering  to  help  them  bring  their  mer¬ 
chandise  closer  to  the  consumer. 

Here  are  some  of  the  reported  mer¬ 
chandising  offers: 

“Free  readers.  Obtaining  window 
displays,  calling  on  dealers,  sending 
form  letters.” 

“Surveys  are  made  to  secure  suf¬ 
ficient  information  for  the  advertiser. 
Window  displays  are  arranged  for  and 
installed  by  a  local  window-trimming 
organization.” 

“Calls  are  made  on  retailers  and 
dealers,  but  in  no  instance  do  we  agree 
to  make  more  than  200  calls.” 

“Use  of  merchandising  windows,  con¬ 
tact  dealers,  make  surveys.  Do  not 
print  or  mail  letters  or  broadsides  to 
trade,  unless  advertiser  pays  for  the  ex¬ 
pense  thereof.” 

“Furnish  facts  and  statistics  about 
population,  climate,  industrial  and  agri¬ 
cultural  conditions,  also  rents,  wages, 
etc.” 

“Furnish  facts  regarding  distribution 
of  luxuries,  modern  conveniences,  buy¬ 
ing  habits,  w’ater  supply,  rail  and  water 
connections,  etc. ;  furnish  names  and 
addresses  of  leading  retailers  and  job¬ 
bers  in  each  line.” 

“Endeavor  to  get  retailers  to  use 
space  in  connection  with  the  general 
campaign.” 

“Send  out  broadsides  and  letters  an¬ 
nouncing  campaigns,  if  cost  of  labor 
and  postage  is  borne  by  advertiser,  we 
to  supply  the  stationery.” 

Those  papers  contributing  informa¬ 
tion  for  this  survey  will  undoubtedly 
receive  a  copy  of  the  regional  report,  as 
well  as  a  final  report  on  the  national 
study.  Thus  they  will  be  in  a  position 
to  compare  their  advertising  department 
costs  and  co-related  data  with  other 
papers  located  in  cities  throughout  the 
United  States. 


First 

Second 

Third 

Fourth 

Fifth 

Sixth 

Seventh 

No 

Choice 

Choice 

Choice 

Choice 

Choice 

Choice 

Choice 

Choice 

% 

% 

% 

% 

% 

% 

% 

% 

78.2 

12.1 

5.8 

.9 

1.5 

3.9 

2.5 

1.3 

4.9 

15.1 

16.5 

24.1 

21.7 

7.7 

15.7 

1.0 

5.. 5 

7.8 

10.2 

29.0 

15.4 

2s!6 

21.3 

.3 

3.3 

1.6 

6.5 

8.7 

26.9 

37.5 

24.4 

7 . 6 

19.1 

25.9 

25.0 

13.0 

9.6 

7.5 

11.4 

.7 

4.1 

12.8 

18.5 

17.4 

28.8 

27.5 

19.6 

7.3 

40.3 

29.6 

14.8 

8.7 

7.7 

6.3 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

100.0 

NEWSPAPER  BILLS  FAVORED 

Alabama  newspapers  won  two  vic¬ 
tories  in  the  Alabama  Legislature  Jan. 
30.  The  bill  protecting  confidences  of 
newspapermen  was  reported  favorably 
by  the  house  revision  of  laws  commit¬ 
tee  and  the  senate  voted  22  to  10  to 
eliminate  a  clause  in  a  uniform  _  ac¬ 
counting  bill  which  would  have  given 
the  State  Comptroller  power  to  pur¬ 
chase  all  state  printing. 
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CAMERAMAN  SLUGGED 
BY  HUEY’S  GUARD 


Leon  Trice  Attacked  by  Long  Hench' 
man  Armed  with  Blackjack 
— Grand  Jury  Return* 
an  Indictment 


(Special  to  Editor  &  Publisher) 

New  Orleans,  La.,  Feb.  6. — An  un¬ 
provoked  and  brutal  attack  upon  a  news¬ 
paper  photographer  by  armed  body¬ 
guards  of  U.  S.  Senator  Huey  P.  Long 
at  the  Louisville  and  Nashville  railroad 
station  here  Feb.  1  marked  the  return 
of  this  state's  tyrant  from  Washington. 

Long  himself  urged  his  henchmen  to 
beat  up  Leon  Trice,  Associated  Press 
photographer,  who  was  later  taken  to  a 
hospital  for  treatment.  Long,  accom¬ 
panied  by  his  20  armed  guards,  then 
sped  by  automobile  to  Baton  Rouge  to 
continue  an  inve.stigation  into  an  al¬ 
leged  ‘plot”  to  assassinate  him. 

Joe  Messina,  the  bodyguard  for  Sen¬ 
ator  Long — who  attacked  Trice — was 
charged  with  a.s.sault  with  intent  to 
murder  in  a  bill  of  information  filed 
today  in  Criminal  District  Court  by  Dis¬ 
trict  -Attorney  Eugene  Stanley. 

Bond  of  $1,000  was  suggested,  but 
Messina  could  not  be  located  today. 
He  was  not  with  Long  in  Washington, 
it  was  reported,  because  he  expected  to 
go  to  a  hospital  for  an  appendicitis  op¬ 
eration. 

The  bill  of  information,  filed  on  Mr. 
Stanley’s  own  motion,  alleged  that  Mes¬ 
sina  “Did  then  and  there  wilfully  and 
felonously  strike  Leon  Trice  with  a 
certain  dangerous  weapon ;  to  wit,  blunt 
instrument  the  exact  nature  and  de¬ 
scription  of  which  is  to  your  district 
attorney  unknown,  with  the  felonous 
and  unlawful  intent,  in  so  doing,  wil¬ 
fully,  felonously.  unlawfully  and  of  his 
malice  aforethought  to  kill  and  murder 
him.  the  said  Leon  Trice.” 

No  action  has  been  taken  by  the  As¬ 
sociated  Press  and  it  was  reliably  re¬ 
ported  none  would  be.  Messina  and 
Long  have  made  no  effort  to  pay  Trice 
for  his  camera,  costing  $160,  which  was 
destroyed. 

For  daring  to  make  a  picture  of  the 
dictator.  Trice  was  beaten  with  a  black¬ 
jack  until  he  lay  bleeding  on  the  con¬ 
crete  aisle  between  the  tracks,  and  his 
camera  was  literally  torn  to  pieces. 
William  Sadlier,  photographer  for  the 
Nezv  Orlcatis  Ifctn,  escaped  after  snap¬ 
ping  a  picture  only  because  he  was  20 
feet  from  Trice  and  outran  the  pursuing 
bodyguard. 

Long’s  train  was  scheduled  to  arrive 
at  7 :20  a.  m.  In  addition  to  Trice,  the 
Associated  Press  was  represented  by 
Ed  Desobry  of  the  New  Orleans 
bureau.  Sadlier  and  Joe  Cermak,  pho¬ 
tographer,  accompanied  Charles  E. 
Frampton  and  James  C.  Bushong,  re¬ 
porters.  all  of  the  Item. 

.\  few  minutes  before  the  train  pulled 
in,  three  carloads  of  plainclothes- 
men.  headed  by  Colonel  E.  P.  Roy, 
chief  of  the  state  highway  police,  ar¬ 
rived  at  the  station.  They  lined  up 
along  the  tracks  to  await  the  arrival  of 
the  senator. 

Spying  the  cameras,  one  of  the  guards 
in  plain  clothes  asked  Colonel  Roy  if 
he  would  permit  pictures  to  be  taken. 
■Although  he  had  no  legal  right  to  say 
anything  at  all  about  it.  Colonel  Roy 
passed  down  the  word  that  no  pictures 
were  to  be  taken. 

Sadlier.  meanwhile,  had  asked  one  of 
the  guards,  who  was  known  to  him, 
to  intervene.  The  man  promised  to  “see 
what  what  can  be  done.”  He  mingled 
in  the  crowd  and  before  he  returned, 
the  train  pulled  in.  Long  alighted,  ac¬ 
companied  by  Messina. 

.As  Trice,  small,  weighing  about  135 
pounds,  snapped  the  picture,  Messina 
struck  him  in  the  mouth  with  his  fist. 
Trice  staggered  back  and  dropped  his 
camera. 

“Give  it  to  him,  Joe!”  Long,  who 
was  looking  on,  shouted.  “Do  anything 
you  want  to  with  him.” 

This  order,  typical  of  Long  in  his  own 
domain,  apparently  reminded  Messina 
he  has  to  answer  only  to  the  dictator. 
Trice  was  bending  over  to  pick  up  his 


Cameramen  Banished  from  Court 

in  Flemington  Because  of  Newsreels 


WEEKLY  NEWS  REVIEW 
N.  Y.  TIMES  FEATURE 


Daily  Condenses  and  Interprets  Event* 


PICTORIAL  coverage  of  the  Haupt¬ 
mann  trial  in  the  Flemington  court¬ 
room  was  ended  Feb.  4  by  Justice 
riioinas  VV.  Trenchard  when  he  ban¬ 
ished  all  cameramen  from  the  trial. 

This  action  followed  w  hat  was  termed 
a  breach  of  faith  on  the  part  of  the 
newsreel  ojicrators,  who  took  talking 
pictures  of  the  trial  while  it  was  still 
in  session. 

In  addition  to  the  newsreel  men, 
newspaper  photographers  were  also 
banned.  .Attempts  to  obtain  an  abroga¬ 
tion  of  the  order  on  the  part  of  the 
r.ew  spapermen  failed. 

Since  the  beginning  of  the  trial 
cameramen  had  been  permitted  to  take 
pictures  at  will  in  the  courtroom  be¬ 
fore  the  sessions  opened  and  during  re¬ 
cesses.  Tliey  had  been  warned  that  a 
violation  of  the  rule  would  mean  their 
exclusion. 

The  pictures  were  obtained  by  instal¬ 
lation  of  a  huge  motion-picture  camera, 
completely  boxed  so  as  to  deaden  all 
sounds,  in  the  gallery  and  focused  on 
the  witness  chair. 

In  addition  to  the  camera  a  micro¬ 
phone  was  perched  iialf  way  up  one  of 
the  windows  and  pointed  at  the  witness 
cliair  and  the  bench.  It  was  partly  con¬ 
cealed  from  the  bench  by  an  electric  fan 
which  was  not  in  operation.  Wires 
from  the  microphone  were  plainly  visi¬ 
ble  at  all  times.  These  wires  connected 
the  microphone  with  the  camera  in  the 
gallery  and  the  whole  apparatus  was 
operated  electrically  by  remote  control. 

All  through  the  important  testimony 
the  big  machine  ground  steadily  but  in- 
audibly,  taking  both  sound  and  pictures. 

-About  12.0(((t  feet  of  lilm  were  ex¬ 
posed  during  the  trial,  generally  at  the 
rate  of  1,000  feet  for  a  morning  session 
and  another  1.0(W  for  the  afternoon  ses¬ 
sion. 

Attorney  General  David  T.  Wilentz 
late  last  week  demanded  that  the  news¬ 
reel  companies  call  in  the  forbidden  pic¬ 
tures,  hinting  at  contempt  of  court  pro¬ 
ceedings  unless  they  did  so. 

Mr.  Wilentz,  after  conferring  with 
lustice  Trenchard,  sent  letters  to  the 
five  concerns  involved.  Universal  Pic¬ 
tures  Corporation,  Paramount  Pictures 
Corporation.  Fox  Movietone  News, 
Pathe  News  and  Hearst  Metrotone 
News,  asking  them  to  withdraw  the 
films  from  circulation,  as  follows; 

“In  the  name  of  the  state  of  New 
Jersey  and  in  the  name  of  decency  it 
is  requested  that  you  order  the  immedi¬ 
ate  withdrawal  of  Hauptmann  trial  pic¬ 
tures  taken  during  actual  trial  sessions. 

“These  sound  pictures  were  procured 
by  trickery  and  in  defiance  of  the  order 
of  the  court. 

“You  owe  a  positive  duty  to  cooper¬ 
ate  with  the  authorities  in  this  matter 
and  such  duty  should  not  be  avoided 
for  money,  profit  or  for  any  other  rea¬ 
son.” 

Subsequently  he  said  to  reporters ; 
“We  insist  so  far  as  possible  that  the 
companies  are  not  greater  than  the  court, 
but  are  subject  to  it,  just  the  same  as 
any  one  else.  These  cheap  tricksters 
sit  in  their  offices  in  New  York  and 
Hollywood  and  think  that  nothing  is 
superior  to  the  movies  and  the  dollar. 


camera.  Messina,  without  warning, 
struck  him  on  the  back  of  the  head  with 
a  blackjack.  The  20  other  guards 
ganged  around  the  photographer  as  he 
lay  on  the  concrete.  He  tried  to  rise 
and  was  struck  on  the  head  again  with 
the  blackjack. 

When  Long  and  his  bodyguard 
walked  off.  Trice  was  left  on  the  con¬ 
crete,  bleeding  from  the  mouth.  By  his 
side  was  his  camera,  crushed  and  torn 
to  pieces.  Cermak  and  the  reporters 
helped  him  to  his  feet. 

Sadlier  was  spied  by  some  of  the 
guards  as  he  snapped  his  picture  of 
Long  leaving  the  train,  but  he  outdis¬ 
tanced  them.  The  photograph  he  made 
was  printed  in  afternoon  editions  of  the 
Item. 

“It  was  only  that  margin  of  20  feet 
that  saved  me,”  he  commented  later. 


They  gave  their  word  of  honor  through 
their  representatives  here — and  it  was 
violated.  The  next  move  is  up  to 
them." 

The  -Attorney  General  refused  to  say 
what  the  court  would  do  if  the  pictures 
were  not  withdrawn,  but  he  added  that 
there  was  no  doubt  that  the  persons  in¬ 
volved  were  guilty  of  contempt  of 
court. 

Editor  &  Publisher  learned  this 
w  eek  that  Paramount  and  Fox  had  with¬ 
drawn  the  pictures,  and  that  Pathe  and 
L'niversal  had  not.  No  information 
was  obtained  from  Hearst  Metrotone. 
It  was  reported  that  the  Hearst  films 
of  the  trial  had  been  discarded  by  the 
Loew  theatres,  but  that  they  were  being 
shown  in  some  independent  picture 
houses. 

Universal  took  a  belligerent  attitude 
toward  Mr.  Wilentz’s  action,  and  the 
handling  of  the  controversy  by  the 
press.  R.  H.  Cochrane,  Universal  vice- 
president,  made  public  Feb.  6  the  fol¬ 
lowing  telegram  he  had  sent  the  Attor¬ 
ney  General : 

"The  Universal  cijmpany  has  violated 
no  agreement  with  the  court  in  using 
trial  scenes  in  our  newsreel.  The  truth 
of  the  matter  is  that  the  whole  trial  has 
been  ballyhooed  in  some  of  the  news¬ 
papers  and  over  some  of  the  radio  sta¬ 
tions  day  after  day,  while  the  news¬ 
reels  have  been  so  decent  and  dignified 
that  they  have  defaulted  in  their  duty 
to  the  theatres  they  serve.  Some  of  the 
newspapers  have  spread  the  trial  over 
innumerable  pages.  They  have  not 
stopped  with  handling  the  news.  They 
have  editorialized  in  articles  by  special 
writers  and  in  cartoons.  They  have 
found  Hauptmann  guilty,  so  have  mil¬ 
lions  of  readers  who  have  been  soaking 
lip  the  verbatim  report  of  the  trial  with 
all  of  the  questions  and  answers.  On 
the  radio  the  trial  has  been  handled  di¬ 
rectly  from  Flemington  at  15-minute 
periods.  On  some  of  the  stations,  actors 
and  actresses  have  been  used  to  imper- 
.sonate  Hauptmann,  his  wife  and  you 
yourself.  .  .  .  Meanwhile  the  news¬ 
reels  have  continued  to  handle  the  whole 
thing  with  repression. 

“I  therefore  take  the  full  resiionsi- 
bility  for  instructing  our  newsreel  edi¬ 
tor  to  cover  the  trial  in  scene  and  sound 
on  the  day  when  Hauptmann  took  the 
stand.  I  told  him  to  act  as  a  reporter, 
not  as  an  editor,  and  he  carried  out  my 
instructions  to  the  letter.  He  handled 
the  whole  matter  with  impartiality  and 
dignity  and  with  all  due  respect  to  the 
court.  Meanwhile  we  have  been  pil¬ 
loried  in  some  of  the  newspapers  and  to 
a  certain  extent  in  your  telegram  for 
doing  something  ‘dishonorable.’  You 
and  I  are  both  well  aware  of  the  fact 
that  the  motion  pictures  of  the  trial 
were  not  made  by  trickery  or  conceal¬ 
ment.  We  know  very  well  that  no  ap¬ 
paratus  has  been  concealed  in  the  court 
room,  not  only  because  it  is  too  cumber¬ 
some  to  conceal,  but  because  no  news¬ 
reel  representative  has  done  anything 
on  the  sly.  .All  talk  of  photography  by 
trickery  is  nonsense.  In  view  of  the 
above  and  because  I  believe  your  re¬ 
quest  is  inconsistent,  I  have  not  recalled 
our  picture  from  circulation.” 


BAUMGART  RESIGNING 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Feb.  7 — C.  A.  Baumgart. 
national  code  administration  manager 
for  Industries  A-2  and  A-5  of  the 
Graphic  .Arts  Code,  is  resigning  his  du¬ 
ties,  effective  Feb.  10.  Under  the  new 
plan  of  operation  in  which  the  Na¬ 
tional  Editorial  Association  will  be¬ 
come  an  important  administrative 
agency  in  code  matters  for  1935. 
Bruce  R.  McCoy,  manager  of  the  Wis¬ 
consin  Press  Association,  has  been  ap¬ 
pointed  part-time  representative  to 
direct  the  work  of  coordinating  the 
regional  code  enforcement  agencies 
with  the  joint  national  code  authority. 
Mr.  Baumgart  told  Editor  &  Pur- 
LisHER  that  he  has  no  future  plans  to 
announce  at  present.  , 


in  Promineut  Position  in  Sunday 

Issue — Feature’s  Purpose  to 
Make  a  Record 

•A  departure  for  the  .Wic  York-  Tinus 
in  its  treatment  of  news  is  a  weekly 
summary  of  events  of  the  week  appear¬ 
ing  in  its  Sunday  issue  in  prominent 
position. 

The  feature  appears  weekly  on  Sun¬ 
day.  ITie  first  appeared  Jan.  27,  oc¬ 
cupying  all  of  the  fir-t  page  of  the  edi¬ 
torial  .section,  and  with  a  runover.  Last 
Sunday  it  occupied  all  of  page  1  and  2 
of  the  section,  seven  columns  to  the 
page,  leaded.  Numerous  illustrations 
are  u.sed.  The  title  of  the  feature  is 
"The  News  of  the  Week  in  Review.” 
The  Times  said  editorially: 

“The  reader  will  notice  in  tmlay’s 
Times  a  change  in  the  make-up  of  oik 
of  the  Sunday  sections.  The  intent  is 
obvious.  I'irst  of  all.  it  is  to  furnish  a 
condensed  but  comprehensive  survey  of 
the  outstanding  events  of  the  week, 
covering  the  news  up  to  the  hour  of 
going  to  press  on  Saturday  evening. 
The  purpose  is  to  make  this  both  a 
record  and  a  source  of  information 
With  it  will  he  combined  matter  that 
has  been  regularly  printed  in  the  edi¬ 
torial  section,  together  with  articles  giv¬ 
ing  the  background  of  important  occur¬ 
rences  throughout  the  world,  and  about 
advances  in  science,  invention  and  edu¬ 
cation.  The  whole  is  printed  in  a  form 
convenient  to  read  and  also  to  preserve. 
It  is  hoped  that  it  will  become  a  fa¬ 
miliar  and  agreeable  visitor  in  many 
homes  on  Sunday.” 

In  the  Feb.  3  issue  the  feature  car¬ 
ried  the  general  subtitles,  “The  Nation,” 
“Overseas,”  “Here-Abouts,”  “.Miscel¬ 
lany”  and  “.About  People.”  It  started 
off  with  a  resume  of  the  Supreme 
Court's  decision  on  the  World  Court. 

Lester  Markel,  Times’  Sunday  editor, 
told  Editor  &  Publisher  that  the  fea¬ 
ture  had  lieen  discussed  for  many  years, 
and  was  finally  started  to  aid  the  reader 
by  bringing  together  all  connected 
events  of  the  week,  with  interpretation, 
for  the  purpose  of  clarifying  them. 

Last  .Sunday  the  Times  printed  a  col¬ 
umn  and  a  half  of  letters  from  readers 
approving  the  innovation. 

LIBEL  JUDGMENT  REDUCED 

N.  Y.  Appellate  Division  Cuts  Win- 
chdl  Payment  in  Half 

The  .Appellate  Division  of  the  New 
A'ork  County  Supreme  Court  this  week 
reduced  a  jury  verdict  for  $32,500  in  a 
libel  action  against  the  New  York  Daiiy 
Mirror  and  Walter  Winchell,  columnist 
The  $30,000  damages  assessment  against 
the  Mirror  and  Winchell  jointly  was 
reduced  to  $15,186,  whereas  the  remain¬ 
ing  ^,500  judgment  against  the  colum- 
ist  personally  was  permitted  to  stand 
The  plaintiff  in  the  libel  action  was 
the  Fleetwood  Foundation,  Inc.,  which 
charged  that  a  paragraph  by  Winchell 
concerning  its  enterprise  to  set  up  a 
beach  club  on  Long  Island  resulted  in 
the  collapse  of  the  project. 

The  order  of  the  Appellate  Co^ 
directed  that  in  the  event  the  complain¬ 
ant  did  not  accept  the  reduction  of  the 
verdict,  a  new  trial  would  be  required 
and  the  prevailing  judgment  set  aside. 

Richarl  J.  Mackey,  plaintiff’s  counsel, 
filed  a  notice  accepting  the  reduction. 

RELYING  ON  PUBLICITY 

The  National  Red  Cherry  Associa¬ 
tion,  which  sponsors  “National  Rtd 
Cherry  Week,”  Feb.  18-22,  and  other 
annual  affairs,  such  as  cherry  pie  con¬ 
tests  and  cherry  queen  festivals,  which 
attract  considerable  newspaper  publicity, 
is  again  seeking  to  promote  the  sale  of 
cherries  through  free  publicity,  rathff 
than  paid  advertising,  it  was  learned 
this  week. 

MONTGOMERY  PROMOTED 

Paul  Montgomery,  who  has  been  east¬ 
ern  sales  manager  of  Business 
during  the  last  year,  has  been  appointed 
manager  of  that  publication. 


Cl 

IS 

Ali 


c 

ven 

enla 

Feb 

com 

Thi 

sect 

ing 

ami 

depi 

larg 

cent 

lar 

T 

plac 

pric 

cm 

Tin 

Tlu 

deli 

con 

mar 

C 

Sat 

whi 

real 

ing 

plin 

in 

the 

spei 

ben 

tert 

eng 

poll 

hoii 

Xe: 

on 

T 

any 
sivi 
tier 
fro 
hen 
of 
issi 
the 
rar 
spe 
adv 
mei 
cin 
1 
wi’l 
wh 
rea 
Ha 
din 
a  I 
pa[ 
1 

edi' 
scr 
Xe 
?ai 
»  I 
the 
the 
sta 
wa 
tha 
1 

fre 

fin 

of 

res 

dM 

inf 

of 

» 

ne 

an 

H, 

an 

to 

th 

wl 

tb 

CO 

th 

an 

at 

in 

H 


Editor  &  Publisher  for  February  9,  1935 


9 


V 


It* 


ys 
)ne 
is 
1  a 
of 
ek, 
of 
ng. 

1  a 
oa 
hat 
!<li- 
[iv- 
ur- 
out 
du- 
trin 
rve. 
fa- 
any 

:ar- 

3a" 

cel- 

rted 

eme 

urt. 

itor, 

fea- 

lars, 

ider 

cted 

tioa 

col- 

ders 


► 

Vin- 

New 
week 
in  a 
)oily 
mist 
ainst 
was 
nain- 
ilum- 
tand. 
was 
I’hidi 
ichell 
up  a 
;d  in 

rourt 
)lain- 
f  the 
uired 
aside, 
jnsel. 


ioca- 
Red 
other 
con- 
which 
licity, 
lie  of 
•ather 
arned 


D 
east- 
fVeei 
minted 


CHICAGO  NEWS  EXPANDS  SATURDAY 
ISSUE  TO  FILL  ‘WEEKEND  READING  GAP’ 

Also  Combats  ‘*Movie  Idea”  of  Journsdism  by  Detstiling  Its 
Operations  In  32-page  Adless  Edition  Distributing 
Million  Copies 

By  GEORGE  A.  BRANDENBURG 

Chicago,  Feb.  -l — Aimed  at  mak-  business  has  found  its  sinews  in  daily 
ing  the  Saturday  paper  a  profitable 
venture,  the  Chicago  Daily  News^  is 
enlarging  its  Saturday  issue,  beginning 
Feb.  -3,  to  iiKlude  eight  pages  of  color 
comics,  the  newr  colorgravure  magazine. 

This  ii’efk,  increasing  its  photogravure 
section  from  four  to  eight  pages,  devot¬ 
ing  four  full  pages  to  movie  news  and 
amusements  and  expanding  all  standard 
departments  of  the  paper.  The  en¬ 
larged  Saturday  issue  will  sell  for  five 
cents  instead  of  three  cents,  the  regu¬ 
lar  price  of  the  paper. 

The  raise  to  five  cents  on  Saturday 
places  the  Daily  News  on  the  same 
price  basis  as  its  competitor,  the  Chi¬ 
cago  American.  The  Chicago  Daily 
Times  does  not  publish  on  Saturday. 

There  is  to  be  no  increase  in  the  home- 
ddivered  price  of  the  Daily  News,  ac¬ 
cording  to  Donald  J.  Walsh,  circulation 
manager. 

Coincident  with  the  promotion  of  the 
Saturday  Daily  News  as  a  newspaper 
which  will  “fill  the  gap  in  week-end 
reading,’’  the  Daily  News  is  distibut- 
ing  1,000,000  copies  of  a  32-page  com¬ 
plimentary  souvenir  edition,  describing 
in  detail,  in  words  and  pictures,  how 
the  Daily  News  is  produced.  The 
special  edition,  prepared  by  staff  mem¬ 
bers  and  covering  in  a  brilliant  and  en¬ 
tertaining  manner  the  many  departments 
engaged  in  the  publishing  of  a  metro¬ 
politan  paper,  is  being  distributed  to 
home-delivery  subscribers  of  the  Daily 
News  and  to  thousands  of  homes  not 
on  the  delivery  lists. 

The  32-page  edition  docs  not  contain 
any  advertising  and  is  devoted  exclu¬ 
sively  to  a  graphic  portrayal  of  the  in¬ 
ner  workings  of  a  new’spaper  office 
from  publisher  to  office  boy.  Compre¬ 
hensive  accounts  of  every  department 
of  the  Daily  News  are  contained  in  the 
issue,  with  feature  stories  concerning 
the  personalities  of  the  chief  executives, 
rarious  department  editors,  reporters, 
special  writers,  photographers,  artists, 
advertising  men,  mechanical  depart¬ 
ment  experts,  business  office  members, 
circulators,  etc. 

The  idea  for  such  an  edition,  which 
will  permit  the  public  to  understand 
what  makes  a  big  metropolitan  daily 
really  “tick,”  was  conceived  by  George 
Hartford,  advertising  and  circulation 
director.  He  felt  that  many  people  had 
a  moving  picture  conception  of  news¬ 
paper  offices. 

The  front  page  of  this  unique  special 
edition  carries  the  keynote  eight-oclumn 
screamer  headline :  “How  a  Great 
N'ewspaper  Is  Produced.”  Gene  Mor¬ 
gan  has  written  the  lead  story,  giving 
a  graphic  account  of  one  full  day  at 
Ae  Daily  News— from  3  a.  m.,  when 
the  curtain  rises  and  the  earlv  shift 
starts  work,  to  6  p.  m.,  when  the  dog 
watch  puts  the  final  news  story  into 
that  day’s  issue. 

Robert  J.  Casey  contributes  another 
front  page  story  in  the  same  issue,  de¬ 
nning  the  newspaper  as  “the  silent  voice 
of  things  unseen.”  He  takes  the 
reader  behind  the  scenes  and  expertly 
describes  how  news  gatherers  work,  gi  .  - 
mg  brief  sketches  of  all  the  members 
of  the  Daily  News  staff  engaged  in 
gathering,  writing  and  editing  the  day’s 
news,  which  he  shows  is  not  a  haphaz- 
^  job,  but  one  of  intense  organization. 

“'calls  it  a  “clinical  study  of  cold  black 
gnd  white”  of  an  organization  “trained 
<0  think— and  more  than  that,  to  act — 
w  great  lost  legion  of  the  local  room 
which  fights  its  battles  on  fields  where 
mwe  are  no  congressional  medals  and 
^tributes  its  acts  of  heroism  with  no 
mnught  of  reward  save  a  word  from 
*n  editor,  a  bit  of  commendation  frpm 
Wdther  private  'in  the  rear  rank.” 

Also  on  the  front  page  is  the  inspir- 


newspaper  advertisement.  “Advertising 
has  become  the  shibboleth  of  American 
life,”  writes  Housley.  “It  furnishes 
the  sinews  of  modern  business,  the 
medium  through  which  producer  and 
consumer  meet.  To  a  publisher  it  is 
the  cornerstone  on  which  great  publica¬ 
tions  are  builded  and  their  communities 
served.” 

Indicative  of  the  importance  of 
photographs  in  portraying  the  day’s 
news  is  a  five-column,  full-length  com¬ 
posite  picture  of  the  “step-by-step” 
story  of  publishing  a  daily,  under  the 
graphic  caption:  “Where  the  ends  of 
the  world  come  together  in  type.” 

Pages  two  and  three  are  devoted  to 
the  founder  of  the  Daily  News,  the 
late  Victor  F.  Lawson;  its  second  pub¬ 
lisher,  the  late  Walter  A.  Strong,  its 
present  editor  and  publisher.  Col. 
Frank  Knox,  and  his  editorial  staff,  in¬ 
cluding  Charles  H.  Dennis,  editor 
emeritus.  Through  the  remaining  pages 
of  this  vibrant  special  edition  of  metro¬ 
politan  newspapering  march  the  legions 
of  workers  in  every  department  who 
help  produce  the  Daily  News.  The 
issue  is  perfectly  balanced,  so  that  each 
group  is  given  a  fair  share  of  space  in 
telling  the  public  its  part  in  this  Her¬ 
culean  task.  Among  the  many  facts 
presented  in  the  souvenir  edition,  are 
the  following  of  general  interest  to  the 
trade : 

It  costs  approximately  $30,000  a  day 
to  issue  the  Daily  News;  more  than 
1,500  persons  are  employed  in  the  home 
offices,  preparing  and  publishing  the 
paper  (this  does  not  include  sales  agents, 
carriers,  etc.)  ;  35,000  tons  of  paper  and 
600  tons  of  ink  are  used  annually ;  about 
175  trucks  are  used  daily  to  distribute 
the  paper  in  Chicago  and  suburbs ;  the 
Dailv  News  building  cost  approximately 
$10,000,000. 

In  an  effort  to  dispel  the  fallacy  often 
implanted  in  the  public’s  mind  that  “you 
can’t  believe  what  you  read  in  the  news- 
lapers,”  Mr.  Casey  in  his  “clinical 
study”  remarks; 

“That  any  newspaper  anywhere  ever 
deliberately  countenanced  slipshod  mis¬ 
statements  regarding  any  occurrence 
from  a  dog-fight  to  the  battle  of  the 
Marne  is  unthinkable,  for  the  obvious 
reason  that  it  takes  just  as  much  ink 
and  paper  to  print  fiction  as  fact.  And 
fiction,  speedily  recognized  as  such,  has 
no  sales  value  in  a  news  column.  The 
only  reason  for  error  in  any  newspaper 
that  deserves  the  name  is  human  falli¬ 
bility.  Which  brings  us  back  once  more 
to  the  reason  why  some  reporters  are 
better  than  others  and  why  the  metro¬ 
politan  journals  equip  themselves  with 
staffs  of  experts.” 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  11 — Missouri  Republican 
Editorial  Assn.,  annual  meeting, 
Springfield,  Mo. 

Feb.  15-16 — Northwest  Daily 
Press  Assn,,  meeting.  Hotel 
Lowry,  St.  Paul. 

Feb.  19-20 — Inland  Daily  Press 
Assn.,  fiftieth  annual  meeting  and 
Golden  Jubilee  Celebration,  Pal¬ 
mer  House,  Chicago. 

Feb.  20-23 — Georgia  Press  In¬ 
stitute  meeting.  University  of 
Georgia,  Athens. 

Feb.  18-22 — American  Paper  & 
Pulp  Assn.,  annual  meeting,  Wal¬ 
dorf-Astoria  Hotel,  New  York. 

Feb.  23-24 — Arkansas  Dailies, 
Inc.,  annual  meeting,  Kingsway 
Hotel,  Hot  Springs. 

Feb.  26— New  England  Adver¬ 
tising  Executives’  Assn.,  meeting, 
Parker  House,  Boston. 


NEW  JERSEY  EDITORS 
HEAR  WILMOTT  LEWIS 

Correspondent  of  London  Times 
Talks  at  Association’s  Winter 
Meeting  in  Trenton — Rutgers 
Student  Wins  Scholarship 


LOUISVILLE  PUBUSHER  NAMED 


John  M.  Pratt,  Formerly  Chicago 
Executive  Joins  Herald-Post 

The  appointment  of  John  M.  Pratt, 
former  advertising  manager  of  the  Chi¬ 
cago  Herald  and  Examiner,  as  general 
manager  and  editor  of  the  Louisville 
(Ky.)  Herald-Post,  was  announced  this 
week  by  Walter  H.  Girdler,  president. 

Mr.  Pratt’s  home  at  present  is  at 
Kokomo,  Ind.  For  several  years  he 
operated  his  own  newspaper  feature 
service,  with  headquarters  in  Chicago. 
He  was  the  Herald  and  Examiner’s  ad¬ 
vertising  manager  four  years.  At  one 
time,  acting  for  the  board  of  the  North 
-American  Newspaper  Alliance,  he  made 
a  survey  of  American  daily  papers.  He 
was  recently  executive  direct-'  •  of  the 
Association  of  Real  Estate  Taxpayers 
in  Chicago. 

Richard  Howell  assumes  the  position 
of  advertising  manager  and  Arthur  L. 
Collins  the  position  of  business  manager. 


C.  R.  CLENDENIN  MARRIES 

C.  R.  Clendenin,  vice-president  of 
the  State  Register  Publishing  Company, 
Springfield  (Ill.),  and  Mrs.  Helen  F. 
Keys,  were  married  Thursday,  Jan.  31, 
at  the  home  of  his  brother,  George  M. 
Clendenin.  Rev.  H.  H.  Pittman,  Con¬ 
gregational  pastor,  officiated.  Mrs. 
Clendenin  is  a  daughter  of  Mr.  and 
Mrs.  W.  C.  Field  of  Decatur. 


PAPER  MAKERS  TO  MEET 

The  58th  annual  convention  of  the 
American  Paper  and  Pulp  Association 
will  be  held  at  New  York,  at  the  Wal¬ 
dorf-Astoria  Hotel,  Feb.  18-22.  Many 
other  paper  groups  meet  concurrently. 
The  Association  of  Newsprint  Manu- 


(Special  to  Editor  &  Publisher) 

Trenton,  N.  J.,  Feb.  A — Sir  \\  il- 
mott  Lewis,  Washington  correspondent 
of  the  London  Times,  addressing  mem¬ 
bers  of  the  New  Jersey  Press  Asso¬ 
ciation  here,  spoke  on  “The  Freedom 
of  the  Press.”  He  paid  a  high  com¬ 
pliment  to  the  late  Judge  James  Ker- 
ney,  editor  and  publisher  of  the  Tren¬ 
ton  Times  Newspapers,  referring  to  his 
outstanding  qualities  as  a  journalist, 
diplomat  and  friend,  and  saying  that  he 
was  the  heart  and  center  of  that  de¬ 
mocracy  which  recognizes  the  dignity 
of  the  other  human. 

He  discussed  the  great  powers  which 
newspapers  may  wield  in  the  solution 
of  international  problems.  In  this  con¬ 
nection  he  stated  that  there  is  an  unwil¬ 
lingness  everywhere  to  see  that  interna¬ 
tional  conflict  is  not  so  much  a  conflict 
of  right  and  wrong  as  a  conflict  be¬ 
tween  two  opposite  conceptions  of 
right.  He  stressed  the  responsibilities 
of  the  newspaper  proprietor  to  the  pub¬ 
lic,  and  contended  that  the  duty  of  a 
newspaper  is  to  make  its  own  impres¬ 
sions  and  those  of  others  impartially 
heard. 

John  B.  Zellweger,  of  Dumcmt,  N. 
J.,  was  awarded  the  press  association’s 
annual  prize  to  the  Rutgers  University- 
school  of  journalism  senior  showing  the 
most  promise  of  usefulness  in  a  news¬ 
paper  career. 

Rudolph  E.  Lent,  business  manager, 
Jersey  City  Jersey  Journal,  chairman 
of  the  committee  on  supervision  of  the 
journalism  courses  at  Rutgers,  an¬ 
nounced  the  award. 

Howard  Freeman,  cartoonist,  Neivark 
Evening  News.  Governor  Harold  G. 
Hoffman  and  members  of  the  legisla¬ 
ture  also  spoke. 

APPEAL  IS  DENIED 

Charles  E.  Campbell,  pubUsner  of  the 
Edmonton  (Alta.)  Bulletin,  and  a  Bul¬ 
letin  special  writer,  J.  S.  Cowper,  were 
denied  the  right  to  appeal  their  case  in 
a  recent  decision  handed  down  by  Sir 
Lyman  Duff,  chief  justice  at  Ottawa. 
Campbell  and  his  editorial  worker  were 
fined  ^00  and  $100  respectively  for 
contempt  of  court  because  of  certain 
stories  published  in  the  Bulletin^  during 
the  MacMillan-Brownlee  seduction  trial 
in  which  Premier  J.  E.  Brownlee  (since 
resigned)  was  the  defendant.  _  The  ap¬ 
peal  may  be  carried  to  the  Privy  Coun¬ 
cil  in  England. 


Press  Fights  Anti-Communism  Bill 

as  a  Muzzle  on  Newspapers 


An  innocent  looking  bill  designed  to 
suppress  Communism  threw  the 
Alabama  legislature  into  an  uproar  last 
week  when  stubborn  opposition  arose 
on  the  grounds  that  if  passed  the  meas¬ 
ure  would  “muzzle  the  press,”  and 
"violate  the  bill  of  rights.”  The  bill 
finally  passed  the  lower  house  by  a 
vote  of  42  to  18  but  a  motion  to  re¬ 
consider  delayed  further  action  until 
the  legislature  reconvenes  March  19 
from  a  recess. 

The  bill  which  has  drawn  the  bitter 
opposition  of  newspapers  prescribes 
punishment  for  sedition  which  is  de¬ 
scribed  as  follows: 

“Any  writing,  publication,  printing, 
cut,  cartoon,  utterance,  or  conduct, 
either  individually  or  in  connection 
with  any  other  person  or  persons  the 
story  of  advertising,  written  by  6uy  intent  of  which  is  to  cause  any  demon- 
Mousley,  in  which  he  states  modem  stration  of  violence  against  this  state 


SWOPE  HOLDINGS  LARGE 

An  inquiry  this  week  into  the  hold¬ 
ings  of  shares  on  the  New  York  Stock 
Exchange,  made  public  through  re¬ 
ports  required  by  the  Securities  Ex- 
facturers  of  the  United  States  is  sched-  change  Act,  disclosed  that  Herbert  Bay- 
■■  ard  Swope,  former  executive  editor  of 

the  old  New  York  World,  owns  600 
common  and  400  preferred  shares  of  the 
Brooklyn-Manhattan  Transit  company. 
New  York  subway  operators.  A  Swope 
family  holding  company  owns  12,90O 
common  and  1,000  preferred  shares’  of 
the  transit  stock. 


uled  to  meet  Feb.  20. 


or  against  the  United  States.” 

The  bill  goes  further  and  makes  it 
unlawful  to  encourage  any  person  to 
take  any  measure  or  engage  in  any  con¬ 
duct  “with  a  view  of  overthrowing  or 
destroying,  or  attempting  to  overthrow 
or  destroy,  by  any  force  or  show  of 
threat  or  force,  the  government  or  any 
political  subdivision  thereof.” 

It  includes  anything  that  advocates  or 
teaches  the  duty,  necessity  or  propriety 
of  engaging  in  crime  violence  by  overt 
act  or  any  form  of  terrorism  as  a 
means  of  overthrowing  the  government 
and  prohibits  organizing,  aiding  or 
abetting  in  the  organization  of  any  as¬ 
sembly,  society  or  group,  where  any  of 
the  policies  or  purposes  thereof  are 
seditious  as  defined. 

The  penalty  is  12  months  imprison¬ 
ment,  a  $1200  fine  or  both. 


N.  Y.  TIMES  PROMOTIONS 

J.  R.  Cominsky  has  been  appointed 
assistant  National  advertising  manager 
of  the  Neiv  York  Times.  Mr.  Comin¬ 
sky  will  retain  direct  supervision  over 
rotogravure  and  magazine  section  ad¬ 
vertising.  Louis  S.  Berger  has  been 
appointed  manager  of  the  Display  Clas¬ 
sified  Advertising  Department.  Charles 
B.  Emde  has  been  promoted  to  assistant 
to  Don  Bridge,  Advertising  Director. 
Andrew  J.  Jordan  remains  as  assistant 
to  the  advertising  director. 


REPRESENTS  MEXICAN  WEEKLY 

Emilio  Escalante  has  been  appointed 
New  York  correspondent,  advertising 
and  subscription  agent  for  El  Yucatanis- 
ta,  aggressive  weekly  of  Merida,  Yu¬ 
catan,  Mexico. 
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Dignitaries  Honor 
at  Society 

LOL’IS  W  1L1-'V.  hii>ine>s  iiianaser  of 
tin  -W’li'  )'i>rk  'r.iiii's.  wa-"  >rue>t  of 
honor  Feb.  4  at  the  30th  annual  dinner 
of  the  Society  of  the  (ienesce,  an  or¬ 
ganization  of  former  residents  of  the 
Genesee  Valley  and  Western  Xew  York 
state.  Mr.  Wiley  was  active  in  form¬ 
ing  the  ,  society  and  twice  served  as  its 


Louis  W  iley 
of  Genesee  Dinner 

.''t:ite'  attoniev.  William  C.  t'annon. 
president  of  the  society,  was  toast¬ 
master. 

The  society  adopted  resolutions  op¬ 
posing  immediately  payment  of  the  vet- 
eian>'  bonus  and  a>king  the  President 
to  call  a  convention  of  governors  to 
coiiMder  ea>ing  the  ta.\  burden  by  eliin- 


( leneral  Sessions  was  elected  president 
i)f  the  society.  Among  the  vice-presi¬ 
dents  elected  was  \\  ilfred  W.  Fry, 
president  of  X.  W.  Ayer  &  Son,  Phil¬ 
adelphia,  advertising  agency.  Four 
newspapermen  were  among  the  members 
elected  to  the  Board  of  Governors:  Mr. 
Wiley,  J.  R.  Cominsky,  New  York 
Times;  Edwin  S.  Friendly,  New  York 
Sun;  Frank  E.  Gannett,  Gannett  News¬ 
papers,  Rochester. 


CIRCULATORS  REPORT 
GENERAL  INCREASES 


Better  Condition*  in  Central  States, 
Pacific  Northwest,  and  Carolina*, 
Described  by  Association 
Heads 


HEARST  MAN  STUDIES 
FINNISH  NEWSPRINT 


John  D.  Coffin  Reported  Reviewing 
European  Production  Because  Ca¬ 
nadian  Government  Intends  to 
Demand  Price  Increase 


General  view  of  the  interior  of  the  hallrooiii  of  the  Holel  (.oiniiiodore  tluring  the 
annual  dinner  of  the  Society  of  the  lienesee.  feh.  4,  honoring  I,oui^  Wiley. 


president.  Outstanding  citizens  in  many 
walks  of  life  were  included  in  the 
crowd  of  800  who  assembled  in  the 
grand  ballroom  of  the  Hotel  Commo¬ 
dore.  New  York,  for  the  occasion.  Two 
hundred  messages  of  good-will,  bound 
into  a  volume  and  presented  to  Mr. 
Wiley,  included  greetings  from  Presi¬ 
dent  Roosevelt,  Governor  Lehman  of 
New  York,  Mayor  LaGuardia  of  New 
York  City:  Adolph  S.  Ochs,  publisher 
of  the  New  York  Times;  Lord  Cam- 
rose,  publisher,  London  (England) 
Daily  Telegraph;  Eugene  Meyer,  pub¬ 
lisher,  Washington  Post;  Harry  Chand¬ 
ler,  president,  Los  Angeles  Times; 
Clark  Howell,  Sr.,  president,  Atlanta 
Constitution;  Henry  G.  Leach,  editor 
the  Forum,  Irvin  S.  Cobb,  author: 
Frank  B.  Shutts,  piesident,  Miami 
Herald;  \V^  H.  Dennis,  publisher,  Hali¬ 
fax  (N.  S.)  Herald  and  Mail;  John 
Stewart  Bryan,  president  William  & 
Mary  College:  Raymond  Moley,  editor 
of  Today;  M.  H.  Aylesworth,  presi¬ 
dent  National  Broadcasting  Company: 
Newton  D.  Baker,  former  secretary  of 
war:  as  well  as  a  long  list  of  public 
officials  in  this  and  other  countries,  and 
the  heads  of  great  Business  institutions. 

N  special  tribute  was  paid  to  Mr. 
Wiley  by  a  delegation  of  more  than  a 
hundred  from  Rochester.  N.  Y..  where 
years  ago  he  worked  on  the  Union  and 
Advertiser,  and  later  on  the  Post  Ex¬ 
press.  On  behalf  of  this  group,  Jere¬ 
miah  G.  Hickey,  president  of  the 
Hickey-Freeman  Company,  presented  a 
message  which  said : 

To  The  Founher 
Louis  Wiley 

“We  of  Rochester  journey  to  New 
York  to  pay  our  tribute  of  affectionate 
admiration  and  respect  to  the  founder 
of  the  Society  of  the  Genesee,  its  guid¬ 
ing  genius  for  over  a  third  of  a  century. 

“Your  unusual  career,  now  celebra¬ 
ting  its  golden  anniversary  in  journal¬ 
ism,  gives  Rochester  the  opportunity  it 
has  long  hoped  for — to  do  honor  to  a 
famous  son  from  the  Genesee  V'alley, 
to  a  kindly  neighbor  and  a  beloved 
friend  of  an  ever-widening  circle.’’ 

Other  speakers  included  Dr.  Clarence 
A.  Barbour,  president  of  Brown  Uni¬ 
versity;  James  R.  Sheffield,  former  am¬ 
bassador  to  Mexico;  James  W.  Gerard, 
former  ambassador  to  Germany ; 
Thomas  J.  Watson,  president  of  the 
International  Business  Machines  Corpo¬ 
ration;  Charles  Stanton,  Mayor  of 
Rochester;  Martin  Conboy,  United 


inating  overlapping  governmental  iunc- 
tiiiiN. 

Mr.  Wiley,  after  roponding  to  the 
felicitations  of  the  other  sjieakers,  said : 

"Tonight  1  w  ish  to  sjieak  of  one  under 
whose  banner  in  journalism  I  have  been 
proud  to  labor,  to  whom  all  newspaper 
men.  and  none  so  much  as  1.  owe  an 
inextinguishable  debt.  1  had  as  good  a 
reason  for  leaving  RiK'hester  as  any  one 
who  has  ever  gone  forth  from  that  city, 
for  38  years  ago  I  became  a  lieutenant 
of  .\dolph  S.  Ochs,  who  had  just  come 
to  New  York  to  assume  control  of  the 
New  York  Times.  That  newspaper 
wa>  in  such  strait'  that  few  foresaw 
any  outcome  but  failure.  That  was 
natural,  for  few,  if  any,  could  know  the 
vision  of  journalism  which  led  .\dolph 
S.  Ochs  on  to  his  universally  recognized 
success.  Since  the  beginning  of  the  Re¬ 
public.  no  man  has  done  more  to  ad¬ 
vance  the  cause  of  clean  journalism.  1 
bask  in  the  reflection  of  his  achievement. 

"I  appreciate  the  honor  you  pay  to¬ 
night.  But  the  honor  I  wear  proudest 
is  the  accolade  conferred  by  Mr.  Ochs, 
in  the  simple,  treasured  words  read  here 
this  evening. 

“Robinson  Crusoe  on  his  lonely  isle 
needed  no  newspaiier.  When  communi¬ 
ties  handed  into  states  and  states  into 
nations,  and  when  we  came  to  depend 
upon  others  for  the  necessaries  of  life 
and  our  prosperity,  the  need  for  news 
of  the  world  arose.  Here  in  New  York, 
whose  millions  conlrl  not  live  for  two 
weeks  if  they  were  cut  off  from  the 
rest  of  the  world,  news  of  what  is  hap- 
Iiening  to  our  brothers  elsewhere  is  vital 
to  our  very  existence.  The  measure  of 
our  dependence  upon  news  is  a  measure 
of  our  social  an<l  economic  progress. 
.Man  cannot  live  bv  and  for  himself. 
The  captains  of  industry  at  this  table 
would  be  unable  to  direct  their  great 
bu'iness  interests  if  they  were  deprived 
of  news. 

“The  newspaper  is  steadily  improving 
this  service  for  our  social  progress.  The 
philosophical  reader  of  the  daily  jour¬ 
nal  w  ill  realize,  if  he  learns  the  obvious 
lesson  in  its  pages,  that  the  need  of  the 
world  is  true  news  which  brings  men 
closer  together  in  their  common  in¬ 
terests,  and  not  false  rumor  and  propa¬ 
ganda  which  thrust  them  apart.  Every 
citizen  is  entitled  to  a  fair  report  of 
whatever  concerns  him,  and  in  these 
days  almost  any  public  action  in  any 
part  of  the  world  touches  him.” 

Judge  William  .Mien  of  the  Court  of 


\\  hile  the  opinion  prevails  in  Canada 
that  the  government  will  act  to  force 
newsprint  comi>anies  to  increase  prices 
to  consumers,  John  D.  Coffin,  member 
of  a  committee  in  charge  of  newsprint 
purchases  for  the  Hearst  interests,  was 
reported  by  the  \ssociated  Press  to  be 
in  Helsingfors,  Finland,  studying  that 
country’s  newsprint  production. 

F'innish  newspapers  hailed  Mr.  (Cof¬ 
fin’s  inspection  trip  as  a  welcome  indi¬ 
cation  of  new  trade  possibilities  with 
the  United  States. 

It  was  assumed  that  Mr.  Coffin  s  trip 
was  prompted  by  the  expectation  that 
the  Canadian  government  will  fix  the 
newsprint  price,  increasing  the  price 
now  being  paid  by  publishers. 

Mr.  Coffin  explained  his  presence  in 
northern  Europe  as  “chiefly  to  become 
further  acquainted  with  newsprint  pro¬ 
duction  in  Scandinavia,  including  raw 
materials,  manufacturing  conditions  and 
shipping  facilities.” 

A  dispatch  to  Editor  8-  Publisher 
from  Quebec  this  week  said  it  is  not 
known  yet  what  form  the  legislation 
will  take,  but  some  stringent  rule  which 
would  necessitate  a  price  boost  is  ex- 
Iiected. 

The  confused  situation  is  a  result  of 
the  newsprint  manufacturers  failing  to 
make  their  announced  price  increases 
for  1935  effective  because  of  contractual 
stipulations,  and  because  the  St.  Law¬ 
rence  Paper  Mills  Company,  and  others, 
“upset  the  apple  cart”  by  contracting 
1935  tonnage  at  the  19,34  price.  The 
government  has  insisted  tluu  the  price 
he  raised  $5  a  ton. 

Daily  W  ill  Build  S 
U,  S.  Financed  Htmses 

Viewing  the  home  building  program 
of  the  F'ederal  Housing  Administration 
as  opening  a  new  era  in  home  construc¬ 
tion  and  ownership,  the  Chicago  Amer¬ 
ican  has  announced  it  will  shortly  begin 
building  three  air-conditioned  homes, 
under  the  provisions  of  Title  II  of  the 
.National  Housing  .\ct.  as  a  practical 
demonstration  of  modern  home  con¬ 
struction  and  financing.  Sites  for  the 
homes  will  be  chosen  in  different  sec¬ 
tions  of  the  city,  or  in  the  suburbs. 

Financing  of  the  houses  will  be  under 
the  long  term  in.sured  mortgage  plan  of 
the  FH.-\,  a  plan  that  enables  the  pros¬ 
pective  home  owner  to  borrow  up  to  80 
per  cent  of  the  appraised  value  of  the 
property,  the  loan  to  be  repaid  in 
monthly  installments  over  a  period  of 
20  years.  The  total  cost,  including  the 
land,  is  not  to  exceed  $10,000  for  each 
house. 

The  .American  is  offering  $285  in 
cash  prizes  to  contestants  whose  an- 
'wers  to  a  list  of  questions  concerning 
home  preferences,  design,  etc.,  which,  in 
the  opinion  of  the  judges,  come  nearest 
to  the  wishes  of  the  majoritv. 

72  GRADS  WIN  JOBS 

Seventy-two  Chicago  high  school 
boys  and  girls,  graduates  at  the  Feb¬ 
ruary  commencement  this  week,  will  be 
given  jobs  in  connection  with  the  Chi¬ 
cago  Daily  News’  “job  contest”  an¬ 
nounced  last  week  in  Editor  &  Pub¬ 
lisher.  The  Daily  News  is  arranging 
with  various  Chicago  business  houses 
and  industrial  firms  for  graduates 
chosen  of  because  of  high  scholarship 
and  other  citizenship  qualities. 


C  irculatiuii  men  in  three  widely  ^cpa- 
rated  regions  this  week  added  their 
testimony  to  that  printed  here  last  week 
in  regard  to  the  strength  of  this  win¬ 
ter’'  new'paper  circulation  uptrend. 

"Better  business  conditions,  more 
money  in  the  hands  of  the  people,  and 
greater  confidence  in  the  future,’’  were 
the  reasons  given  by  Jesse  B.  Birks, 
of  the /h’lVi/iir  (111.)  Herald  Cr  Peziew, 
I>resielent  of  the  Central  States  Circula¬ 
tion  Managers  Association. 

"Here  in  Central  Illinois,”  he  re¬ 
ported.  “greatly  improved  farm  condi¬ 
tions  are  responsible  for  upturns  in  all 
circulation,  especially  mail  circulatioa 
Several  upturns  proved  temporary  and 
were  followed  by  slumps.  This  winter 
the  gains  have  been  general  and  volun¬ 
tary  .  Circulation  drives  have  brought 
greater  results.  -All  classes  have 
gained,  hut  mail  circulation  much  more 
than  carrier  circulation.” 

The  president  of  the  Pacific  North¬ 
west  Circulation  Managers  -Association, 
-Murray  E.  Clark,  of  the  Yakima 
(.Wash.)  Republic-Herald,  referring 
to  circulation  gains  showed  by  the  1935 
luiiTOR  8-  Pubi.isher  International 
Year  Book,  said: 

“This  gain  has  been  slow  and  was 
interrupted  in  many  districts  by  cus¬ 
tomary  summer  slumps.  However,  I 
lielieve  that  there  has  been  a  large  in- 
crca.se  in  circulation  this  winter.  The 
general  public  seems  to  be  showing 
more  reader  interest  in  newspapers  and 
to  consider  their  newspaper  a  daily 
necessity.  The  Lindbergh  story  hais 
been  responsible  for  a  substantial  in¬ 
crease  in  circulation  this  winter  and  I 
believe  that  all  papers  are  showing 
gains  in  accordance.” 

From  the  opposite  side  of  the  coun¬ 
try.  the  head  of  the  Carolinas  Circula¬ 
tion  Managers  Association,  V’.  L.  T. 
Cooper,  of  the  Charleston  (S.  C.) 
Post,  Nezes  Cr  Courier,  sent  this  state¬ 
ment  : 

“In  North  and  South  Carolina.  1934 
circulations  showed  gains  over  1933,  of 
15  per  cent  morning,  11  per  cent  after¬ 
noon.  and  12  per  cent  Sunday.  This  is 
due  in  large  measure  to  crop  improv^ 
ments,  increased  employment  in  the  tex¬ 
tile  industry,  and  better  methods  of 
distribution  of  papers.  Farmers  as  a 
whole  enjoyed  their  best  crops  in  years. 
Very  little  slump  was  experienced  last 
summer.  Most  pajKrs  are  showing 
steady  increases  in  circulation.” 


THREE  REPORTERS  INJURED 


Explosion  Causes  Marquee  to  Fall 
on  Them  A*  They  Questioned  Officer 

Three  rejwrters,  investigating  a  leak¬ 
ing  gas  main  in  Brooklyn  F'eb.  1,  were 
injured  when  a  violent  explosion,  caused 
by  the  accumulated  gas,  wrecked  the 
front  of  the  Ludwig  Baumann  furni¬ 
ture  store. 

-A  watchman  had  been  killed  by  escap¬ 
ing  fumes.  The  reporters  were  talking 
to  a  police  officer  in  front  of  the  store 
regarding  the  death  of  the  watchman 
when  the  explosion  occurred,  causing  a 
heavy  marquee  at  the  store  entrance  to 
fall.  The  police  officer  was  killed. 

The  reporters  were  Frank  Conklin, 
.Vezo  York  World-Telegram,  who  left 
the  scene  after  treatment ;  Jos^h 
George,  Standard  News  Association, 
who  suffered  a  fractured  arm  and  pos¬ 
sibly  a  fractured  leg,  lacerations  and 
shock,  and  Irving  Lieberman,  Brooklyn 
Times-Union,  who  sustained  a  possible 
brain  concussion. 

Ten  persons  were  injured  in  all. 

USING  “REALPHOTOS”  SLUG 

(Realphotos) — That  is  the  designa¬ 
tion  the  Kansas  City  Journal-Post  is 
setting  out  in  captions  over  photographs 
in  opposition  to  the  Associated  Press 
Wirephotos  appearing  in  the  Kansas 
City  Star. 
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THROUGH  SATURDAY 


With  the  publication  of  Review  of  the  Week,  the  Sunday 
edition  of  The  New  Y'ork  Times  more  than  ever  fulfills  the  needs 
of  newspaper  readers. 


This  new  feature  presents  in  compact,  graphic  form  a  summary 
of  the  week’s  news,  covering  the  noteworthy  events  through  Sat¬ 
urday — ready  Sunday  morning. 


Thus  easily  and  quickly  one  can  be  up  to  date  on  all  the  important 
news  of  the  week. 


The  same  section  of  the  Sunday  Times  contains  the  interpretive 
articles  on  domestic  and  foreign  affairs  for  which  the  Times  is 
famous.  These  articles  pro\’ide  the  background  necessary  for  full 
understanding  of  the  news. 


Rei'iezc  of  the  Week, 
an  outstanding  part  of 
the  outstanding  Sun¬ 
day  newspaper. 
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DAILIES’  CREDIT  MEN 
TO  MEET  IN  JUNE 


Forty  Newspapermen  Plan  Program 
— Movement  Eliminating  Com¬ 
mercial  Frauds,  Says 
V.  D.  Stuart 


A  committee  ol  40  newspaper  credit 
executives,  headed  by  V.  D.  Stuart, 
credit  manager  of  the  Oakland  Tribune, 
is  arranging 
program  for 


what  a  well  organized  group  can  do. 
A  rug  merchant  owed  the  San  Fran¬ 
cisco  and  Oakland  newspapers  varying 
amounts.  He  was  a  hard  one  to  get 
money  from.  At  a  group  meeting  the 
rug  merchant's  name  went  around  the 
table.  It  was  learned  that  he  owed 
the  papers  represented  $3,500.  A  com¬ 
mittee  of  three  visited  Mr.  Rug  Man 
that  afternoon,  and  in  one  week  the 
papers  had  all  of  their  money.  He 
does  not  delay  payments  to  the  news¬ 
papers  any  more.  He  pays  his  bills. 
The  advantage  of  the  united  action  was 


“DARK  HORSE”  WINS  COLUMN 


CHRYSLER  SETS  RECORD 


Cameraman  Lead*  Field  in  Test  to 
Select  Local  Commentator 

{Special  to  Editos  &  Publishes) 
Philadelphia,  Feb.  6 — A  “dark  horse” 
entry  won  the  contest  conducted  recent¬ 
ly  by  William  F.  Hawkes,  Philadelphia 


January  Production  More  Than  Twice 
Biggest  Previous  January 

Breaking  all  precedent  for  January 
business,  production  and  shipments  oi 
Chrysler  .Motor  cars  during  the  j^t 
month  totaled  82,595  units — an  all-time 


Record  managing  editor,  to  select  a  lo-  high  for  this  time  of  year,  it  was  an 


Newspaper  Credit  "o  one  paper  could  be  singled  ^t 
Managers  Grouo  *be  one  to  lose  his  patronage.  He 
ineefing  to  “P  "’*"'**  to 

held  as  part  of 

CAMERAS  SMASHED  AT  TRIAL 


V.  O.  Stuaxt 


the  Credit  Con¬ 
gress  of  Industry 
June  18  in  Pitts¬ 
burgh.  This  is 
held  in  connection 
with  thp  conven¬ 
tion  ofi  the  Na¬ 
tional  Association 
of  Credit  Men 
in  Pittsburgh 
June  17-21. 


The  members  of  the  committee  are 
Mr.  Stuart,  chairman;  Charles  A. 
Colton,  Boston  Transcript;  C.  S.  Hog¬ 
arth,  Chicago  Tribune;  R.  B.  Gratzer, 
Louisville  Courier-Journal;  John  L. 
McCooI,  St.  Paul  Dispatch  and  Pioneer- 
Press;  Charles  Hogan,  Portland  Ore¬ 
gon  Journal;  G.  O.  Gill,  Omaha  World- 
Herald;  J.  J.  Crittenden,  Wichita  Bea¬ 
con;  J.  V.  Minon,  Philadelphia  Record, 
■K.  L.  Vogt,  San  Diego  Union  Tribune; 
A.  W.  Selby,  Chicago  Daily  News; 
Mrs.  H.  A.  Fischer,  Christian  Science 
Monitor, 


Topeka  New*  Men  Forced  to  Appeal 
to  Washington 

Federal  officers  who  smashed  came¬ 
ras  and  tried  to  censor  the  activities 
of  news  writers  at  the  murder  trial  of 
Maj.  Charles  Shei«rd,  in  Topeka,  Kan., 
had  their  activities  halted  Saturday, 
Feb.  2,  when  the  newsgatherers  quietly 
appealed  to  Washington. 

Grace  Brandon,  Texas  stenographer, 
with  whom  Major  Shepard  became  in¬ 
fatuated  before  the  death  in  1929  of  his 
second  wife.  Zenana,  at  Fort  Riley, 
Kan.,  has  been  the  object  of  much  at¬ 
tention  by  photographers.  S.  S.  Alex¬ 
ander,  U.  S.  district  attorney,  conduct¬ 
ing  the  murder  trial  of  the  retired  army- 
officer,  ordered  newspapermen  not  to 
try  to  interview  her  and  told  C.  L. 
Ham,  Associated  Press  photographer, 
that  he  must  not  publish  a  picture  Ham 
had  just  taken  of  Miss  Brandon  leaving 


cal  columnist  from  his  staff. 

James  Keeney,  Record  photographer, 
who  "never  wrote  a  line”  before  he 
tried  his  hand  at  a  gossip  column,  was 
named  the  winner.  Runners-up  were 
Myles  Pickering,  rewrite;  William  C. 
Driscoll,  Jr.,  assistant  night  city  editor, 
and  A.  A.  .Armitage,  copy  desk. 

Thirty-five  meml^rs  of  the  staff  com- 
l»eted  for  the  job.  There  were  no  re¬ 
strictions  on  the  type  of  column,  ex¬ 
cept  that  it  had  to  be  strictly  local. 

Keeney,  on  the  photographic  staff  for 
0  years,  last  week  began  his  new  job. 
The  column,  titled  "Perhaps  It's  New  s," 
appears  daily  on  the  feature  page. 


BIRTH  CONTROL  BILL  OUT 

Madison,  Wise.,  Feb.  6 — llie  so- 
called  O'Malley  birth  control  bill, 
adopted  by  the  last  legislature,  which 
forbids  the  advertising,  as  well  as  dis¬ 
tribution  and  sale  of  contraceptive  de¬ 
vices  (except  by  physicians  and  phar¬ 
macists  to  married  persons)  was  upheld 
as  constitutional  by  the  state  supreme 
court  this  week. 


... - ,  Boston;  W.  A.  Lightbody,  ,  ;  ,  ,  . 

Chicago  Tribune;  U.  W.  Hird,  Cleze-  ‘be  federal  building. 


COUNCIL  PRAISES  PAPER 

The  Chicago  city  council  last  week 
adopted  a  resolution  in  recognition  of 
work  done  by  the  Chicago  American 
in  promotion  of  amateur  sports. 


nounced  by  Walter  P.  Chrysler. 

This  was  over  double  the  previous 
January  shipment  record  of  30,566 
units,  established  in  1929.  Chrysler 
Motor  factories  shipped  28.169  new 
cars  in  January  last  year,  19,759  in 
January,  1933,  and  12,261  in  January, 
1932.  January  shipments  were  only 
2,712  units  less  than  the  corporation’s 
all-time  record  for  monthly  shipments, 
established  in  March,  1934. 

“Sales  as  well  as  shipments  are 
running  far  ahead  of  all  previous  rec¬ 
ords  made  by  the  corporation,”  said 
Mr.  Chrysler.  Retail  deliveries  oi 
Plymouth,  Chrysler,  Ue  Soto  and 
Dodge  passenger  cars  and  commercial 
vehicles  for  the  month  were  approxi¬ 
mately  200  per  cent  of  1934  January 
sales.” 

Mr.  Chrysler  attributed  this  marked 
sales  gain  to  increased  purchasing 
power  throughout  the  country  and  to 
the  fact  that  the  corporation  started 
production  earlier  this  year  to  provi^ 
dealers  with  new  cars  for  immediate 
delivery. 

HAS  MERCHANDISING  PAPER 

The  LaPorte  (Ind.)  Herald- Argiu 
recently  issued  Vol.  1  Number  1  of 
“Flashes,”  devoted  to  advertising  and 
merchandising  suggestions  to  local  ad¬ 
vertisers. 


land  Plain  Dealer;  A.  L.  Stumler, 
Louis^le  Herald-Post;  C.  W.  Spear, 
Wichita  Eagle;  C.  O.  Denning,  Los 
Angeles  Times;  N.  E.  Helland,  Seattle 
Times;  R.  E.  Langton,  Salt  Lake  Tri- 
butie;  F.  Norris,  Jr.,  Baltimore  News; 
R.  B.  Dc  Wese,  Memphis  Commercial- 
Appeal;  W.  C.  Burson,  Pittsburgh 
Post-Gazette ;  B.  D.  Judkins,  Indianapo¬ 
lis  News;  T.  J.  Adams,  New  Orleans 
Tiiws-Picayune ;  C.  R.  Briggs,  Tulsa, 


Shortly  thereafter  M.  J.  Junghans, 
photographer  for  Kansas  City  Journal- 
Post,  started  to  take  a  picture  of  Miss 
Brandon.  A  special  agent  guarding  her 
jumped  on  the  photographer,  a  much 
smaller  man,  and  broke  the  camera. 
Ham  was  able  to  get  a  picture  of  the 
attack,  but  was  unable  to  get  away  with 
it.  Agents  took  it  from  his  camera. 

Unable  to  obtain  from  .Alexander  the 
consideration  to  which  thev  felt  en- 


legations  and  amongst  his  main  assign¬ 
ments  were  the  W'^orld  Economic  Con¬ 
ference  and  the  Prince  of  Wales’s  tour 
in  Scandanavia  in  1932.  Jacob  is  the 
author  of  “Seventeen,”  a  noval  of  Eng¬ 
lish  school  life  and  of  two  plays  which 


Oklahoma  World  Publishing  Company;  titled,  the  newspapermen  covering  the 
J.  L.  Moore,  Atlanta  Journal;  Henry  f^ial  appealed  to  the  Washington  au- 
A.  Lee,  Providence  Journal;  John  Day  thorities,  who  instructed  that  they  be 
Jackson,  New  Heeven  Register;  D.  W.  allowed  more  freedom. 

? w"  L  fr^^PhtST'  JOINS  REUTERS  IN  N.  Y. 

Ez^ening  Bulletin;  A.  ^h!  Eh  Pe/£s  •  A  new  addition  to  the  Reuters  bureau 
Memphis  Press-Scimitar;  Wm  h’  Alaric  Jacob  who  has 

Eichenberg,  Pittsburgh  Sun-Telegraph';  T 

S.  A.  Caffey,  Altoona  (Pa.)  Mirror-  hve  and  a  half  years  at  the  head  office 

E.  C.  Woempner,  Indianapolis  Star’-  d'plomatic  correspondent  his  job 

R.  B.  Cammack,  Dallas  News  and  Jour-  u  "  ‘ 

nal;  W.  R.  Little,  Washington  Evening  American  and  other  embassies  and 

^or;  C.  W.  Kuhne,  Bridgeport  Times- 
Star;  D.  D.  Wells,  Richmond  (Va.) 
news-Leader:  Charles  Sefrit,  Belling¬ 
ham  Herald;  Charles  A.  Tyler,  Phila¬ 
delphia  Inquirer;  Mrs.  C.  E.  Lowry, 

Chattanooga  News.  ,  ,  .  j  •  r-  i  j 

Mr.  Stuart  is  seeking  to  attract  to  produced  in  England. 

newspaper  credit  nEW  POST  FOR  KNOBLAUCH 

Tss^Htion  '"^"’bers  of  the  national  x.  G.  Knoblauch,  formerly  of  Stewart- 

“It  !«  nnlv  *1,  1  4.  -w  Jordan  agency,  Philadelphia,  has  joined 

It  IS  only  within  the  last  20  years  At  Pant  T  pftnn  Tn  in  a  ca  pc  ranan'tv 

that  newspaper  credit  offices  have  been  ^  ^  ^  ^  capacity, 

considered  seriously,”  he  said.  “To- 
day,  however,  progress  is  being  made 
m  tightening  up  on  the  commercial 
fraud  and  the  generally  unscrupulous 
advertiser.  Publishers  will  find  it  bene¬ 
ficial  to  have  their  credit  managers 
become  active  in  the  local  credit  groups. 

“The  time  has  definitely  passed  for 
newspapers  to  fear  that  their  competi- 
may  learn,  by  hook  or  crook,  some¬ 
thing  of  how  Jones  handles  his  account 
with  another  paper.  Every  medium  in 
a  given  community  knows  the  others’ 
rates  and  how^  much  space  Jones  uses 
in  any  publication.  The  important  thing 
now  is  to  find  out  if  Jones  pays  his 
advertising  bills  to  the  other  paper ; 
and  it  is  even  more  important  to  find 
out  if  he  does  not  pay.  No  sale  has 
been  made  in  any  sense  of  the  word 
until  Jones  remits. 

“Newspaper  credit  groups  are  form¬ 
ing  in  all  of  the  larger  cities  through¬ 
out  the  country,  and  much  risk  has 
been  eliminated  by  the  cooperation  of 
members. 

“Here  is  an  outstanding  example  of 


277,860 

was  the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

JANUARY,  1935 

This  represents  A  GAIN  OF  11,180 
OVER  JANUARY,  1934  ..  .  The 
Sunday  Sun  circulation  averaged 
191,S66  per  Sunday  for  January, 
1935 — a  gain  of  5,11  5  over  January, 
1934. 


Everything  in  Baltimore 
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The  Worcester  Market— CITY  and  SUBURBAN, 
MASSES  and  CLASSES — is  adequately,  effec¬ 
tively  covered  through  the  Telegram-Gazette 
ALONE. 

Of  all  families  in  WORCESTER  and  throughout  Wor¬ 
cester’s  average  18-mile  TRADING  AREA  which  every 
day  receive  in  their  homes  a  Worcester  daily  paper 

cooc^  <Ynorc  tnom/  ^ 


6 

■vnrs 

Evnv 

mVEEK 


Dividing  these  families  into  three  classes  according  to  buying  power — 

94%  of  CLASS  A  Families 

(Those  of  highest  buying  power) 

88%  of  CLASS  B  Families 

(Those  of  medium  buying  power) 

80%  of  CLASS  C  Families 

I  Those  of  lowest  buying  power) 

READ  THE  TELEGRAM-GAZETTE  IN  THEIR  HOMES 
SIX  DAYS  EVERY  WEEK 

The  compact  Worcester  Market,  concentrating  a  population  of 
more  than  433,000  within  an  average  18-mite  radius,  is  effectively — 
and  ECONOMICALL  Y — cultivated  through  these  newspapers  ALONE 


TOTAL  AVBRACE  KKT  TAID  DAILY  CIBGtJLAWON 

MORE  <1  i\g%  AIIA  OVER 
than  lUllpUyU  1  YEARS 


THE  TELEGRAM-GAZETTE 


Worcester,  Mass. 


GEORGE  F.  BOOTH,  Publisher 


Paul  Block  and  Associates,  National  Representatives 
Nttw  York  Boston  Chicafo  Dotroit  Phlladolphia  San  Francisco  Los  Anfsias 
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don’t  know  where  it’s  all  going  to 


end — but  the  Sunday  News  circulation  ran  well  over 

y 

2,500,000  copies  every  Sunday  in  January  19351 


xhe: 
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DAILY'S  TRUSTEES  TO 
CONTINUE  GUILD  TALKS 

Their  Appointment  to  Newark 

Ledger  Management  Confirmed — 
First  Meeting  With  Guild 
Ends  Amicably 

George  W.  C.  McCarter,  attorney, 
and  Henry  S.  Puder,  accountant,  were 
empowered  to  continue  indefinitely  as 
trustees  of  the  Newark  (N.  J.)  Ledger, 
Feb.  5  by  a  decision  of  Vice-Chancellor 
M.  L.  Berry  in  Newark. 

Following  the  ruling  the  trustees  met 
for  three  hours  with  representatives  of 
the  Newark  Newspaper  Guild  in  an 
effort  to  settle  tlie  strike  of  the  news¬ 
paper’s  editorial  workers.  The  strike 
is  now  in  its  third  month. 

The  trustees  am!  the  guild  issued  a 
joint  statement  after  the  meeting  say¬ 
ing  that  progress  had  been  made  and 
that  an  early  settlement  was  hoped  for. 

Another  meeting  was  scheduled  for 
Feb.  7,  but  was  later  postponed  on  the 
request  of  a  trustee  until  Feb.  11. 

The  trustees  were  continued  in  office 
by  Vice-Chancellor  Berry  despite  the 
request  of  several  lawyers  representing 
holders  of  stock  in  the  Newark  Morn¬ 
ing  ledger  Company,  the  publishing 
organization,  that  Mr.  Puder,  be  re¬ 
placed  because  he  had  long  been  a  friend 
of  Lucius  T.  Russell,  president  and 
treasurer  of  the  company.  Mr.  Russell, 
it  was  charged,  had  lent  himself  about 
$200,000  of  the  company’s  funds  and 
had  paid  himself  a  salary  of  $35,000  a 
year.  Mr.  Russell’s  wife,  as  vice-presi¬ 
dent,  drew  $10,000  a  year,  it  was  as¬ 
serted,  and  each  of  his  two  sons,  Edwin 
C.  and  Lucius  T.  Russell,  Jr.,  drew 
$7,500  each  as  directors. 

The  Vice-Chancellor  explained  that 
Mr.  Russell,  though  enjoined  under  the 
trusteeship  from  operating  the  news¬ 
paper,  remained  the  largest  stockholder 
and  should  have  fair  representation  in 
the  trusteeship. 

Morris  H.  Cohn,  of  Newark,  coimsel 
for  William  I.  Coates,  of  Whitman, 
Mass.,  on  whose  application  the  trustee¬ 
ship  was  granted,  read  a  preliminary 
report  of  the  trustees  at  the  hearing. 
It  said  that  Mr.  Russell’s  salary  had 
been  reduced  “materially,”  that  guards 
hired  for  editorial  employes  during  the 
strike  had  been  dismissed  and  other 
economies  effected  to  produce  a  saving 
of  $11,600  a  month  in  operating  ex¬ 
penses. 


GUILD  WOULD  DE-BUNK  HUEY 

Adantic  City  Chapter  Ask*  He  Not 

Be  Treated  as  “National  Clown” 

Atlantic  City,  Feb.  6 — The  Atlantic 
City  Newspaper  Guild  denounces  Sen¬ 
ator  Huey  “Kingfish”  Long  and  calls 
upon  reporters  everywhere  to  debunk 
him,  in  a  resolution  forwarded  to  the 
national  guild  and  to  the  Louisiana  dic¬ 
tator. 

Long  is  charged  with  setting  one  tif 
his  b^yguards  upon  an  Associated 
Press  photographer  in  Baton  Rouge. 
“Inasmuch  as  said  photographer  had  his 
camera  smashed  and  his  teeth  knocked 
out,”  it  was  voted,  “the  Atlantic  City 
Newspaper  Guild  recognizes  that  the 
relations  between  Long  and  the  wo'km.g 
press  have  overstepped  *he  boundaries 
of  good  clean  fun. 

“And.  aware  of  the  fact  that  the  work¬ 
ing  press  more  than  any  other  agency 
has  made  Long  a  national  figure,  be  it 
resolved  that  the  viciousness  of  the  at¬ 
tack  disqualifies  him  from  the  role  of 
natic  nal  clown,  oafish  hero  or  comic 
relief  ” 


DAIUES  INCREASE  PRICE 

An  increase  in  the  price  of  the  daily 
newspapers  from  two  to  three  cents, 
effective  Feb.  4,  was  announced  last 
week  by  the  Springfield  Newspapers, 
Inc.,  publishers  of  the  Springfield  (O.) 
Daily  News  and  Sun  in  a  page  one  box. 
The  price  of  the  Sunday  News-Sun  re¬ 
mains  unchanged.  'The  increase  was  at¬ 
tributed  to  the  increased  cost  of  produc¬ 
tion.  In  a  full  page  ad  Feb.  3  the  mast¬ 
heads  of  19  newspapers  were  carried  to 
show  that  the  increase  was  in  line  with 
prices  charged  by  other  Ohio  dailies. 


RADICALS  ASSAIL  HEARST 

William  Randolph  Hearst  was  de¬ 
nounced  as  “labor  enemy  No.  1”  at  a 
mass  meeting  attended  by  about  2,000 
persons  in  New  York  Feb.  3.  Roger 
Baldwin,  chairman  of  the  .Nraerican 
Civil  Liberties  Union ;  Professor  George 
S.  Counts  of  Teachers  College,  Hey- 
wood  Broun  and  others  addressed  the 
meeting,  which  had  been  called  by  the 
Provisional  Committee  for  Nonpartisan 
Labor  Defense.  At  the  end  of  the 
meeting  an  “indictment”  of  the  pub¬ 
lisher  was  unanimously  voted  by  those 
present. 

CODIFIED  INDUSTRIES 
GET  GUARANTEES 

President’s  Order  Gives  Assurance 
That  Constitutional  Rights  Are 
Not  Waived,  As  Is  Contained 
in  Newspaper  Code 


(.Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  6 — A 
Presidential  order  signed  Jan.  22,  ex¬ 
tending  to  all  codified  industries  the 
guarantee  against  loss  of  constitutional 
rights  which  was  written  into  the  daily 
newspaper  publishing  code,  came  to 
light  his  week. 

At  NRA  headquarters  it  was  ex¬ 
plained  that  the  order  has  reposed  in  the 
State  Department,  to  which  all  Execu¬ 
tive  Orders  go  from  the  White  House. 
First  publicity  came  when  it  was  set  out 
in  the  “Blue  Eagle”,  published  by  the 
recovery  administration. 

The  administration’s  public  relations 
office  said  the  order  does  not  indicate 
any  change  in  its  attitude  that  the  “con¬ 
stitutional  rights”  clause  is  no  more  than 
“pure  surplusage”.  The  text  follows: 

“Although  it  has  been  generally 
known  that  in  signing  codes  of  fair 
competition  persons  did  not  waive  their 
constitutional  rights,  the  President 
signed  an  Executive  ordgr  on  January 
22,  1935,  designed  to  eliminate  any  con¬ 
fusion  or  misapprehension  which  may 
have  arisen  on  the  subject.  Full  text 
of  the  order  follows: 

“  ‘By  virtue  of  and  pursuant  to  the 
authority  vested  in  me  by  title  1  of  the 
National  Industrial  Recovery  Act  of 
June  16,  1933  (48  Stat.  195),  and  in 
order  to  effectuate  the  policy  of  said 
title  and  to  eliminate  any  confusion  or 
misapprehension  w'hich  may  have  arisen 
concerning  the  effect  on  constitutional 
rights  of  assent  to.  or  cooperation  under. 
Codes  of  fair  competition,  I  hereby 
order  that: 

“‘(1)  It  is  understood  that  neither 
the  Government  nor  any  member  of 
industry  waives,  or  can  properly  insist 
that  the  other  has  waived,  any  constitu¬ 
tional  right  pertaining  to  the  (Govern¬ 
ment  or  to  any  individual  by  approving, 
assenting  to,  or  cooperating  under  a 
Code  of  fair  competition. 

‘“(2)  The  approval  orders  of  all 
such  Codes  heretofore  approved  are 
hereby  modified  to  the  extent  necessary 
to  make  this  order  a  condition  thereof, 
and  this  order  shall  operate  as  a  con¬ 
dition  of  the  approval  of  any  such  Code 
hereafter  approved.’  ” 


$1,000,000 

Liquor  Sales  in 

DANVILLE 


Estimatms  from  monthly  sales 
to  date,  our  Two  Virginia  State 
Stores  will  approximate  one 
million  dollars  annual  sales. 

Serving  Southern  Virginia  and 
a  large  section  of  North  Caro¬ 
lina  ("dry"  State). 
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Liquor  advertising  accepted 


NEW  BOY  LABOR  RULE 
TO  EXEMPT  PRESS 

N.  Y.  Publishers  At  First  Oppose 

New  State  Legislation,  But  Are 
Told  They  WUI  Not  Be 
Affected 

Passage  of  two  bills  in  New  York 
State,  one  raising  compulsory  school 
attendance  from  14  years  to  16,  and 
the  other  reducing  the  weekly  hours 
of  work  for  boys  between  16  and  18 
from  54  to  48  hours,  was  predicted  in 
Albany  Feb  5  after  a  public  hearing. 

The  bills  are  backed  by  the  State 
Labor  Department,  the  State  Fed¬ 
eration  of  Labor  and  the  Child  Labor 
Committee.  Those  advocating  passage 
of  the  measures  said  that  one  of  the 
Ijest  ways  to  reduce  delinquency  among 
youths  was  to  keep  them  in  school  for 
two  years  longer  than  at  present. 

Representatives  of  the  New  York 
State  Publishers  Association  and  the 
.Associated  Dailies  went  on  record  in 
opposition  to  the  ’oills,  particularly  the 
one  increasing  the  school  leaving  age, 
but  they  were  told  by  Elmer  F.  An¬ 
drews.  Industrial  Commissioner,  and 
other  supporters  that  the  measures  will 
not  in  any  way  affect  newsboys  or  other 
minors  employed  by  newspapers. 

"There  is  nothing  in  these  bills  that 
refers  to  the  delivery  of  papers  or  other 
work  done  by  boys  in  newspapers.” 
said  George  Hall,  secretary  of  the  (Thild 
Labor  Committee.  “That  supervision  is 
provided  for  in  the  State  education  law 
and  no  amendment  has  been  made.” 

“We  are  glad  to  have  that  statement 
on  the  record,”  said  former  Assembly¬ 


man  Henry  J.  James  of  Hudson,  ciiair- 
man  of  the  legislative  committee  of  tht 
State  Publishers  Association. 

“We  want  to  say,  however,  that  tbe 
time  has  come  when  there  should  b( 
less  invasion  of  the  home  by  the  State, 
The  newspapers  of  the  State  are  doiiy 
a  real  job  in  the  tra-ning  of  their  news¬ 
boys  for  future  positions  in  the  busi. 
ness  world. 

“We  feel  that  the  home  is  the  place 
to  train  children,  and  that  parents 
should  be  given  full  reign  in  the  direc¬ 
tion  of  their  children  without  too  much 
meddling  by  the  State.” 

Merwin  M.  Morrison,  representini 
the  Buffalo  Evening  News,  told  the 
labor  committee  how  his  paper  main¬ 
tains  a  salesman  school  for  its  2,000 
newsboys,  and  how  it  works  hand  in 
hand  with  the  schodls  and  parents  in 
giving  its  boys  real  business  training. 

This  action  followed  the  failure  d 
the  judiciarv  committee  of  the  senate 
to  report  the  federal  child  labor  amend¬ 
ment.  Senator  W.  T.  Byrne  denied  at 
the  hearing  that  the  amendment  had 
been  “killed”  and  that  it  can  be 
vived  with  26  senatorial  votes. 


EDWARD  F.  DUNBAR 

Edward  F.  Dunbar,  70.  advertisini 
manager  of  the  Boston  Globe,  died  at 
his  home  in  Brookline  last  week.  Mr. 
Dunbar  started  his  career  56  years  ago 
when  at  the  age  of  14  he  joined  tht 
Globe  editorial  staff.  Soon  after  he  nw 
(ien.  Charles  H.  Taylor,  publisher,  and 
was  transferred  to  become  his  offia 
boy.  His  rise  was  rapid  until  he  finally 
became  advertising  manager.  His  wife 
died  five  years  ago.  He  is  survived  ly 
a  daughter. 


New  car  sales  jumped  12.6  per  cent,  in  Rhode  Island  durisi 
1934,  showing  a  total  of  12,249  as  compared  with  10,876  for  1933. 
Constantly  improving  conditions  in  New  England's  Second  Largest  Madid 
point  to  increased  sales  for  1935.  What  will  your  share  be? 

show  week  -  show  number 
Februarq 

On  Sunday,  February  24th,  Rhode  Island  automobile  show  rooms  will  b( 
in  gala  attire  for  a  week's  showing  of  1935  models.  On  the  same  dab 
will  be  published  the  Sunday  Journal  Show  Number — the  year's  noil 
important  automotive  medium  in  the  Providence  market.  Show  Numbe 
carries  an  abundance  of  news  and  advertising  of  new  car  offerings.  Sho* 
Number  sells  cars.  Include  it  in  your  schedules. 


The  Providence  Sunday  Journal 

C.  H.  EDDY  Company,  Boston,  New  York,  Chicago 
.  R.  J.  BIDWELL  Company,  Seattle,  San  Francisco,  Los  Angeles 
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An  increase  or  148,421  INQUIRIES  OVER  1933 


Reader  response  indicates  confidence  in  a  news¬ 
paper.  And  such  confidence  always  indicates  a 
response  to  advertising  in  that  newspaper.  That's  an 
old  axioni — and  as  true  today  as  it  was  years  ago.  For 
1934.  the  Chicago  American  has  made  sometliing  of  a 
record  in  response  to  its  columns  from  women  readers 
— over  400,000  inquiries — an  increase  of  148,421 
over  last  year.  We  don’t  l»elieve  any  other  Chicago 
paper  can  approach  these  sensational  figures.  And  fur 
a  very  good  reason: 

!No  paper  in  Chicago— perhaps  no  paper  in  America — 
devotes  so  much  time,  en,ergy  and  original  thinking  to 
presentation  of  features  interesting  to  women  as  the 
Chicag<»  American.  Three  women's  pages  every  day, 
beautifully  written,  brilliantly  edited,  accurate,  topical 
and  complete — all  dramatically  illustrated.  Many 
newspaper  editors  have  said  that  these  are  the  finest 
women's  pages  in  America.  We  rather  like  to  think 
they  are«  too;  at  any  rate,  we  always  try  to  make  them 
so.  If  they  fall  short  of  perfection,  it  is  not  for  lack 


[  1934  .  .  .  402,647  INQUIRIES 

I  1933  .  .  .  254,226  INQUIRIES 

of  enthusiasm  or  haril  work.  Every  day,  every  page 
is  written  and  edited  with  the  sole  aim  of  making  it 
as  fine  as  talent  and  ingenuity  can  devise.  And  on  one 
point  we're  positive:  Women  like  our  friendly,  inti¬ 
mate  style.  We  know  because  they’ve  told  us  so — 
literally  millions  of  times. 

Many  talented  women  contribute  to  these  famous 
pages.  They  have  «lone  a  grand  job,  as  over  400,000 
testimonials  last  year  bear  witness.  One  last  thought 
to  advertisers:  Promote  your  sales  story  to  a  news¬ 
paper  audience  that's  interested  enough  in  that 
newspaper  to  “talk  shop”  with  its  editors.  A  word  to 
the  wise  is — Advertise  in  the  American. 


CHICAGO  AMERICAN 

•  •  •  more  Buying  Power  to  you 


rVATIOA'AL  KEPRESEA'TATIVES:  Rodn^f/  E.  Boone  Orgnmizotiom 
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SUPREME  COURT  RULES  warburg  editor  of  syndicate 

rkM  Paul  E.  Warburg,  former  sports 


ON  COPYRIGHT  CASE  editor  of  the  Brooklyn  Daily  Eagle,  has 

- -  been  appointed  editor  of  the  Associated 

Say*  Infringing  Newspaper*  May  Be  Features  Syndicate,  New  York.  Mr, 


SCULPTURE  WON  PRIZE 


$1  for  Each  Copy  of 
Edition,  Not  to  Exceed 
$5,000. 


Warburg  started  newspaper  work^  on 
the  Eagle,  later  joining  the  New  York 
World.  When  the  World  was  sold  he 
was  for  two  years  with  the  Winnipeg 
Tribune,  returning  to  the  Brooklyn 


\\r,  &  PuBLisuE*)  Eagle  as  sports  editor.  He  has  con- 

Daner^vht  h™‘''f  tributed  to  numerous  magazines, 

paper  which  intringes  a  copyright  may  _ _ 


be  assessed  as  damages,  $1  for  each 
copy  of  the  edition,  not  to  exceed 
$5,000,  the  Supreme  Court  of  the  United 
States  ruled  this  week.  No  matter  how 
few  copies  are  printed  the  damages, 
assuming  they  are  not  capable  of  com¬ 
putation  through  ordinary  standards 
must  not  be  less  than  $250,  the  high 
court  said,  applying  the  law  as  estab¬ 
lished  in  precedent  cases. 

The  instant  case  was  the  suit  of  Wil- 


50  NEW  ADVERTISERS 
JOIN  AUDIT  BUREAU 


Reduced  Flat  Rate  of  $40  a  Year 
Succe**ful  in  Bringing  Appli¬ 
cation*  from  Firm*,  Harn 
Announce* 


(Special  to  Ebitor  &  Publisher) 
Chicago,  Feb.  6 — The  Audit  Bureau 


i;_,_  A  C  I’l  1  - j  , - .  .  C^MiCAUU,  i-r-D.  II - illC 

iiam  b.  Douglas  and  the  American  of  Circulations’  invitation  to  advertisers 
Mercury,  Inc.,  against  Elijah  William  to  join  the  bureau  at  the  reduced  flat 
Cunningham  and  the  Post  Publishing  rate  of  $40  annually,  effective  Jan.  1 
Company,  publisher  of  the  Boston  Post,  this  year,  has  resulted  in  more  than  50 
1  ne  court  s  decision  remands  the  case  to  applications,  O.  C.  Harn,  A.B.C.  man- 


Kemington  Arms  Co.,  Inc..  Bridgepott, 
Conn, 

R.  J.  Reynolds  Tobacco  Co.,  Wmsto» 
Salem,  N.  C.  ... 

J.  E.  Rhoads  &  Sons,  Philade^hia. 

Salada  Tea  Company,  Inc.,  Boston. 

Scott  Paper  Company,  Chester,  Pa. 

E.  R.  Squibb  &  Sons,  New  York. 
Standard  Oil  Company  (Indiana),  Chicago 
Standard  Oil  Company  of  California,  Saa 
Francisco. 

Standard  Oil  Company  of  New  Jersey,  New 
York. 

Union  Carbide  Company,  New  York. 
Viscose  Company,  New  York. 

Hiram  Walker.  Inc..  Detroit. 

The  Wheatena  Corporation.  Rahway,  X.  I. 
Wheeling  Steel  Corporation,  Wheeling,  W. 
Va. 

W.  F.  Young,  Inc.,  Springfield,  Mass. 


MEYER  PROMOTION  MANAGER 


Succeed*  S.  L.  William*  on  Chicaga 
Herald  and  Examiner 


the  United  States  District  Court  for  aging  director,  told"  Editor  &  Publisher 


Massachusetts. 

‘‘Douglas  wrote  an  ori^nal  story 


today. 

The  old  sliding  scale  was  from  $60 


accepted,  copyrighted  and  to  $240  annually, 
published  by  The  American  Mercury,  “The  thing  that  seems  to  appeal  to 


Inc.,  the  opinion  by  Justice  Roberts  those  who  have  never  been  members 
ipds.  “The  rights  in  the  story  under  of  the  bureau  and  are  now  coming 
the  copyright  were  assigned  to  Douglas.  >u.”  said  Mr.  Harn,  “is  the  privilege 
Thereafter  Cunningham  wrote  for  the  of  becoming  a  sponsor  of_  the  move- 
Post  Publishing  Company,  and  the  o'cnt,  and  of  the  bureau  which  is  carry- 
latter  published  in  some  384,000  copies  ’"8  .  it  on,  without  abandoning  the  prin- 
of  a  Sunday  edition  of  the  Boston  Post  which  so  many  advertisers  have 

an  article  which  was  a  clear  appropria-  i®  advertisers 

tion  of  Douglas’s  story.  Testimony  service  which  the 

was  presented  with  respect  to  the  value  i^^^eau  renders,  reports  and  data,  is 
of  the  story,  but  at  the  close  of  the  trial  concerned,  they  obtain  that  from  their 
the  petitioners  admitted  inabilitv  to  agencies  and  should  not  pay  for  it  again, 
prove  actual  damages.  The  Publishing  willing  and  anxious  to 

Company  acted  innocently  in  acceptinf  sponsor  the  organization  on  the  basis 
the  article  from  Cunningham,  and  the  membership  dues.  That 

latter  testified  that  he  had  procured  the  t^ndoubtedly  accounts  for  the  large  ac- 
material  for  it  from  an  acquaintance,  on  the  mere  announcement  of 

ri  m“  Hirfdeasrf  .he  foUowh.g  lie. 

^  Ignorant  of  q£  advertisers  who  have  made  applica- 


Emest  L.  Heitkamp,  Chicago  Ameri¬ 
can  golf  editor,  looking  over  sculp¬ 
tured  likeness  of  himself.  The  head 
won  Edward  Chassaing,  srulptor,  the 
$500  Frank  C.  Logan  prize  in  the  39th 
annual  exhibition  by  artists  at  the  Chi¬ 
cago  Art  Institute.  The  William  Ran¬ 
dolph  Hearst  prize  of  $300  went  to 
Dale  Nichols  for  his  painting.  “The 
End  of  the  Hunt.’’  The  prize-winning 
sculpture  is  a  wonderful  piece  of  art 
more  than  life  size.  In  addition  to 
bis  duties  as  golf  editor,  Mr.  Heitkamp 
is  also  art  critic  for  the  American. 


Masonite  Corporation,  Chicago. 

McGraw  Electric  Company,  Waters  Center 
Division.  Minneapolis. 

Mennen  Company,  Newark,  N.  J. 

Motor  Improvements,  Inc.,  Newark,  N.  J. 
Norwich  Pharmacal  Company,  Norwich, 
N.  Y, 

Pepsodent  Company,  Chicago. 

Perfection  Stove  Company,  Cleveland. 
Premier-Pabst  Sales  Chicago. 
Prudential  Insurance  Co.  of  America,  New¬ 
ark,  N.  J. 

RCA  Victor  Company,  Inc.,  Camden.  N.  J. 


(Special  to  Editor  &  Publisher) 
Chicago,  Feb.  4 — Norman  Meyer 
has  been  appointed  manager  of  sides 
promotion  for  the  Chicago  Herald  and 
Examiner,  succeeding  S'.  Leon  Wil¬ 
liams,  who  has  resigned  to  become  ad¬ 
vertising  manager  of  Walgreen  Com- 
pany,  William  H.  Murphy,  Herald  and 
Examiner  advertising  director,  an¬ 
nounced  here  today. 

Mr.  Meyer  has  been  on  the  Herald 
and  Examiner  local  sales  staff.  He  was 
formerly  president  of  Briggs  News¬ 
paper  Bureau,  New  York  City,  and 
later  promotion  manager  of  the  Sm 
Francisco  Examiner. 

Appointment  of  R.  M.  Vandivert, 
formerly  of  the  local  sales  staff,  as  au¬ 
tomobile  editor,  was  also  announced  bjr 
Mr.  Murphy.  He  replaces  Robert  ll 
Copeland,  who  after  six  years  as  au¬ 
tomobile  editor,  has  resigned  to  join  die 
New  York  office  of  Erwin,  Wasey  & 
Co. 


W,  B.  LEWIS  FORMS  AGENCY 

Wilbur  B.  Lewis  has  organized  his 
own  advertising  business  under  the 
name  of  Lewis  &  Clark,  Inc.  at  30 
Rockefeller  Plaza,  New  York.  R^ 
cently  he  has  been  with  Badger  ani 
Browning  &  Hersey,  New  York  agency. 


Douglas’s  production. 

“The  trial  judge  ruled  that  no  ac¬ 


tual  damage  had  been  shown,  but  in  lieu  Cleveland. 


tion  to  date  since  Jan.  1 : 

Addressograph  -  Multigraph  Corporation, 


thereof  granted  the  petitioners  $5,000 
and  a  counsel  fee.  Upon  appeal  the 
Circuit  Court  of  Appeals  sustained  an 


assignment  of  error  which  asserted  the 


Aetna  Casualty  &  Surety  Company,  Hart¬ 
ford. 

American  Stove  Company,  Cleveland. 
American  Type  Founder*  Sales  Corp.,  Jer- 


ELEANOR  ROOSEVELT 


judge  had  abused  his  discretion  in  mak¬ 


ing  the  award,  reversed  the  decree,  and  York. 


Bakelite  Corporation,  New  York. 
Bigelow-Sanford  Carpet  Co.,  Inc.,  New 


set  the  damages  at  $250.” 

After  reciting  the  facts  which  pre- 


Centaur  Company,  New  York. 

Cluett,  Peabody  &  Co..  New  York. 
Continental  Insurance  Company  &  Asso- 


ceded  grant  of  a  writ  of  certiorari  ciated  (i^ompanies.  New  York. 


sending  the  case  to  the  Supreme  Court, 
Justice  Roberts  explained  the  statutory 
provision  for  damages  of  $1  a  copy,  not 
to  be  less  than  $250  in  all,  or  more  than 
$5,0(X),  was  written  to  insure  a  plaintiff 
some  recompense  for  his  injury  when 
he  was  unable  to  prove  actual  damages. 

Continuing  with  a  discussion  of  the 


application  of  this  provision,  the  de-  I>el. 


Dennison  Manufacturing  Company,  Fram¬ 
ingham,  Mass. 

Du  Pont  Cellophane  Co.,  New  York. 
Electric  Storage  Battery  Co.,  Philadelphia. 
Elgin  Watch  Company,  Elgin,  Ill. 

ExLax,  Inc.,  Brooklyn. 

General  Baking  Company,  New  York. 
Ger^r  Products  Co.,  Fremont.  Mich. 

Health  Products  Corporation,  Newark,  N.  J. 
Peter  Henderson  &•  Co.,  New  York. 
Hercules  Powder  Company,  Wilmington, 


(Mrs.  Franklin  D.  Roosevelt) 

Whose  Vast  Public,  Personally  Won, 
Insures  Millions  of  Readers 


Begins  a  Series  of  Colorful  Articles 


cision  states;  “He  (the  trial  judge) 
need  not  award  $1  for  each  copy,  but,  if  ^  Iritematio 
upon  consideration  of  the  circumstances  Kraft-Phe 
he  determines  that  he  should  do  so,  his  ci^N  'y' 
action  cannot  be  said  to  be  unjust.  In  MalioVy  ’] 
other  words,  the  employment  of  the 
statutory  yardstick,  within  set  limits,  is 
committed  solely  to  the  court  which 
hears  the  case,  and  this  fact  takes  the 
matter  out  of  the  ordinary  rule  with 
respect  to  abuse  of  discretion.  This 
construction  is  required  by  the  language 
and  the  purpose  of  the  statute.” 


Insurance  Co.  of  North  America,  Philadel¬ 
phia. 

International  Nickel  Company,  New  York. 
Kraft-Phenix  Cheese  Company.  Chicago. 
Loose-Wiles  Biscuit  Company,  Long  Island 


Mallory  Hat  Company,  Danbury.  Conn. 


103,601 

Every  EVENING 


Dealing  with 

THE  MAKERS  OF  AMERICA 

Ethan  Allen,  Sam  Houston,  Sequoyah 
and  Others 

Little  known  facts  about  historic  figures 
interestingly  told.  Also  articles  on  timely 
subjects  written  with  understanding  and 


rare  common  sense. 


BRISBANE  VISITS  PRESIDENT 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Feb.  6 — Presi¬ 
dent  RtKisevelt  realizes  he  was  elected 
by  125,000,000  people  and  not  by  750,000 
labor  union  adherents,  Arthur  Brisbane, 
Hearst  editor,  told  White  House  cor- 
re.<pondents  today  after  spending  15 
minutes  with  the  Chief  Executive.  The 
editor  had  reference  to  the  exchange  of 
con  Of  pondence  between  Roosevelt  and 
(Counsel  Ogburn  of  the  labor  unions, 
and  he  assured  the  letters  to  Ogburn 
would  not  have  been  so  “mild”  were  he 
the  author.  Just  back  from  Florida, 
Brisbane  predicted  a  new  and  more  per¬ 
manent  boom  for  that  State. 


. . .  a  gain  of  39,439  is  the 
remarkable  News-Post 
circulation  for  the  six 
months  ending  Sept.  30, 
1934  ...  in  addition,  the 
linage  gain  of  2,224,194 
ia  equally  significant. 


Released  Exclusively  by 


COLUMBIA  SYNDICATE,  INC. 


927  15th  Street  N.  W.,  Washington,  D.  C. 


Baltimore 

NEWS-POST 


First  release  March  50-51- 
Samples  of  the  new  series  will  convince 


r’$  Outstanding  Newspaper 
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Detroit  Makes 
Americans  Greatest 

GAINS! 


The  Detroit  News  is  first  among  all  American 
newspapers  in  total  linage  GAIN  in  1934  over 
1933  and  fourth  among  all  American  newspapers 
in  TOTAL  linage. 


The  speed  of  Detroit’s  recovery  is  the  hope  of  the  nation.  During 
1934  The  Detroit  News  reflected  Detroit’s  accelerated  industrial 
activity  and  the  confidence  which  advertisers  have  always  had  in 
its  result  getting  ability.  The  News  ranked  fourth  in  total  adver¬ 
tising  and  showed  the  greatest  linage  increase  of  any  newspaper 
in  the  country.  May  we  remind  you  that  Detroit  is  America’s  fourth 
and  today’s  best  market? 

The  Detroit  News 


^  A.  KLEIN,  INC.,  50  East  42nd  St. 


THE  HOME  NEWSPAPER 


Chicago 

J.  E.  LUTZ,  180  No.  Michigan  Ave. 
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Circulation _ 

STORE  AD  STYLE  USED 
IN  CIRCULATION  AD 

Features  Merchandised  by  St.  Louis 
Star-Times,  with  Department 
Store  Layout  and 
Credit  Appeal 

A  page  advertisement  in  tlie  depart¬ 
ment  store  manner  was  run  recently 
by  the  St.  Louis  Star-Timos  in  the  in¬ 
terest  of  the  paper’s  circulation. 

The  page  was  laid  out  in  the  style 
of  a  department  store  advertisement, 
the  various  feature  departments  of  the 


7}fatu'ud ^pidub! ' 


Unusual  newspaper  promotion  page 


paper  being  descril)ed  and  illustrated  as 
if  they  were  merchandise  to  he  sold 
in  the  stores. 

The  advertisement  was  headed,  “Buy 
these  Featured  Specials,”  and  at  the 
bottom  was  this  line,  familiar  to  all 
who  buy  in  department  stores ;  “No 
charge  for  delivery — No  C.  O.  D.’s — 
all  purchases  w'ill  appear  on  next 
month’s  statement  —  phone  orders 
promptly  filled.” 

Fashions,  the  latest  in  fiction,  fea¬ 
tures  in  the  sports  department,  play¬ 
ing  cards,  patterns,  service  bureau, 
beauty  aids,  the  comic  section  with  its 
appeal  to  children,  care  and  feeling 
of  infants,  grocery  advertisements, 
quilt  patterns  were  the  advertised  de¬ 
partments. 

“.\fter  all,  a  newspaper  offers  es¬ 
sentially  the  same  variety  and  scope  of 
reading  matter  to  people  of  varied 
tastes  that  a  department  store  does  in 
its  merchandising  presentation,”  said 
Cliff  W.  .^ubuchon,  promotion  man¬ 
ager  for  the  Star-Times,  “.Analyzing 
our  own  newspaper  in  that  manner, 
it  occurred  to  us  that  since  the  type 
of  advertising  which  department  stores 
use  has  proven  so  successful  in  creating 
an  appeal  for  their  wares,  we  might 
borrow  their  style  for  a  page  present¬ 
ing  out  ‘merchandise’  to  that  same  pub¬ 
lic. 

“The  result  was  a  page  advertise¬ 
ment  treating  the  various  features  pub¬ 
lished  daily  in  our  newspaper,  in  the 
department  store  manner,  not  only  in 
layout  but  in  copy  as  well.” 

Mr.  .\ubuchon  said  that  the  Star- 
Times  had  received  considerable  favor¬ 
able  comment  from  readers  and  requests 
for  tear  sheets  of  the  advertisements 
from  several  newspapers.  With  cer¬ 
tain  physical  changes  in  layout,  the 
same  type  of  presentation  might  be 
used  by  another  newspaper,  he  be¬ 
lieves. 


SEGAL  TO  CHILLICOTHE 

Robert  E.  Segal,  promotion  manager 
of  the  Cmcinnati  Post  for  the  past  five 
years,  will  become  the  assistant  pub¬ 
lisher  of  the  Scioto  Gazette  at  Chil- 
licothe.  O.,  on  March  1.  Merritt  C. 
Speidel,  publisher,  Iowa  City  (la.) 
Press  Citizen,  and  former  owner  of 
the  Piqua  (O.)  Call,  is  the  new  pub¬ 
lisher  of  the  Scioto  Gazette  and  an¬ 
nounced  Segal’s  appointment  this  week. 
He  will  have  charge  of  all  editorial 


Editor  &  Publisher 

activities  on  the  Gazette.  Segal  joined 
the  I’ost  in  June,  1925.  and  has  been 
there  ever  since.  He  is  returning  to 
his  native  city  to  edit  the  daily  on 
which  he  began  his  newspaper  career 
as  a  carrier  Iwy. 


17,500  SEE  ICE  CARNIVAL 

•A.  capacity  house  of  17,500  spectators 
witnessed  the  Chicago  Daily  Xczvs' 
fourth  annual  ice  carnival  last  Satur¬ 
day  evening  at  the  Chicago  Stadium. 
The  entire  stadium  was  sold  out  four 
days  ahead  of  time  for  the  event,  which 
included  the  Western  Indoor  Speed 
Skating  championships  in  which  four 
national  skating  records  were  broken. 
Star  skaters  from  United  States  and 
Canada,  including  Olympic  team  mem¬ 
bers,  participated. 


WIREPHOTO  EXHIBIT 

Through  an  arrangement  with  Straw- 
bridge  and  Clothier,  Philadelphia  de¬ 
partment  store,  an  exhibit  on  its  wire- 
photo  service  was  placed  by  the  Phila¬ 
delphia  Ezctiiug  , Ledger  in  one  of  the 
store’s  Market  Street  display  windows 
and  is  attracting  large  crowds.  Leon 
Holtsizer,  Ledger  art  director,  who 
designed  the  display,  had  a  photograph 
wired  from  California  especially  for 
the  exhibit. 


KANSAS  DAILIES  GAIN 

Kansas  newspapers  report  a  gain  of 
8.5  per  cent  in  linage  for  1934  over 
1933,  according  to  a  summary  of  fig¬ 
ures  for  the  two  years  sent  to  the 
Kansas  Press  Association  by  28  daily 
and  four  Sunday  newspapers.  Twenty- 
one  of  the  28  dailies  showed  linage  im¬ 
provement  during  the  year,  and  three 
of  the  four  Sunday  papers  likewise 
made  an  improvement. 


CROSS  WORD  PUZZLE  CONTEST 

The  Harrisburg  (Pa.)  Patriot  is 
carrying  on  a  jig  saw  cross  word  puzzle 
contest,  offering  cash  prizes.  The  Har¬ 
risburg  (Pa.)  Ezvning  Nezvs  is  con¬ 
ducting  a  S'ayingame  contest,  in  which 
readers  are  required  to  tie  up  pictures 
with  certain  well-known  proverbs. 


HOLDING  AUTO  SHOW 

The  annual  automobile  show  in 
Scranton  opened  on  Monday,  Feb.  4. 
with  the  Sunday  Scrantonian  again 
sponsoring  the  exhibit.  The  Scran¬ 
tonian  stepped  into  the  picture  last  year 
after  auto  dealers  had  decided  not  to 
stage  their  annual  exhibit. 


COOKING  SCHOOL  SPONSORED 

The  IVinston-Salem  (N.  C.)  Journal 
and  Sentinel  sponsored  a  cooking  school, 
Jan.  23-25,  under  the  direction  of  Miss 
Louise  Dixon. 


BOY  SCOUT  TROOP  SPONSORED 

The  Burlington  (N.  C.)  Times- 
Xezvs  is  sponsoring  the  organization  of 
the  first  Boy  Scout  troop  in  Burlington. 

EL  DORADO  SCHOOL 

The  El  Dorado  (Ark.)  Daily  Nezvs 
and  Ez'cning  Times  sponsored  a  cook¬ 
ing  school  Jan.  29-31  and  Feb.  1. 


Food  ^farkots 

.\  daily  featur**:  reofip«-8, 
menus,  fiNMl  news,  and  9ffe 
dinners  for  four.  All  written 
for  Herald  Triliune  readers, 
by  the  Herald  Trihiine's  ow  n 
Home  Institute  staff.  This 
one  feature  attraetf^l  over 
.5.3.000  reader  inquiries  last 
year,  in  the — 
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PROMISES  SUBSCRIBERS 
GOOD  OBITUARIES 

(Special  to  Editor  &  Publisher) 

Mount  carmel,  Pa.,  Feb. 

4 — W.  Peiiii  Kemble,  pub¬ 
lisher  of  the  Mount  Carmel  Item, 
used  an  unusual  appeal  for  paid- 
up  subscriptions  to  bis  daily  re¬ 
cently  in  the  following  Page  One 
notice  to  subscribers: 

“If  you  have  frequent  fainting 
spells,  accompanied  by  chills,  the 
jitters,  fallen  arches,  cramps, 
corns,  bunions,  chilblains,  epi¬ 
lepsy  and  jaundice  or  delirium 
tremens,  it  is  a  sign  that  you  are 
not  very  well.  Why  not  pay  your 
Item  subscription  well  in  advance 
and  thus  make  yourself  solid  for 
a  good  obituary  notice.” 


TOLEDO  DAILIES  PARTY  HOSTS 

Blade  and  Newa-Bee  Elaborately 
Celebrate  Roosevelt  Birthday 

More  than  4.')00  persons  packed  the 
Civic  auditorium  in  Toledo  Jan.  30 
to  witness  the  Toledo  Blade's  “pa¬ 
rade  of  parades,”  put  on  as  the  Presi¬ 
dent’s  birthday  party.  Other  thousands 
attended  the  dance  sixinsored  by  the 
Toledo  Xezes-Bee  in  the  Trianon  ball¬ 
room  and  the  formal  invitational  ball 
in  the  Commodore  Perry  Hotel. 

The  cast  of  the  Blade’s  Parade  of 
Parades  included  more  than  200,  and 
the  show  consisted  of  radio  acts  from 
Cleveland.  Detroit  and  Toledo  stations ; 
Benny  Maroff’s  band,  many  other 
singing  and  dancing  acts  and  several 
sketches.  The  same  production  was 
given  two  nights  last  month. 


50,000  ENTERED  CONTEST 

MinneapoIisJournal’a  Northwest  Towni 
Feature  Drew  Big  Response 

(Special  to  Editor  &  Publisher; 

Mix.\e.\polis,  Minn.,  Feb.  4— More 
than  50,000  entries  were  received  in 
the  .\I  iniwapolis  Journal  Northwest 
Towns  Contest,  which  ended  a  week 
ago.  The  123  prizes,  totaling  $3,000 
and  ranging  from  $1,000  down  to 
will  be  announced  the  latter  part  of 
this  month. 

The  contest  was  a  worthy  successor 
to  the  Match  the  Twins  Contest  put 
on  by  the  same  paper  recently  when 
more  than  7S,(X)0  entries  were  r^ 
ceived. 

-As  in  the  first  contest,  the  postoffice 
was  forced  to  use  extra  facilities  to 
deliver  the  entries  to  the  Journal  of¬ 
fice.  The  out  of  town  entries  alone 
required  more  than  100  mail  sacks. 

The  contest  was  three-fold  in  scope 
Drawings  depicted  names  of  towns  in 
the  states  of  Minnesota,  Wisconsin, 
North  and  South  Dakota.  From  the 
evidence  in  the  picture  the  contestant 
had  to  work  out  the  name  of  the  town. 
In  order  to  do  this  it  was  necessary 
for  him  to  acquire  a  knowledge  of  the 
geography  of  various  territories.  The 
pictures  ran  for  eight  weeks. 

“AVERAGE  CITIZEN”  FEATURED 

A  (|uiz  of  “the  average  citizen”  to 
get  his  opinions  on  the  affairs  of  t^ 
state  and  nation  was  conducted  by  the 
Philadelphia  Ez’ening  Bulletin  recently 
and  the  results  w'ere  published  in  a 
6-column  table  on  its  picture  page, 
i'ourteen  men  and  women  of  varying 
occupations  gave  an  answer  to  each 
of  ten  questions  in  the  tabulation. 


Increase  or  Stabilize 

CIRCULATION 

With  self-financins  reader- 
interest  promotion  plans  used 
with  success  by  America*s 
outstanding  newspapers 

Details  Available  at 

PUBLISHERS 
SERVICE  CO. 

INCORPORATED 

75  WEST  ST.  NEW  YORK,  N.  Y. 

Telephone:  WHitehall  4-4199 
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O’Mara  &  Ormsbee,  Inc. 

wish  to  announce  that 

Mr.  Leslie  M.  Barton 

has  acquired  an  interest  in  this  corporation  and  will  enter 
the  organization  as  a  vice  president  on  March  15, 1935. 

Mr.  [Barton’s  contribution  to  the  service  which  this 
organization  renders  to  its  publishers,  to  advertisers  and 
advertising  agencies  will  be  scientific  market  analyses 
and  intelligent  development  of  manufacturers’  sales. 

For  ten  years  as  managing  director  of  Major  Markets, 
Inc.,  Mr.  Barton  has  specialized  in  this  valuable  type  of 
service  which  he  will  carry  on  for  our  newspapers  and 
their  markets. 

The  creation  of  new  national  newspaper  accounts 
will  continue  to  be  an  important  objective  under  Mr. 
Barton’s  direction. 


O’MARA  &  ORMSBEE,  INC. 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO  LOS  ANGELES 


Newark  Evening  News 
Minneapolis  Journal 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Milwaukee  Journal 
Columbus  Dispatch 


Omaha  World-Herald 
Seattle  Times 
Sacramento  Bee 
Fresno  Bee 
Modesto  Bee 


II 
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E  D  I 

OPEN  COVENANTS 

E  note  by  a  bulletin  issued  by  the  American 
Society  ot  Newspaper  Editors  that  one 
member  is  urging  the  Society  to  hold  star 
chamber  proceedings  at  its  April  convention,  rather 
than  the  admirable  open  sessions  that  have  been  a 
source  of  inspiration  for  the  whole  craft  since  the 
organization  of  the  Society  in  1923. 

The  member  argues  that  delegates  do  not  freely 
speak  their  minds  in  open  session,  there  is  restricted 
argument  and  the  Society  does  not  get  down  to 
brass  tacks.  In  reference  to  the  guild  problem,  for 
instance,  members  might  have  valuable  experience 
to  offer  the  Society,  but  hesitate  to  speak  out  in  open 
session  because  public  remarks  might  embarrass 
their  action  at  home. 

VVe  hope  that  this  suggestion  will  not  prevail. 

It  would  be  nothing  short  of  tragic  if  editors  were 
secretly  to  transact  business  which  concerns  the 
reading  public.  It  would  be  an  action  difficult  to 
defend,  and  would  give  to  cynics  just  another  mean 
press  criticism.  We  are  unaware  of  any  general 
condition  in  journalism  which  any  forthright  editor 
need  hesitate  to  talk  about  in  public.  Insofar  as 
the  guild  matter  is  concerned,  it  surely  deserves 
wide  open  discussion.  We  earnestly  hope  the  Society 
in  April  will  roundly  condemn  the  Broun  policy  of 
affiliated  unionism  and  vengeful  political  propo- 
ganda. 

It  is  just  a  trifle  amusing  to  hear  the  proponent 
of  the  star  chamber  session  declare  fear  of  being 
misquoted.  If  everybody  else  in  the  country  can 
take  that  risk,  newspapermen  should  not  quibble. 

Without  doubt  the  Society  ought  to  have  an  execu¬ 
tive  session,  in  which  to  transact  private  business, 
but  we  hope  and  believe  the  general  sessions  will 
always  represent  the  American  newspaper  principle 
of  open  covenants,  openly  arrived  at. 


“Give  it  to  him,  Joe!  Do  anything  you  want 
with  him."  Senator  Long,  the  radio-made  dic¬ 
tator,  ordering  his  bodyguard  to  attack,  per¬ 
haps  murder,  a  neii'spaperman.  Vet  the  King- 
fish  asks  tK'ivspapers  to  buy  his  syndicate  column. 

MAKE  IT  WORK! 

HERE  is  no  good  reason  for  failure  of  the 
newspaper  industrial  board  to  function.  The 
row  over  mere  questions  of  procedure  butters 
no  biscuits  for  recovery. 

Section  5,  article  a,  of  the  code  sets  up  a  board 
of  equal  representation,  four  for  employes  and  four 
for  publishers,  and  provides  that  these  eight  shall 
select  a  permanent  panel  of  five  impartial  chairmen, 
from  which  may  be  selected  a  ninth  member  who 
shall  cast  the  deciding  vote  in  case  of  a  four-to-four 
deadlock. 

The  board  has  been  unable  to  select  such  a  panel, 
which  is  ridiculous,  if  there  is  a  sincere  desire  on 
the  part  of  the  members  to  carry  through  this  com¬ 
mission  which  has  its  fountainhead  in  the  White 
House.  These  men  have  deadlocked,  four  to  four, 
on  all  important  matters,  with  the  exception  of  the 
Tonietti  case,  decided  in  favor  of  an  employe  un¬ 
justly  discharged  by  a  publisher.  The  labor  mem¬ 
bers  seem  to  feel  that  they  are  doing  their  duty 
when  they  stand  stubbornly  for  their  class  interest, 
right  or  wrong.  The  publisher  members  are  almost 
as  unyielding. 

This  loses  sight  of  the  main  object.  We  remind 
these  men  that  this  is  not  a  battle  of  wits,  a  chess 
game  or  a  class  war.  It  is  a  feature  of  the  recovery 
movement.  It  is  a  cog  in  the  wheel  on  which  the 
American  people  hope  to  ride  out  of  the  five  year 
depression  morass,  with  its  train  of  human  suffer¬ 
ing,  loss  and  bitter  disappointment.  The  code  is  a 
temporary  arrangement,  and  there  must  be  a  court 
to  decide  labor  cases.  It  is  an  honor  to  serve  on 
such  a  tribunal,  in  such  a  time,  and  to  the  task 
should  be  brought  a  sincere  judicial  attitude. 

We  want  to  see  the  newspaper  code  given  full  and 
fair  opportunity  to  work.  We  did  not  favor  its 
adoption,  because  it  seemed  futile  and  inapplicable 
to  the  newspaper  business,  but  it  was  accepted  in 
good  faith  by  the  press  and  the  President. 


Proper  news  ventilation  of  criminal  courts  is 
one  thing,  and  icdng  the  news  franchise  to  make 
a  show  of  one  of  the  most  poignant  American 
tragedies,  is  something  else. 


(The  following  editorial  appeared  in  New  Orleans  Times- 
Picayune,  Feb.  2. 

WICE  within  a  week  New  Orleans  newspa¬ 
permen  have  been  brutally  beaten  by  Senator 
Long's  bodyguards,  in  his  presence  and,  in  the 
>ccond  instance,  with  his  shouted  approval.  One  was 
a  reporter  of  the  Times-Picayune,  the  other  a  photo¬ 
grapher  for  the  Associated  Press;  both  are  New 
Orleanians  and  resident  here  for  years,  and  in  neither 
case  was  there  any  possible  question  that  their  sole 
concern  with  Senator  Long  was  the  discharge  of 
their  duties  to  the  newspapers  they  serve.  His  posi¬ 
tion  as  a  public  official  clearly  gave  them  the  right 
to  contact  him,  and  while  he  might  with  propriety 
have  refused  to  answer  questions  or  to  consent  to  be 
photographed,  he  had  no  more  right  than  has  the 
meanest  citizen  to  resort  to  violence  in  foiling  the 
efforts  of  the  newsmen. 

.\side  from  the  constitutional  rights  of  a  free 
press,  custom  for  generations  has  given  American 
newspapermen  ready  access  to  public  characters. 
Even  when  the  reporters  represent  a  hostile  news¬ 
paper,  it  is  the  general  rule  to  talk  with  them  or 
else  to  make  a  courteous  refusal.  Here,  however, 
was  no  possible  question  of  a  confidence  that  might 
be  broken  or  even  of  an  unwarranted  intrusion  upon 
privacy.  When  the  Long  guards  attacked  M.  M. 
Kreeger,  they  and  he  were  in  the  lobby  of  the  Roose¬ 
velt,  a  place  of  public  gathering  in  a  building  where 
the  dictator  is  peculiarly  at  home.  The  attack  on 
Leon  Trice  was  made  in  a  railway  station,  partly 
filled,  it  is  true,  with  Long  henchmen  acting  in  va¬ 
rious  capacities,  but  dedicated  to  ordinary  citizens 
and  the  traveling  public,  several  of  whom  describe 
how  the  senior  senator  from  Louisiana  shouted  en¬ 
couragement  as  one  of  his  underlings  blackjacked  a 
man  half  his  size. 

Recently  the  word  “Cossack”  has  been  applied  to 
the  newly  authorized  state  police.  These  two  attacks 
are  of  a  piece  with  the  brutality  Americans  have 
associated  with  the  ruthless  acts  of  Russian  oppres¬ 
sion.  From  such  conduct  we  may  infer  that  the 
power-drunken  dictator  has  reached  the  stage  where 
even  the  lives  of  his  imagined  subjects  are  of  no 
importance  when  they  hamper  his  whims.  The  blow 
which  injured  Trice  just  missed  landing  where  it 
would  have  proved  fatal,  according  to  physicians,  and 
it  yet  may  have  serious  consequences.  Such  an 
attack,  committed  anywhere  except  in  Louisiana, 
would  be  felonious  assault.  Here  it  is  merely  a 
trivial  incident  in  the  busy  day  of  a  despot. 


But,  shall  the  matter  end  there?  American  news- 
paperdom  owes  it  to  itself  to  punish  these  crimes 
against  the  persons  of  its  representatives  in  honor¬ 
able  pursuit  of  their  calling.  Long  may  have  his 
state  terrorized  and  hamstrung,  but  it  is  too  much 
to  believe  that  his  intimidation  of  the  press  can  ex¬ 
tend  to  the  nation.  It  would  be  a  good  thing  to 
determine  this  matter.  If  legal  processes,  as  simple 
as  action  for  felonious  assault,  are  impossible  of 
success  in  Louisiana,  due  to  dictated  courts  and 
scared  juries,  it  follows  that  a  sovereign  state  has 
been  denied  the  republican  form  of  government 
guaranteed  in  the  Constitution.  What  greater  work 
could  the  American  Newspaper  Publishers’  Associa¬ 
tion,  the  Associated  Press  or  the  Southern  Newspa¬ 
per  Publishers’  Association  do  in  behalf  of  the 
.\merican  people  and  free  institutions  than  to  test 
tl'.ese  cases  of  assault  upon  the  persons  of  Leon  Trice 
and  M.  M.  Kreeger?  If  the  courts  of  Louisiana 
cannot  be  resorted  to  in  either  criminal  or  civil 
actions,  it  is  time  the  people  of  the  country  knew 
it.  It  would  be  valuable  experience  to  test  whether 
a  denial  of  free  press  rights  to  a  humble  photo¬ 
grapher  in  Louisiana  would  make  a  situation  for 
the  federal  courts  to  consider.  Make  the  vicious 
tyrant  pay  for  his  crimes  against  the  press! 


I  A  L 

HONORING  LOUIS  WILEY 

T  would  be  difficult  to  bring  together  a  more 
imposing  list  of  leaders  in  public  and  business 
life  than  those  who  gathered  in  New  York  this 
week,  under  the  auspices  of  the  Society  of  the  Gene¬ 
see,  to  pay  tribute  to  Louis  Wiley,  business  manager 
of  the  New  York  Times.  That  fact  in  itself  is  an 
indication  of  the  admiration  with  which  he  is  re¬ 
garded  by  those  who  know  him.  To  the  hundreds 
of  good-will  messages  which  he  received  upon  that 
occasion.  Editor  &.  Publisher  is  happy  to  add  its 
felicitations. 


Newspaper  correspondents  could  be  in  more 
useful  work  than  making  ridiculous  deductions, 
sheer  guesses,  on  how  the  U.  S.  Supreme  Court 
will  decide  the  gold  case. 

PRIME  SUCCESS  FACTOR 

TABILITY  of  daily  newspaper  publication  has 
been  adequately  demonstrated  by  recent  ex¬ 
perience,  with  95  out  of  a  hundred  newspapers 
weathering  a  tempest  that  destroyed  a  quarter  of 
the  nation’s  banks.  That  bankers  for  decades  have 
been  wary  of  newspapers  as  hazardous  investments 
adds  somewhat  to  the  irony  of  the  situation,  but  the 
fact  is  that  newspapers  are  a  hazardous  investment— 
for  bankers  or  others  who  regard  them  mainly  as 
profitable  manufacturing  enterprises. 

A  quick  survey  of  newspaper  publishing  during  the 
last  four  decades  will  reveal  that  comparatively  few, 
probably  less  than  20  per  cent,  of  today’s  newspapers 
are  being  operated  by  the  same  ownerships  which 
controlled  them  in  1895.  Men  who  have  built  suc¬ 
cessful  newspapers  have  died,  leaving  behind  them 
neither  subordinates  nor  sons  with  sufficient  energy, 
vision  or  technical  skill  to  bear  the  burden.  Fre¬ 
quently  the  sons  and  daughters  of  a  man  who  has 
amassed  wealth  as  a  successful  journalist  have  no 
taste  for  the  hardships,  the  oppressing  responsibilities 
that  have  to  be  assumed  in  newspaper  publication. 
Frequently,  too,  the  subordinates  of  great  publishers 
have  been  so  dwarfed  by  years  of  association  that 
they  have  no  capacity,  individually  or  as  a  group, 
for  high  command,  liie  great  journalist  is  a  genius, 
and  few  are  produced  in  a  generation,  Imt  genius  is 
not  nearly  so  vital  to  great  public  service  and  appro¬ 
priate  rewards  in  journalism  as  is  undivided  devotion 
to  the  newspaper  function. 

The  researcher  may  find  a  few  newspapers  oper¬ 
ated  as  sidelines  of  banks,  politics,  coal  mines,  or 
railroads  and  which  have  achieved  public  respect  and 
patronage;  he  will  find  hundreds  of  gaudy  journal¬ 
istic  projects  which  flamed  bright  for  a  few  years 
and  then  died  as  their  owners  turned  to  other  projects. 
It  is  axiomatic  that  a  newspaper’s  policy  will  lie 
close  to  its  owner’s  purse;  even  Joseph  Pulitzer,  one 
of  the  freest  souls  who  ever  practiced  journalism, 
once  found  it  necessary  to  warn  hi^  editors  not  to 
be  influenced  in  their  comments  by  their  knowledge 
that  he  owned  securities  of  interests  under  the 
World's  attack.  When  an  owner’s  sole  purpose  of 
newspaper  proprietorship  is  the  suppression  of  attacks 
on  his  other  interests,  the  public  seems  infallibly 
able  to  detect  the  betrayal  of  implied  trust.  Such 
newspapers  are  hazardous  investments,  and  millions, 
if  not  billions,  have  been  spent  by  politicians  and 
entrepreneurs  in  a  vain  effort  to  prove  otherwise. 

Development  of  the  great  chains  has  operated  to 
reduce  the  number  of  newspapers  available  for 
hidden  purposes.  Success  of  the  chains  is  due  in 
large  measure  to  their  single-minded  concentration 
on  producing  worthy  newspapers.  Another  factor 
which  has  become  apparent  recently  is  the  entrance 
of  women  into  the  publishing  field — widows,  sisters, 
or  daughters  of  great  men  who  possessed,  absorbed 
or  inherited  the  qualities  that  founded  their  institu¬ 
tions.  Whether  the  next  generation  will  produce  a 
great  .woman  journalist,  worthy  to  rank  with  the 
male  giants  of  past  and  present,  is  an  interesting 
speculation.  It  is  a  probable  development. 


A  Washington  correspondent  says  he  doesn’t 
attend  the  White  House  conferences,  because 
he  doesfi’t  want  to  be  taken  in  by  Administra¬ 
tion  propaganada.  Hope  this  will  not  discourage 
Mr.  Roosevelt  in  the  frankest  Presidential  re¬ 
lations  correspondents  have  ever  enjoyed.  If 
and  when  correspondents  are  imposed  on,  they 
can  resort  to  defenses  more  pozverful  than  that 
of  the  ostrich. 
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OSCAR  G.  BOELLINGER,  pub¬ 
lisher,  Ft.  Wayne  (Ind.)  News- 
ScHlifucl,  addressed  the  Quest  Club  re¬ 
cently  at  the  Chamber  of  Commerce  in 
that  city  on  his  travels  in  Alaska. 

Eugene  Lorton,  publisher,  Tulsa 
(Okla.)  World,  has  been  re-elected 
chairman  of  the  board  of  the  Fourth 
National  Bank  in  Tulsa,  and  Frank  O. 
Larsson,  vice-president  and  business 
manager  of  the  World,  was  re-elected 
a  member  of  the  board. 

S.  E.  Thomason,  publisher,  Chicago 
Daily  Times  and  Tampa  (Fla.)  Tribune, 
has  been  visiting  his  Tampa  newspaper 
this  week. 

A.  W.  Huckle,  publisher,  Kock  Hill 
(S.  C.)  Herald,  has  been  elected  chair¬ 
man  of  the  local  Salvation  Army  board. 
Last  year  Mr.  Huckle  was  head  of  the 
financial  drive  of  the  association  and 
raised  more  than  $11,000  in  the  an¬ 
nual  drive  where  the  budget  called 
for  $8,600. 

W.  R.  Cook,  co-publisher,  Hastings 
(Mich.)  Banner,  and  Mrs.  Cook  left 
Feb.  5  for  Los  Angeles,  where  they  will 
spend  several  weeks  with  their  son-in- 
law  and  daughter,  Mr.  and  Mrs.  T.  B. 
French. 

Major  Lew  B.  Brown,  veteran  editor, 
St.  Petersburg  Eventing  Independent, 
has  returned  to  his  desk  for  a  brief 
time  each  day  after  having  been  con¬ 
fined  to  his  home  since  early  November 
as  a  result  of  a  fractured  vertebra  re¬ 
ceived  in  an  automobile  accident. 

Francis  S.  Harmon,  publisher,  Hat¬ 
tiesburg  (Miss.)  American  and  inter¬ 
national  secretary  of  the  Young  Men’s 
Christian  Association,  left  Feb.  3  on 
an  inspection  trip  to  the  Orient,  in  the 
course  of  which  he  will  visit  the  Philip¬ 
pines,  China,  Japan,  Korea  and  Man¬ 
churia.  He  will  be  away  about  five 
months. 

Col.  J.  E.  Norment,  for  the  past  17 
years  editor  of  the  Darlington  (S.  C.) 
Netvs  and  Press,  has  resigned  and  will 
devote  his  time  to  farming  interests. 

Mrs.  Jay  Fulbright,  publisher,  Fay- 
etteville  (Ark.)  Democrat,  was  re¬ 
elected  president  of  the  Citizens  Bank 
and  Trust  Company  of  that  city  at  its 
annual  meeting  Feb.  1. 

W.  H.  Grayson  has  become  editor  of 
the  Gladewater  (Tex.)  News,  succeed¬ 
ing  H.  I.  Trout,  who  resigned  to  join 
the  Kilgore  Herald  as  editor.  Grayson 
was  formerly  of  the  Dallas  Dispatch 
reportorial  staff. 

George  H.  Evans,  publisher,  C/«V^«- 
sha  (Okla.)  Daily  Express,  with  Mrs. 
Evans  and  her  mother,  Mrs.  Bryce  P. 
Smith,  left  Feb.  4  on  a  trip  around  the 
world  to  be  concluded  next  June. 

J.  Roscoe  Drummond,  executive  edi¬ 
tor,  Christian  Science  Monitor,  spoke 
at  the  luncheon  of  the  Advertising  Club 
of  Boston  last  week.  He  was  intro¬ 
duced  by  Rufus  Steele,  also  of  the 
Monitor. 

Gen.  Noah  Osteen,  co-publisher,  Sum¬ 
ter  (S.  C.)  Daily  Item,  was  presented 
to  the  South  Carolina  House  of  Repre¬ 
sentatives  on  Jan.  29.  A  rising  vote  of 
respect  and  kind  regards  of  the  As- 
»mbly  was  voted  the  veteran  journal¬ 
ist,  who  is  92  years  old  and  one  of  the 
oldest  newspaper  men  in  the  country. 

Talbot  Patrick,  publisher,  Goldsboro 
(N.  C.)  News-Argus,  has  been  elected 
to  a  two-year  term  as  director  of  the 
Goldsboro  Chamber  of  Commerce. 

John  C.  Fisher,  publisher,  Cairo 
(Ill.)  Citicen  &  Bulletin,  who  has  been 
absent  from  his  office  since  Aug.  29, 
following  a  “stroke”  in  St.  Louis,  has 
improved  slightly. 

W.  J.  Galvin,  publisher,  Wilmington 
(0.)  News- Journal,  has  sold  his  200- 
acre  farm  near  Blanchester,  O.,  known 
as  the  E.  A.  Patton  farm,  to  (Zlarence 
J.  Brown,  publisher  of  the  Blanchester 
Star-Republican. 

James  A.  Austin,  formerly  editor  of 
the  Waynesboro  (Va.)  Valley  Vir- 
ffinian,  will  receive  the  100th  congres¬ 
sional  medal,  if  a  resolution  introduced 
m  Congress  by  Senator  Harry  F.  Byrd 


and  Representative  Smith  is  adopted. 
Mr.  Austin’s  claim  is  based  upon  sev¬ 
eral  feats  of  valor  performed  in  service 
on  the  Marne  and  Argonne  fronts. 

Harrington  Wimberly,  publisher, 
Altus  (Okla.)  Times-Democrat,  and 
Mrs.  Wimberly  are  the  parents  of  a  sec¬ 
ond  daughter,  Mary  Margaret,  born 
Jan.  11. 

Dean  M.  Hoffman,  editor-in-chief, 
Harrisburg  (Pa.)  Patriot  and  Evening 
News,  and  Mrs.  Hoffman  are  spending 
several  weeks  in  Florida.  While  there 
Mr.  Hoffman  is  attending  in  Jacksen- 
ville  a  meeting  of  the  national  council 
of  the  Phi  Delta  Theta  fraternity. 

Mrs.  J.  David  Stern,  wife  of  the  pub¬ 
lisher  of  the  Nerv  York  Post,  Philadel¬ 
phia  Record  and  Camden  (N.  J.) 
Courier-Post,  is  a  member  of  the  Phila¬ 
delphia  committee  of  alumnae  named 
recently  to  raise  a  $1,000,000  fund  for 
a  new  science  building  at  Bryn  Mawr 
College  to  commemorate  the  institu¬ 
tion’s  50th  anniversary. 

Joseph  H.  Knovvland,  publisher,  Oak¬ 
land  (Cal.)  Tribune,  was  elected  sec¬ 
ond  vice-president  of  the  California 
State  Automobile  Association  last  week. 

Senator  W.  A.  Buchanan,  publisher, 
Lethbridge  (Alta.)  Herald,  has  left  for 
Ottawa  for  the  parliamentary  session. 

C.  E.  Broughton,  editor  of  the  She¬ 
boygan  (Wis.)  Press,  was  recently 
elected  president  of  the  Sheboygan 
Comrnunity  Welfare  Fund  when  it  was 
organized  as  a  corporation. 

Talbot  Patrick,  publisher  of  the 
Goldsboro  (N.  C.)  News-Argus,  has 
become  a  director  and  vice-president  of 
the  Lenoir  (N.  C.)  Nezvs  Topic,  Inc., 
following  his  purchase  of  the  stock  for¬ 
merly  held  by  Fred  H.  May. 

Ho”" 'rd  G.  MacMillan  has  returned 
to  the  Grand  Rapids  Press  after  an  ab¬ 
sence  of  seven  years,  to  take  charge  of 
the  classified  advertising  department. 

Alan  M.  MacDonell.  advertising  staff 
of  the  Macon  (Ga.)  Telegraph  and  the 
Macon  Evening  Nezvs,  has  been  ap¬ 
pointed  local  advertising  manager  of 
both  newspapers  to  succeed  the  late  Ed 
S.  Dunham. 

IN  THE  BUSINESS  OFFICE 

C's  EORGE  C.  BIGGERS,  business 
T  manager,  and  O.  B.  Keeler,  staff 
sports  writer,  Atlanta  Journal,  recently 
addressed  the  Atlanta  Masonic  Qub, 
the  former  speaking  on  the  processing, 
use  and  advantages  of  Wirephotos. 

Julien  J.  Schwarz,  director  of  ad¬ 
vertising;  Albany  Times-Union,  and 
Mrs.  Schwarz  have  returned  from  a 
m.onth’s  vacation,  which  included  a  voy¬ 
age  through  the  Panama  canal  and  stops 
at  Los  Angeles  and  San  Francisco 
William  F.  Doyle.  Menominee,  Mich., 
advertising  man  and  former  state  sen¬ 
ator,  has  been  appointed  secretary  of 
the  state  department  of  labor  and  in¬ 
dustry. 

Montey  Metier,  formerly  of  the 


FOLKS  WORTH  KNOWING  j 

N  EDWARD  WORSTALL,  man- 
•  aging  editor  of  the  Herald-Star, 
one  of  the  Brush-Moore  corporation 
papers  in  Steu- 
benville,  O.,  has 

benville,  he  was 

_  one  of  the  moti- 

N.  Edward  WoRSTACL  mating  powers  in 
its  growth  and 
development.  In  the  35  years  he  has 
been  with  the  Herald-Star  he  has 
never  worked  a  single  day  on  any  other 
job. 

Mr.  Worstall  is  vice-president  of  the 
Steubenville  Automobile  Club ;  is  a 
member  of  the  vestry  of  St.  Paul’s 
Episcopal  Church ;  program  chairman 
of  the  Rotary  Club.  He  is  married 

and  is  the  father  of  three  daughters. 

Houston  (Tex.)  Chrcmicle  staff  and  as¬ 
sociated  with  several  California  news¬ 
papers,  has  joined  the  Tulare  (Cal.) 
Times  and  Advance-Register  advertising 
staff  as  assistant  to  E.  J.  Bodine,  gen¬ 
eral  advertising  manager. 

Hal  G.  Young,  formerly  of  Nashville, 
Tenn.,  has  been  appointed  advertising 
manager  of  the  Mountain  Eagle,  Jas¬ 
per,  Ala.,  to  succeed  El  Pierce,  who 
recently  joined  the  Jasper  Advertiser. 

L.  D.  Simmons,  business  manager. 
Council  Bluffs  (la.)  Gas  Company,  has 
been  appointed,  effective  Feb.  15,  pro¬ 
motion  manager  of  the  Salt  Lake  City 
(Utah)  Tribune  and  Telegram. 

Henry  Healy,  advertising  manager, 
Holyoke  (Mass.)  Transcript-Telegram. 
is  recovering  from  an  operation  at  the 
Providence  Hospital. 

Rudolph  E.  Lent,  business  manager, 
Jersey  City  (N.  J.)  Jersey  Jourtial  and 
chairman  of  the  Passaic,  N.  J.,  Board 
of  Education  finance  committee,  pre¬ 
sented  diplomas  to  147  students  gradu¬ 
ated  from  the  Passaic  High  School, 
on  Jan.  31. 

M.  H.  McManus,  formerly  of  Charles 
City,  la.,  has  joined  the  Coldzvater 
(Mich.)  Branch  County  News  as  ad¬ 
vertising  manager. 

George  McQueen,  advertising  man¬ 
ager,  Redtvood  City  (Cal.)  Tribiote, 
was  installed  as  president  of  the  Cali¬ 
fornia  Advertising  Managers’  Associ¬ 
ation,  northern  branch,  Feb.  9,  in  San 
Francisco,  succeeding  Kenneth  Stacy, 
advertising  manager  of  the  San  Jose 
News. 

J.  C.  Bedient,  business  manager,  Al- 
(Continued  on  next  page) 
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The  ^ 
Answer  Is 
February  24 

H  ENRY  JUSTIN  SMITH. 

famed  managing  editor  of  The 
Chicago  Daily  News,  writes: 

“I  can  without  any  secrecy  tell  you 
that  we  have  received  a  good  many 
letters  from  readers  praising  ‘Li’l  Abner,’ 
and  that  we  are  running  it  at  the  top 
of  our  ‘comic  page’  .  .  . 

“P.  S.  When  are  you  going  to  have 
a  full  page  of  ‘Li’l  Abner’  in  color?” 

The  answer  to  that  question  is 
February  24. 

On  that  day  comes  the  first  release 
of  the 

“LI’L  ABNER” 
COLOR  PAGE 


.lXND  inquiries  about  it — and  orders 
for  it — have  come  from  virtually  every 
newspaper  now  publishing  the  ‘‘Li’l 
Abner”  daily  strip. 

The  “Li’l  Abner”  papers  include  The  Akron 
Times  Press,  The  Boston  Globe,  The  Bridgeport 
Post,  The  Buffalo  Times,  The  Chicago  Daily 
News,  The  Chico  Record,  The  Cleburne  Mes¬ 
senger,  The  Elkhart  Truth,  The  Elyria  Chronicle- 
Telegram,  The  Evansville  Press,  The  Fort  Wayne 
Journal-Gazette,  The  Michigan  City  News,  The 
Milwaukee  Journal,  The  Newark  Evening  News, 
The  Norwalk  Hour,  The  Peoria  Journal-Tran¬ 
script,  The  Philadelphia  Record,  The  Portland 
Oregonian,  The  Santa  Fe  New  Mexican,  The 
South  Bend  Tribune,  The  Taylor  Press,  The 
Toledo  Blade,  the  Toronto  Star,  The  Vallejo 
Evening  News,  The  Wilmington  News-Journal, 
The  Windsor  Border  Cities  Star,  The  Youngstown 
Telegram. 

With  the  readers  of  these  newspapers, 
‘‘Li’l  Abner”  is  scoring  as  no  other  new 
comic  feature  has  scored  in  years.  With 
your  readers  it  will  do  likewise.  Write 
today  for  samples,  both  of  the  daily 
strip  and  the  color  page,  and  for  terms,  to 
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Editorial  Work  Attracts  Son 

Ottumwa  (/«•)  Courier  Publisher 


bion  (Mich.)  Recorder,  and  Lloyd 
Kusch,  of  the  editorial  staff,  are  mem- 
l>ers  of  the  publicity  committee  for 
Bov  Scout  Anniversary  Week,  there, 
Feb.  8-15. 

R.  E.  Langton,  credit  manager,  Salt 
Lake  Tribime  and  Telegram,  has  been 
elected  president  of  the  Retail  Credit 
Men’s  Association  of  Salt  Lake  City. 

Miss  Harriet  McCain,  of  the  San 
Francisco  office  of  O’Mara  &  Ormsbee, 
Inc.,  resigned  Feb.  1  to  join  the  Hono¬ 
lulu  (T.  H.)  Star-Bulletin  advertising 
staff. 

Maj.  Clark  Howell,  Jr.,  general  man¬ 
ager,  Atlanta  Constitution,  has  been  re¬ 
appointed  a  lieutenant  colonel  on  the 
staff  of  (iovernor  Eugene  Talmadge  of 
Georgia  for  a  two-year  term. 

Miss  Jack  Powell,  secretary  of  the 
Register  Publishing  Company  of  Dan¬ 
ville,  Va.,  is  spending  three  weeks  at 
Miami  Beach. 

Thomas  R.  Underwood,  general  man¬ 
ager,  Lexington  (Ky.)  Herald,  under¬ 
went  an  appendicitis  operation  Feb.  2. 
His  condition  was  reported  to  be  good. 


IN  THE  EDITORIAL  ROOMS 

Richard  CALDWELL,  managing 
editor,  Sapulpa  (Okla.)  Herald,  and 
Mrs.  Caldwell  are  the  parents  of  a  sec¬ 
ond  daughter  born  recently. 

J.  Buck  Cross  has  joined  the  repor- 
torial  staff,  San  Antonio  Ez-ening  Nezjus, 
succeeding  B.  F.  Johnson,  who  has  gone 
to  Houston. 
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John  Huston 


Bernard  J.  Huston 


IX  southeastern  Iowa,  “out  where  the 
tall  corn  grows,”  is  the  Ottuinzi’a 
Daily  Courier,  a  member  of  the  Lee 
Newspaper  Syndicate.  Here  is  to  be 
found  anotlier  “father  and  son”  combi¬ 
nation  with  John  Huston,  the  publisher, 
and  Bernard  J.  Huston,  a  young  re¬ 
porter,  who  is  learning  the  newspaper 
business  from  the  bottom  up,  as  his 
father  did. 

John  Huston,  publisher,  entered  the 
employ  of  the  Daily  Courier  37  years 
ago  when  he  was  graduated  from  Ot¬ 
tumwa  high  school.  His  long  expe¬ 
rience  includes  an  intimate  knowledge 
of  all  the  various  departments  of  the 
paper. 

His  first  association  with  the  Courier 
was  as  a  carrier.  Later  he  worked  in 
the  business  office.  Upon  the  death  of 
the  late  James  F.  Powell  in  July,  1928. 


Mr.  Huston  was  promoted  from  busi¬ 
ness  manager  to  publisher. 

Mr.  Huston  is  active  in  the  Inland 
Daily  Press  Association,  ana  a  mem¬ 
ber  of  the  board.  He  has  also  taken  a 
prominent  part  in  negotiations  during 
the  past  year  among  Iowa  publishers 
to  stabilize  newspaper  subscription 
prices. 

Bernard  Huston,  his  son.  atienaed  tbe 
University  of  Notre  Dame  for  two  years 
and  majored  in  journalism  at  the  Uni¬ 
versity  of  Iowa.  He  was  a  reporter  on 
the  Daily  Iowan,  student  daily,  ana 
later  held  a  similar  position  on  the  Ot¬ 
tumwa  Courier.  In  order  to  gain  a 
broader  experience  in  the  news  fiela, 
young  Huston  recently  joined  the  city 
news  staff  of  the  Madison  ITisconstn 
State  Journal,  another  Lee  Syndicate 
newspaper. 


The  .Initle  column  forty-two  line  rate  miker  card  at 
a  cost  of  $16  per  week  eami  as  low  a  rate  on  a 
5 2 -time  basil  as  any  other  schedule,  namely,  $168 
per  pace;  $9S  half  page;  $55  quarter  page. 
Classified  rates:  75c.  per  agate  line  one  time:  66e. 
per  agate  line  four  times. 

Sltuatloot  wanted;  56e.  per  agate  line  one  time: 
46e.  per  agate  line  three  timet  (count  tU  worda  to 
the  line). 

ftihserlptlon  ratea:  By  mail  poyable  to  adranet 
United  State,  and  Island  Potaeitlana  $4  par  year; 
Canada  $4.51;  Foreign  $5. 

Charter  Membn  of  the  Audit  Buroan  of  Clreulatloni 
with  an  arerage  crtlfled  “A.B.C.'*  at  follosn: 


George  Qifford,  Westerly  (R.  I.) 
correspondent  for  the  ProzMence  (R. 
1.)  News  Tribune,  has  been  named  as¬ 
sistant  secretary  to  United  States  Sen¬ 
ator  Peter  G.  Gerry,  of  Rh(xle  Island. 

Howard  Kaye,  assignment  reporter, 
Philadelphia  Record,  joined  the  night 
staff  of  the  Associated  Press  Philadel¬ 
phia  bureau  this  week. 

J.  David  Stern,  3d,  son  of  the  pub¬ 
lisher  of  the  Philadelphia  Record,  on 
which  he  is  drama  editor,  editorial 
writer  and  comptroller,  sailed  for  a  mid¬ 
winter  vacation  cruise  to  the  West  In¬ 
dies  and  South  America  on  the  liner 
Brittanic  Feb.  1,  accompanied  by 
Thomas  J.  LaBrun,  Philadelphia  thea¬ 
tre  manager.  He  is  scheduled  to  re¬ 
turn  Feb.  20. 

Royal  F.  Monger,  Chicago  Daily 
Nczi’s  financial  editor,  who  has  been  re¬ 
covering  from  a  long  and  .severe  illness, 
has  returned  to  work  at  the  Daily 
News. 

George  M.  Moreland,  feature  writer, 
Memphis  (Tenn.)  Commercial  Appeal, 
suffered  a  compound  fracture  of  his  left 
arm,  Feb.  2.  near  DeValls  Bluff,  Ark., 
when  he  fell  down  a  10-foot  embank¬ 
ment  after  leaping  from  his  blazing 
automobile,  caused  by  a  short  in  the 
ignition  system. 

Joseph  Dev,  sports  writer  formerly 
on  the  staffs  of  the  Philadelphia  Eve¬ 
ning  Ledger  and  Evening  Bulletin,  re¬ 
cently  was  named  executive  secretary  of 
the  United  States  Golf  Association. 

Don  Rose,  Philadelphia  Evening 
Ledger  columnist,  turned  news  photog¬ 
rapher  early  Sunday  morning,  Feb.  3, 
when  a  $150,000  fire  swept  the  ele¬ 
mentary  school  building  of  the  Sweden- 
borgian  Academy  of  the  New  Church 
near  his  home  at  Bryn  Athyn,  Pa.  The 
action  pictures  he  obtained  were  ex¬ 
clusive  despite  the  fact  his  paper  does 
not  publish  Sunday,  as  Philadelphia 


morning  papers  were  unable  to  get 
photographers  to  the  scene  in  time. 
Rose  was  given  a  byline  on  two  photos 
used  in  tciday’s  editions. 

Damase  Potvin,  veteran  correspondent 
for  Montreal  La  Presse,  who  under¬ 
went  a  major  operation  recently,  is 
now  convalescing  at  home,  and  expects 
to  resume  his  duties  shortly. 

Willie  (Thevalier,  former  Parliament¬ 
ary  correspondent  for  Montreal  Le 
Canada,  has  resigned  to  join  Quebec 
Lc  Soleil  in  a  general  capacity. 

Dickison  Brugman,  editor  of  the 
“News  of  Other  Days”  column  of  the 
Little  Rock  Arkansas  Gazette,  observed 
his  84th  birthday  Feb.  2.  He  resigned 
in  1902  as  editor  and  was  employed  for 
some  time  at  St.  Louis  before  return¬ 
ing  to  Little  Rock. 

Abe  Andrews,  of  the  Atlanta  Geor¬ 
gian  newsroom  staff,  has  been  elected 
president  of  the  Atlanta  Boys’  .\thlctic 
Club  of  the  Jewish  Educational  Al¬ 
liance. 

Mayme  Ober  Peake,  Hollywood  rep¬ 
resentative,  Boston  Globe,  has  bren 
named  film  correspondent  for  the  Bell 
Syndicate. 

Frank  Hall,  former  city  editor.  Law- 
ton  (Okla.)  Constitution,  will  serve  as 
public  relations  director  for  the  FERA 
in  Oklahoma  under  John  Eddleman, 
new  state  FER.\  administrator 

Lee  Hills,  political  reporter,  Okla¬ 
homa  City  (Okla.)  Nezvs,  was  one  of 
30  persons  who  passed  the  Oklahoma 
state  bar  examination  given  last  Dec. 
12-14. 

Kenneth  S.  Thomas,  city  editor,  Har¬ 
risburg  (Pa.)  Morning  Telegraph,  is 
conducting  a  new  column  in  that  news¬ 
paper,  “The  Cracker  Barrel.”  The 
name  was  chosen  in  a  contest  in  which 
cash  prizes  were  awarded. 

William  C.  Langzettel  of  the  Port¬ 


land  (Me.)  Evening  Express  has  joinei 
the  staff  of  the  Portland  office  of  tin 
.Associated  Press.  R.  J.  Sawyer,  Jr, 
of  Durham,  N.  H.,  will  succeed  Mr 
I.angzettel  on  the  Express  staff. 

James  S.  Free,  formerly  of  the  Uni- 1 
versity  of  .Alabama,  has  joined  tht ' 
Birmingham  Nezvs  staff. 

Gareth  Jones,  traveling  correspondent  1 
for  the  Manchester  (England)  Guar¬ 
dian,  arrived  at  San  Francisco  Iasi 
week  on  the  President  Monroe  fron 
Russia.  He  wrote  three  articles  on  con¬ 
ditions  in  Russia  which  appeared  in  tl« 
.S'lm  Francisco  Examiner  and  other 
Hears!  papers. 

Charles  Grimes,  who  has  been  with 
Los  .Angeles  papers,  has  joined  the  Salt 
Lake  Telegram  copy  des’K. 

George  Clifford,  of  Holyoke.  Mass., 
reporter  for  the  Springfield  (Mass.) 

I  nioii,  Proz’idcnce  Journal  and  the 
Proz  idcnce  N ezvs-T ribune ,  has  been  ap¬ 
pointed  assistant  secretary  to  U.  S.  Sen 
Peter  G.  Gerry,  of  Rhode  Island. 

George  W.  Bradham,  formerly  of  the 
news  and  advertising  departments  of 
the  Greensboro  (N.  C.)  Daily  Nezvs, 
has  joined  the  Norfolk  Virginian-Pilot 
editorial  staff. 

-Alexander  Hudgins,  State  editor, 
Richmond  (Va.)  Nezvs  Leader,  and 
Mrs.  Hudgins  are  the  parents  of  a  son 
born  recently. 

Gerald  Holland,  formerly  with  the 
St.  Louis  Post-Dispatch  and  later  with 
the  New  York  Journal,  has  been  ap- 
IKiinted  publicity  director  for  the  St. 
Louis  American  League  Baseball  Qub. 

Kenneth  Crotty,  of  the  Nezv  Bedford 
(Mass.)  Standard  copy  desk  has  joined 
the  Fall  River  (Mass.)  bureau  of  the 
Proz’idcnce  (R.  1.)  Journal. 

Marjorie  Hoagland,  University  of 
Kentucky  journalism  graduate,  has  beoi 
named  an  assistant  to  C.  A.  Lewis,  di¬ 
rector  of  public  information,  Kentutijr 
College  of  Agriculture  and  Agricultural 
Experiment  Station. 

W’illiam  G.  Secrist,  rewrite  for  the 
Kansas  City  Journal-Post,  is  furnishing 
a  series  of  Sunday  articles  giving  the 
inside  story  of  the  prison  break  at  the 
federal  penitentiary  at  Leavenworth, 
Kan.,  Dec.  11,  1931. 

Carey  Williams,  Greensboro  (Ga.) 
Herald-Journal  paragrapher,  has  re¬ 
turned  to  his  home  in  Greensboro  after 
being  confined  in  an  Atlanta  hospital 
for  several  weeks  as  result  of  appendi¬ 
citis  operation. 

William  Henry  Chamberlin,  foreign 
correspondent  in  Russia  for  12  years, 
arrived  in  San  Francisco  last  week  for 
a  California  visit  preparatory  to  sailing 
for  Japan,  to  which  he  has  been  trans¬ 
ferred  from  Moscow  as  correspondent 
for  the  Christian  Science  M.onitor. 

Winchell  A.  Royce,  assistant  city 
editor,  South  Bend  (Ind.)  News-Times, 
is  conducting  “Aviation,  Its  Ups  and 
Downs,”  a  new  column. 

Laurence  J.  Goetz,  formerly  of  the 
Fort  IVayne  (Ind.)  J  oumal-Gasette, 
has  been  named  cashier  in  the  county 
clerk’s  office  in  Fort  Wayne. 

C.  William  Britsch,  police  reporter, 
Harrisburg  Ez^cning  Nezvs,  is  condt^- 
ing  a  new  theatre  column,  “Flitting 
Through  Filmdom,”  signed  “The  B.” 
The  column  runs  in  both  the  Evening 
News  and  Morning  Patriot. 

Ben  Cohn,  former  Clezvland  Pl»* 
Dealer  reporter  is  now  on  the  Nezv 
York  Evening  Journal.  Before  joining 
the  Plain  Dealer's  staff  he  was  man¬ 
aging  editor  of  the  Ohio  State  Daily 
Lantern. 

Sam  Pohn,  former  Evanston  (III) 
Nezvs-Indc.r  sports  editor,  has  resigned 
to  become  a  reporter  for  the  Chicago 
Herald  and  Examiner. 

Clair  Hare,  formerly  sports  editor, 
Nezv  York  Ez'cning  Post,  and  sports 
writer,  Philadelphia  Evening  Ledger, 
has  joined  the  Ledger  rewrite  staff. 

Mr.  and  Mrs.  Thomas  J.  Perkins,  o( 
Lake  Butler,  Fla.,  on  Feb.  6  celebrated 
their  golden  wedding  anniversary.  T^ 
are  the  parents  of  Shannon  Perkins, 
city  editor,  Louisville  (Ky.)  Times. 
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Advertising  Agencies 

STUDEBAKER  RUSHES 
NEW  SELLING  PLANS 

Reorganised  Company  Will  Continue 
Policy  of  Making  Newspapers 
Mainstay  of  Campaign,  Says 
President  Hoffman 


Chicago,  Feb.  A — The  action  of  the 
Federal  Courts  last  week  in  approving 
plans  for  the  reorganization  of  Stude- 
baker  Corporation  has  resulted  in  an 
unprecedented  activity  in  sales  and 
promotion  plans  for  the  forthcoming 
spring  selling  season,  according  to 
Paul  G.  Hoffman,  who  was  named  to 
be  president  in  the  new  set-up  of 
Studebaker. 

The  very  fact  that  no  other  automotive 
manufacturer  has  ever  been  able  to 
survive  and  overcome  a  receivership 
naturally  adds  impetus  to  Studebaker’s 
aggressive  spirit  and  the  enthusiasm  of 
success  now  runs  throughout  the  entire 
Studebaker  organization,  Mr.  Hoffman 
stated. 

"We’re  making  plans  for  one  of  the 
greatest  selling  seasons  in  our  history,” 
said  Mr.  Hoffman.  “We  have  an  e.\- 
cellent  product  and  an  excellent  nation¬ 
wide  selling  organization.  We  are 
now  shaping  plans  for  a  most  aggres¬ 
sive  selling  campaign. 

"Naturally  advertising  will  play  a 
great  part  in  this  activity.  Studebaker 
has  always  been  one  of  the  largest  users 
of  newspaper  advertising  among  motor 
manufacturers.  We  have  usually  made 
newspaper  advertising  the  backbone  of 
our  _  campaigns.  This  policy  will  be 
continued.  Through  our  advertising 
agency.  Roche,  Williams  &  Cunnyng- 
ham,  Inc.,  Chicago,  we  are  now  making 
plans  for  the  extensive  use  of  news¬ 
paper  space  in  this  forthcoming  cam¬ 
paign.  Perhaps  the  spring  selling  sea¬ 
son  w'ill  find  us  using  more  newspaper 
space  than  we  have  in  many  months. 
At  any  rate,  we  know  that  we  must 
use  newspaper  advertising  liberally — 
its  importance  to  any  successful  selling 
effort  cannot  be  doubted.” 


PLANNING  CALVERT  CAMPAIGN 

The  Calvert  -  Maryland  Distilling 
Company,  Inc.,  Baltimore  and  New 
York,  has  announced  through  Willard 
S.  Karn,  vice-president,  that  Hommann, 
Tarcher  &  Sheldon,  Inc.,  New  York, 
will  direct  the  firm’s  advertising.  Stan¬ 
ley  A.  Brown,  vice-president  of  the 
agency,  is  in  charge.  Newspapers  will 
be  the  primary  medium  and  will  be 
supplemented  by  magazine,  radio,  trade 
paper  and  point-of-sale  advertising.  A 
new  advertising-promotional  theme  for 
divert  will  make  its  bow  to  the  pub¬ 
lic  early  in  March.  While  the  major 
effort  will  be  devoted  to  Calvert 
whisky,  other  Calvert-Maryland  brands 
will  be  advertised,  including  Old  Drum, 
Silver  Dollar,  Calico,  Virginia  Club 
and  Boulevard. 


TIVOLI  BREWERY  APPOINTS 

MacManus,  John  &  .Adams,  Detroit 
agency,  has  been  appointed  as  counsel 
for  Tivoli  Brewing  Company,  Detroit, 
it  was  announced  by  Howard  H.  Colby, 
chairman  of  the  board.  Mr.  Colby 
stated  that  the  company  is  preparing  to 
embark  on  an  cnlarg^  program  as  a 
result  of  completion  of  its  new  brew- 
house  on  Mack  avenue,  Detroit.  A  com¬ 
prehensive  advertising  program  for  the 
season  is  now  in  preparation,  ^Ir.  Colby 
said,  with  newspapers  drawing  the  major 
share  of  the  appropriation. 


CLAYBERGER  HEADS  GOLFERS 

Ray  P.  Clayberger,  of  New  York, 
has  been  re-elected  president  of  the 
Winter  Golf  League  of  Advertising 
Interests.  Other  officers  named  are ; 
Vice-Presidents — Rodney  Stuart,  New 
York;  James  Travers,  Boston;  Max 
Leister,  Philadelphia;  William  Mc- 
Namee,  Chicago.  The  treasurer  is  John 
H.  Abeel,  and  secretary,  Ray  McCarthy. 
After  a  lapse  of  four  years,  the  league 
renewed  its  activities  this  year,  holding 
'ts  twenty-seventh  annual  tournament  at 


Palm  Beach,  January  JO  to  J(').  C.  H. 
Jennings,  of  Miami  Beach,  defeated 
Douglas  E.  Root,  of  New  York,  in  the 
final. 


AVEYARD  JOINS  FREY 
ADVERTISING  AGENCY 

Former  Lord  &  Thomas  Vice-Presi- 


SAN  FRANCISCO  B.B.B.  ELECTS 

Joel  \V’.  Kaufmann,  treasurer.  The 
Emporium,  San  Francisco  department 
store,  was  elected  president  of  the  San 
Francisco  Better  Business  Bureau,  Ltd., 
succeeding  L.  H.  Marks,  vice-president, 
Chas.  Brown  &  Sons,  Jan.  28.  Re¬ 
elected  to  office  were  R.  D.  Carpenter, 
general  manager,  1.  Magnin  Company, 
as  vice-president;  Walter  A.  Folger, 
assistant  vice-president.  Pacific  Tele¬ 
phone  &  Telegraph  Co.,  as  secretary, 
and  George  A.  Van  Smith,  .Anglo- 
California  National  Bank,  as  treasurer. 
Elected  to  three-year  terms  as  directors 
were  Joseph  L.  Couthorn,  business  man¬ 
ager,  Svn  Francisco  News;  Clarence  R. 
Lindner,  general  manager,  San  Fran¬ 
cisco  Examiner;  Robert  P.  Holliday, 
publisher,  San  Francisco  Call-Bulletin: 
Lewis  F.  Haas,  business  manager  and 
advertising  director.  San  Francisco 
Chronicle:  J.  V.  Costello,  O’Connor, 
Moffatt  &  Cro. ;  A.  H.  Meyer,  Leo  J. 
Mevberg  Co.,  R.  D.  Carpenter  and 
L.  H.  Marks. 


PACA  CHANGES  MEETING  DATE 

The  Pacific  Northwest  conference  of 
the  Pacific  Advertising  Clubs’  Associa¬ 
tion  originally  scheduled  for  Feb.  4  at 
Longview,  Wash.,  has  been  advanced  to 
Feb.  19  in  the  Olympic  Hotel,  Seattle, 
according  to  D.  R.  Alinshall,  president 
of  the  association.  Mr.  Minshal!  will 
be  unable  to  attend  the  Seattle  meeting, 
which  will  be  conducted  by  Merriman 
H.  Holtz,  of  Portland,  senior  vice- 
president.  Miss  Florence  Gardner,  ex¬ 
ecutive  secretary,  will  represent  Mr. 
Minshall  and  present  to  the  conference 
the  conclusions  reached  at  the  recent 
mid-winter  conference  at  San  Francisco. 


GETS  PRINTING  ACCOUNT 

Albert  Frank-Guenther  Law,  Inc., 
New  York,  has  been  appointed  to  direct 
the  advertising  of  William  C.  Popper 
&  Co.,  printers  and  lithographers,  of 
148  Lafayette  Street,  New  York  Gty. 
The  firm  creates  advertising  and  mer¬ 
chandising  ideas  as  producing  ma¬ 
terial.  Julian  J.  Proskauer  is  man¬ 
aging  the  advertising  for  the  firm.  Rob¬ 
ert  J.  Misch  is  account  executive  of  the 
agency.  Newspapers  will  be  used. 


WILL  APPEAL  RULING 


dent  Buy*  Interest  in  Chicago 
Firm  —  Agency  Will  Be 
Frey  and  Aveyard 

(.S>,viu/  tn  Kuitor  &•  Publisher) 
Chic.\go,  Feb.  4— A.  E.  Aveyard, 
formerly  executive  vice-president  of 
Lord  &  Thomas,  has  become  a  partner 
of  Charles  Daniel 
Frey  in  the  ad¬ 
vertising  agency 
bearing  the  Frey 
name,  it  was  an¬ 
nounced  here  to¬ 
day.  Mr.  Ave¬ 
yard  has  acquired 
a  substantial  in¬ 
terest  in  the  firm 
and  becomes  ex¬ 
ecutive  vice-pres¬ 
ident  in  charge  of 
advertising  plan¬ 
ning  and  creative 
production. 

Mr.  Aveyard 
left  the  publishing  business  13  years 
ago  to  join  Campbell-Ewald  Company 
He  became  manager  of  the  field  service 
department,  contacting  all  subsidiary 
units  of  General  Motors  Corporation 
and  subsequently  becoming  manager  of 
Campbell-Ewald’s  Dayton  office  in 
charge  of  advertising  for  Frigidaire, 
Delco  Lite,  General  Motors  Research 
Corporation,  Ethyl  gasoline  and  other 
accounts. 

He  joined  Lord  &  Thomas  in  Octo¬ 
ber,  1925.  as  plan  and  account  executive 
on  the  Studebaker  account.  He  was 
later  appointed  assistant  to  the  general 
manager,  vice-president  and  general 
m.anager  of  the  home  office  here,  ex¬ 
ecutive  vice-president  and  member  of 
the  board  of  directors.  He  was  also 
president  of  the  Canadian  branch  of  the 
agency  and  a  director  in  several  Lord 
&  Thomas  foreign  offices. 

As  head  of  the  creative  and  planning 
department  of  Lord  &  Thomas,  Mr. 
Aveyard  had  active  charge  of  all  plans 
and  copy.  Among  the  national  accounts 
he  personally  serv'ed  were  Colgate- 
Palmolive-Peet  Company,  Quaker  Oats, 
Kotex,  Kleenox  and  Pepsodent. 

The  Charles  Daniel  Frey  Company, 
founded  25  years  ago,  has  served  many 
national  advertisers,  covering  a  wide 
range  of  products.  Effective  March  1, 
the  agency’s  name  will  be  changed  to 
Frev  &  Avevard. 


Representatives  of  various  outdoor 
advertising  interests  meeting  in  Boston 
to  consider  the  State  Supreme  Court’s 
recent  decision  upholding  the  right  of 
the  Public  Works  Department  to  regu¬ 
late  billboards  along  the  highways,  voted 
to  appeal  the  case  to  the  U.  S.  Supreme 
Court.  Edward  C.  Donnelly  of  the 
Donnelly  Advertising  Company  pre¬ 
sided. 


REJOINS  MACMANUS  AGENCY 

Theodore  F.  MacManus,  President  of 
MacManus,  John  &  Adams,  Inc.,  De¬ 
troit  agency,  has  announced  the  appoint¬ 
ment  of  Jack  Hutchinson  as  west  coast 
manager  for  the  company.  Formerly 
with  MacManus,  Inc.,  on  the  coa.st, 
Hutchinson  has  established  permanent 
headquarters  in  the  Sutter  Building. 
San  Francisco. 


WINS  $1,000  SUIT 

Having  asked  $1,200  allegedly  due 
him  on  contract  in  preparing  advertise¬ 
ments  for  promoting  radio  sales,  Harold 
B.  Wells,  New  York,  formerly  of  Rome, 
N.  Y.,  was  awarded  $1,000  in  a  sealed 
verdict  against  Pan  Harmonic  Corpora¬ 
tion  of  New  York,  handed  up  Jan.  30 
in  session  of  Supreme  court  of  Oneida 
Count,  Justice  Abram  Zoller  presiding. 


W.  N.  MAY  OPENS  OmCE 

Walter  N.  May,  recently  advertising 
manager  of  the  Walgreen  Company  of 
Chicago,  has  begun  his  own  merchan¬ 
dising  counsellor  service,  with  offices  at 
110  S'outh  Dearborn  street,  Chicago.  He 
will  specialize  in  the  drug  field. 


USING  700  NEWSPAPERS 


Graham-Paige  to  Spend  80%  of  Ad¬ 
vertising  Funds  in  Dailies 

The  advertising  campaign  of  the 
Graham  Paige  Motors  Corporation  this 
year  will  be  based  on  space  in  700 
newspapers,  Edward  R.  Wade,  vice- 
president  of  the  United  States  Adver¬ 
tising  Corporation,  told  a  dealers’  con¬ 
vention  at  Detroit  recently. 

Mr.  Wade  said  that  "eight  out  of 
every  ten  advertising  dollars  for 
Graham  will  be  spent  in  newspapers 
throughout  the  United  States,”  and 
added  that  the  Graham  advertising 
schedule  this  year  will  be  greatly  aug¬ 
mented.  The  Graham  campaign  will 
also  include  magazines,  radio  and  bill¬ 
boards,  Mr.  Wade  said. 

Robert  C.  Graham,  executive  vice- 
president  of  Graham  Paige,  who  re¬ 
turned  by  airplane  from  Mexico  City 
to  attend  the  luncheon,  said  that  “busi¬ 
ness  is  out  of  the  hospital  although  it 
may  still  have  a  little  temperature.”  He 
declared  that  “1935  will  be  a  good  year” 
and  that  the  automobile  industry  is 
leading  the  recovery. 


OIL  CO.  USED  COLOR  COPY 

Opening  of  19  new  bulk  plants  by  the 
Rio  Grande  Oil  Company  in  northern 
California  last  month  was  accompanied 
by  hravy  newspaper  campaigns  in  each 
locality.  Copy  ran  to  half-page  inser¬ 
tions,  using  two  colors  where  possible. 
The  Rio  Grande  expansion  program  has 
taken  the  product  as  far  north  as  Marys¬ 
ville.  Hixson-O’Donnell,  Los  Angeles 
agency,  handles  the  account.  Two  new 


accounts  also  txiing  handled  by  the 
agency  are  tlie  Strasska  Laboratories, 
toothpaste  manufacturers,  and  Currier’s 
Tablets.  Both  are  radio  accounts  at 
present,  but  the  agency  is  planning  to 
break  them  into  the  newspaper  field. 


APPLE  CAMPAIGN  COMING 


Soft  Fruit  Industry  Assesses  Grower* 
for  Advertising 

(Sfccial  to  Editor  &  Publisher) 

We.natchee,  Wash.,  Feb.  4 — Follow¬ 
ing  a  court  decision  upholding  the  con¬ 
stitutionality  of  the  State  A..\..'Y.  and 
the  Washington  Deciduous  Tree  Fruit 
Growers’  Code  an  extensive  advertising 
program  for  the  boxed  apple  industry 
was  launched  here  with  an  allocation  of 
$75,000  to  carry  out  the  program  for 
the  remainder  of  the  present  season. 
The  Izzard  Advertising  Agency  of 
Seattle  has  been  retained  to  handle  and 
place  copy. 

Carl  Cleveland,  fruit  editor  of  the 
IVoMtchee  Daily  World  for  the  past 
four  years,  has  been  made  advertising 
manager. 

Growers  will  be  assessed  one  cent  a 
box.  One  fifth  of  this  money,  which  in 
normal  years  will  total  approximately 
$200,000  annually,  will  be  used  for  ad¬ 
ministrative  expense  of  the  Growers’ 
Code.  The  remaining  four-fifths  will 
go  into  the  advertising  fund.  The  Yak¬ 
ima  and  Wenatchee  districts  will  pro¬ 
vide  the  bulk  of  the  revenue  as  their 
combined  average  shipments  of  apples 
total  20,000,000  boxes. 


SUNKIST  ORANGE  COPY  BACK 


Newspapers  Again  Being  Used  After 
Lapse  of  Several  Years 

After  an  absence  of  several  years, 
Sunkist  oranges  returned  to  newspapers 
when  on  January  22  the  Cali¬ 
fornia  Fruit  Growers  Exchange  in¬ 
serted  the  first  of  a  series  of  nine  adver¬ 
tisements  in  61  United  States  and  Can¬ 
ada  dailies.  Forty-one  cities  are  repre¬ 
sented  in  that  list,  with  the  American 
Weekly  also  on  the  schedule. 

Ideal  growing  conditions  have  pro¬ 
duced  an  exceptional  crop,  and  the 
twice-a-week  release  will  feature  “Juci- 
est  in  Years,”  “Bigger,”  and  “Jucier’^ 
appears.  Each  insertion  is  for  125 
lines,  according  to  W.  B.  Geissinger,  ad¬ 
vertising  manager.  Sunkist  completed 
a  successful  campaign  on  lemons  in  the 
larger  markets  in  October  and  Novem¬ 
ber. 


OPEN  DENVER  OFRCE 

Arthur  Hagg  &  Associates,  publish¬ 
ers’  representatives,  are  opening  a  Den¬ 
ver  office,  with  Jack  Perry,  formerly 
of  the  Chicago  office,  in  charge.  Presi¬ 
dent  Arthur  Hagg  announced  this  week. 
Mr.  Perry  has  been  with  the  Hagg 
organization  for  the  past  year.  Prior 
to  that  he  was  with  the  Casper  (Wyo.) 
Tribune-Herald.  The  addition  of  the 
Denver  branch  gives  the  firm  offices  in 
six  cities  from  coast  to  coast,  including 
New  York,  Chicago,  Kansas  City, 
Omaha  and  San  Francisco. 


WILFRED  FRY  HONORED 

Wilfred  W.  Fry,  president  of  N.  W. 
i\yer  &  Son,  Inc.,  w'as  elected  president 
of  the  board  of  trustees  of  Jefferson 
Medical  College  and  Hospital,  Phila¬ 
delphia,  at  a  meeting  of  the  board  Jan. 
31.  Since  1931  he  has  been  a  member 
of  the  board  at  Jefferson,  one  of  the 
leading  medical  institutions  of  the  coun¬ 
try.  Mr.  Fry  also  is  a  trustee  of  Col¬ 
gate  and  Brown  Universities  and  presi¬ 
dent  of  the  board  of  trustees  of  the 
Northfield  Schools  at  Northfield  and 
Mount  Hermon,  Mass. 


HALL  JOINS  K.  &  E. 

Randolph  Hall  has  joined  the  copy 
department  of  Kenyon  &  Eckhardt,  Inc., 
24/  Park  Avenue,  New  York,  according 
to  announcement  by  Henry  Eckhardt, 
president  of  the  agency.  Mr.  Hall  was 
formerly  director  of  radio  advertising 
and  publicity  for  L.  Bamberger  &  Co., 
and  a  copy  writer  in  the  advertising  de¬ 
partment  of  the  store.  He  was  at  one 
time  in  the  radio  departments  of  Mc- 
Cann-Erickson  and  Batten,  Barton. 
Durstine  &  Osborn. 
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Food  and  Drug  Legislation  Above  and  Below  the  Surface  Copeland 
Bill  Has  Inside  Track 


By  ROBERT  S.  MANN 

ITH  the  air  full  of  public  state-  accused  to  defend  himself  l^fore  an 

ments  on  the  proposed  food  and  impartial  tribunal.  The  A.N.A.  does 

drugs  bills,  there  is  also  a  good  deal  of  not  believe  that  adniiiiistrative  ofticers,  ^ 

quiet  discussion  going  on wliich  may  liave  on  the  basis  of  their  own  opinion  that  Citizenship  Bureai 

important  effects  upon  the  final  form  in  violations  have  been  committed,  should  Advertising  ylub 


W 


which  legislation  is  enacted.  In  some 
influential  advertising  circles  at  least 
the  conviction  is  held  that  the  Copeland 
bill  is  the  one  that  is  slated  to  go 
through,  and  that  more  progress  will 
be  made  by  seeking  modification  and 
refinement  of  that  than  by  pressing  for 
some  other  bill.  Accordingly  proposals 
are  being  drafted  for  clarification  of 
clauses  dealing  with  the  respective 
liabilities  of  publishers  and  advertising 
agents,  the  definition  of  advertising,  the 
ticklish  questions  of  administrative  pro¬ 
cedure,  etc.  In  view  of  the  moderate 
attitude  of  Senator  Copeland,  it  is  con¬ 
fidently  expected,  this  column  is  told, 
that  the  bill  will  emerge  from  commit¬ 
tee  in  a  form  which  will  meet  many  of 
the  objections  that  have  been  raised. 

*  *  * 

At  the  same  time,  advertising  men 
.  who  are  studying  the  question 
realize  fully  the  dynamite  that  lies  just 
below  the  surface.  One  made  the  point 
this  week  that  pressure  for  extensive 
alterations  might  “whittle  down”  the 
Copeland  bill  to  the  point  where  admin¬ 
istration  support,  not  yet  pinned  defi¬ 
nitely  on  this  measure,  might  be  thrown 
behind  some  more  radical  act. 

Another  advertising  man  deplored 
published  calls  for  public  hearings  be¬ 
fore  food  and  dr^  legislation  is 
adopted.  Public  hearings  were  held  last 
year,  he  said,  and  all  interested  parties 
are  on  record  as  to  what  they  want  and 
what  they  find  objectionable.  Further 
public  hearings,  in  his  opinion,  would 
principally  serve  to  open  the  door  for 
new  proposals  and  impassioned  oratory 
on  both  sides. 

Still  another  man  of  high  standii^  in 
advertising  circles  ventured  the  opinion 


be  empowered  to  institute  arbitrary  and 
hasty  action,  such  as  seizures  and  crim¬ 
inal  prosecutions.” 

♦  ♦  ♦ 

Lee  H.  BRISTOL,  vice-pre.-idenl  of 
the  Bristol-Myers  Company,  former 
president  of  the  A.X..A.,  and  at  present 
a  member  of  the  Proprietary  Associa¬ 
tion’s  Advisory  Committee  on  Advertis¬ 
ing,  was  outspoken  in  criticism  of  some 
legislative  proposals  and  some  “self-ap¬ 
pointed  apostles  of  the  consumer”  in  a 
radio  talk  on  the  “Forum  of  Liberty” 
program  of  the  Columbia  network  Feb. 
7.  First  releases  of  his  address  men¬ 
tioned  no  bill  by  name,  but  a  later  addi¬ 
tion  gave  indorsement  to  the  Mead  bill, 
drawn  by  counsel  for  the  Proprietary 
Association. 


WESTERN  MARKET  WEEK  HELD 

Sponsored  by  Pacific  Coast  manufac¬ 
turers  and  retailers.  Western  Market 
Week  was  held  Feb.  4-9  at  San  Fran¬ 
cisco.  The  program  included  the  fol¬ 
lowing:  John  Francis  Neylan.  general 
counsel,  Hearst  Newspapers;  James  A. 
Moffett,  of  Washington,  D.  C.,  Federal 
Housing  Administrator,  and  Mrs.  .Anna 
S.  Richardson,  of  New  York,  director  of 
the  IVonian’s  Home  Companion  Good 
Citizenship  Bureau.  The  San  Francisco 
on  Feb.  6  presented 
play  satirizing  retailing  entitled 
"Through  the  Crystal,”  written  by  Earl 
Burke,  Editor  &  PuBListtER  correspon¬ 
dent,  and  produced  by  Advertising  Club 
players.  The  club’s  Market  Week  ad¬ 
visory  committee  consisted  of :  Maurice 

H.  Hyde,  Roy  .Alden  &  .Associates, 
chairman ;  Beatrice  Woerner,  advertis¬ 
ing  manager.  The  White  House:  Hugh 
Thomas,  account  executive,  McCann- 
Erickson,  Inc.;  Charles  W.  Collier,  ad¬ 
vertising  manager.  Recorder  Printing  & 
Publishing  Co.,  and  Leandro  Lewis, 

I. ewis  .Advertising  Co. 


AD  TIPS 


UTAH  LIQUOR  COPY  IN  DOUBT 

(Sfecial  to  Editor  &  Publisher) 

Salt  Lake  City,  Utah,  Feb.  4 — Liq¬ 
uor,  beer  and  wine  advertising  would  be 
*  *  *  forbidden  in  Utah  under  a  bill  indorsed 

gUSINESS  prophets  ever  since  1929  hy  Governor  Henry  H.  Blood  and  for 


have  been  looking  for  the  new  prod¬ 
uct  that  would  revive  industry  and  end 
the  depression.  Now  Stowe- Woodward, 
Inc.,  of  Upper  Newton  Falls,  Mass.,  and 
its  advertising  agency,  Donahue  &  Coe, 
New  York,  gave  the  world  the  Bur¬ 
bank  “stccam-lined’’  golf  ball,  calcu¬ 
lated  to  resist  hooking  and  slicing.  In 
studying  the  hook-and-slice  problem, 
according  to  the  agency’s  announce¬ 
ment,  the  inventors  developed  an  auto¬ 
matic  machine  to  hit  golf  balls  with 
exactly  the  same  swing  used  by  a  golfer. 
As  a  real  contribution  to  better  driving, 
we  suggest  they  forget  the  ball  and 
market  the  machine. 


the  passage  of  which  powerful  forces 
are  at  work  in  the  state.  Utah  is  still 
“dry,”  in  the  legal  sense,  excepting  that 
3.2  per  cent  beer  may  be  sold,  but  this 
year  is  to  see  a  return  of  hard  liquors 
and  wines,  and  the  only  question  re¬ 
maining  is  the  form  of  the  new  law. 
Governor  Blood’s  bill  would  set  up  a 
state  monopoly  and  allow  only  state 
stores  to  sell  liquor,  but  efforts  are  be¬ 
ing  made  to  allow  private  firms  and 
individuals  to  handle  it,  as  in  the  past, 
with  advertising. 


AdvertNinK  Service  Co.,  740  Rush 
street.  Chicago.  Using  a  list  of  mid- 
western  newspapers  on  O’Cedar  Corp., 
Chicago. 

Amalgamated  .Advertising  Agency,  Inc.. 
405  Lexington  avenue.  New  York  City. 
.Again  placing  orders  with  newspapers  in 
various  sections  for  the  Standard  Rem- 
fcl.v  Company,  O.  S.  R.  Tablets,  Balti¬ 
more. 

llatten,  Itartuu,  Durstine  &  Osborn,  3S3 
Madison  avenue.  New  York.  Placloi 
orders  with  newspapers  in  various  sec- 
tloiis  for  Time.  Inc.,  March  of  Time, 
Magazine,  New  York. 

Blackett-Sample-liummert,  Inc..  221  N. 
LaSalle  street,  Chicago.  Now  handling 
account  for  .\ntrol  Laboratories  Exter¬ 
minator.  Los  Angeles. 

Donahue  &  Coe.  Inc..  1301  Broadway, 
New  York  City,  Now  handling  account 
for  B.  B.  Dorf  &  Company,  wines,  etc.. 
New  York. 

II,  IV.  Fairfax  .\dvertislng  Agenc.v,  19 
East  47th  street.  New  York.  Now  han¬ 
dling  account  for  E.  Fredericks.  Inc.,  pcr- 
uianent  waving  supplies.  New  York. 

Farson  &  Huff  Adv.  Agency,  Equitable 
Building,  Louisville.  Ky.  Now  placing 
account  for  Hillerlch  &  Bradsby  Co., 
Louisville  Slugger  Uolf  Clubs.  Louisville. 
Ky. 

Kimball.  Hubbard,  Powel,  Inc.,  40U 
Madison  avenue.  New  Y’ork.  Placing  ac¬ 
count  for  the  (iroville  Sales  Corporation, 
Kair-est  Cosmetics,  New  York. 

Mason  Warner  Company,  Inc.,  360  No. 
Michigan  avenue,  Chicago.  Issuing  orders 
to  a  numlier  of  newspapers  in  the  south 
on  Stearns  Electric  Paste  Co.,  Chicago. 

Mitchell-F'aust  Adv.  Co.,  230  No.  Michi¬ 
gan  avenue,  Chicago.  Using  some  news- 
liapers  on  Malt-O-Meal  Cereal,  a  prodnct 
of  Campbell  Cereal  Co.,  Northfied,  Minn. 

.Moss-Chase  Company.  42.5  Franklin 
streid,  Buffalo,  N.  Y.  Handling  account 
for  the  Mu-Col  Company,  proprietary 
remedy,  Buffalo,  N.  Y. 

Roche,  WTIIiamsc  &  Cunnyngham,  310 
So.  Michigan  avenue,  Chicago.  Issuing 
orders  to  newspapers  on  National  Toilet 
Co..  Paris,  Tenn. 


TESTING  KRUSTY  BRAN  COPY 

•A  test  campaign  on  Krusty  Bran,  a 
another  new  product  announced  ?3«le  Creek  Food  Products 

A  this  week  was  a  double  inner- 

tube  for  automobile  tires,  designed  to  Detroit  and  17  other  Michigan  towns, 
save  cars  from  overturning  in  case  of 
— surprisingly  enough  for  an  advertis-  blowout.  The  tube,  about  to  be  placed 
ing  man — that  the  food  and  drug  indus-  on  the  market  in  New  York  under  the 
tries  would  be  better  off  at  present  if  name  “Lifeguard,”  was  demonstrated  To  EkTo  ’  CWeffiTnd  Mif 

they  had  accepted  the  revised  Copeland  by  Goodyear  Tire  &  Rubber  Company  ^^'Xrs^n  wX’eSter^ 
bill  (S.2fl00)  at  the  last  session  of  at  hloyd  Bennett  aviation  field.  New  waukee  soon,  with  eastern  cities  later. 

Congress  and  had  thus  got  rid  of  sev-  York,  where  tires  were  blown  out  by 
eral  months’  uncertainty  and  agitation,  dynamite  caps,  by  spikes,  and  by  other 
He  pointed  out  that  when  the  present  means,  as  cars  sped  along  the  airport 
bill  is  revised,  if  its  form  is  acceptable  runways.  .An  extra  tube  inside  the 
to  Senator  Copeland  and  to  the  Depart-  Lifeguard  tube  retained  enough  air  to 
ment  of  Agriculture,  it  may  be  expected  keep  the  car  under  control.  The  two 
to  receive  administration  support  and  tubes  are  joined  at  the  base,  with  a 

single  air  hole  connecting  the  two  air 
chambers,  so  that  the  innermost  tube 
is  under  no  strain  until  the  outer  tube 

The  recent  action  of  the  Advertising  torn  open.  Then  the  inside  tube 
Federation  of  America  thmnaB  itv  supports  the  car  _while  losing  air  slowly. 


consequently  to  be  enacted.  In  any 
event  there  will  be  a  food  and  drug  bill. 


with  copy  running  in  about  25  news¬ 
papers.  The  campaign,  which  covers 
eight  weeks  and  is  tied-in  with  dealer 
crews  and  sampling,  is  expected  to  be 


The  advertising  is  being  placed  by  the 
CTiicago  office  of  Erwin,  Wasey  &  Co. 

FIRTH  CARPET  APPOINTS 

The  Firth  Carpet  Company,  New 
York,  has  appointed  Ruthrauff  &  Ryan 
to  service  its  advertising  account. 


board  of  directors,  in  indorsing  the  Advertising  plans  are  not  readv, 
Cooeland  bill  in  nrincinlc  "as  said  at  the  offices  of  Erwin  Wai 


It 

Copeland  bill  in  principle,  undoubtedly  was  said  at  ffie  offices  of  Erwin  Wasey 
served  to  crystallize  a  deal  of  adver-  the  Goodyear  agency,  but  there 

tising  sentiment,  but  naturally  brought  . . 


CHICAGO  AGENCY  MOVES 

The  Fensholt  Company,  Chicago 
agency,  has  moved  from  549  W.  Wash¬ 
ington  street  to  360  N.  Michigan  ave¬ 
nue.  — 


repercussions  from  certain  individuals 
and  organizations. 

The  Association  of  National  Adver¬ 
tisers,  in  a  statement  made  public  late 
jast  week,  sought  to  make  plain  that 
it  “has  not  been  a  party  to  any  state¬ 
ment  of  any  other  advertising  organiza¬ 
tion  in  support  of  the  Copeland  bill,” 
and  announced  through  its  Executive 
Committee  that  it  has  “not  approved  in 
toto,  as  presently  framed,  any  of  the 
several  congressional  measures  now 
pending,  which  call  for  a  revision  of  the 
hederal  pure  food  and  drugs  laws  as 
they  affect  advertising.” 

The  A.N.A.  statement  announced  that 
organization’s  stand  as  follows: 

“The  A.N.A.  favors  the  broadening 
of  the  fisting  act  in  relation  to  false 
advertising,  misbranding,  or  adultera¬ 
tion,  so  that  the  law  will  cover,  effec¬ 
tively,  all  possible  acts  which  would  be 
dangerous  to  the  public  health,  or  in¬ 
imical  to  the  public  interest.  It  con¬ 
tends,  however,  that  in  the  interest  of 
simple  justice,  offenses  should  be  stated 
in  the  law  and  not  in  regulations  pro¬ 
mulgated  by  its  administrators,  and 
similarly,  that  violations  should  be 
handled  with  full  opportunity  for  the 


will  undoubtedly  be  local  advertising 
as  the  tube  gains  distribution.  Only 
the  larger  sizes  will  be  available  at 
first. 


AYER  MOVES  IN  CHICAGO 

Chicago  offices  of  N.  W.  Ayer  & 
.Son,  Inc.,  have  been  moved  to  the  16th 
floor  of  the  Field  building,  135  S.  La¬ 
Salle  street. 


APPOINT  GARDNER-GREIST 

Gardner-Greist  Company  has  been  ap¬ 
pointed  advertising  agent  for  First 
National  Brands,  Inc.,  14  No.  Franklin 
street,  Chicagq,  nationally  advertised 
petroleum  products.  Victor  Fabian  is 
account  executive. 


TEXAS 

Proparly  to  aoyar  thia  (raot  Btata  yon  Buat 
naa  tba  Wdara; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Eyeninft) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Pnbiiahad  by  tba  eldaat  baai>eaa  Inatitatloa 
la  Texaa. 

JOHN  B.  WOODWARD.  Inc. 

A^aftanai  Rayratmlalttai 

Naw  York  Ckiaaco  Datrolt  Baa  VnuMtaeo 


VENEZUELA 

EI.ITE,  weekly  maeailne  of  Caracas,  la  by  any 
standard  of  measurement,  Venezuela's  moat  Im¬ 
portant  magazine. 

ELITE  Ls  a  de-luxe  puhileation,  beautifully  made 
up  and  niled  with  feature  articles,  fiction  and 
photographs  calculated  to  appeal  to  the  dis¬ 
criminant  reader. 

ELITE  has  a  circulation  far  In  excess  of  that  of 
any  magazine  distributed  In  the  Republic.  4.71 1 
net  paid  each  week.  Approximately  one-half  of 
this  circulation  Is  In  Caracas  and  Its  Immediate 
environs,  the  balance,  throughout  Venexuela  but 
concentrated  In  that  rich  coastal  region  tor 
which  Caracas  Is  the  trade  center. 

ELITE  carries  more  advertisements  and  Las  a 
higher  adverttslng  revenue  than  any  other  mag¬ 
azine  published  in  Venezuela. 

ELITE  Is  first  choice  among  all  Venezuelan 
media  as  an  advertising  vehicle. 


ELITE 

Caracas,  Venezuela 


Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 

S20  East  4Siid  Skcct  Naw  Yoili  Qty 

London  Paris  Berlin 
Buenoa  Aires  Rio  de  Janeiro  Sfto  Paulo 


Winning  Contracts 
Every  Day  on 
Fine  Appearance 

Every  merchant  knows 
which  paper  he  wants  to 
use — the  one  that  makes  his 
advertisement  not  merely  a 
statement  of  facts  but  an  en¬ 
ticing  work  of  graphic  art. 

The  solicitor  landing  a  con¬ 
tract  at  his  first  interview 
thinks  he  is  a  pretty  good 
salesman  and  perhaps  he  is. 

But  excellent  stereotyping 
with  the  aid  of  Certified  Mats 
helped  him  to  be  a  good 
salesman. 

For  dependable  stereotyping, 
rely  on  Certified  Dry  Mats, 
made  in  the  U.  S.  A. 

CERTIF  lED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  City 


E  di  t  o  r  &  P  u  b  l  i  s  h  e  r  f  o  r  F  e  b  r  u  a  r  y  9,  1  Q  3  5  25 


N£W£NCLAND 


New  England  continues  to  emphasize  its  rank 
as  one  of  the  largest  regional  automotive 
markets.  These  six  states,  according  to  pre¬ 
liminary  1934  estimates,  gained  about  50,000 
registrations  for  motor  vehicles  of  all  kinds — 
over  1933"s  total  of  1,590,189. 

Besides  the  cash  and  credit  needed  in  millions 
for  these  new  purchases.  New  England  also 
laid  out  more  than  $23,000,000  for  1934  regis¬ 
tration  license  fees  total.  Many  other  millions 
were  spend  for  tires,  spare  parts,  “gadgets’", 
oil  and  gas. 

New  England’s  steady  increase  in  buying 
response  to  automotive  and  accessories  adver¬ 
tising,  long  has  made  this  section  a  favorite 
market  with  national  merchandisers.  Auto¬ 


motive  sales  are  noted  as  reliable  “yardsticks’ 
to  accurately  gauge  a  market’s  resources — 
and  New  England  “  measures  up”  to  any 
national  advertiser’s  most  exacting  standards 
— cash  or  credit. 

This  satisfaction  is  reflected  in  the  amount  of 
his  New  England  linage.  Far  the  largest  pro¬ 
portion  of  it  appears  in  the  59  papers  listed 
here — because — they  are  most  read  by  people 
who  are  able  to  buy  cars.  Such  linage  directly 
reaches  this  moneyed  class,  with  no  “skids” 
on  the  way.  Their  response  amply  proves  such 
combined  linage  has  the  “class”  to  effectively 
swing  this  great  market.  And  with  the  further 
advantage  of  substantially  lower  costs  to 
advertisers. 


SAVE  BY  SPENDING  MORE 


in  these 


NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  797.423 

Ad  Rates 


Circu- 

2,588 

18.888 

lation 

lines 

lines 

••Portland  Press-Herald  Express,. 

Sunday  Telegram . 

..(ME)  41,489 

.28 

.14 

NEW  HAMPSHIRE— Population  445,293 

••Concord  Monitor-Patriot .  (E)  6,873 

.95 

.83 

Keene  Sentinel . 

_ (E)  3,998 

.834 

.825 

*  ‘Manchcter  Uaion-Leader.  (ME)  34,241 

.15 

.12 

VERMONT— Population  359,611 

••Barre  Times . 

_ (E)  4,594 

.94 

.83 

ttfBrattleboro  Reformer. . 

_ (E)  3,472 

.84 

.825 

tttBurlington  Free  Press. . . 

...(M)  14,352 

.845 

0.65 

‘‘Rutland  Herald . 

...(M)  13,292 

.84 

.84 

MASSACHUSETTS- 

-Population  4,249,414 

••Attleboro  Sun . 

_ (E)  5,884 

.84 

.94 

••Boston  Eve.  American .. 

_ (E)  243,345 

.58 

.58 

••Boston  Sunday  Advertiser..  .(S)  478,276 

.75 

.75 

••Boston  Globe . 

(M8cE)  244,248 

.59 

.58 

‘ttBoston  Transcript . 

_ (E)  33,987 

.25 

.25 

“Boston  Post . 

,  ...(M)  343,793 

.48 

.69 

••Boston  Post . 

_ (S)  289,598 

.55 

.55 

••Brockton  Enterprise-Times  .(E)  31,247 

.19 

.18 

“Fltchburd  Sentinel . 

_ (E)  11,345 

.855 

.945 

“Greenfield  Recorder-GasetteCE)  ,  4,154 

.845 

.845 

“Harerhlll  Gasette . 

_ (E)  15,773 

.97 

.96 

Circu¬ 

lation 

tttHolyoke  Transcript  &  Tele¬ 
gram . (E)  16,568 

**Lawrence  Eagle-Tribune. .  (ME)  28,349 

**Lynn  Item . (E)  16,837 

**Lowell  Courier-Citizen  and 

Evening  Leader . (M8cE)  21.388 

**The  Lowell  Sun . (E)  13,499 

**New  Bedford  Standard  Times 

and  Mercury . (M8r£)  48,166 

^*New  Bedford  Sunday  Standard 

Times . (S)  25,476 

*North  Adams  Transcript. . . . (E)  19,623 

••Pittsfield  Eagle . (E)  19,116 

••Salem  News . (E)  29,294 

tttTaunton  Gazette . (E)  8,915 

••Worcester  Telegram  and 

Evening  Gazette . (M9cE)  105,743 

••Worcester  Sunday  Telegram. (S)  51,873 


Ad  Rates 
2,500  10,000 
lines  lines 


.08  .065 

.19  .99 

.965  .05 

.07  .07 

.09  .07 

.14  .14 

.10  .10 

.05  .04 

.07  .07 

.09  .97 

.05  .035 

.28  .25 

.21  .18 


RHODE  ISLAND— Population  687,497 

••Pavrtucket  Times . (E)  29,777  .09 

••Providence  Bulletin . (E)  99,832  .20 

••Providence  Journal . (M)  42.998  .12 

••Providence  Journal . (S)  91,703  .20 

ttProvIdence  News-Tribune. . .  (E)  29.558  .19 

ItfWesterty  Sun . (E&S)  5,269  .94 

••Woonsocket  Gall . (E)  16.997  .96 


.09 

.27  (B) 

.27  (B) 

.20 

.19 

.94 

.96 


CONNECTICUT— Population  1.606,903 

Ad  Rates 


Circu¬ 

lation 

•  *Bridgeport  Post  Telegram  (M8cE)  46,642 


••Bridgeport  Post . (S)  21,301 

ttDanbury  News-Times . (E)  9,303 

••Hartford  Gourant . (M)  37,912 

••Hartford  Gourant . (S)  59,345 

••Hartford  Times . (E)  56,746 

••Middletown  Press . (E)  9,116 

••New  Britain  Herald . (E)  14,763 

tttNew  Haven  Register . (E&S)  60,532 

••New  London  Day . (E)  14.477 

••Norwalk  Hour . (E)  7,597 

tttNorwlchBulletin&Record(M&E)  18,227 

••Stamford  Advocate . (£)  11,123 

••Waterbury  Republican  8c 

American . (M8tE)  29.414 

••Waterbury  Republican  8t 

American . (E8tS)  33,391 


2,509  19,999 
lines  lines 

.125  .126 

.08  .98 

.06  .96 

.19  .19 

.15  .15 

.15  .15 

.955  .935 

.09  .98 

.16  .15 

.06  .96 

.945  .946 

.09  .97 

.965  .965 

.19  .19 


.19  .19 


(B)  Combination  rate  Daily  Journal  and  Evening  BuHesin. 
ttPubllshers*  Affidavit,  Apr.  1,  1934. 

••A.  B.  C.  Publishers*  Statement,  Oct.  1,  1934. 
tttPublishers*  Affidavit,  Oct.  1,  1934. 
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Editor  &  Publisher  for  February  9,  1935 


4-COLOR  COMIC  ADVERTISING 
SHOWS  AMAZING  GROWTH 

{^Continued  from  payc  4) 


a  wider  appeal  with  no  increase  in 
newsprint  cost,  seems  to  be  the  general 
tendency,  where  any  change  is  contem¬ 
plated.  M.  C.  Gaines,  manager  ot  the 
color  printing  department  ot  the  Mc¬ 
Clure  Newspaper  Syndicate,  says  that 
in  his  opinion  ‘newspapers,  in  the  im¬ 
mediate  future,  will  continue  to  in¬ 
crease  their  weekly  color  comic  sections 
from  4  to  8,  8  to  12,  12  to  16  pages ;  and 
hnally,  from  8-,  12-,  or  lo-page  stand¬ 
ard-sized  slie-eis  to  16-,  24-,  or  32-pagc 
tabloids.” 

One  large  advertiser  told  liuiToK  ik 
PuBLisiiiiK  that  in  the  limited  experi¬ 
ence  of  his  company  (and  in  no  other 
held  is  there  the  divergence  of  opinion 
and  practice  which  prevails  in  the  realm 
of  color  comics)  they  feel  that  they  get 
more  value  irom  a  lull  page  in  32  of 
tabloid  than  from  a  half  in  16  pages  of 
standard  size.  On  the  other  hand,  those 
sticking  by  the  regulation  size,  which 
average  about  1960  lines  tor  comics  (as 
against  2352  for  black  and  white  sec¬ 
tions  in  the  same  papers)  point  out  that 
comics  can  be  run  in  half-page  size  if 
the  goal  is  greater  variety,  that  they  may¬ 
be  easier  for  the  youngster  to  read,  that 
ads  may  be  placed  on  the  same  page 
with  an  editorial  comic. 

Few,  if  any,  problems  have  been  en¬ 
countered  in  adapting  the  heretofore 
editorial  feature,  the  comic,  into  an  ad¬ 
vertising  medium.  Space  rates,  al¬ 
though  proportionately  low,  worked  out 
gradually  and  naturally.  The  matter 
of  having  fewer  pages  available  for 
comics  one  week  than  were  available 
the  previous  week  has  been  solved  in 
most  cases  through  the  iraintaining  of 
a  six  to  eight  week  closing  date,  thus 
making  possible  the  arrangement  of 
ads  in  such  a  way  that  the  space  avail¬ 
able  for  editorial,  so-called,  comics  will 
remain  fairly  constant.  When  this  is 
impossible  old  favorites  have  been  re¬ 
vived,  the  least  popular  comic  has  been 
dropped  for  an  issue,  or  a  test  may  be 
made  on  one  insertion  of  a  comic,  the 
popularity  of  which  the  editor  is  trying 
to  test.  If  it  appears  to  pick  up  a  con¬ 
siderable  following  the  section  may  be 
expanded  to  accommodate  it  and  two 
or  three  others.  In  nearly  all  cases 
the  size  of  the  section  has  been  in¬ 
creased  to  take  care  of  growing  adver¬ 
tising  needs. 

A  particularly  pressing  problem  was 
encountered  in  switching  the  Hearst 
comics  to  tabloid,  because  all  comics 
were  ready  for  printing  and,  until  early 
March  issues.  Puck  will  be  a  photo¬ 
graphic  reproduction.  Tliis  means  that 
the  size  of  the  type  will  be  proportion¬ 
ately  smaller,  a  condition  which  w'ill 
be  overcome  when  the  comics  are  spe¬ 
cially  drawn  for  tabloid  size. 

With  the  color  comic  phase  of  adver¬ 
tising  still  in  its  “short  pants”  stage — 
because  it  has  long  since  rolled  out  of 
the  cradle — the  limit  of  efficiency  as 
regards  the  type  of  product  advertised 
has  not  been  reached.  Up  until  the 
present  the  lower  price  products,  many 
of  them  essentials,  have  been  in  the 
predominance,  as  shown  by  a  list  of 
the  majority  of  the  comic  section  ad¬ 
vertisers  printed  in  connection  with  this 
story. 

A  survey  made  by  the  Comic  Weekly- 
Puck  gives  percentages  which  are  borne 
out,  along  general  lines,  in  the  copy 
carried  by  other  groups  and  independ¬ 
ents.  For  1934  the  Puck  linage  by 
classifications  was  as  follows: 


Confections  .  7.00% 

Dentifrices  .  2.47% 

Foods  and  Beverages .  42.39% 

Soaps  and  Cleansers .  3.29% 

Tobacco  and  Cigarettes .  21.40% 

Toilet  Goods . 41% 

Toys  for  children .  1.23% 

Miscellaneous  .  3.29% 


A  corollary,  which  has  little  to  do 
with  colored  comics,  except  as  it  shows 
further  the  interest  in  all  types  of 
comics,  is  the  decided  growrth  of  comic 
type  advertising  in  the  newspapers  asso¬ 
ciated  with  the  Western  Newspaper 
Union.  These  papers  do  not  offer  color 


comics,  but  a  number  of  the  larger  are 
using  the  medium  by  having  their 
comics  reduce  on  different  scale  to  be 
run  in  black  and  white.  Here,  for  ex¬ 
ample,  is  the  comic  copy  linage  in 
Western  Newspaper  Union  papers  for 
General  Foods: 

Postum,  1934  . 12,242,140  lines 

Postum,  1935  .  20,484,703  lines 

Grape  Nuts,  1934 .  None 

Grape  Nuts,  1935 . 14,002,585  lines 

Calumet,  1934  .  None 

Calumet,  1935  .  5,179,276  lines 

Two  other  accounts  using  Western 
Newspaper  Union  comic  space  line  up 
as  follows: 

Oxydol,  1934  .  8,789,220  lines 

Oxvdol,  1935  .  Probably  same 

Wr'igley,  1934_ .  8,153,600  lines 

Wrigley,  1935  .  Probably  same 

It  is  impossible  to  forecast  the  fig¬ 
ures  for  1935  as  these  two  contracts  are 
made  up  in  the  middle  of  the  year  and 
the  extent  of  the  last  six  months’ 
schedule  will  not  be  known  for  several 
months,  according  to  David  Magowan, 
advertising  director. 

Comic  advertising  without  comic  art¬ 
ists,  a  fallacy  which  poignantly  asserted 
itself,  was  the  initial  effort  of  the  agen¬ 
cies  and  advertisers  in  the  early  stages. 
The  conventional  copy  artists  were 
pressed  into  service  but  lacked  the  tech¬ 
nique  necessary  in  mimicking  the  comic 
style.  The  next  port  into  which  the 
experimenting  agencies  plied  found  the 
established  editorial  comic  artists, 
eagerly  receptive  to  the  extra  cash  ob¬ 
tainable  from  drawing  colored  ads. 

Tliis  type  of  copy  was  limited  by  the 
press  of  economics;  comic  section  edit¬ 
ors  did  not  want  their  “goods”  com¬ 
mercialized — advertisers  were  not  anxi¬ 
ous  to  pay  for  “big  names”  if  lesser 
lights  would  shine  as  satisfactorily.  Out 
of  this  has  grown  the  “advertising  ser¬ 
vice”  studio,  alloting  work  to  comic  art 
understudies  and  amateurs  who  have 
the  “comic”  slant.  This  has  ridded 
the  comic  advertising  pages  of  the  brit¬ 
tleness  of  the  work  of  the  ordinary  ad¬ 
vertising  artist  who  was  pressed  into 
service  by  an  advertiser  and  agency  and 
whose  work  was  a  series  of  straight 
commercial  pictures  of  people  with  “bal¬ 
loons”  from  their  mouths. 

At  present  prices  a  full-page  four- 
color  comic  ad  may  bring  the  artist 
from  $100  to  $1,200,  depending  on  his 
“name.”  Thomas  A.  Johnstone,  one¬ 
time  comic  editor  of  the  Xcw  York 
World,  has  one  of  the  larger  “stables,” 
doing  work  for  a  varied  group  of  ad¬ 
vertisers  as  piece  work.  Few  comic 
ads  are  signed,  the  advertisers  and 
agencies  having  a  reluctance  to  build 
up  any  particular  individuals  so  that 
higher  prices  may  be  commanded.  There 
is  also  the  possibility  of  detracting  from 
the  emphasis  on  the  product,  a  number 
of  observers  have  ventured. 

Here  are  a  few  of  the  leading  colored 
comic  advertising  artists.  Most  of  them 
are  free-lancers,  some,  as  noted,  have 
become  particularly  identified  with  a 
specific  advertiser  or  product: 

William  Sakren,  Hathaway  Bread; 
Virginia  Huger,  “Peggy  Lux” ;  Myr¬ 
tle  Sheldon,  “Vixie  and  Flossie  in 
Hollywood,”  Lux  toilet  soap;  Gordon 
Hake,  “Goof  Family,”  Chase  &  San¬ 
born;  Kent  Stratt,  “Jimmie  Durant,” 
Royal  Gelatin ;  Stanley  Schendel,  Good 
Gulf  Gasoline;  Russell  Patterson,  Life¬ 
buoy  Soap ;  Frank  Godwin,  Harry 
Haenigsen,  K.  G.  Peterson,  E.  E. 
Lowry,  Loy  Byrnes,  Cutex ;  George 
Marcoux,  Hood  Milk;  George  West- 
cott,  “Ware  &  Tare,”  J.  &  P.  Thread. 

Copy  for  colored  comic  ads  has  un¬ 
dergone  an  evolution  too  gradual  prop¬ 
erly  to  chronicle.  Early  efforts  at 
comic  treatment  of  the  old  commercial 
pictures  have  been  abandoned  in  favor 
of  appeals  “borrowed”  from  the  edito¬ 
rial  comics.  Some  advertisers  will  tell 
frankly,  but  off  the  record,  that  they 
are  deliberately  “stealing”  the  technique 
of  “Popeye,”  “Orphan  Annie.”  “Tar- 
zan,”  “Tillie  the  Toiler,”  or  some  other 
favorite.  Adventure  and  humanness  as 
liersonified  in  the  current  Camel  cam¬ 
paign,  which,  advertising  men  agree,  is 
one  of  the  most  effective  programs  ever 
used  in  the  comics,  are  in  the  ascen- 


COLORED  COMIC  SECTION 
ADVERTISERS 


The  following  firms,  with  products  in 
parentheses,  are  the  majority  of  those 
who  have  used  colored  comics  pace  at  one 
time  or  other  during  the  last  four  years : 


.\dams  Chiclets 
.\merican  Family 
Flour  , 

American  Safety 
Razor 

-Xmerican  Specialty 
Co. 

BabO 

Bauer  &  Black 
(Handi-Tape) 
Beechnut  Gum 
Black  Flag 
Vion  Ami  Company 
Bristol-Myers  tin- 
gram’s  Shaving 
Cream) 

Brown  Shoe  Co. 
Burnett’s  Glandex 
Chase  &  Sanborn 
Coffee 

Coca  Cola  Co. 
Colgate-Palmolive- 
Peet 

Corn  Products  (I.init) 
R.  B.  Davis  (Coco¬ 
malt) 

Dromedarv  Dates 
Kndicott  Johnson 
Kre-^hofiers  Bread 
Fels-Xaphtha  Soap 
I'orhan  Company 
K.  Fougera  Co. 
(V’apex) 

K.  T.  French  Bird 
Seed 

Gem  Safety  Razor 
General  Foods  Corp. 
(Grape  Nuts — Grape 
Xiits  Flakes— Jell-O 
— Postum — Minute 
Tapioca — Post 
Toasties) 
tieneral  Mills 
(Bisquick- 
W'heaties) 

.\.  C.  Gilbert  Toys 
Hathaway  Bread 
Health  Products 
(Feen-a-Mint» 

Heinz  Soups 
Hire’s  Root  Beer 
Holiner  Harmonicas 
Horlick’s  Malted 
Milk 

Hormel  Soups 
K.  Griffiths  Hughes, 
Ine.  (Kruschen 
Salts) 

Indent  Chemical  Co. 
.\ndrew  Jergens 
(Soap) 

Tad  Salts 


S.  C.  Johnson  (Floor 
Wax) 

Kalamazoo  Stoves 
Kellogg  Company 
Kolynox  Tooth  Paste 
Knox  Gelatine 
Lancaster  Seeds 
Lever  Brothers  (Rin- 
son — Lifebuoy  Soap 
—Lux — Lux  Toilet 
Soap) 

l.oanel  Corporation 
Lambert  Pharmacal 
t  o.  (Listerine) 
Xestle’s  Chocolate 
Xorthern  Tissue 
.Xorthwestern  Yeast 
Co. 

Xumismatic  Coin  Co. 
Old  Dutch  Cleanser 
Oxydol 

Paris  Medicine 
(Grove’s  Bromo 
Quinine) 

Parker  Pen 
P  &  G  White 
Xaphtha 

Pillsbury’s  Flour 
Pond’s  Cream 
Quaker  Oats  O. 

(.Aunt  Jemima  Pan¬ 
cake  Flour — Quaker 
Oats — Quaker 
Puffed  Rice — 

Puffed  Wheat) 
Ralston  Purina  Co. 
Resinol  Chemical  Co. 
R.  J.  Reynolds 
(Camels) 

Royal  Typewriter  C". 
Kunkomalt 

Scott  &  Browne,  Inc. 
Smith  Brothers 
Stanco,  Inc.  (Mistol) 
Standard  Brands, 

Inc.  (Royal  Gelatin) 
I'nguentine 
X’.in  Camp’s  Tuna 
Fish 

\'ick  Chemical  Com¬ 
pany 

Wander  Co.  (Oval- 
tine) 

L.  E.  Waterman  Co. 
R.  L.  Watkins  Co. 
White  Star  Tuna 
Wildroot  Company 
Wislon  Chemical  Co. 
John  H.  Woodbury, 
Inc. 

VVm.  Wrigley,  Jr.  Co. 
Yeastfoam  Tablets 


(lency  as  persuasive  appeals.  Comedy,  as 
such,  is  playing  but  little  part  in  the 
comic  advertising  copy. 

Much  of  this  goes  back  to  the  his¬ 
tory  of  the  comic  itself,  thought  to  be 
reliably  credited  to  Morrill  (joddard, 
who,  as  a  young  editor  on  the  old  Sun¬ 
day  New  York  W orld,  experimented 
with  human-interest  stories,  which  were 
powerfully  illustrated,  and  later  imitated 
the  two  comic  publications  of  the  day — 
Judge  and  Puck.  Big  illustrations, 
printed  on  a  black-and-one-color-press, 
with  a  little  dialogue,  was  this  young 
editor’s  plan.  A  page  was  thrown  to¬ 
gether.  presentation  by  the  Comic 
\Veekly-Puck  takes  up  the  story  at  this 
jwint : 

“The  dominating  character,  a  young 
alley  Hooligan,  wore  a  garment  that  re¬ 
sembled  a  night  shirt — and  on  that  gar¬ 
ment  the  color  printing  was  used.  Yel¬ 
low  was  chosen  as  the  easiest  to  print.” 
(That  bit  of  color  gave  its  name  to  a 
aggressive  type  of  journalism.) 

“Then  other  comic  pages  were  thrown 
together— and  the  first  comic  section 
was  published.  It  was  a  circulation  sen¬ 
sation.  .  .  . 

“In  Dec.,  1897,  appeared  the  first 
comic  item  in  panel  form.  It  was  ‘The 
Katzenjammer  Kids.’  The  panels  pro¬ 
vided  the  action  that  humorous  illus¬ 
trations  had  lacked.  With  successive 
scenes,  a  story  and  climax  was  possible. 
The  ‘Kids’  can  be  traced  to  Germany 
as  far  back  as  1876.  R.  Dirks  Ameri¬ 
canized  them.  "■ 

“The  Katzenjammer  Kids  started 
without  words.  There  were  no  ballcxms 
to  tell  the  story,  and  there  were  no  titles 
under  the  strip.  It  was  purely  panto¬ 
mime.  Up  to  this  point  the  comic  sec¬ 
tion  (Tontained  humor,  with  music  as  an 
occasional  contribution.  There  was 
nothing  more. 

“By  1905  the  section  was  made  up 
of  comic  pages  that  contained  the  same 
characters  from  week  to  week,  includ¬ 
ing  ‘Happy  Hooligan.’  All  comics 


used  balloon  copy  by  this  time.  The 
practice  of  telling  the  story  with  type 
under  tlie  panels  had  been  discontinued 

"The  next  ten  years  saw  the  develop¬ 
ment  of  these  comic  pages  from  slap¬ 
stick  humor  to  ‘a  changing  picture  of 
the  average  American  life’  with  more  ^ 
art,  more  human  interest,  more  mellow¬ 
ness  and  ingenuity. 

And  then  came  advertising. 

Of  the  future?  The  consensus  of  ad¬ 
vertising  men  and  advertisers  is  that 
the  present  approximate  average  of 
from  IJ^  to  2J4  pages  in  standard  size 
comic  sections  and  3  to  6  in  tabloids 
is  not  the  super-saturation  point.  They 
both  acknowledge,  however,  that  the 
stage  of  diminishing  returns  for  the  in¬ 
dividual  ad  W'ill  probably  be  reached 
before  the  comic  advertising  volume 
gets  to  the  average  black-and-white  per¬ 
centage  of  editorial  and  advertising. 

()ne  large  advertiser,  who  has  ad¬ 
vertised  a  variety  of  products  in  comics, 
told  Editor  &  Publisher  that  he  is 
"not  yet  ready  to  say  that  it  is  a  profit¬ 
able  medium  for  every  type  of  product” 
and  yet,  on  the  other  hand,  “cannot  deny 
that  it  might  be,  for  all  the  experience 
that  has  been  had  so  far.”  TTiat  is  the 
direction  in  which  colored  comic  space 
promotion  is  tending — coaxing  skeptical 
manufacturers  of  more  expensive  items 
than  have  apjieared  in  comic  space 
so  far  into  an  experimental  outlay  to 
test  the  comics.  So  far,  when  intelli¬ 
gently  used,  colored  comic  continuity 
copy  has  not  failed. 

BANQUET  GROUP  NAMED 

Inland  Jubilee  Reception  Committee 
Appointed  by  Todd 

President  V’erne  E.  Joy,  Cotiralia 
(Ill.)  Sentinel,  announced  this  week  the 
mcmliers  of  the  Inland  Daily  Press 
■Association’s  50th  anniversary  banquet 
reception  committee  of  which  E.  K. 
Todd.  Rockford  (III.)  Consolidated 
Newsiiaiiers,  is  chairman.  The  banquet 
will  be  held  Tuesday  evening,  Feb.  19, 
at  the  Palmer  House  as  the  feature 
“golden  jubilee”  event  of  the  annual  two- 
day  convention  there  Feb.  19  and  20. 

William  Allen  White  of  the  Emporia 
Gazette  will  be  the  principal  banqurt 
speaker. 

Other  members  of  the  committee  are: 

Colorado — Charles  Hansen,  Greeley 
Tribune-Republican. 

Idaho— E.  F.  McDermott,  Idaho  Falls 
Post-Register. 

Indiana — J.  R.  Snyder,  Gary  Post- 
Tribune. 

Iowa — George  F.  Thayer,  Marshall- 
touts  Times-Republican. 

Kansas — N.  C.  Peterson,  Dodge  City 
Daily  Globe. 

Kentucky — Elliott  C.  Mitchell,  Pa¬ 
ducah  Sisn-Democrat. 

Michigan — C.  A.  French,  Holland 
Sentinel. 

Minnesota — R.  J.  Underwood,  Fergus 
Falls  Journal. 

Missouri — Fred  Naeter,  Cafe  Girar¬ 
deau  S:  E.  Missourian. 

Montana — O.  S.  Warden,  Great  Falls 
T  ribune. 

Nebraska — Ray  W.  Hammond,  Fre¬ 
mont  Tribune. 

New  York — G.  B.  Williams,  Genciv 
Times. 

North  Dakota — M.  M.  Oppegard, 
Grand  Forks  Herald. 

Ohio — Ford  G.  Owens,  Van  Wert 
Times. 

Oklahoma — J.  H.  Bixby,  Mtsskogee 
Times-Democrat. 

South  Dakota — S.  X.  Way,  Water- 
towti  Public  Opinion. 

Utah — T,  J,  Mullin,  Salt  Lake  Tri¬ 
bune. 

Wisconsin — Mark  R.  Byers,  Two 
Rivers  Reporter. 

Wyoming — J.  E.  Hanway,  Casper 
T ribune-Herald. 

Ontario,  Can. — H.  B.  Burgoyne,  St. 
Catharines  Standard. 


PROMO'nNG  HIGHWAY 

Nelson  Rounsvell.  puMisher  of  the 
Panama  American,  is  on  another  fly¬ 
ing  trip  through  Central  America  pro¬ 
moting  the  forthcoming  conference  for 
the  purpose  of  endorsing  a  practical  plan 
for  completion  of  the  Inter-American 
Highway  from  the  United  States  to 
Panama  City. 
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Editor  &  Publianer  J  or  February  9.  1935 


Selling  The  Classified  Pages 

By  LAWRENCE  P.  UKELY 


1  'M  A  SALESMAN  . . .  and  1  am  writing  about  ROSS  FEDERAL  as  a 


Residents  of  New  York  city 
owning  dogs  but  disliking  to  walk 
them  can  now  employ  a  commercial 
enterprise  to  superintend  the  daily  trot. 

In  Public  Notice  columns,  this  mes¬ 
sage  has  been  appearing  recently: 

"Daily  Dog  Walking  Service.  Inc. 
Have  your  dog  taken  for  a  daily  walk. 

$5  a  month  up.  1775  Broadway.  Tra¬ 
falgar  7-5727.” 

This  and  similar  ads  have  brought 
“at  least  200  inquiries”  to  James  Baley, 
the  organizer  of  the  novel  venture. 

The  $5  monthly  fee  buys  26  “dog- 
walks”  of  20-25  minutes  each,  exclud¬ 
ing  Sundays  when  owners  are  presumed 
to  relish  the  jdca  of  escorting  their 
pets.  special  insurance  policy  is 
being  prepared  to  protect  subscribers 
against  loss  of,  or  harm  to,  their  canines 
—that  is,  financial  loss  therefrom. 

Employes  of  the  firm  who  actually 
accompany  the  pets  will  be  properly 
identified  in  a  manner  similar  to  auto¬ 
mobile  chauffeurs,  including  a  photo¬ 
graph  of  the  bearer  with  other  creden¬ 
tials. 

*  *  * 

pARL  G.  OSTERHOUDT,  Bridge- 
Li  port  Tiincs-Star  classified  advertis¬ 
ing  manager,  some  time  ago  used  a 
feature  concerning  the  preparation  of 
the  automobile  for  winter  driving. 

It  ran  six  times,  once  a  week,  was 
four  columns  wide  and  approximately 
fifteen  inches  deep.  Ads  varied  from 
one  to  five  inches,  each  in  a  separate 
box.  Some  of  the  headings  among  the 
six  insertions  were: 

‘‘Remember  Last  Winter — Get  Your 
Car  Ready.” 

"New  England  Winters  .Are  Cold.” 
“When  Winter  Comes,  Can  Your 
Car  Take  It?” 

He  reports  that  his  department  ob¬ 
tained  “5,000  lines  of  advertising  and, 
above  all,  some  satisfied  customers.” 

*  *  « 

IN  a  forthcoming  issue  of  this  paper, 
an  unusual  classified  display  feature 
concerning  the  reconditioning  of  the  car 
for  spring  and  summer  use  will  be  ex¬ 
plained. 

*  * 

T  IS  generally  conceded  that  Henry 
Barringer  was  father  of  the  idea  of 
advertising  coal  in  the  classified  col¬ 
ics,  about  ten  years  ago.  At  that 
time,  he  was  classified  manager  of  the 
Indianapolis  News  and  to  this  day,  the 
bulk  of  Indianapolis  coal  linage  appears 
in  the  classified  sections  of  the  various 
papers  there. 

Earlier  this  winter,  Roy  Watson, 
classified  manager  of  the  Indianapolis 
Star,  delegated  joe  Knop  of  the  outside 
sales  staff  to  see  to  it  that  the  ten-year 
tradition  of  classified  coal  advertising 
was  upheld. 

Testimony  of  such  continuation  comes 
in  the  form  of  a  full  page  of  coal  ad¬ 
vertising  published  in  the  Star.  The 
8-column  heading  was  two  inches  deep 
and  contained  art  work  on  “Burn  Coal.” 
The  supplementary  explanation  was 
“Burn  Coal  for  Economy  and  Comfort 
—Pass  Your  Heating  Problems  on  to 
These  Reliable  Dealers.” 

Three  mid-western  coal  mine  operat¬ 
ing  corporations  each  took  space  from 
150  to  345  lines,  and  the  entire  page  was 
built  around  their  ads.  The  bulk  of 
the  space,  therefore,  was  made  up  of 
dealer  advertisements  featuring  one  or 
more  brands  of  fuel,  including  one  dis¬ 
tributed  by  the  three  previously  men¬ 
tioned  corporations. 

The  dealer  copy,  for  the  most  part, 
included  a  cut  or  two  of  the  trade  mark 
wd  slogan  of  the  particular  fuel,  feat¬ 
ured  as  a  tie-up. 

Forty-eight  advertisements,  exclusive 
of  rateholders,  comprised  the  page,  in¬ 
dicating  the  extent  to  which  Indiana¬ 
polis  coal  dealers  are  classified  users. 

*  «  * 

DUSINESS  Opportunity  advertising, 
with  that  of  business  locations, 
'TJns  along  pretty  smoothly  through  each 
y**r  minus  benefit  of  face-lifting  opera- 
**05  on  its  classification.  Henry  Bar¬ 
ker,  classified  manager  of  the  New 


York  World-Telegram,  changed  the  ; 
complexion  of  the  classification  contain-  I 
ing  retail  store  vacancies  after  Don 
Brann  of  his  staff,  conceived  this  idea.  : 

The  caption  of  the  four-column  head-  , 
ing  was  “Locations  that  offer  Busi-  | 
NESS  Opportunities — Stores,  Retail 
Floors.”  The  title  was  elucidated  by  ' 
this  accompanying  paragraph: 

“As  a  service  to  the  many  merchants 
who  are  looking  for  excellent  business 
locations,  leading  Real  Estate  firms  list 
here  the  best  available  stores.  The 
particular  kind  of  business  for  which 
each  store  is  suited  is  mentioned.  In 
each  case  special  attention  has  been  ; 
given  not  only  to  the  business  character  ' 
of  the  neighborhood  and  its  buying 
habits,  but  also  to  the  expectancy  of 
transient  trade.” 

Listings  were  set  two  columns  wide 
and,  therefore,  the  feature  was  com¬ 
posed  of  two  double-columns  below  the  j 
heading.  ' 

The  average  depth  of  each  ad  was 
three  lines.  In  each  offering  the  type 
of  business  for  which  the  location  was 
best  adapted  was  set  at  the  left  side  in  I 
10-point  bold  face  caps.  The  ads  were  ' 
made  up  in  alphabetical  order  accord-  | 
ing  to  the  key  words  such  as  Art  ! 
Dealer,  Barber  Shop,  Cafeteria,  i 
Dairy,  Florist,  etc.  The  balance  of  j 
the  copy  was  in  agate  with  the  name  ' 
of  the  management  company  in  agate  i 
bold  face.  i 

The  feature  was  published  once  a  ^ 
week  for  six  weeks  and  was  sold  before 
the  first  run.  It  netted  about  3,500  lines. 
Over  ^  separate  ads  made  up  the 
weekly  space  while  as  many  as  45  dif¬ 
ferent  kinds  of  retail  enterprises  were 
mentioned  in  a  single  publication. 


LOCAL  “WHO’S  WHO”  ISSUED 

The  classified  department  of  the 
Boston  American  and  Sunday  Adver¬ 
tiser,  recently  published  the  annual 
“Who’s  Who”  directory  of  Greater 
Boston.  The  directory  ran  in  two  and 
one  half  pages  in  the  Sunday  Adver¬ 
tiser  for  four  successive  Sundays:  the 
Sunday  preceding  Christmas  and  New 
Year,  and  the  first  two  in  1935.  Each 
Sunday  the  pages  were  headed  by  at¬ 
tractive  streamers  appropriate  of  the 
day.  More  th?"  700  names  of  busi¬ 
ness  and  professional  people  were 
included  in  the  directory,  which  had  a 
net  paid  volume  of  2,729  ads  and 
16,374  lines  for  the  four  Sundays.  -At 
the  conclusion  of  the  fourth  Sunday  the 
directory  was  published  in  a  booklet. 


N.  Y.  BASEBALL  WRITERS  DINE 

The  12th  annual  dinner  of  the  base¬ 
ball  writers  of  New  York  was  held  at 
the  Hotel  Commodore  Feb.  3,  attended 
by  about  700  persons.  Dizzy  Dean, 
hero  of  the  last  world’s  series,  received 
the  writers’  plaque  as  the  year’s  top- 
ranking  player:  Rabbit  Maranville  won 
the  award  for  the  person  who  had  done 
the  most  for  baseball  over  a  long  period 
of  years,  and  Connie  Mack  was  awarded 
the  “ail  time  meritorious”  plaque. 
Among  the  speakers  were  Postmaster 
General  James  A.  Farley  and  Mayor 
F.  H.  LaGuardia  of  New  York.  A 
gridiron  entertainment  and  stage  show 
by  well  known  performers  concluded 
the  evening. 


RESCUED  STRANDED  FLIERS 

A  Boston  Transcript  plane,  piloted  by 
one  of  New  England’s  best  aviators, 
John  H.  Shobe  of  Winthrop,  and  carry¬ 
ing  Franklin  Farnham  and  Warren  Col¬ 
by,  Transcript  staff  reporter  and  photo¬ 
grapher,  respectively,  on  Jan.  31  res¬ 
cued  two  Nantucket  fliers  marooned  on 
Muskeget  Island  where  they  had  gone 
to  aid  stranded  clam  diggers.  Shobe 
took  off  despite  a  snow  storm  and  after 
locating  the  plane,  set  his  own  ship 
down  on  a  20-foot  strip  of  beach. 
Shobe  and  the  Transcript  men  took  the 
fliers  to  Nantucket  and  other  rescue 
parties  went  to  the  aid  of  the  clam 
diggers.  The  Transcript  men  returned 
to  Boston  in  time  to  make  a  Page  1 
exclusive  story. 


salesman  ...  a  bit  over  a  year  ago  ROSS  FEDERAL  was  little  known 
as  a  research  organization  . . .  even  you  who  read  this  did  not  know 
of  ROSS  FEDERAL  . . .  still  the  business  structure  cind  the  held  organi¬ 
zation  has  been  in  operation  almost  five  yeaxs  . . .  doing  a  swell  job 
for  the  motion  picture  industry  .  .  .  but  national  advertisers  knew 
little  or  nothing  about  this  compact  fact-gathering  orgemization  .  .  . 
Imagine  having  3.000  trained  men  and  32  offices  .  .  .  covering  the 
entire  country  for  that  niunber  of  years  . . .  and  those  in  the  advertis¬ 
ing  profession  . . .  making  use  of  ROSS  FEDERAL  facilities  could  be 
numbered  on  the  fingers  of  one  hand  . . .  with  a  couple  of  the  fingers 
missing  .  .  .  then  came  ...  a  couple  of  good  salesmen  .  .  .  with  a 
limited  promotion  fund  .  .  .  and  a  lot  of  leg  work  .  .  .  we  brought 
ROSS  FEDERAL  to  the  forefront  in  about  15  months  ...  in  re¬ 
search  . . .  now  we  are  the  largest  in  the  world  ...  in  this  short  period 
we  added  more  than  100  accounts  to  the  list  .  .  .  Ford  Motors, 
Chicago  Tribime,  Pittsburgh  Press.  Maxon,  Gulf  Refining,  The  Texas 
Company,  General  Electric,  Johns-Manville  . . .  that's^enough  to  show 
our  progress.  How  did  it  happen  .  .  .  simple  .  .  .  we  found  out  the 
assets  we  had  to  sell  . . .  bought  a  new  pair  of  all-leather  shoes  . .  . 
and  sold  .  . .  but  we  had  to  know  what  we  were  selling  .  .  .  and  it's 
funny  ...  it  was  there  all  the  time  . . .  but  we  did  not  know  it . . .  That 
is  the  crux  of  space  selling  on  newspapers  . . .  the  newspaper  is  there 
as  far  as  assets  cure  concerned  ...  it  is  always  the  best  of  the  manu¬ 
factured  product  in  any  city  . . .  but  too  many  salesmen  do  not  know 
the  great  product  they  have  for  sale  .  .  .  the  assets  are  much  more 
than  circulation  . . .  ever  so  much  more  . . .  they  have  to  be  sold  . . . 
ROSS  FEDERAL  newspaper  surveys  comprise  a  number  of  factors 
. . .  built  around  the  space  selling  assets  of  the  newspaper  . . .  these 
factors  . . .  and  leg  work  will  sell  more  space  . . .  the  space  sedesman 
will  be  selling  advertising  . . .  not  space  ...  a  lot  of  difference  ...  a 
good  newspaper  . .  .  and  stress  that  fact  ...  a  good  newspaper  .  .  . 
can  sell  merchandise  ...  if  the  merchandise  is  saleable  . . .  stress  that 
fact  also  . . .  saleable  ...  a  space  salesman  selling  a  good  newspaper 
does  not  have  to  spend  half  his  time  knocking  radio  . . .  magazines  . . . 
bill  boards  .  .  .  even  the  opposition  paper  ...  he  will  be  too  busy 
selling  his  own  newspaper  assets  to  bother  ...  to  be  a  bit  more  defi¬ 
nite  . . .  we  have  prepared  a  small  brochure,  that  for  want  of  a  better 
name  ...  we  term  "SPACE  SELLING  ASSETS  OF  A  NEWSPAPER" 
. . .  not  a  very  good  title  . . .  but  it  demonstrates  our  point . . .  write 
;  for  it . . .  to  our  nearest  branch  ...  on  your  stationery. 

W.  E.  M.,  A  Ross  Federal  Salesman. 

ROSS  FEDERAL 

RESEARCH  CORPORATION 

Executivo  Oifices,  6  East  45th  Street,  New  York  City  :  32  Branch  Offices 

3000  Trained  Field  Invesfigators-TOO  Women 
NATION-WIDE  MARKETING  and  RESEARCH  SERVICE 
BRANCHES:  CHICACO  •  DETROIT  •  CLEVELAND  •  PITTSBURGH  :  NEW  YORK  •  MILWAUKEE 
■  CINCINNATI  •  INDIANAPOUS  •  BOSTON  •  BUFFALO  •  PHILADELPHU  -•  WASHINGTON 
•  KANSAS  CITY  •  ST.  LOUIS  r  LOS  ANGELES  •  SAN  FRANCISCO  :  SEATTLE  ■  DALLAS  •  DEN¬ 
VER  •  SALT  LAKE  CITY  •  MINNEAPOLIS  •  DES  MOINES  ■  MEMPHIS  •  CHARLOTTE  •  ATLANTA 
'  •  ALBANY  •  NEW  ORLEANS  •  OKLAHOMA  CITY  •  OMAHA  •  PORTLAND  •  NEW  HAVEN. 
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$300,000,000  MARKET  IN  1935  SEEN 
FOR  ELECTRIC  REFRIGERATION 

25%  Gain  for  Industry,  and  50%  to  100%  Gain  for  Own  Firm, 
Forecast  by  Frigidaire  Sales  Chief — Newspaper 
Linage  to  Be  50%  Higher 


TLIE  electric  refrigeration  industry 
is  looking  forward  to  its  biggest 
year  in  1935,  with  a  gain  of  25  per  cent 
in  sight  over  the  1934  volume.  Editor 
&  Publisher  was  told  this  week  by 
H.  W.  Newell,  vice-president  in  charge 
of  sales  of  the  Frigidaire  Corporation. 
He  estimated  sales  for  the  industry  may 
reach  $300,000,000,  which  would  include 
around  $245,000,000  of  household  units 
and  about  $55,000,000  of  commercial 
business. 

Mr.  Newell  and  E.  G.  Biechler,  Frigi- 
daire’s  president  and  general  manager, 
joined  in  forecasting  sale  by  the  indus¬ 
try  of  as  many  as  1,500,000  household 
units,  in  1935,  which  they  said  would 
be  about  a  quarter-million  more  than 
in  1934  and  a  new  record. 

As  for  Frigidaire  itself,  Mr.  New.ell 
said  that  a  gain  of  50  to  100  per  cent 
in  dollar  volume  is  confidently  expected 
in  1935.  He  gave  these  reasons: 

1.  General  business  improvement. 

2.  Improvement  in  the  industry  it¬ 
self,  which  has  consistently  advanced 
despite  the  depression. 

3.  Increased  facilities  at  the  Frigi¬ 
daire  factory. 

4.  A  start  four  to  six  weeks  earlier 
on  this  year’s  selling  campaign. 

5.  Improved  sales  and  advertising 
plans,  which  will  hit  harder  in  the 
early  selling  season.  The  period  up 
to  July  1  is  expected  to  produce  nearly 
two-thirds  of  the  year’s  volume  and 
65  per  cent  of  the  year’s  advertising. 

"Last  year  we  were  unable  to  fill 
orders  in  the  peak  season,”  said  Mr. 
Newell.  ‘‘This  winter  we  have  been 
building  up  an  excess  inventory  ever 
since  Oct.  1.  We  have  two  addi¬ 
tional  warehouses  this  year,  and  will 
have  135,000  units  stored  before  the 
number  begins  to  go  down.  This  in¬ 
cidentally,  has  done  much  to  stabilize 
employment. 

"To  move  this  huge  inventory,  and 
to  achieve  the  volume  we  are  setting 
as  a  goal,  we  are  making  big  increases 
in  our  advertising  all  along  the  line. 
Newspapers  will  account  for  more  than 
half  of  our  appropriation.  Consider¬ 
ing  both  the  normal  increase  in  fac¬ 
tory  advertising  and  the  Increase  in 
our  50-50  dealer  advertising,  our  total 
newspaper  advertising  will  take  in  50 
per  cent  more  space  than  in  1934.” 

Frididaire  newspaper  advertising  will 
break  Monday,  Feb.  11,  in  122  leading 
newspapers.  Cooperative  dealer  adver¬ 
tising,  when  fully  under  way,  is  ex¬ 
pect^  to  bring  this  list  to  1,000  dailies, 
besides  hundreds  of  weeklies.  Three- 
page  announcement  advertisements  in 
four  colors  will  appear  in  three  wo¬ 
men’s  magazines  and  two  national 
weeklies.  A  radio  program  featuring 
Jack  Pearl,  comedian  and  Patti  Cha¬ 
pin,  singer,  will  begin  Feb.  13  over  75 
stations  of  the  Columbia  network.  Bill¬ 
boards  will  also  be  used. 

Frigidaire  sales  officials  are  nearing 
the  close  of  a  three-week  series  of 
dealer  conventions  throughout  the  na¬ 
tion.  .^s  part  of  the  sales  plan  dealers 
are  urged  to  run  tie-up  newspaper  ad¬ 
vertising.  prepared  by  the  Frigidaire 
agency,  the  Geyer  Company,  Dayton. 
This  copy  carries  the  dealers’  names, 
and  in  most  cities,  it  is  understood, 
runs  at  local  advertising  rates. 

Mr.  Newell  told  Editor  &  Publisher, 
however,  that  the  question  of  rates  was 
only  one  factor  in  his  company’s  ex¬ 
tensive  use  of  50-50  advertising.  Ad¬ 
vertising  over  the  dealer’s  name,  he 
said,  made  the  copy  more  effective, 
and  the  dealer’s  investment  in  space  in¬ 
sured  his  interest.  The  cooperative 
plan  in  addition  concentrates  advertis- 
mg  in  the  most  fertile  localities,  where 
dealers  really  want  and  appreciate  ad¬ 
vertising. 

Frididaire  copy  announces  completion 
of  the  company’s  3,000,000th  refriger¬ 
ator  and  a  beginning  of  the  fourth  mil¬ 
lion.  This  is  one  of  three  themes  In 


the  newspaper  advertising.  second 
series  is  prestige  copy,  with  the  slogan, 
“Be  sure  the  name  Frididaire  is  on  the 
refrigerator  you  buy.”  A  third  series 
consists  of  straight  merchandising  copy 
carrying  dealer  signatures  and  featur¬ 
ing  the  ‘‘super  freezer.” 


R.  M.  REYNOLDS  PROMOTED 


Named  National  Advertising  Manager 
of  Indianapolis  News 

Frank  T.  Carroll,  business  manager 
of  the  Indianapolis  News,  has  annoimced 
that  effective  Jan.  28  Roger  M.  Rey¬ 
nolds  has  been  appointed  national  ad¬ 
vertising  manager  of  the  News.  Samuel 
G.  Howard  will  be  merchandising  man¬ 
ager. 

For  15  years,  Mr.  Reynolds  was  en¬ 
gaged  in  newspaper  work  in  the  South, 
joining  the  Hearst  Newspapers  in  At¬ 
lanta  after  the  World  War  in  1919,  re¬ 
maining  with  the  Atlanta  Georgian- 
American  until  1923.  He  returned  to 
the  Georgian-American  as  national  ad¬ 
vertising  manager  in  1926,  later  being 
appointed  director  of  advertising.  In 
1928-29  he  was  manager  of  the  southern 
office  of  the  American  Weekly,  covering 
13  southeastern  states,  and  was  trans¬ 
ferred  back  to  the  Georgian-American 
as  advertising  director  in  1930.  After 
appointment  as  advertising  director  of 
the  Appeal  Papers  of  Memphis,  Tenn., 
in  1932,  he  handled  sales  promotion  for 
southern  newspapers  and  leading  chain 
grocery  organizations,  going  to  the 
News  from  the  Louisville  Courier-Jour¬ 
nal  &  Times,  where  he  handled  adver¬ 
tising  promotion  for  the  past  few 
months. 


A.  P.  PERSONNEL  CHANGES 

The  .Associated  Press.  New  York,  an¬ 
nounced  the  following  personnel  changes 
and  staff  additions  this  week :  L.  .A. 
.Avermatt,  formerly  of  the  Salt  Lake 
Telegram,  has  joined  the  Denver 
bureau.  Fred  G.  Williams  has  joined 
the  New  York  financial  staff.  Harold 
Harris,  staff  photographer,  has  been 
transferred  from  New  Haven  to 
Louisville.  Russell  E.  Campbell,  Indi- 
itnapolis  Star,  will  join  the  Cleveland 
staff,  Feb.  11.  James  H.  Jordan,  city 
editor,  Yankton  Press  &  Dakotan,  will 
tie  employed  in  the  Sioux  Falls  bureau, 
effective  Feb.  15.  John  H.  Martin, 
Kansas  City  Times,  will  join  the 
Kansas  City  bureau,  Feb.  16.  Edward 
S.  Hoag,  assistant  city  editor,  Spokeme 
Chronicle,  will  become  a  member  of  the 
Spokane  staff,  P'eb.  16.  Milton  Morris, 
.\ca’  i'ork  American,  will  join  as  an 
artist  on  the  feature  service  staff.  New 
York,  Feb.  11. 


SCIENCE  NEWS 
IS  GOOD  NEWS 

The  news  of  man’s  never- 
endins  conquest  of  nature 
is  the  best  news  in  the 
world.  News  reports, 
feature  articles,  pictures  of 
latest  developments  in; 

Archatolotv,  Aitronoiny, 
Aviation,  Bioloay,  Chamii- 
Iry,  Eniinacrint,  Gaoloty, 
Invantioo,  Medicine,  Mete- 
otolofy,  Ptioternphy.Phyv 
iei,  Phytiolety,  Ptycholof y 
and  other  Heidi  of  Kicnee. 

Wire  coiiect 
for  detaiii 

SCIENCE 

SERVICE 

Washington,  D.  C. 


12  OF  STAFF  RELEASED 


Cleveland  News  Says  Economy 

Forced  Editorial  Staff  Reduction 

iBy  telegraph  to  Editok  &  Publishes) 

Cleveland,  Feb.  7 — .An  even  dozen 
employes  in  the  editorial  department  of 
the  Cleveland  News,  it  was  announced 
today,  will  be  dropped  from  the  pay¬ 
rolls,  Dan  R.  Hanna,  Jr.,  Wednesday 
called  the  executive  committee  of  the 
News  unit  of  the  Cleveland  Newspa^r 
Guild  into  conference  and  regretfully  in¬ 
formed  the  members  that  retrenchment 
has  become  imperative.  He  said  the 
dropping  of  the  employes  was  necessi¬ 
tated  by  measures  of  economy  which 
affect  the  mechanical  and  business  de¬ 
partments  of  the  paper  as  well  as  the 
editorial  workers. 

The  workers  dropped  include  Everett 
Hendrickson,  Webster  Seeley  and  Terry 
Tennebaum,  police  reporters;  Tom 
Quinn,  sports  writer;  Irene  Dettleback, 
reporter;  Mark  A.  Hanna,  III,  repor¬ 
ter;  Kathryn  Scribner,  society  editor; 
Mrs.  Winona  Payne,  short  story  writer; 
William  Soskin,  photographer ;  Dora  T. 
Stein,  morgue  employe;  Don  Palmer, 
artist,  and  George  Gardner. 

Under  the  guild’s  contract  made  with 
Mr.  Hanna  a  few  weeks  ago  all  these 
employes  will  receive  pay  running  up  to 
12  weeks,  the  amount  depending  upon 
the  worker’s  length  of  service  with  the 
news.  Some  of  the  men  let  out  are 
entitled  to  12  weeks’  compensation. 

Guild  members  said  their  contract 
with  Mr.  Hanna  reserves  to  the  paper’s, 
management  the  right  to  discharge  edi¬ 
torial  workers. 

There  will  be  a  meeting  of  the  Cleve¬ 
land  Newspaper  Guild  executive  com¬ 
mittee  Friday  night  when  the  situation 
will  be  gone  over.  There  is  a  plan  on 
foot  to  create  an  insurance  benefit  fund 
for  the  unemployed  and  efforts  will 
also  be  made  to  obtain  employment  for 
discharged  workers  in  some  division  of 
the  Roosevelt  federal  relief  program 
providing  for  work  in  Qeveland. 

The  Cleveland  Newspaper  Guild  and 
Newspaper  Drivers’  Union,  Local  No. 
473.  announced  they  would  oppose  en¬ 


trance  of  William  R.  Hearst  into  the 
local  publishing  field  unless  he  signed 
100  per  cent  closed  shop  agreements. 
Several  months  ago  an  Ohio  corpora¬ 
tion  was  chartered  to  publish  a  tabloid 
daily  in  Cleveland  and  it  was  then  re¬ 
ported  that  the  incorporators  were  act¬ 
ing  in  behalf  of  Hearst  but  to  date  the 
paper  has  not  materialized. 

CLEVELAND  PRESS  SUED 


Politicid  Bobs  Asks  $150,000  Dam¬ 
ages  For  Unfavorable  Editorial 

(Special  to  Editor  &  Publisher) 

Cleveland,  Feb.  6 — W'.  B.  (Burr) 
Gongw'er,  Democratic  boss  of  Cleveland, 
today  fil^  a  libel  suit  against  the  Scripps 
Publishing  Company  for  $150,000  din. 
ages  which  he  alleges  were  caused  by 
publication  in  the  Cleveland  Press  of  an 
editorial  referring  to  his  insurance  ac¬ 
tivities.  The  suit  asks  for  $50,000  actual 
and  $100,000  punitive  damages.  Ac¬ 
cording  to  a  petition  filed  in  the  common 
pleas  court. 

Gongwer  alleges  the  e.litorial  led 
readers  to  believe  his  insurance  business 
lor  years  consisted  largely  '"i  selling 
policies  on  city  buildings  which  it  wa; 
unlawful  to  insure,  and  caused  the  can¬ 
cellation  of  a  number  of  policies  during 
the  term  of  Ray  C.  Miller,  Democrat, 
as  Mayor  of  Cleveland. 


FEDERATED  PRESS  MEETS 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Feb.  7 — Carl  Haessler,  sec¬ 
retary-treasurer  of  the  Federated  Press, 
reported  the  highest  number  of  sub¬ 
scriber-papers  since  1920  at  the  annual 
meeting  here  Feb.  1.  Publications  now 
buying  FP  news  or  picture  service  total 
exactly  100.  Net  worth  of  the  FP,  ex¬ 
clusive  of  obligations  of  $23,413  in  de¬ 
faulted  bonds,  is  $2,247.24,  as  compared 
with  $3,125.29  a  year  ago.  The  budget 
approved  for  1935  amounts  to  $15,600 
John  McGivney,  editor,  Tacoma  Labor 
Advocate,  was  re-elected  chairman  of 
the  executive  board:  Raymond  Hofses, 
editor,  Reading  Labor  Advocate,  was 
re-elected  vice-chairman,  and  Carl 
Haessler  was  re-elected  secretary-treas¬ 
urer  and  managing  editor. 


Absolute  Auction 
Newspaper  Printing 
Plant 

of 

NEW  YORK  EVENING  GRAPHIC 

350  Hudson  St.,  New  York  City 
(corner  of  King  St.) 

TUESDAY,  FEBRUARY  19,  1935, 

at  10  A.  M.  on  the  Premises 

COMPOSING  ROOM  EQUIPMENT— Thompson.  Ludlow  and  Mer* 
genthaler  casters;  21  Linotypes,  No.  8,  9, 18,  21,  25.  200  fonts  Linotype 
matrices  and  extra  magazines;  Miller  and  C.  &  G.  trimmers;  Ludlow 
typographs;  Vandercook  and  Wesel  proof  presses.  Galleys,  lead  and 
mitre  cutters,  etc.  Very  large  amount  Linotype  and  Ludlow  ecpiipment. 
Sheridan  cutter.  Hamilton  &  Keystone  neen  metallic  composing  stands, 
type  cabinets,  make-up  tables,  lead  and  slug  racks,  cut  cabinets,  galley 
cabinets,  etc.  25  tons  Linotype  and  Stereotype  metal. 

STEREOTYPE  EQUIPMENT — Hoe  melting  pots  and  c«mting  boxes. 
Wesel  ingot  furnace;  Hoe  shaver  and  finisher;  2  American  blowers; 
matrix  humidor  and  scorcher;  Scott  and  Hoe  matrix  rolling  machines; 
Goss  and  Hoe  saws  and  drillers;  Royle  router;  Ilg  blower.  60  Stereotype 
transfer  tables  and  chases. 

GENERAL  EQUIPMENT — 12-panel  switchboard;  conduit,  cables, 
switches,  detectors,  motors.  Conveyors;  ink  tanks;  American,  National 
and  Westingbouse  air  compressors;  Sullivan  gas  compressors.  Pumps, 
tanks,  chutes,  scales,  trucks,  etc.  Large  quantity  steel  lockers,  shelving, 
cabinets,  office  partitions,  etc. 

By  Order  of  MACFADDEN  PUBLICATIONS,  Inc.,  Owners 
No  Confirmation.  To  be  sold  in  piecemeal  lots  only. 
Descriptive  catalog  upon  application  to 

Samuel  T.  Freeman  &  Co.,  Auctioneers 

1808-10  Chestnut  St.  27  William  St  80  Federal  St. 
PHIUDELPHIA  NEW  YORK  BOSTON 
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WHAT  OUR  READERS  SAY 


MR.  BROUN  OBJECTS 

To  Editor  &  Publisher  : 

Editor  &  Publisher  in  its  issue  of 
Feb.  -  carries  a  story  of  guild  nego¬ 
tiations  under  the  headline:  “Herald 
Tribune  Denies  Guild  Demands.”  In 
the  second  paragraph  of  the  stor>’  it  is 
stated,  “This  is  the  guild’s  second 
major  defeat  in  New  York.  The  New 
York  World-Telegram  had  previously 
rejected  the  Guild’s  proposals,  insti¬ 
tuting  in  their  stead  new  working  con¬ 
ditions.” 

It  might  be  interesting  to  point  out 

.  .  tliat  the  interpretation  of  the 
significance  of  the  negotiations  with  the 
World-Telegram  is  not  that  held  by 
the  management  of  that  newspaper.  On 
Jan.  30  Lee  Wood,  executive  editor  of 
the  World-Telegram,  acting  in  behalf 
of  Roy  Howard,  who  was  absent  from 
the  city,  sent  a  letter  to  Oscar  Marks, 
a  lawyer  at  271  West  125th  Street, 
outlining  the  attitude  of  the  World- 
Telegram  toward  the  guild.  Mr.  Marks 
had  asked  that  the  paper  should  come 
to  terms  with  the  guild  and  Mr.  Wood 
replied  in  part:  “May  we  point  out 
that  Mr.  Broun  was  in  error  when  he 
said  that  we  had  not  recognized  the 
newspaper  guild.  As  a  matter  of  fact, 
not  only  have  we  recognized  the  news¬ 
paper  guild,  but  we  negotiated  with  it 
and  as  a  result  of  those  negotiations 
«rious  improvements  in  working  con¬ 
ditions  were  effected  on  the  World- 
Telegram.  These  included  a  pay 
restoration,  _  the  five-day  forty-hour 
week,  vacation  with  pay,  establishment 
of  minimum  wages  and  the  granting  of 
additional  pay  upon  termination  of 
employment.” 

.\nd  this  is  what  Editor  &  Publisher 
terms  a  major  defeat.  As  a  matter  of 
tact  the  guild  is  modest  in  its  claims 
of  success.  Lee  Wood  assigns  us  too 
treat  a  measure  of  victory.  The  guild 
is  still  negotiating  for  a  signed  agree- 
ment  and  for  the  preferential  guild 


shop.  It  regards  these  goals  as  vital. 
In  fact  it  is  puzzled  as  to  why  the 
World-Telegram,  which  admits  the  fact 
of  recognition,  should  hesitate  to  give 
that  recognition  the  final  touch  of  for¬ 
mality.  The  guild  believes  that  the  in¬ 
troduction  of  better  working  conditions 
is  always  a  gain.  To  that  extent,  and 
to  that  extent  only,  is  Lee  Wood  justi- 
lied  in  assigning  victory  to  the  guild  in 
its  World-Telegram  negotiations. 

The  concessions  won  from  the  Her¬ 
ald-Tribune  are  slight  indeed,  but  nego¬ 
tiations  have  not  ended.  The  guild  will 
continue  to  press  for  more  and  it  is 
never  discouraged  by  the  winning  of  a 
skirmish. 

Heywood  Broi'n. 

COMPLAINS  OF  EPITHETS 

To  Editor  &  Publisher — I  am  con¬ 
cerned  about  the  current  style- fad  in 
.\.P.  and  U.P.  reports  of  using  epithets 
to  avoid  repeating  the  name  of  the  sub¬ 
ject.  It  is  seen  ire<iuently  in  the 
Hauptmann  trial  stuff.  See  whether 
these  epithets  do  not  inject  something 
beyond  mere  description  or  identification 
into  the  report :  “'Ilie  former  machine- 
gunner.”  “The  pallid  alien.”  “The 
heavily  accented  words  of  the  alien.” 
“Cross-examination  of  the  Swede  w'ill 
be  continued.” 

Now  there  are  long  stretches  of  the 
Hauptmann  running  story  that  use  only 
names,  or  simple  descriptives  like 
“husband”  or  “wife" — and  it  reads  na¬ 
turally,  more  so  than  when  an  attempted 
figure  of  epithet  requires  one  to  think 
a  moment  for  the  exact  identification. 

I  mentioned  the  same  matter  a  \ear 
or  more  ago,  giving  as  an  instance  “The 
son-in-law  of  Woodrow  Wilson”  as  a 
substitute  for  McAdoo.  All  these  epi¬ 
thets  are  far-fetched,  and  of  doubtful 
or  negative  value  to  the  reader. 

.\nother  imaginary  situation  is  the 
idea  that  stories  should  have  the  word 
“today”  in  the  lead  no  matter  how  ar¬ 
tificial  the  means  of  injecting  it.  News 
is  news  to  any  given  individual  until 
he  learns  it.  The  idea  that  mentioning 
the  actual  day  of  a  fact,  if  it  is  “yes¬ 
terday”  or  a  few  days  ago,  indicates  a 


slow  and  unenterprising  paper  is  only 
understood  so  by  other  news  men — it 
means  nothing  to  the  reader,  the  cash 
customer,  and  nothing  in  fact. 

Jay  Chipping, 

San  Francisco,  Cal. 

NEW  JERSEY  HISTORY 

To  Editor  &  Publisher:  With  a 
view  to  publication  by  the  New  Jersey 
Press  Association,  I  am  compiling  his¬ 
torical  data  for  the  writing  of  a  “His¬ 
tory  of  New  Jersey  Journalism.”  My 
plan  is  to  deal  with  journalism  in  this 
state  not  only  as  to  the  early  attempts 
at  publication  and  facts  of  all  its  impor¬ 
tant  newspapers  since  the  first  news¬ 
paper  in  1777  but  also  the  social  and 
ixilitical  influence  which  New'  Jersey 
newspapers  have  had  in  this  state.  The 
book  will  also  give  a  complete  review 
of  the  New  Jersey  Press  Association 
since  its  founding  in  1857. 

I  would  appreciate  having  any  of 
vour  readers  forward  me  any  informa¬ 
tion  or  pictures  they  might  have  on  this 
subject.  Any  documents  or  pictures  will 
be  returned  to  their  owners  immediately 
after  they  are  photostated  or  copied. 

Kenneth  Q.  Jennings, 
Department  of  Journalism,  Rutgers 

University,  New  Brunswick,  N.  J. 

LOCHNER  REELECTED 

Louis  P.  Lochner,  chief  of  the  Ber¬ 
lin  bureau  of  the  Associated  Press,  has 
been  elected  president  of  the  Foreign 
Press  Association  of  Berlin  for  the  fifth 
term,  .\nother  American,  Miss  Sigrid 
.Schultz,  of  the  Chicago  Tribune,  was 
elected  a  member  of  the  board  of  di¬ 
rectors,  in  which  capacity  she  has 
served  at  various  times.  The  associa¬ 
tion  has  as  members  110  full-time  cor¬ 
respondents  from  about  25  nations. 

ASTOR  HEADS  EMPIRE  PRESS 

Major  John  Jacob  Astor,  chairman 
of  the  Times  of  London,  was  elected 
chairman  of  the  Empire  Press  Confer¬ 
ence  at  a  meeting  of  delegates  in  Cape 
Town,  Union  of  South  Africa,  Feb.  4. 
The  official  opening  of  the  conference 
will  be  tomorrow  morning. 


KROGER  TO  INCREASE 
NEWSPAPER  SPACE 

Grocery  Chain  to  Spend  $1,500,000 
This  Year,  Says  President 
Morrill,  Announcing 
Sales  Gains 

(Special  to  Editor_&  Publisher) 

CiNCiNN.\Ti,  Feb.  5 — The  Kroger 
Grocerv  &  Baking  Company  will  spend 
approximately  $1,500,000  for  newspaper 
.space  this  year,  it  was  announced  to¬ 
day  by  Albert  H.  Morrill,  president  and 
general  manager.  This  is  an  increase 
of  $250,000  over  last  year’s  appropria¬ 
tion  for  newspaper  advertising. 

“The  increased  appropriation,”  Mr 
Morrill  said,  “was  made  after  a  similar 
increase  last  year  resulted  in  a  sales 
increase  of  more  than  $14,000,000  for 
the  twelve-month  period.” 

The  heavy  sales  increase  also  made 
possible  the  payment  of  a  40;cent  quar¬ 
terly  dividend,  where  only  25  cents  was 
paid  last  June. 

Newspaper  space  cost  the  Kroger 
chain  of  3,486  stores  in  seventeen  statp 
an  even  $1,000,000  in  1933,  Mr.  Morrill 
said.  In  1934  $1,250,000  was  expended. 

Pavrolls  and  personnel  during  the 
twelve  months  of  last  year,  according 
to  Mr.  Morrill,  aggregated  $32,403,- 
473.57. 

Mr.  Morrill,  an  ex-attorney,  turned 
grocer  in  1930.  He  is  credited  with 
the  Kroger  organization’s  progress 
since  he  took  the  reins. 

ODELL-GARDNER  ENGAGEMENT 

The  engagement  of  Miss  Lynda  Crist 
Odell,  daughter  of  Mr.  and  Mrs.  Her¬ 
bert  Roe  Odell,  and  Charles  Holmes 
Cardner  was  announced  in  St.  Louis, 
the  wedding  to  take  place  in  J  une.  Mr . 
Gardner  is  a  son  of  Herber,  S.  Gardner, 
ch.airman  of  the  board  of  the  Gardner 
Advertising  Co,  New  York  and  St 
Louis,  and  is  connected  with  that  agency. 
Miss  C)dell  is  a  granddaughter  of  Mrs. 
Benjamin  B.  Odeli.  widow  of  a  former 
Governor  of  New  York. 


I  N  K 


is  an  important  factor  in  the  successful  operation  of  Duplex  Flatbed,  Goss 
Comet,  Cox'O'type  and  similar  presses* 

Always  prepared  to  meet  any  ink  problem  the  Morrill  Company,  more  than 
thirty  years  ago,  developed  just  the  right  ink  For  this  type  oF  press.  It  became  so 
popular  that  the  Fame  oF  the  name  Duplex  and  MorrilVs  Duplex  News  were 
linked  together  in  all  parts  oF  the  world  where  this  printing  machine  Found  Favor  with 
publishers. 

Today  MorrilVs  Duplex  News  is  still  the  Superior  Ink  For  this  type  oF  press 
and  is  used  on  more  Duplex  Flatbed  presses  than  all  other  inks  combined. 

When  ordering  ink  always  mention  which  press  model  you  use. 

Geo.  H.  Morrill  Co. 

Division 

GENERAL  PRINTING  INK  CORPORATION  m 

ff'orld's  largest  manufacturer  of  Newspaper  Black  and  Colors. 

100  Sixth  Avenue,  New  York  City,  N.  Y.  ^ 

Factories — Noruxmd,  Mass.  Tacony,  Phila.,  Pa.  Chicago,  III.  San  Francisco,  Cal. 


Braneh^M: — Boston 


Philadelphia 


San  Fruncisco  Seattle 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 

TAXUARY  sales  at  retail  and  whole-  ures  for  the  1933  Census  of 
J  sale  did  not  show  general  improve-  show  that  ml  929  chains  did  20  per  cent 
ment  at  all  comparable  to  the  gains  in  of  all  retail  Cosiness— and  m  l 933, 
industry  during  the  month,  but  there  oent.  In  department  s  o^s  the  ^r- 
were  good  gains  in  some  parts  of  the  centage  done  by  *^‘0®  193? 

country,  especially  in  the  last  week  of  }  6.7  per  cent  in  1929  *o  2^  m  . 
the  month.  But  when  we  say  that,  it  In  drug  stores  from  '8.5  ^r  cem  m 
must  be  borne  in  mind  that  “improve-  *o  25.1  percent. 

ment”  and  “gains”  are  used  in  a  narrow  from  33.8  to  35.5  per  cent.  g  o 
and  specialized  sense  :  the  comparison  is  and  meat  market  combinations  from  32.2 
alu-avc  with  rnrrpmifinHinir  neriod  to  43,/  per  cent.  It  must  be  borne  in 

mind  that  in  most  instances  there  was 


always  with  the  corresponding  period 
of  the  preceding  year.  Even  in  the  days 
of  Coolidge  prosperity,  sales_  managers 
found  that  quotas  could  not  indefinitely 
and  inevitably  be  set  for  a  certain  per¬ 
centage  of  gain  over  the  preceding  year. 
Retail  sales  for  January,  1934,  were 
good  enough  to  make  it  no  cinch  to  beat 
them  by  any  large  percentage  this  year. 

The  very  cold  weather  has  had  a 
worse  effect  on  retail  trade  in  New 
York  and  Boston  and  their  surrounding 
areas  than  elsewhere  in  the  country. 
The  severe  weather  of  the  last  week  in 
January  was  accompanied  by  better 
trade  in  Philadelphia,  as  well  as  in 
Chicago,  Minneapolis,  St.  Louis,  Kansas 
City,  San  Francisco,  and  Dallas,  Rich¬ 
mond  and  Atlanta.  In  the  New  York 
metropolitan  area,  losses  (or  more  ac¬ 
curately  no-gain  over  last  year,  same 
period)  have  all  too  often  been  laid  to 
the  New  York  City  sales  tax — but  this 
theor>'  is  not  upheld  by  the  fact  that 
for  the  first  half  of  January  the  New 
York  Federal  Reserve  Bank  reports  a 
bigger  slip  down  from  last  year’s  sales 
volume  in  Northern  New  jersey  than 
in  the  actual  home  of  the  tax,  the  city 
of  New  York:  the  drop  in  N^ew  Jersey 
was  4.5  per  cent;  in  New  York  ani 
Brooklyn,  only  0.6  per  cent ! 

The  Controllers’  Congress  of  the 
X’ational  Dry  Goods  Association  esti¬ 
mated  the  gain  in  1934  over  1933  at 
14.7  per  cent  in  dollars  and  10  per  cent 
in  unit  sales  for  the  whole  country, 
with  Atlanta  and  Dallas  respectively  up 
25.2  per  cent  and  23.5  per  cent.  Qiicago 
up  20.6  per  cent,  and,  at  the  other  end 
of  the  list.  New’  York  gaining  7.2  per 
cent  and  Boston  only  3.7  per  cent  In 
dollar  volume.  The  more  inclusive  fig¬ 
ures  of  the  Federal  Reserve  Board  set 
the  1934  gain  over  1933  at  13  per  cent 
for  the  whole  country,  with  the  greatest 
gains  in  Dallas  (22  per  cent)  and  in 
Chicago  and  Richmond  (both  up  18 
per  cent)  and  the  least  in  N’ew  York 
(6  per  cent)  and  Boston  (8  per  cent). 
But  neither  of  these  estimates  is  a 
sound  basis  for  figuring  on  what  we 
should  e^ect — or  even  what  we’d  like 
to  see  this  year. 

«  *  * 

TIT’H.AT  happens  when  we  analyze 
the  year  just  past,  instead  of  try¬ 
ing  to  forecast?  No  correlation  be¬ 
tween  sales  change  and  change  in  ad¬ 
vertising.  says  Paul  R.  Goldman  in 
Retailmg  tor  Feb.  4.  Sales  volume 
for  the  year  increased  13  per  cent, 
and  the  advertising  volume  was  up 
r.nly  7  per  cent.  But  that  docs  not 
mean  that  a  7  per  cent  increase  in  lin¬ 
age  will  bring  a  13  per  cent  increase  in 
sales.  No,  the  figures  for  seasonal  ap¬ 
propriations  and  seasonal  sales  show 
no  relation.  And  total  all-year  figures 
for  different  cities — advertising  appro¬ 
priations  and  sales,  as  percentages  of 
preceding  year — show  no  better  corre¬ 
lation.  In  (Thicago,  the  sales  volume 
increase  was  16  per  cent,  and  the  linage 
increase  almost  nothing.  In  Boston  the 
linage  was  up  1 1  per  cent,  and  sales 
only  5  per  cent.  .As  has  just  been  said, 
the  comparison  with  the  preceding  year 
is  misleading — and  two  comparisons 
(one  for  sales  and  one  for  linage  )  are 
more  misleading.  Why  call  19.33  per¬ 
formance  100  per  cent?  .And  sales  fig¬ 
ures  and  linage  figures  are  seldom  for 
precisely  the  same  areas  and  identical 
stores. 

«  *  * 

HOW  much  are  the  chains  gaining? 

Too  much,  and  something  must 
be  done  about  it,  say  some  state  legis¬ 
latures.  (And  what  the  state  legisla¬ 
tures  say  goes — so  the  Supreme  Court 
lias  just  said  again.)  But  how  much  Is 
the  encroachment?  New  summars’  fig- 


not  an  actual  dollar  increase  from  1929 
to  1933  in  chain  business  in  these  sev¬ 
eral  categories — what  the  figures  given 
mean  is  that  of  all  business  done  the 
chains  got  larger  proportion.  In  almost 
every  case  the  total  was  smaller  in  1933 
— and  the  chains  suffered,  but  not  as 
much  as  the  independents. 

The  one  type  of  selling  that  showed 
an  actual  dollar  increase  in  these  four 
years  was  direct  selling,  which  almost 
doubled  in  the  period,  going  from  sales 
of  94  millions  in  1929  to  187  millions 
in  1933.  Direct  selling  always  makes 
gains  in  hard  times,  as  Dr.  Paul  Nys- 
trom  has  pointed  out,  for  its  personnel 
is  improved  and  it  forces  sales  that 
other  types  of  selling  can’t  put  over. 
To  go  back  to  our  percentages:  of  all 
retail  business  in  1929,  only  a  little 
more  than  0.2  per  cent  was  direct:  in 
1933,  of  the  much  smaller  total,  almost 
0.7j4  per  cent  was  direct. 

*  *  * 

IS  the  stock  market  a  good  criterion 
of  changed  conditions  in  retail  dis¬ 
tribution?  No,  for  back  in  19.32  when 
common  stocks  of  the  principal  retail 
concerns  were  at  the  lowest  there  can 
be  no  doubt  (now,  anyway!)  that  pes¬ 
simism  was  exaggerated.  So  the  ap¬ 
preciation  from  then  to  now  is  over¬ 
great.  But  it  is  noteworthy  that  the 
increase  is  out  of  all  relation  to  the  gain 
in  industrials:  over  1553  per  cent  for 
16  big  distributors  against  150  per  cent 
rise  in  the  Dow-Jones  industrials. 
Spiegel,  May,  Stern  stock  going  from 
S/8,  the  1932-33  low,  up  into  the  70's, 
helps  this  average  gain  considerably — 
but  there  are  only  two  in  the  list  of  16 
that  show  a  gain  from  the  1932-33  low 
to  present  levels  which  is  not  more  than 
the  average  of  the  industrials  and  they 
are  Macy,  up  135  per  cent  from  17  to 
40,  and  Wool  worth,  up  141  per  cent 
from  22  to  53. 

Yearly  reports  of  two  large  chains 
show  good  increases  for  these  well 
organized  concerns.  The  Woolworth 
net  income  for  19.34  was  $32,142,.363:  in 
1933  it  was  $28,690,884.  The  number 
of  stores.  United  States  and  Cuba,  had 
increased  from  1.941  to  1.957.  It  is 
notable  that  the  increase  in  net  income 
for  the  year  was  12  per  cent,  and  that 
the  gain  in  sales  (from  $2,30,516.527  in 
1933  to  $2/0,684.797  in  19.34)  was  onlv 
8  per  cent. 

The  .S.  S.  Krcsge  C<  mipanv  net 
prrifit  for  19.34  was  $9.8.35.584.  against 
$8,441,098  in  190.3 — a  gain  of  almost 
IbVz  per  cent. 


UNDER  the  sponsorship  of  the  Met¬ 
ropolitan  Controllers’  Association 
a  series  of  14  lectures  on  control  oper¬ 
ations  in  retail  stores  will  be  given  in 
the  New  York  University  School  of  Re¬ 
tailing  on  Mondays  from  Feb.  11  to 
May  13.  The  speakers  are:  Kenneth 
Richmond  of  Abraham  &  Straus,  Al¬ 
fred  Henry  of  Gimbel  Brothers,  Earl 
Wilson  of  Retail  Research  Association, 
H.  Frazer  Kammayer  of  R.  H.  Macy 
&  Co.,  David  M.  Freudenthal  of 
Bloomingdale  Brothers,  Samuel  Samuel- 
son  of  Abraham  &  Straus,  Hector  Suy- 
ker  of  L.  Bamberger  &  Co.,  Sol  Katzen 
of  A.  1.  Namm  Co.,  John  G.  Byler  of 
W.  T.  Grant  Co.,  E.  A.  Godley  of  S. 
D.  Leidesdorf  &  Co.  (accountants),  Leo 
J.  Hart  of  Frederick  Loeser  &  Co.,  J. 
P.  Friedman  of  Touche  Niven  &  Co. 
(accountants),  and  Ernest  Katz  of  R. 
H.  Macy  &  Co.,  who  was  head  of  a 
special  committee  that  arranged  the 
course. 

In  the  School  of  Commerce.  New 
York  University,  in  the  Department  of 
Marketing,  during  the  coming  term 
courses  on  retail  copywriting  and  ad¬ 
vertising  will  be  conducted  by  Ira  A. 
Hirschmann  of  Saks-Fifth  Avenue  (on 
specialty  goods  and  exclusive  wares) 
and  by  William  H.  Howard  of  Gimbel 
Brothers  (on  choice  of  media,  effec¬ 
tive  illustration,  etc.). 

*  *  * 

Many  recent  examples  of  timely 
advertising  include  these:  Wana- 
maker  announces  that  the  Grand  Cen¬ 
tral  Courtesy  buses  are  withdrawn  upon 
the  start  of  the  4th  and  Madison  Ave¬ 
nue  Bus  Service  Feb.  1,  but  “until  the 
new  Seventh  Avenue  Bus  line  goes  into 
operation,  the  Wanamaker  Courtesy 
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Bus  Service  to  and  from  Pennsylvans 
Station  will  continue.  With  this  then 
was  promotion  of  the  New  Snow  Shop; 
with  the  heading  “Before  you  clii 
that  snow  train  Sunday.” 

B.  Altman  had  advertised  the  wc^ 
before  the  “first  Snow  Train  ever  k 
pull  out  of  New  York  will  leave  Grait 
Central  at  8:25  Sunday  morning”— an; 
there  had  been  planty  of  variations  oi 
the  blizzard  theme  that  week.  For  ij. 
stance,  Bloomingdale’s  postponed  free 
Thursday  to  Friday  a  one-day  only  salt 
and  a  Basenient  Dollar  Day,  and  tol( 
how  easy  it  is  to  get  to  the  store— | 
M.  T.  and  1.  R.  T.  subway  stations 
right  in  the  store.  And  McCreery’s 
said:  “Snowed  in?  Reach  for  yog 
phone  1  Call  Wisconsin  7-70W  anj 
McCreery’s  Marion  Hale  Shopping  Ser¬ 
vice  will  shop  for  you.” 

Abraham  &  Straus  split  a  newspape 
page  in  two :  one-half  on  modern  fumi. 
ture — which  is  tfmely — and  regenq 
fashions,  with  special  allusion  to  fe 
Beaux-Arts  Ball  “tonight.”  A  grani 
contrast  of  the  half-tones  of  modems 
furniture  and  pen-and-ink  drawings  oi 
regency  styles. 

■The  day  before  President  Roosevelt’s 
Birthday  Ball,  Hearns  pictured  a  lit^ 
cripple  in  an  advertisement  headlined 
“So  that  this  little  child  may  some  dav 
WALK  again!”  The  store  promised 
to  donate  a  percentage  of  its  sales  for 
the  day  to  the  President’s  Birthdar 
Fund. 

During  the  Automobile  Show  Maty’s 
ran  an  advertisement  reprinting  o» 
dated  Sept.  15,  1895 — “The  R.  H.  Mac 
&  Co.  Horsexess  Pleasi're  Carwaci 
may  be  seen  almost  any  day  upon  ftr 
streets.” 
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Advertisements  were  first  printed  in  newspapers. 

These  crude  announcements  produced  favorable 
results. 

Thus  the  American  newspapers  laid  the  founda¬ 
tion  of  Advertising — the  most  potent  power  of 
today. 

Within  a  century  and  a  half  newspapers  have 
revolutionized  trade.  American  newspapers  have 
led  the  world  in  enterprise — and  as  they  print  the 
truth  they  grow  in  influence. 

This  friend  of  all  the  family — welcomed  each  day 
by  every  reader  in  the  American  home — builds  big 
business  with  startling  speed. 

Over-night,  the  merchant  can  talk  to  the  world 
or  to  any  portion  of  it. 

Some  newspapers  may  be  of  more  value  to  cer¬ 
tain  advertisers  than  other  newspapers — they  may 
cover  a  better  market  for  certain  merchandise. 

Alert  advertisers — ^many  thousands  of  them — 
read  “The  Editor  and  Publisher”  regularly  because 
it  alone  prints  with  precision  all  the  news  of  the 
entire  newspaper  field. 

Clever  advertisers  keep  up  to  date  regarding 
newspaper  values.  They  are  eager  for  facts — not 
speculations — relating  to  markets  and  the  news¬ 
papermen  who  help  make  them. 

These  advertisers  read  “The  Editor  and  Pub¬ 
lisher,”  and  thus  it  follows  that  the  obvious  thing 
for  publishers  to  do  is  to  tell  their  story  where  it 
will  be  read. 
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UR  OVN  VOR!^ 


Concrete  proposals  as  to  the  cluctlon  of  more  goods.  If  the  govern- 
course  the  United  States  must  fol-  ment’s  policies  are  conducive  to  a  re¬ 
low  if  it  is  to  emerge  from  the  depres-  vival  of  private  business  and  expansion 
sion  are  offered  by  John  Cowles,  vice-  of  private  employment,  we  shall  be  able 
((resident  of  the  Des  Moiws  Register  to  raise  the  taxes  to  pay  the  bill.  When 
and  Tribune,  in  his  recent  review  of  that  time  comes,  we  can  properly  con- 


HfO  formidable  publications  by  the 
Brookings  Institute,  Washingtoiv  D. 

C.  (“America’s  Capacity  to  Produce," 
bj’  Edwin  G.  Nourse  and  associates; 
“.America’s  Capacity  to  Consume,”  by 
Maurice  Leven,  Harold  G.  Moulton  and 
Qark_  Warburton).  Mr.  Cowles’s  ob¬ 
servations  appeared  in  the  Saturday  Re¬ 
view  of  Literature  for  Jan.  5,  1935. 

.\fter  finding  that  the  researches  of 
Mr.  Nourse  prove  baseless  the  widely 
held  belief  that  the  depression  arose 
from  oyer-expansion  of  the  country’s 
production  facilities,  and  the  equally 
well  held  theory  that  labor  receiv^  too 
small  a  share  of  the  proceeds  of  pro¬ 
duction  is  refuted  by  the  consumer  sur¬ 
rey,  Mr.  Cowles  points  to  several  in¬ 
stances  wherein  the  New  Deal  has  not 
only  failed  to  reach  its  objectives,  but 
has  actually  attained  the  results  it 
wanted  to  prevent.  His  path  to  recov¬ 
ery  follows  these  landmarks: 

First,  the  administration  should  make 
every  effort  to  increase  activity  in  the 
heavy  goods  industries,  removing  the 
inhibitions  upon  the  construction  of  new 
plant  facilities.  Possibly,  he  suggests, 
the  government  should  make  grants  of 
a  substantial  proportion  of  the  cost,  or 
low  interest-rate  loans,  to  companies 
that  will  build  new  plants  or  order 
new  machinery,  or  give  tax  abatements 
to  promote  these  ends.  The  banking 
and  securities  acts  should  be  modified 
to  permit  easier  access  to  capital  for 
new  plant  and  equipment.  “Unless  the 
commercial  banks  of  deposit  can  par¬ 
ticipate  in  security  underwriting,”  he 
believes,  “it  is  doubtful  whether  the  in¬ 
vestment  houses  have  sufficient  re¬ 
sources  to  provide  the  capital  require¬ 
ments  the  big  corporations  need.” 

Second,  the  dollar  should  be  stabilized 
at  the  earliest  possible  date.  Mr.  Cowles 
hails  the  recent  lifting  of  restrictions 
on  the  exportation  of  American  money 
as  one  of  the  most  beneficial  things 
President  Roosevelt  has  done  in  months, 
and  as  an  indication  that  the  President 
realizes  that  capital  cannot  be  scared 
into  productive  enterprises  by  the  threat 
of  inflation  and  future  debasement  of 
the  currency. 

Third,  international  trade  should  be 
stimulated  through  reduction  in  tariffs 
and  trade  barriers,  despite  the  still  evi¬ 
dent  world  trend  toward  self-contained, 
rationalistic  economies.  The  devalua¬ 
tion  of  the  gold  content  of  the  dollar  is 
seen  by  Mr.  Cowles  as  equivalent  to  a 
Urge  increase  in  the  tariff. 

Fourth,  Section  7A  of  NIRA  “des¬ 
perately  needs  clarification.”  Probably, 
he  suggests,  we  should  enact  a  law  sim- 
flar  to  Great  Britain’s,  that  gives  labor 
anions  specific  responsibilities  and  obli¬ 
gations  along  with  specific  powers. 

Other  suggestions  are: 

Tax  exemption  might  be  eliminated 
on  future  issues  of  government  secur¬ 
ities. 

War  debts  might  well  be  cancelled  in 
exchange  for  international  agreements 
to  reduce  tariffs,  stabilize  currency, 
and  limit  or  reduce  armaments. 

Careful  development  of  the  agricul¬ 
tural  program,  protecting  the  farmer’s 
share  in  the  national  income,  but  at  the 
SOTe  time  not  forgetting  that  reduc- 
tioo  in  domestic  crop  acreage  causes 
oerrase  in  acreage  planted  abroad  and 
possible  permanent  loss  of  foreign  mar¬ 
ket's  for  our  agricultural  products. 

“Even  though  our  national  budget  re- 
»ains  unbalanced  to  enable  us  to  take 
•dequate  care  of  our  needy  unem¬ 
ployed,”  Mr.  Cowles  concludes,  “there 
8  no  cause  for  immediate  alarm,  pro- 
the  administration  takes  the  path 
TOt  leads  to  the  eventual  goal  of  a 
tttger  national  income — that  is,  the  pro¬ 


sider  humanitarian  measures  that  will 
make  for  more  economic  security  for 
the  masses  of  our  people.  Our  present 
task  should  be  to  provide  jobs  for 
those  now  unemployed.  ...  It  will 
be  a  long  and  arduous  trek  through  the 
swamp  of  this  depression  and  on  to 
solid  land,  but  the  direction  we  should 
go  is  plain.” — A.  T.  R. 

W  W 

IT  is  the  women's  magazines  that  take 
it  on  the  chin  in  the  latest  of  the 
debunking  books  which  probably  reached 
their  acme  in  “Your  Money’s  Worth” 
and  “100,000,000  Guinea  Pigs.” 

This  one  is  called  “Skin  Deep,”  sub¬ 
titled  “ITie  Truth  About  Beauty  Aids — 
Safe  and  Harmful.”  Consumer’s  Re¬ 
search  spawned  this  one  as  it  did  the 
two  aforementioned.  M.  C.  Phillips,  of 
Consumer’s  Research,  is  the  author.  It 
is  published  by  the  Vanguard  Press, 
New  York  ($2). 

Written  iconoclastically,  yet  with  a 
serious  undertone,  the  book  “names 
names”  with  very  few,  if  any,  evasions. 
You  look  througii  the  advertising  pages 
of  the  women’s  magazines  and  turn  to 
the  index  of  “Skin  Deep”  and  you  will 
find  many  of  the  same  names.  Some 
of  them  you  will  also  find  in  newspaper 
advertising  columns. 

A  veritable  chamber  of  horrors  is  ex¬ 
hibited  to  readers  as  to  the  harmful  ef¬ 
fects  of  many  of  the  preparations  now 
on  the  market.  But  on  the  other  hand 
safe  remedies  are  indicated  along  with 
the  bad. 

Face  and  talcum  powders,  cold  creams, 
nail  preparations  and  hand  lotions,  lip 
sticks,  rouge  and  eye  lash  preparations, 
astringents,  hair  preparations,  depila¬ 
tories.  deodorants,  soaps,  etc.,  are  dis¬ 
cussed  in  considerable  detail  with  par¬ 
ticular  attention  to  some  of  the  harm¬ 
ful  preparations  now  on  the  market  and 
with  a  leering  glance  at  the  advertising 
that  has  served  to  make  the  cosmetic 
industry  the  fruitful  business  that  it  is. 

One  chapter  deals  with  cosmetic  ad¬ 
vertising  in  women’s  magazines  with  an 
examination  of  “evidently  misleading” 
advertisements  for  cosmetics  in  Good 
Housekeeping,  Ladies’  Home  Journal, 
iroman’s  Home  Companion,  Delineator, 
McCall’s,  Pictorial  Reviexv.  The  con¬ 
clusion  is  that  the  magazines’  “impres¬ 
sive  sounding  claims  for  reliability, 
guarantee  of  product,  and  careful  check¬ 
ing  of  claims  mean  pretty  nearly  nothing 
.so  far  as  concerns  an  assurance  of  prod¬ 
ucts  that  can  fulfill  tlic  claims  which 
are  openly  made  or  subtly  implied  in 
their  statements.”  The  magazines  are 
also  accused  of  an  anti-consumer  stand 


in  the  matter  of  food,  drugs  and  cos¬ 
metic  legislation. 

Many  of  the  “names  named”  in  this 
book  are  large  advertisers  in  magazines 
and  a  number  of  them  buy  considerable 
space  in  newspapers.  The  book  is  full 
of  dynamite,  but  the  fact  cannot  be 
escaped  that  it  is  written  for  the  benefit 
of  the  consumer.  We  shall  be  inter¬ 
ested  in  the  reviews  we  read  of  this 
book. — J.  W.  P. 

«  *  * 

WITH  journalistic  skill  and  a  hu¬ 
mor  that  is  all  his  own,  Alexan¬ 
der  L.  Schlosser,  former  assistant  city 
editor  of  the  New  York  World,  begins 
the  publication  of  a  new  kind  of  an¬ 
nual.  Mr.  Schlosser,  a  native  and  resi¬ 
dent  of  Hoboken,  N.  J.,  and  author  of 


a  sardonic  book  entitled  “Lawyers  Must 
Eat”  calls  his  volume  “The  (^tle  Art 
of  Murder,  1934”  and  presents  outstand¬ 
ing  examples  of  skill  in  homicide. 

The  result  is  a  book  that  ought  to 
rival  the  best  detective  stories  in  popu¬ 
larity.  Major  space  is  devoted  to  the 
Ruth  Snyder  case. 

Thence  Mr.  Schlosser  proceeds  to  the 
strange  instance  of  Ivan  Ivanovitch  Po- 
derjay  of  Jugoslavia,  as  to  which  and 
whom  he  asks  the  question :  “Is  this  the 
perfect  crime?”  “The  Shanty  Boat 
Girl”  is  the  story  of  a  Southern  girl, 
who  killed  two  men  and  was  herself 
killed.  A  final  story  is  called  “Society 
Teaches  John  Dillinger.” — C.  S.  Z. 
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The  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available  to 
EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list  price,  or  less  when  we 
are  able  to  buy  direct  from  publishers  at  bargain  prices. 

Remit  the  stated  amount  by  check.  P.  O.  money  order  or  postage  stamps. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return 
the  proper  change. 

The  EDITOR  Sn  PUBLISHER  Book  Mart  specializes  in  journalistic, 
advertising,  technical  and  circulation  premium  books  (discounts  on 
quantities),  offering  bargains  when  obtainable. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  Address:  Book  Mart, 
EDITOR  &  PUBLISHER,  1700  Times  Bldg..  New  York.  Add  10%  Canadian 
orders. 


JOURNALISM 

Timberline,  bylGene  Fowler.  Story  based  on 

Denver  Post  legends.  Cloth . $3.00 

My  Own  Sto^,  by  Fremont  Older.  Experi¬ 
ences  of  San  Francisco  Crusader.  Cloth. $2.50 
City  l^itor,  by  Stanley  Walker.  Just  out; 
brilliant  storv  of  the  workings  of  big  time 
journalism.  The  hit  of  the  day.  Cloth .  .$3.00 
Behind  the  Front  Page,  by  Wilbur  Forrest. 
New.  Reviewed  as  season's  best  story  of 
reportorial  romance.  Cloth . $2.50 

SPECIAL 

Brewer  Dictionary  of  Phrase  and  Fable 
(frequently  referred  to  as  the  Editor's  hand¬ 
book)  standard  at  the  $7.50  price,  offered 
here  at  $3.50.  Half-morocco.  1.440  pages, 
over  14.000  references.  Frank  H.  Vizetelly. 
Litt.  D  ,  says;  "Full  of  meat  as  an  egg."  A 
gift-book  not  to  be  overlooked. 

LAW  OF  THE  PRESS 
Newspaper  Law,  by  W  W.  Loomis 

Cloth . $2.50 

The  Law  of  Newspapers,  by  Arthur  &  Cros- 
man.  Complete  exposition  of  libel,  slander, 
contempt.  Cloth . $3.50 

ADVERTISING 

Making  Millions  Read  and  Buy,  by  William 
A.  Thomson.  New.  Expert  analysis  of 
marketing  through  newspaper  advertising 

Cloth . $3.00 

History  and  Development  of  Advertising, 
by  Frank  Presbrey.  Handsome  volume.  600 

pages.  Cloth . $7.50 

Making  Advertisements,  by  R.  S.  Durstine. 
Able  exposition  of  general  advertising  tech¬ 
nique.  Cloth . $3.00 

Advertising,  Its  Economics.  Philosophy  and 

Technique,  by  Herbert  W.  Hess . $5.00 

Creative  Salesmanship,  by  Hess . ^3.50 

Practical  Advertising,  by  King . $2.50 


ADVENTURE 

Bob  Davis  at  Large,  by  Robert  H.  Davis 

(new) . $2.50 

Jake  Lingle,  John  Boettinger . $2.50 

Covering  Washington.  J.  F.  Essary. . .  .$3.00 
Behind  the  Headlines,  Vernon  McKen¬ 
zie . $1.SK) 

Adventures  in  Interviewing,  I.  F.  Marcos- 

son . $5.00 

I  Cover  the  Waterfront,  Max  Miller. .  .$2.00 
With  My  Own  Eyes,  Frederick  Palmer.  .$3.50 
Can  Such  Things  Be,  George  Seldes. .  .$1.00 


NEW  BOOKS 

Breaking  into  Print,  by  F.  F.  Bond _ $2.00 

Newspaper  Desk  Work,  by  R.  M  Neal. $3.00 
Some  Newspapers  and  Newspapermen,  by 

O.  G  Villard . $3.00 

Around  the  Copy-Desk,  by  G.  Bastian,  L.  D. 

Pase  and  R.  E.  Wolseley . $2.25 

Practical  Exercises  in  Newswriting,  by 

D.  W.  Miller . $0.88 

Practical  Exercises  in  Newswriting  and 

Editing,  by  D.  W.  Miller . $2.24 

The  Advance  in  Science,  by  Watson  Davis 

$3.50 

The  Seven  Keys  to  Retail  Profits,  by  Clyde 
O  Bedell . $3.50 


FICTION 

Success,  S.  H.  Adams . $2.50 

Buchanan  of  the  Press,  Silas  Bent - $2.50 

Headlines,  Janette  Cooper . $0.75 

Galleger  and  Other  Stories,  R.  H.  Davis 

$1.75 

Hot  News,  Emile  Gauvreau . $0.75 

Not  for  Publication,  C.  H.  Hough . $2.00 

Deadlines,  Justin  Smith . $2.00 

Caliban,  W’’.  L.  George . $1.00 

Young  Phillips,  Reporter,  H.  J.  Smith. $1.75 
Splendor,  B.  A  Williams . $2.50 


JUST  OUT 

History  of  The  (London)  Times,  Vol.  1.  The  first  book  of  a  trilogy  on  the  eventful  history 
of  "The  Thunderer" . $5.00 


SPECIAL  BARGAIN  OFFER 

Thousands  of  questioru  are  answered  in 
“The  Law  on  Advertising,"  a  500-page  book 
by  dowry  Chapman,  of  the  New  York  bar. 
with  introduction  endorsement  by  Ernest 
Elmo  Calkins.  The  book  bears  the  date 
1929  and  was  made  to  sell  at  $7.50.  Through 
special  arrangement.  The  Book  Mart  offers 
a  limited  number  while  they  last  at  $2.95. 
Add  25c.  to  cover  postage. 

The  AdvenisiM  Manager,  Agent  or  Pub¬ 
lisher  who  has  “The  Law  on  Advertising"  on 
his  desk  will  be  an  authority  on  what  is 
safe  to  print  and  how  relations  between  ad¬ 
vertiser.  agent  and  media  can  be  legally 
safeguarded. 

CWy  a  few  copies — Order  NOW. 


WORKING  NEWSPAPERMAN’S 
SHELF 

Recommended:  History;  Main  Cur¬ 
rents,  by  W.  G.  Bleyer,  $3.00.  Editorial 
Technique:  Newspaper  Reporting  of 
Public  Affairs,  by  Bush,  $3.00.  News¬ 
paper  Writing  and  Editing,  by  Bleyer. 
$2.25.  Ri^ts  and  Privileges  of  the 
Press,  by  Siebert.  $3.00.  The  Working 
Press,  by  Sorrells.  $2.00.  The  Law  of 
the  Newspapers,  by  Arthur  fii  Crosman. 
$3.50.  Newspamr  Reference  Methods, 
by  Desmond,  $2.50.  News  Photogra- 

ghy,  by  Price.  $2.00.  For  inspiration: 
.ehing  the  Front  Page,  Forrest.  $2.50. 
Reference:  March’s  Thesaurus  Dic¬ 
tionary,  $9.00. 


Address :  Book  Mart,  EDITOR  &  PUBUSHER 

1700  TIMES  BUILDING  NEW  YORK,  N.  Y. 
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EDITORS  DIFFER  ON  TRIAL 
COVERAGE 

{ Continued  from  fage  5) 

he  w^s  Koing  to  prove  or  disprove.  On 
the  whole,  however,  the  case  has  been 
handled  by  newspapers  in  general  with 
intelligence,  discrimination  and  ingenu¬ 
ity.  As  to  trial  itself,  over  which  news¬ 
papers  have  no  control,  we  think  it 
has  been  unnecessarily  dragged  out,  and 
that,  at  times  for  this  reason,  public 
interest  has  lagged  only  to  be  picked  up 
again  by  some  important  development. 

BIG  SPACE  WARRANTED 

ST.^^lI.KY  Wai.ker,  managing  editor, 
Neze  York  Daily  Mirror — Of  course 
the  press  has  laid  it.self  open  to  the 
charge  of  hippodroming  in  covering  the 
Hauptmann  trial,  principally  by  its 
comment  evaluating  the  evidence.  How¬ 
ever,  out  of  it  all  there  has  come  some 
excellent  repKirting.  It  is  the  greatest 
trial  from  the  viewpoint  of  public  in¬ 
terest  since  the  Thaw  case.  Printing 
the  comment  of  lawyers  and  the  anal¬ 
ysis  of  evidence  has  often  been  neces¬ 
sary  to  preserve  continuity  and  clarity. 
I  believe  little  harm  has  been  done  by 
this  practice,  shocking  though  it  might 
seem  to  British  eyes.  The  importance 
of  the  case  warrants  all  the  space  that 
has  been  devoted  to  it. 

INTEREST  GOVERNS  SPACE 

KnwiM  L.  James,  managing  editor, 
•Vere  York  Times — I  think  the  Haupt¬ 
mann  case  has  been  worth  just  about 
the  space  the  New  York  Times  has 
given  it,  and  the  space  we  have  given 
it  represents  our  best  judgment  of  the 
reader  interest  in  the  matter.  It  is  my 
p>ersonal  opinion  that  the  between-ses- 
sions  emanations  of  the  lawyers  on 
either  side  have  neither  aided  their 
cases  nor  contributed  to  the  administra¬ 
tion  of  justice. 

“JUDGMENT  ABANDONED” 

The  New  York  Herald  Tribiuie  said 
editorially  Feb.  3— For  various  reasons 
the  Flemington  trial,  that  began  in  an 
atmosphere  of  dignity,  under  the  direc¬ 
tion  of  an  able  and  conscientious  judge, 
has  degenerated  to  the  p)oint  of  dis¬ 
grace  and  scandal.  As  a  climax  of 
cheapening  episodes,  tending  to  i)ervert 
a  solemn^  matter  of  life  and  death  into 
a  theatrical  entertainment,  come  the 
films  of  the  “movie”  companies,  taken 
in  violation  of  a  pledge  given  to  the 
judge  and  spread  widely  upx)n  the 
screens  like  any  Hollywood  thriller. 
To  their  credit,  some  of  the  companies 
have  withdrawn  their  films  at  the 
court’s  request.  But  the  episode  re¬ 
mains. 

In  justice  to  all  concerned  it  must 
be  stated  that  a  few  newspaprers  have 
also  ignored  those  standards  of  fair¬ 
ness  with  which  a  trial  should  be  re¬ 
ported.  In  a  few  notorious  cases  all 
pretense  of  suspended  judgment  has 
been  abandoned  in  headlines,  in  stories 
and  in  columns. 

There  is  every  justification  for  the  in¬ 


terest  which  the  public  takes  in  this 
trial.  In  a  democracy,  star-chamber 
proceedings  are  unthinkable.  The  pub¬ 
lic  is  entitled  to  be  represented  at  the 
trial  and  to  follow  its  course  through 
descripjtion,  through  question  and  an¬ 
swer  testimony,  through  pictures.  But 
if  the  p)rocesses  of  justice  are  to  receive 
continued  respect,  such  reporting  must 
be  in  every  case  subordinated  to  the 
larger  task  of  conducting  a  fair  trial, 
uncontaminated  by  a  gallery  from 
Broadway  or  cameras  from  Hollywood. 

FLOYD  COLLINS  COMPARISON 

H.  \V.  Eskridge,  assistant  managing 
tsWxor,  Nasln'ille  (Tenn.)  Banner — Very 
few  papiers,  if  any,  have  overplayed  the 
Hauptmann  trial.  The  Floyd  Collins 
story  is  the  only  other,  in  my  recol¬ 
lection  that  held  such  sustained  public 
interest.  There  appears  to  be  only  a 
slight  decrease  of  interest  as  the  trial 
drags  out.  But  it  will  be  greater  than 
ever  as  the  verdict  nears.  Only  the 
largest  papers  have  the  space  for  all 
the  trial  sidelights  sent  out  by  the  press 
.services.  The  smaller  ones  are  used  to 
the  task  of  selecting  the  best  from  a 
mass  of  copy  on  all  big  stories. 

OVER-EXPLOITATION  SEEN 

.\rthur  J.  Sinnott,  editor,  Newark 
(N.  J.)  Ez'ening  Nezes — I  think  the 
Hauptmann  case  has  been  hippodromed. 
Lawyers  as  well  as  some  newspapers 
are  guilty  of  over-exploitation. 

“PUBLIC  HAUPTMANN’S  JUDGE” 

Harold  \V.  Sanford,  managing  ed¬ 
itor,  Rochester  (N.  Y.)  Democrat  and 
Chronicle — Newspxipers  would  be  fail¬ 
ing  in  their  duty  if  they  did  not  cover 
greatest  trial  of  the  generation  as  com¬ 
pletely  and  vividly  as  they  are.  The 
pjeople  of  New  Jersey  are  technically 
trying  Hauptmann,  but  the  people  of 
the  United  States  are  his  real  judges. 
While  some  tabloid  writers  go  beyond 
proper  limits  in  judging  the  weight  of 
evidence,  responsible  newspwpiers  are 
handling  details  in  dignified  and  un¬ 
biased  manner.  The  defendant  is  be¬ 
ing  given  every  consideration  essential 
for  a  fair  judgment.  Between-session 
Statements  of  lawyers  seem  a  valid 
means  of  keeping  public  understanding 
complete.  I  do  not  believe  they  have 
been  overplayed. 

“CIRCULATION  HIPPODROMING” 

J.  P.  Rosemond,  managing  editor. 
Akron  (O.)  Beacon  Journal — It  is  pe¬ 
culiar  that  all  of  the  yelping  about  hip- 
pxxlroming  of  the  Hauptmann  case  and 
the  cry  “relegate  it  to  the  back  pages” 
comes  after  the  state  rests  and  the  de¬ 
fense  takes  up  its  case.  Perhaps  the 
attorneys  have  said  too  much  between 
sessions,  but  what  else  is  there  for  them 
to  do  in  little  Flemington  but  to  spiend 
their  spare  time  talking  for  the  news¬ 
reels,  etc.  To  decide  whether  the 
Hauptmann  story  is  being  hippxxlromed 
one  must  have  parallel  story  with 
which  to  compare  it.  There  has  been 
no  trial,  at  least  in  this  century,  that 
equals  it  from  the  standpoint  of  human 


interest  in  its  every  phase,  and  by  the 
way  circulation  figures  have  been  “hip¬ 
podroming'’  on  most  papjers  and  that 
must  be  proof  that  newspapiers  are  giv¬ 
ing  their  readers  what  they  want. 

“IMPOSSIBLE  TO  OVERPLAY” 

I.  George  Qui.nt,  city  editor.  Brook¬ 
lyn  (,N.  Y.)  Times-Cnion — l^Iy  pier- 
sonal  observation  shows  that  not  since 
the  War  has  any  story  held  the  public 
interest  so  continuously  as  the  Haupt¬ 
mann  trial.  Ship  disasters.  Presidents’ 
and  governors’  messages  and  interna¬ 
tional  affairs  have  been  dismissed  with 
fleeting  comment,  while  readers  and  ra¬ 
dio  listeners  seek  the  latest  informa¬ 
tion  from  Flemington.  I  believe  a  story 
of  such  sustained  interest  cannot  pws- 
sibly  be  overplayed.  If  any  phase  of 
the  case  has  been  overemphasized,  it 
has  been  the  promises  of  state  and  de¬ 
fense  counsel  at  times  unsupported  by 
facts.  But  treatment  of  testimony  has 
by  no  means  been  overplayed. 

LOBBY  EXPENSES  USTED 

{Special  to  Editor  &  Pvbusker) 

Washington,  D.  C.,  Feb.  6 — Recit¬ 
ing  the  story  of  his  lobbying  activities 
in  Washington  in  behalf  of  the  ship¬ 
building  companies  which  have  had  the 
lion’s  share  of  the  most  recent  govern¬ 
mental  contracts,  L.  R.  Wilder,  former 
head  of  the  New  York  Shipbuilding 
Company,  Camden,  N.  J.,  listed  among 
his  lobbying  expenses:  Ivy  Lee,  pub¬ 
licity,  $26,321 ;  Frank  Lord,  news  and 
contact  man,  $3,801 :  publicity  and 
printed  matter,  $25,634.  Wilder’s  state¬ 
ment  was  made  before  the  Senate  Com¬ 
mittee  on  munitions. 


PLANNING  BUREAU  DINNER 

Plans  for  the  annual  dinner  of  the 
Bureau  of  Advertising,  to  be  held 
Thursday  night,  April  25,  in  coimectia 
with  the  .\.N.P..\.  convention,  hav, 
been  started  by  a  dinner  committee  aj. 
pointed  by  Edwin  S.  Friendly  of  the 
Nezo  York  Sun,  chairman  of  the  Com¬ 
mittee  in  Charge  of  the  Bureau.  The 
dinner  committee  will  meet  again  late 
in  February  to  hear  reports  on  siieaken 
and  entertainers.  Its  members  are 
Julius  Ochs  Adler,  New  York  Timtt. 
chairman;  O.  G.  Foellinger,  Fort 
IVaync  (Ind.)  Nezcs-Sentincl;  J.  S 
Parks,  Fort  Smith  (Ark.)  Titnes-Rte 
ord;  L.  K.  Nicholson,  Nezo  Orleani 
Timcs-Ficayune;  W.  W.  Ottaway,  Fon 
Huron  (Mich.)  Times-Herald;  David 
B.  Plum,  Troy  (N.  Y.)  Record;  David 
W.  Howe,  Burlington  (Vt.)  FreePrest; 
William  L.  McLean,  Jr..  Philadelphu 
Ez'cning  Bulletin;  R.  Kent  Hanson. 
Pittsburgh  Post-Gazette ;  Lee  E.  Oh 
well.  New  York  Journal;  S.  S.  Wallact 
Jr.,  Buffalo  Times;  William  F.  Rogers, 
Boston  Transcript;  \’erne  E.  Joy,  Cat- 
tralia  (Ill.)  Ez'ening  Sentinel;  E.  C 
Dix,  IVooster  (O.)  Record;  Dan  R. 
Hanna,  Jr.,  Clezvland  Nezos;  John  F. 
Young,  Spokane  Spokesman-Rez  iezv  6 
Daily  Chronicle;  Charles  A.  Webh, 
Asheznlle  (N.  C.)  Citizen;  Mrs.  Ogden 
Reid,  N^ezo  York  Herald  Tribune;  Fred 
L.  Tate,  Toronto  Star. 

LIBEL  BILL  TABLED 

Rep.  Calhoun  Thomas’  bill  to  liber¬ 
alize  South  Carolina’s  stringent  state 
newspaper  libel  laws  has  been  tabled, 
for  the  time  being  at  least,  following  i 
majority  unfavorable  report. 


_ ^/Iwther  Icea-l  VuDiish^ 

••Now  th^  yo»  ^'‘^YrTLOWE  PLAN  5  c«n- 

P,i„  .tuMb  out  ^  to  the  hippy  pooition  to  ^bu.Sne»«  cou- 

ISte.UnU  Tti  for  th. 


©he  OJharl  ts  Part  loiue  ®oJ 

Circulation-Building  Experts 

S  y  --  Clocr.Occ'dzntcil  Bvi!dm§-  Indianapchs. Indiana . 


A  New  Service 

EDITOR  &  PUBLISHER 

INDEXED  BOUND  VOLUMES 


In  response  to  popular  demand,  Editor  &  Pub¬ 
lisher  will  issue  semi-annually,  bound  and  com¬ 
pletely  indexed  volumes  of  their  weekly  issues. 

Each  bound  volume,  containing  more  than  1700 
pages  and  weighing  more  than  12  pounds  each, 
bound  in  cloth  and  leather  back,  will  be  shipped 
as  soon  after  July  1st  and  January  1st  as  is 
possible. 

Since  this  service  will  be  available  only  to  advance 
subscribers,  those  who  desire  the  bound  and  in¬ 
dexed  volumes  should  make  reservation  NOW. 
Orders  received  after  February  16th  cannot  be 
filled. 

The  index,  one  of  the  most  remarkable  and  thor¬ 
oughly  constructed  compilations,  will  serve  as  a 
complete  and  compact  historical  summary  of  the 
newspaper,  advertising  and  publishing  events  of 
the  year. 

To  Make  Sure  of  Your  Copy  See  That  Your 
Subscription  is  Entered  at  Once. 

Subscription  (Two  Volumes)  $1 5.00  Per  Year. 

EDITOR  &  PUBLISHER 

SUITE  1700  TIMES  BUILDING,  TIMES  SQUARE 
<  NEW  YORK,  N.  Y. 
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rank  b.  elser  dies 

WHILE  ON  VACATION 


"When  you  get  out  of  the  newspaper  A.  A.  FROEHLICH  DIES; 
Imsiness,  he  said  m  a  recent  interview,  MrvTCra  A  C  IMA/CMTriO 

"nothing  ever  seems  to  happen  to  you.”  INL>  1  tU  AO  UN  V lUN  1  UK 

In  1925,  after  selling  articles  to  mag-  - 

fdewip*pe''m»n,  Playwright,  Novelist  azines  and  writing  a  few  plays  which  Devised  Melting  Pot  and  Chute  Spring 
Was  Co-Author  of  Broadway  never  were  produced,  his  novel,  "The  for  Linotype — Chum  of  Sidney 

Success— Served  on  Many  Desire,”  was  published.  Smith  in  Latter’s  Youth 

,  n  »>  Turning  to  drama  Mr.  hlser  adapted  .  t  i 

Newspapers  and  on  A.  P,  Ljan,  O’Flaherty’s  novel,  "Mr.  Gil- 

Frank  Ball  Elser,  50,  newspaperman,  ”  Jed  Harris  produced  it  in 


C.  GEORGE  KROGNESS 


Albert  .“V.  Eroehlich,  68,  retired 


Well-Known  Advertising  Representa¬ 
tive  Dies  in  San  Francisco 

C.  George  Krogness,  Sr.,  72,  well- 
known  Pacific  Coast  advertising  repre 
sentative,  died  suddenly  Jan.  31  at  the 
Central  Emergency  Hospital,  San 
Francisco,  following  a  heart  attack. 

A  native  of  Norway,  Mr.  Krogness 


Jelist  and  plavwright,  and  co-author  picked  up  Wal-  newspaper  linotvpe  machinist  and  in-  came  to  this  country  as  a  child.  For 

dh  Marc  Connellv  of  the  recent  Edmonds  s  Rome  Haul  and  ventor  ot  two  devices  which  improved  manv  years  he  was  general  manager  of 

Broadway  success,  “The  Farmer  Takes  ‘^“er  was  the  machines  he  served,  died  in  Toledo  the  Minneapolis  Tribune.  He  went  to 

VVife”  died  Jan  31  at  St  George  Produced  in  1933  by  the  Player.s  The-  Sunday,  Feb.  3,  after  a  weeks  ill-  San  Francisco  in  1921  and  since  that 
r  in  fhe  RriticVi  UVet  InHips’  g^oup.  Although  it  reached  ness.  Mr.  F'roehlich,  born  in  Germany,  time  has  been  advertising  representative 

u  ^  li’,.  nascincT  flip  wintpr  ’  Broadway  Mr.  Elser  felt  that  mere  entered  the  printing  trade  in  1893.  He  there  for  the  Nezo  York  Sun,  Baltimore 
\Vord  of  his^^sudden  death  was  re-  done  with  the  material  con-  was  employed  in  the  Toledo  Nezos-Bee  Sun  and  the  Boston  Globe.  Mr.  Krog- 

•  -ri  In  Mpw  Vori^  hv-  i,ic  Krnttipr  f^i^ed  in  it,  and  when  the  option  lapsed  composing  room  for  20  vears  and  while  ness  was  active  in  civic  and  fraternal 
U  ■  Ulan  ncpr  Ir  tL.nltL  Vhp  ^e  and  Marc  Connelly  collaborated  on  there  invented  a  gas-burning  device  for  affairs. 

v*fli'J!-!npr  FVatiirp'^  Servicp  Inr  and  work,  bringing  it  out  under  the  heating  pots  of  type  metal.  During  a  He  is  survived  by  his  widow,  Mrs. 

o^chief  of  the  press  bureau  of  the  J  "The  Farmer  Takes  a  Wife.”  12-year  employment  in  the  Toledo  Katherine  Krogness;  a  daughter,  Miss 


Walter  Thompson  Company. 


With  Mr.  Elser  at  the  time  of  his  Blade  composing  room,  Mr.  Froehlich  Gladys  Krogness,  and  two  sons,  C. 
death  were  his  wife,  Mrs.  Rebecca  invented  a  chute  spring.  Both  devices  (ieorge  Krogness,  Tr.,  of  New  York,  and 

Melville  A.  R.  Krogness  of  Minne¬ 
apolis. 


.Mr.  Elser  was  ^rn  in  Fort  \\^rth,  pzisbre  Mix  Elser.  and  his  son,  Robert  are  still  in  use.  He  assigned  his  pat- 

Ft  pr  ir  uLppp  Tpvi!  Fielding  Elscr.  Also  surviving  besides  ents  to  a  Chicago  firm, 

imilhan  Hser,  Sr.,  pioneer  Texas  news  brother  Maximillian  Elser,  Jr.,  is  a  While  employed  at  the  News-Bee 
pperman  and  telegrape  .  His  grand-  Hammett  Huntingdon  Mr.  Froehlich  became  a  close  friend 

uther,  Christopher  Elser,  was  born  in  of  Sidney  Smith,  former  Toledo  car- 

Germany,  coming  to  tins  country  at  an  brought  back  to  toonist  and  creator  of  “The  Gumps” 

early  ag^  On  his  mother  s  side  he  was  New  York  for  burial,  and  is  e.xpected  to  comic  strip.  Mr.  Froehlich  and  Mr. 

-  descendant  of  the  Loving  family.  arrive  Feb.  15.  Smith  together  purchased  one  of  To- 

.\fter  attending  the  public  sch^ls  _  ledo’s  first  passenger  automobiles, 

of  Fort  Worth,  he  studied  at  the  Mcr-  WILSON  W.  CHEW  driving  it  by  turns,  Mr.  Froehlich  one 

ctrsburg  Apdemy,  Mercersburg,  Pa.,  -  day  and  Mr.  Smith  the  next. 

and  from  there  went  to  Cornell  Cm-  Heartt  Advertising  Executive  for  The  car  was  decorated  with  a  coat 
versity,  where,  in  the  year  and  a  half  More  Than  20  Years  Dies  of  arms  painted  by  Mr.  Smith  and 
he  was  there,  he  was  an  editor  of  ^yjison  advertising  execu-  '"eluding  the  figure  of  the  goat  which 

IFidow,  student  humor  magazine.  .  ”  ^"ew,  a^en^^^^  became  known  to  millions  of 

The  lure  of  newspaper  work  was  so  orMnCa/in  dSl  Feb  4  at  comic  strip  readers  as  Old  Doc  Yak. 

great,  however,  that  he  discontinued  The  figure  348,  which  still  appears  In 

his  studies  and  returned  to  Fort  Worth,  5  S^se!’  He^^s  59  number 

where  at  the  age  of  19  he  was  a  re-  ^  ^  J;'  of  Andy  Gump’s  decrepit  automobile, 

porter  on  the  Te/rgram.  From  there  he  Bori^  Camden,  N.  J  Mr.  Chew  also  was  included, 
went  successively  to  the  Arkansas  Ga-  ramp  Tn  ^Kpw  Froehlich  soon  found  the  auto- 

:e«e,  of  Little  Rock,  and  the  old  State  vwF  tu  mobile  partnership  an  embarrassment, 

at  Guthrie,  Okla.  He  went  to  I  complaining  that  Mr.  Smith  on  his 

Kansas  City  and  before  long  was  writ-  Eater  he  was  affiliated  with  ^j^y^  driving  left  the  car  mechanism 

ing  publicity  for  “Paine’s  Fireworks.”  carst  newspapers.  disturbed  that  Mr.  Froehlich  was 

He  followed  Paine’s  outfit  as  far  as  .  .  °  “  >ca  s  he  was  eastern  adver-  ojjijggjj  spend  his  days  restoring  it 

.Wanta.  Using  representative  of  the  Hearst  Pa-  to  functioning.  He  later  bought  out 

He  came  then  to  New  York,  and  be-  Coast  morning  Papccs  the  San  Smith’s  interest  in  the  car. 

^  unable  at  first  to  get  a  newspaper  Fr««cwco  Lxamrner,  the  Los  Angeles  - 

3,  became  a  Wall  Street  runner  for  Nea/t/c  Post-Intel-  TOWNSLEY 

Eugene  Meyer,  now  publisher  of  the  After' amalgamation  of  the  renresen-  ''^'•1  Townsley,  53,  publisher  of  the 
Washington  Post.  Soon,  however,  he  tation  or  thfse  newsDaoers  with  the  ^end  (Kan.)  Tribune  since  1907, 

wrote  an  ^elusive  story  a^ut  a  po-  Rodney  E.  Boone  organization^  Mr.  suddenly  of  a  heart  attack  Jan  31 

£^^"brma1l  ^hew  was  named  a  member  of  that  while  changing  a  tire  on  his  automobile 

SCpr^anTi  a  torfcTm  fi^m  and  remained  with  it  until  his  near  Bushton,  Kan  He  took  charp  of 
Yonkers,  and  it  won  a  job  for  him  on  the  newspaper  after  the  death  of  his 

'L'^marti^l-m  Survived  bv  his  widow  and  two  P-  Townsley,  who  founded  it 

piper  made  hint  telegraph  editor. .  g,,„g  j  .  m  1876. 

He  left  the  Sun  in  1908  to  join  the  ^ 

SAMUEL  T.  ADAMS 

Samuel  T.  Adams,  82,  veteran  Con- 
...  ......  ...  "ccticut  newspaper  publisher,  who  sold 

I9T5  and  later’in  the'Ccndon^office  of  ‘^e  Aezv  London  Globe,  eyeing  dailys 

the  Associated  Press,  for  which  he  cov-  ^  ^  ^ 

ered  the  Lusitania  disaster.  He  also  Lawrence-Memorial  Hospital,  New 
covered  the  Titanic  disaster.  Londom  where  he  had  been  a  patient 

Returning  to  New  York.  Mr.  Elser  s'np  Thanksgiving.  Mr.  Adams  was 

joined  the  staff  of  the  Times,  and  as  a  editor  of  the  Aezv  London  Lvening  Day 

correspondent  spent  four  months  in  1916  Ic  M  years,  then  joined  the  Jl/endcn 

with  Pershing’s  punitive  e.xpe.lition  into  Jourtuil,  and  37  yeps  ap  purchped  the 

Mexico.  In  1916-17  he  was  night  city  After  publishing 

editor  of  the  Times.  He  left  it  for  an  Glo^  for  3d  yeps,  he  finally  sold 
unsuccessful  attempt  at  free-lancing,  re-  PfPS*' 

turned  to  the  newspaper  business  I'as  since  suspended  publication.  He  is 


Associated  Press,  first  is  night  editor 
ind  then  as  city  editor.  F'or  that  or¬ 
ganization  he  served  as  correspondent 
with  the  British  army  in  Belgium  in 


briefly  in  executive  editorial  positions 
on  the  World  the  Aineriean  and  the 
Tribune,  and  then  launched  out  fierma- 
nently  on  a  career  of  independent  writ¬ 
ing. 

It  was  his  habit,  however,  to  look 
ijack  effectionately  on  nis  newspaper 
life  and  to  insist  that  newspaper  writ¬ 
ing  afforded  the  best  training  for  any 
other  kind  of  writing. 


survived  by  two  sons,  Charles  M.  and 
Harrv  H.  .\dams. 


mTERTVATIOXAL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  det  Petita-Champe 
Paris,  France 

Telephnnei  Opera  66-27 
Cable  Addreae  i  Rieantalir,  Paria 

Travel  Experts 

Naw  York  RepraaentaUva; 

WiDiani  L.  Straiua  &  Sob 
Ml  lladboa  Avaoua  New  York,  N.  Y 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD'S  PRESS  NEWS 

Icadin3  British  organ  of 
journalism  and  publicity. 

SabtcfipUoii  of  S8  a  year  ineludat; 

52  Imias  of  Wotid'i  Pren  Nawi 
1 2  Inuei  of  "Photography" 

12  liwat  of  "Printing" 

1 2  liHia*  of  "Markaling  S  Dailgn" 

Only  British  member  of  the  A.  B.  C. 
in  ib  Reid.  Largest  net  paid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

4t,  Fattat  Lana  London,  E.  C  4 


Trained  and 
Exparienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sigma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries: 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dbtctoi 
836  Exchange  Avanut  Chicago 


NO  CHARGE  TO  EMPLOYERS 


ACCURACY 


United  Press 


SPEED 


It  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  postg  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Aaso- 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  B.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


Cline  -  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Buffalo  Evening  News 
Buffalo,  N.  Y. 

Ask  them  about  it 
CLINE  ELEC.  MFa  CO. 
Chicago:  211  West  Weeker  Drive 


New  York:  Daily  News  Bldg., 
220  East  42nd  Street 

San  Francisco:  First  National 
Bzuik  Building 


J 
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Editor  &  Publisher  for  February  9,  1935 


(Obituary 


WILL  TOWNSLEY.  S3,  publisher 
of  the  Great  Bend  (Kan.)  Trib¬ 
une  since  1907,  died  Jan.  31  of  a  heart 
attack. 

Mrs.  Anne  Biddle  Sterling,  wife  of 
Edmund  Sterling,  editorial  writer  on 
the  Philadelphia  Public  Ledger  staff  for 
more  than  50  years  before  he  retired 
last  spring,  died  Jan.  29  in  Friends 
Hospital,  Philadelphia. 

Theodore  W.  Schmidt,  56,  former 
publisher  of  the  lliofi  (N.  Y.)  Citizen 
and  once  publisher  of  the  Herkimer 
County  News,  a  native  and  former 
mayor  of  Ilion,  died  Jan.  31  in  that 
village  after  a  long  illness. 

CoL.  Henry  W.  Bunn,  59,  author  of 
political,  literary  and  economic  manu¬ 
scripts,  who  conducted  a  weekly  column 
in  the  Washington  Star  entitled  "Europe 
from  the  American  Point  of  View,” 
died  Jan.  29  at  Oneonta,  N.  Y.,  from 
injuries  received  in  a  fall  on  an  icy 
street 

Milton  O.  Black  more,  64,  member 
of  the  Evanston  (Ill.)  Weekly  Review 
and  former  advertising  manager  of 
Inland  Printer,  died  last  week  at  his 
home  in  Evanston. 

Mrs.  Edith  Greene  Orchard,  67, 
wife  of  \V.  R.  Orchard,  editor.  Council 
Bluffs  (la.)  Nonpareil,  died  of  heart 
disease  Jan.  30  at  her  home. 

J.  Fred  Braid,  advertising  manager 
of  the  Seatlle  Times,  died  in  Seattle 
Feb.  2  of  a  heart  attack  at  the  age  of 
60.  He  had  been  with  the  paper  nearly 
37  years.  Mr.  Braid  was  born  in  Win¬ 
nipeg,  Man.,  on  Oct.  19,  1874,  and  took 
part  in  the  gold  rush  to  Alaska  in  1897. 

E.  E.  Sands,  64,  veteran  newspaper 
telegrapher,  died  at  his  home  in  At¬ 
lanta  Jan.  22  after  a  long  illness.  Mr. 
•Sands,  who  had  lived  in  Atlanta  a  quar¬ 


ter  of  a  century,  had  been  a  telegrapher 
with  the  Atlanta  Constitution,  the 
Georgian- American  and  the  Journal. 

James  A.  Holihan,  64,  associated 
with  his  son,  Royer  J.  Holihan,  in  a 
Detroit  advertising  agency  and  well 
known  in  automotive  circles,  died  at 
his  home  in  that  city  Jan.  27.  Mr. 
Holihan,  was  a  pioneer  in  the  automo¬ 
bile  radiation  industry. 

Herbert  G.  Thompso.n,  69,  for  many 
years  financial  writer  for  the  Boston 
Herald-Traveler  and  the  Boston  News 
Bureau,  died  at  his  home  in  Newton 
last  week.  He  served  as  an  officer  in 
the  aviation  corp  during  the  World 
War. 

Miss  Anne  B.  Reynolds,  53,  of  the 
Boston  Globe  circulation  department, 
for  the  past  four  years  and  previous  to 
that  in  charge  of  the  subscription  de¬ 
partment  of  the  Boston  Herald  for  21 
years,  died  at  her  home  in  the  Back  Bay, 
last  week. 

Samuel  L.  Seaton,  for  many  years 
a  newspaper  writer  and  lawyer  at 
Olathe,  Kan.,  died  Jan.  29  at  St. 
Joseph’s  hospital  in  Kansas  City.  He 
started  his  career  when  the  Olathe 
(Kan.)  Register  was  founded  in  1902 
by  John  L.  Pettyjohn.  In  1921  he  became 
editor  of  the  Johnson  County  Democrat. 

Mrs.  Albert  Swinsky,  Jr.,  36,  wife 
of  the  advertising  director  of  the  Dallas 
(Tex.)  Timcs-Hcrald,  died  Jan.  29. 

Frank  W.  Patton,  Sr.,  58,  circula¬ 
tion  manager  for  the  San  Antonio  E.v- 
press  before  he  entered  the  laundry 
business  19  years  ago,  died  in  San  An¬ 
tonio  Feb.  2. 

Fred  Strang  ways,  32,  of  the  Toronto 
Telegram  sports  staff,  died  Jan.  31  fol¬ 
lowing  an  extended  illness.  He  was 
educated  at  University  of  Toronto  and 
acted  as  editor-in-chief  of  the  Varsity, 
undergraduate  daily  paper.  Upon  his 


graduation  in  1926,  he  started  newspa¬ 
per  work  in  Detroit,  spent  some  months 
on  the  Reghia  (Sask.)  Leader-Post 
staff  and  then  joined  the  telegram.  He 
is  survived  by  his  wife  and  two  daugh¬ 
ters. 


BENJAMIN  S.  WASHER 


93! 


Mrs.  Eva  L.  Martin,  widow  of  Al- 
fr^  H.  Martin,  editor  of  the  Atchison 
(Kan.)  Champion,  died  last  week  at  a 
hospital  in  Kansas  City. 

Floyd  C.  Bevell,  24  years  old,  head 
of  the  production  department  of  the 
R.  J.  Potts  Advertising  Agency  in  Kan¬ 
sas  City,  died  Feb.  1  at  a  hospital  in 
Kansas  City  as  a  result  of  injuries 
suffered  Nov.  16  in  a  motor  car  acci¬ 
dent  near  Clay  Center,  Kan. 


\\  ILL  Townsley,  53,  publisher  of  the 
Great  Bend  (Kan.)  Tribune  since  1907 
died  unexpectedly  Jan.  31  of  a  heart 
attack  while  changing  a  tire  on  his 
motor  car  near  Bushton,  Kan. 


James  Malcolm,  editor  of  the  New 
York  State  Red  Book,  and  staff  mem¬ 
ber  of  the  Buffalo  Courier,  Albany 
Knickerbocker  Press  and  Chicago 
papers  during  his  career,  died  Jan.  30 
at  the  age  of  75, 


Prominent  Louisville  Business  Mu 
Started  Career  on  Herald 

Benjamin  Seelig  Washer,  prominot 
Louisville  business  man  and  attorney, 
and  former  vice-president  of  the  Her¬ 
ald-Post,  died  of  a  heart  attack  at 
home  in  Louisville,  Feb.  5.  He  was 
53  years  old. 

He  was  president  of  the  Kentucky 
Home  Life  Insurance  Company,  vks. 
president  of  the  Kaufman-Straus  (Jon- 
pany  department  store  in  Louisvilk, 
and  a  director  of  the  City  Stores  Coo- 
pany  of  New  York,  its  parent  organ, 
ration. 

Mr.  Washer  began  his  career  as  dty 
editor  of  the  old  Louisi'ille  Herali 
Durign  this  period  he  attended  nigh 
school,  studying  law,  and  was  subs6 
quently  admitted  to  the  bar.  He  mar¬ 
ried  the  daughter  of  Simon  Dreyfus, 
prominent  local  merchant. 

In  1930  and  1931  Mr.  Washer  acted 
as  receiver  for  the  Herald-Post. 

A  son,  Benjamin  Washer,  is  livii^ 
in  New  York. 


M 


Vernon  E.  Carroll,  uj,  former 
editor  of  the  Textile  World,  died  in 
Tenafly,  N.  J.,  Jan.  30.  He  was  at 
one  time  assistant  city  editor  of  the 
New  York  Journal  of  Commerce. 


W.  F.  Marschalk,  66,  great  grand¬ 
son  of  Andrew  Marschalk,  founder  of 
the  first  newspaper  published  in  Missis¬ 
sippi,  died  at  his  home  in  Port  Gibson 
Miss.,  recently.  He  began  his  news¬ 
paper  work  on  the  Port  Gibson  Neivs 
at  the  age  of  12  and  worked  successively 
with  the  old  Vicksburg  Ei’ening  Demo¬ 
crat,  on  Tallullah,  La.,  newspapers,  and 
for  the  last  several  years  with  the  Port 
Gibson  Reveille. 


JAMES  EMMETT  OLMSTED 

James  Emmett  Olmsted,  67,  editor 
and  co-owner  of  the  Petaluma  ((^) 
Argus-Courier,  and  prominent  figure  in 
California  politics,  died  in  Petalum 
Jan.  31  of  a  throat  affliction  after  i 
year’s  illness.  With  his  brother,  Jo^ 
Mr.  Olmsted  has  been  identified  with 
that  newspaper  since  1900.  All  his  life 
had  been  devoted  to  journalism,  in 
Ohio,  Colorado,  and  newspapers  in  San 
Diego,  Pasadena,  Santa  Rosa  and  Peu- 
luma  since  he  came  to  California  in  the 
early  ’90s.  He  was  a  member  of  the 
California  Prison  Board  of  1923  and  the 
State  Industrial  Accident  Commission 
from  1924  to  1928. 


)a 


Supplies  and  Equipment 


Rebuilt  Presses 


SCOTT  24  and  32-page  Preaiea,  alao  Modern 
Multi-Unit  and  Straight  Unit  PreMea  in 
varioua  capadtiea. 


GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 


BOB  32-page  4-deck.  40-pagc  Simplex,  Z-tyi>e 
Unit  Super-apeed  Octuple  with  Kohler  Re^. 


COLOR  PRESSES 


HOE  12  Couple  “Univeraal  Unit”  Color  Preaa, 
all  couplea  reveraihle.  Printa  from  K'  thick 
atcreotype  or  electrotype  platea  againat  hard 
packing.  Alao  8  Couple  Hoe  Color  Preaa  with 
faur  form  roller  ink  c^tiibution.  Both  preaaea 
handle  full  alxe  or  tabloid  producta.  Both 
equipped  with  arire  atitchera. 


Available  for  early  delivery 


WALTER  scon  &  COMPANY 


Main  OCca  h  Factary . PlamfiaU.  N.  J. 

Nav  Tark  OSca . 238  Waal  4Isl  Siraal 

Ckkaga  OSea . 1338  Manadnack  Black 


For  Everything  Electric 
See  General  Electric 


The  ctmpUtt  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


GBBTERAL  0  ELECTRIC 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co.  ] 


Worcester,  Mass.,  U.  S.  A. 

Cabl.  AddrM.  NENSCO— Worct.r 


Advertising,  too, 
should  be  dated 
and  fresh. 


Only  newspapers 
w  ill  g  ive  this 
kind  of  complete 
coverage. 


For  Sale 

AT  RIGHT  PRICE 

7  Goss  Presses 


from  plant  of  Cincinnati 
Timea-Star 


Latest  Straightline  Type 
High-Speed 
Sextuple  or  Octuple 


For  complete  epecificatione, 
communicate  with 


Wood  Newspaper  Machinery 
Corporation 

501  FIFTH  AVE.,  NEW  YORK 


Use  the 


improved  ZENKE 
Universal  Gauge 


Gauging  a  curved  stem- 
type  plate  u  ith  the  Ztnkt 
Universal  Gauge 


tor  Economical  Quality  Printing 

High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
t)f  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading' 
and  self-aligning  features. 

It  will  accommodate  curved 
or  flat  plates  up  to  18"  in 
width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  W'rite  for  illustrated  circular. 

SOLB  DISTRIBUTORS 

t38th  STREET  &  EAST  RIVER 
EW  YORK.  N.  Y. 

CHICAGO,  ILL.  •  SAN  FRANCISCO,  CAL.  •  BOSTON.MASS. 


R.  HOE  &  CO., Inc. 
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Editor  &  Publisher  for  February  9,  1935 


n'iC  TO  1  Al  INCH  TAVO  Buick,  placed  by  Campbell-Ewald,  as  having  two  automobile  shows  of  a  - 

W**  released  a  rather  substantial  campaign  national  character,  Detroit  will  have  Situation*  WanUd 

iUTO  SALES  SEASONS  this  week  in  a  large  number  of  dealer  the  National  Automobile  Dealers’  As-  - — - 

”  _  points  where  the  credit  was  sufficient  sociation  convention  again  next  season,  Editorial — Man  who  boat  oppooitioa  oa 

,Keinent  on  New  Models  Expected  to  cover  a  schedule.  As  high  as  four  and  this,  too,  will  undoubtedly  be  with*  i  r" 

^Spread  Advertising  More  ads— one  a  week— are  appearing  in  moved  ahead  of  the  January  date,  and  r/c*  Veporting^  rewrite,  desk,  trade  papor. 

,-1  TL  u  V  sonic  points  and  many  cities  carrying  it  is  not  improbable  that  Detroit  will  free  lance.  Can  do  anything.  Texas  noid 

Evenly  Through  Year  48-inch  copy  being  the  size  promote  a  dealer  show  at  the  N.A.D.A.  ?^|‘^®t'T8{art^°at®®bottom.  ’  B-6*55.*°E"itoT  it 

Chevrolet  Led  in  34  in  the  majority  of  cases.  convention,  at  which  time  practically  Publisher. 

’  ^stccial  to  E.;rTOR.rPuBL.s„Es)  ..  Kdltorlal  VVriter-I  a.n  looking  for  a  Job, 


Evenly  Through  Year — 
Chevrolet  Led  in  '34 

(Stccial  to  Editor  &  Publisher) 


TffROiT  Feb  6— There  will  be  con-  new  outlook  under  the  new  agreement  Automobile  sales  of  1934  become  his-  not  a  position,  i  wrote  editorials  for  the 

irahle  ’  activity  in  the  various  automobile  manufacturers  “to  con-  tory  this  week  with  the  publication  of  Houston  Chronicle  n  years;  editorials  and 

nsler  units  £  February.  Led  S  the  introduction,  of  new  passenger  the  complete  passenger  car  and  com-  "„i„-‘"“^f"7r?.:a“nrsYp^. 

5,outl>-  ^v;lllch  will  place  two  ads  period  within  60  days  There  were  iraddt'^'erfo^nit^o^^/'lise^Sf^^^^^ 

ough  j.  burling  Oetchell,  Inc.,  in  neiore  ana  alter  uct.  i.  30/  passenger  cars  sold  in  1934  ,, lain,  straightforward  thinking  and  writ- 

recular  list  of  Plymouth  towns,  proposed  to  put  this  program  against  1.493,/ 94  in  193o,  or  394,763  ing  on  current  issues,  problems  and  events. 

.  Chrvsler  Corporation  points  to  an  into  effect  this  coming  October  and  of  „iore  Ford  had  the  largest  gain,  i  can  do  it.  m.  e.  Tracy.  Mineoia,  n.  y. 

iy  spring  advertising  drive.  -19,415,  and  was  responsible  for  more  Executive— Thirty  years'  experience  all 

PL  ,,  ,1,  T’l.ti-ir'iiiiY  X.  Wv-ifi  rindoe  ^h^  automobilc  calendar  instead  ot  than  half  of  the  total  gain.  Although  angles  newspaper  production.  Highest 

[hrougii  Kutnrautt  a.  an,  i-ioage  Chevrolet  outsold  Ford  bv  anoro.xi-  successes  in  metropolitan  fields,  iviii  go 

olacing  show  copy  and  in  addition  a  tVio  nl-in  io  O  Hectrlorl  sten  fnrwTrrl  1  J  non  •.  •  ii-?  anywhere.  General,  business  or  advertls- 

!Ihr  schedule  in  about  50  uer  cent  .  ^h®  plan  is  a  decided  step  torward.  niately  4,000  cars,  it  gained  but  60,413  ing  manager,  publisher’s  assistant  or  to 
ular  stncuu  e  in  aoout  au  per  means  that  automobile  buying  will  units.  Plymouth  showed  a  gain  of  conduct  survey.  References  on  request 

the  ,  ,  be  stimulated  in  the  fall  and  winter  52.890  units  while  Oldsmobile  stepped  “-stu.  Editor  ^  Publisher.  _ 


olacing  show  copy  and  in  addition  a  TUo*«1nri  ic  O  «t<»n  fnrwnrfl  m-.*  i  J  nnn  •*  •  j  u  ii-?  anywhere.  General,  business  or  adverlis- 

ehr  schedule  in  about  50  uer  cent  .  T”®  plan  is  a  decided  step  torward.  niately  4,000  cars,  it  gained  but  60,413  mg  manager,  publisher’s  assistant  or  to 

ular  stncuu  e  m  aoout  au  per  means  that  automobile  buying  will  units.  Plymouth  showed  a  gain  of  conduct  survey.  References  on  request 

?Vlm.nrv  ChryZ  throuirh  the  Stimulated  in  the  fall  and  winter  52.890  uniis  while  Oldsmobile  stepped  Editor  »  Publisher. _ 

•or  hebruary  Chrjsler,  through  t  months  and  should  make  the  automo-  up  with  36,318  as  its  gain  over  1933 

t  .Anderson  agency,  is  running  a  l;.  .rherliiles  mnrp  evenlv  flivided  Tl... _ 11  1  a  •  Linotype  Machinist,  expert,  factory  trained. 

inw  nil  ad  to  the  announcement  couv  i  ^  scneclules  more  e%enly  aniuea  The  majw  units  all  showed  increases  desires  change;  12  years  present  position 

lots  up  aa  to  tne  announceincni  c  py  throughout  the  twelve  months.  The  except  Pontiac,  Chrysler  DeSoto  charge  40  machine  plant;  day  shift, 
the  distributor  and  dealer  n^omhs  for  newspaper  ad-  Willys,  Hupp,  Packard,  Lincoln  and  <>■•  Editor  &  Publisher. 

are^S’’gSm"  the  r°e'gula?  COOV  brought  up  nearer  to  Pierce-Arrow.  News  man,  reliable,  27;  6  years’  experl- 

JJ  are  not  getting,  ttie  regular  copy,  months.  The  ten  leaders  were  •  Chevrolet  Indiana  daily,  10.000  circulation;  3 

\t  the  present  time  DeSoto  is  not  The  question  of  automobile  shows  534.906;  Ford,  530,528;  Plymouth;  Slportunify  ®foi°‘'kdt^ancemenf  incenuie! 

peeled  to  have^a  regular  Pebruary  •^yin  be  an  interesting  one  and  it  is  our  302.557;  Dodge,  W,139;  Pontiac,  h-584.  Editor  &  publisher, 

tdule,  but  J.  Stirling  Getchell  will  prediction  that  the  New  York  show  for  72,645;  Oldsmobile,  71.676;  Buick’,  Newspaper  Man— Ably  equipped  for  any 

ease  during  February  show  copy  to  1935  will  open  very  close  to  Nov.  7;  63,067;  Stndebaker,  41.560;  Terra-  desk  or  other  assignment  desires  to  re- 


The  ten  leaders  were-  Chevrnlpt  Indiana  dally,  10.000  circulation;  3 

STiri^.  >  1  --jA  coo  ’  years  city  editor.  Work  any  capacity. 

•  •J'r.ytK) ,  I'Ord,  330,528;  Plymouth,  Opportunity  for  advancement  incentive. 
302.557;  Dodge,  90,139;  Pontiac,  b-584.  Editor  &  publisher. _ 


- t’ ’  Oldsmobile,  71.676;  duick.  Newspaper  Man — Ably  equipped  for  any 

.  -  -  , ,  -  .  ,  j3,067  ;  Stndebaker,  41.560;  Terra-  desk  or  other  assignment  desires  to  re- 

intson  the  regular  DeSoto  list.  in  short,  1935  may  go  down  in  history  plane.  40,510;  Chrysler,  28,052.  “experience  'on""  pape^'r^^haiud^^'b; 

_______ - - .  —  ..  -  .  ^  .  —  -  . .  .  .  ■  -  - - - - -  newsmen  for  superior  craftsmanship,  news 

Tn.  u  I  xxr  L  J  .......  standards;  challenging  field  for  energetic. 

PnlTOR  /if  PURI  ISHFR  Help  Wanted  Situation*  Wanted  absorbing  work,  not  salary,  is  controlling 

[XfliV/AN  Ot  a  - - consideration;  report  anywhere  for  inter- 

r'l.o.lCoJ  A  .\dverllslng  Salesman  of  ability,  over  30.  .\ssistant  to  Business  Manager,  Newspaper  '  >ew.  B-508,  Editor  &  Publisher. 

Cl&SSltlCU  /\CIV6rtlSing  wanted  for  Display  Staff  of  New  England  or  Magazine,  Intensive  Managerial  Edl- - 

s  rr-rsrs  Daily  newspaper.  Must  be  an  excellent  torial  and  Circulation  experience.  Now  on  Peomotion  Manager — Thoroughly  experl- 

I? /VT  KS  copy  writer  who  understands  break  down  staff  University.  Parker  Kent  James  c/o  enced  in  advertising,  ^assitied,  editorial 

*  L  •  L  j  circulation  figures  and  is  capable  of  Editor  &  Publisher.  ’  '  hod  circulation  promotion  is  now  available. 

SITUATIONS  (Cash  with  Order)  adapting  same  l.n  his  selling  of  advertls-  7; — 7 - rr — — - ^ - ; -  He  Is  thirty-one  and  married,  has  been  In 

1  Time  —  ,50  per  line  ing.  A  good  opportunity  tor  the  right  man.  y®hfs  New  York.  Chicago  promotion  seven  years  and  six  of  these 

3  Times  —  .40  per  line  .Address  Editor  &  Publisher.  Box  B-583.  Philadelphia  dallies.  Editorials,  years  have  been  In  charge  of  the  depart- 

>i  I  r»TucD  <~i  Accicir' ATirtiue  -  sports,  caricature,  layouts,  retouching,  ment  for  one  newspaper.  Good  references. 

®  CL^^SIr iCA I lONa  .arnples  on  request.  Go  anywhere.  B-575,  A  letter  will  bring  complete  details  and 

,  with^Order)  Editor  &  Publisher. _ samples.  B-580,  Editor  &  Publisher. 

1  &  I  :M  iSe  wlTt’llirges-^"^^  Mr.  Publlsher-W^uw'^yJ^^en  your  Clr-  Publishers  and  Advertisers.  Attention!- 

Count  SIX  words  to  the  line  between  25  and  30,  college  educated.  culatlon  Manager  how  much  circulation  tdveruLr?"°and 

ftite  space  charged  at  same  rate  per  line  who  has  had  3  to  5  years’  successful  ex-  profit  you  expect  « 

I  insertion  as  earned  by  frequency  of  perlence  as  Country  Circulation  executive  if  he  achieved  your  goal? 

wtkn.  Minimum  space,  three  line*,  and  now  employed  on  aggressive  midwest  i.l,  *  V/t' ^"a 'tAn  do  well^U  seek  the^servlceV^of  a  Ix- 

?e7oT‘’Ifu^ildI^.*"g^^^c.r?u^a?1^1t  ’Sn^‘^1ne"r.tf  °o"f  y\^‘ tnTric'^/rd^o?  p^^s^ LKeti?^  P^rilfei" 

^  reject  any  copy.  T»«\vannn»p  onH  thrAnirh  annnH  nr^onWofinn  ReTneiTiber,  1*11  make  it  Day  or  not  eet  ^ho  is  well  known  in  Greater  New  York 


in  short,  1935  may  go  down  in  history  plane,  40,510;  Chrysler,  28,052, 


Help  Wanted 


Situation*  Wanted 


.\dverlUlng  Sulesmun  ot  ability,  over  30.  .Xssistant  to  Business  Manager,  Newspaper  'lew.  B-508,  Editor  &  Publisher. 

wanted  for  Display  Staff  of  New  England  or  Magazine,  Intensive  Managerial  Edl- - 

Daily  newspaper.  Must  be  an  excellent  torial  and  Circulation  experience.  Now  on  Promotion  Manager — Thoroughly  experl- 

copy  writer  who  understands  break  down  staff  University.  Parker  Kent  James  c/o  enced  in  advertising,  ^assifled,  editorial 

of  circulation  figures  and  is  capable  of  Editor  &  Publisher.  ’  '  hud  circulation  promotion  is  now  available. 


of  circulation  figures  and  is  capable  of 
adapting  same  l.n  his  selling  of  advertis¬ 
ing.  A  good  opportunity  for  the  right  man. 


and  circulation  promotion  is  now  available. 
He  Is  thirty-one  and  married,  has  been  In 
promotion  seven  years  and  six  of  these 


ing.  A  good  opportunity  for  the  right  man.  ^  years  New  York.  Chicago  promotion  seven  years  and  six  of  these 

.Address  Editor  &  Publisher.  Box  B-583.  Philadelphia  dallies.  Editorials,  years  have  been  In  charge  of  the  depart- 

-  sports,  caricature,  layouts,  retouching,  ment  for  one  newspaper.  Good  references. 

•arnples  on  request.  Go  anywhere.  B-575,  A  letter  will  bring  complete  details  and 
Editor  &  Publisher.  samples.  B-580,  Editor  &  Publisher. 


wlTt"l“'arges‘^  nlwtpipe?s"®ha3'pos'}^^^  Mr.  Publlsher-Woufd  "-ku ‘"tell  your  Clr-  ***"H"^r 


CIRCCLATION 


*,1  newHnftDAr  wh^rf'  madp  a  annd  Let  me  tell  you ‘about  myself  and  J®  services  of  a  man  ex- 

^  record  buildine-  circulation  on  merits  of  send  you  my  record  of  past  achievements.  advertising 


ItfY  adit  or  reiect  anv  coov  record  building  circulation  on  merits  of  ^fcord  of  past  achievements. 

itfify,  edit  or  reject  any  copy.  newspaper  and  through  sound  organization.  Remember.  Ill  make  It  pay  or  not  get 

—  - - -  -  -  -  .  but  who  now  seeks  larger  opportunity.  Correspondence  confidential.  Write  latest  ^erk 

Give  qualifications  and  elperieK?e  in  de:  B-660.  Editor  &  Publisher. _  ihnnf  t®hrpa^vp««7nr  ..??????, 

aSroicdrs  fall  Tn/viiida  «>a/*anf  nVi«Nf/v  "D  R7Q  iT/HfAv  about  three  ycars  for  a  well-rated  a.S.C. 

_ _ r®cent  photo.  B-578.  Editor  Circulation  Manager — Young,  aggressive,  newspaper.  For  further  particulars  ad- 

niu  Selling.  Merging  of  newspapers.  *  uui  sner.  ambitious,  wants  to  connect  with  news-  dress  Frederick  L.  Ferine,  25  West  43rd 

li  leases  or  trades  No  listing  charge.  paper  that  offers  opportunity  and  perma-  Street.  Room  510,  New  York  City. 

a  Felghner,  Pythian  Building,  Nash-  P''"'®*  his  worth.  B-  - - - - 

U,  Mich  ,  or  J.  W.  Mapoles,  Murphy’s  -  aas.  Emtor  &  Publisher. _  Reporter-Artist,  27,  single,  five  years’  ex- 

jttl.  Richmond,  Va.  Circulation  Men  to  submit  short  original  Circulation  Manager,  city  or  country  clr-  *?.’• 

- -  articles  on  successful  methods  to  promote  culator  age  34  exnerlenced  everv  nhasa  circulation.  Straight  reporting,  rewrite 

to  Pacific  Coast  Dally  and  weekly  circulation  through  carrier  boys.  Regular  circulation  work,  specializing  boy  promo-  S'"*  ’"“L*'’,  K? 

mpspers,  write  M.  C.  Moore.  News-  paid.  Also,  sp^ial  r^e  for  best  tlons.  References  emphasize  ability  B-687  d”  Hs^srences.  B-586,  Editor  ft 

IMF  Broker,  Beverly  Hills,  Calif.  500-word  article  on  "What  I’d.  do  to  In-  Editor  ft  Publisher  ’  Publisher. 

_ crease  circulation  in  (any  month).’’  Ad-  - _ _ 

[••Bargains— Small  Southern  city  dally;  dress  Editor,  Circulation  Bu^lletln.  tl4  Classified  Manager— Small  town;  or  assist-  Sterrotyplng  Foreman— Experienced,  now 

•nl-weekly.  Pennsylvania.  Both  occupy  Lemcke  Bldg.,  Indianapolis,  Ind.  ant.  largo  paper.  Unusual  exnerlenco-  ®>“P>oyed:lntervlew  or  outllneofexperl- 

Klnilve  fertile  fields,  have  splendid  equip-  - - - - — - -  ; — — - — ; -  now  employed;  seeking  Improvement!  AAHr.«a  w.ksii 

Ml,  earning  dividends.  Price,  terms  Editor — Young,  New  England  Yankee,  ex-  B-54C,  Editor  ft  Publisher 

sionable.  J.  B.  Shale,  Times  Building,  perlenced,  able,  paper  3,000  circ.  small  — - ; - — - - - - - 

li«  York.  town.  Salary  |26-|30.  B-574,  Editor  ft  Composing  Boom  Executive — Mechanical 

—  —  —  Publisher.  Superintendent.  Broad  experience  and 


Street.  Room  510,  New  York  City. 
Reporter-Artist,  27,  single,  five  years’  ex- 


employed;  interview  or  outline  of  experl- 


now  employed;  seeking  Improvement!  l"pnhi^Xr‘‘"®*'-  Editor 

B-548.  Editor  ft  Publisher.  *  Publisher. 


In  York.  town.  Salary  »25-»30.  B-674,  Editor  ft  ;Loiiipi«ing  noom  jLxecuiive — Mechanical  a«__i _ : I  i? ; _ »  l- c_l_ 

..  .  —  Publisher.  Superintendent.  Broad  experience  and  Mechanicdl  E<|Uipin6nt  ror  S&lo 

^  .  -  money-saver.  B-670.  Editor  &  Publisher.  - 

Journalism  Schools  Newspaper  Advertising  Director,  one  who  Cony  Desk  Man  rewrite  nr  rennrt.r  Fv  '  Department  Equipment,  all 

-  now  has  a  good  position,  to  take  charge  of  per'lLced  any ^e'sk  fist  accur^^^^^^^  standard  brands  New  and  trade-ins.  Estl- 

analism  In  20  lessons,  only  $1  prepaid,  advertising  department  of  metropolitan  Qp  anywhere  B-665  Editor  *®Piihllsh«r‘  burnished.  E.  Sultobarger  Co., 

Uidactlon  guaranteed.  Associated  Man-  newspaper  in  Middle  West.  State  In  detail  112-®"^^"®*^®-  Editor  ft  Publisher,  ng  John  Street.  New  York  City. 

ament,  2004X  Girard  Trust'  Bldg.,  experience,  references,  age  and  general  Desk  man,  reporter  and  proof-reader.  Ten  ~ — T - ; - 

tllidelphla.  Pa.  qualifications.  Address  Box  B-557,  Editor  years’  experience.  Age  29,  married.  (Jo  Unotype  remelt  pot  (Monarch  mono-melt 


tilidelphla.  Pa.  qualifications.  Address  Box  B-557,  Editor  years’  experience.  Age  29,  married.  (Jo  Linotype  remelt  pot  (Monarch  mono-melt 

~  ■  .  =  ft  Publisher.  anywhere.  References.  B-577.  Editor  ft  lbs.),  very  good  condition.  Long 

o _ r_i  _  _  Publisher.  Island  Dally  Star,  Star  Square.  Long  Island 

_ ^P*cial  t.aitlons _  Salesmen  Wanted — New  dally  comic  strip.  Editor  or  Manager — 12  years’  dally,  weekly  CHy-  N.  Y, _ 

iiltsbie  Specials  That  Are  DUTerent —  ple'*ln^lved*'^*Flne''Br^e1?ne*fo"*^atosinen  8Ser**enereetic'’®*Wnnt®SSl>e^^ith'^>n'I^fr’  page  mnlti-nnlt  press.  A-1  con- 

WMmpIeted  for  Moss  Point  Advertiser  ?ontoctlng  dalles.  Harper  Features,  Box  tunlty  for  idianee^ent '^‘aIo  3^  Prefer  dltlon,  run  4%  years.  Full  automatic 

•Wt  special  edition  of  Its  kind  ever  pub-  .n, .  Dallas  Texas  Smith  nr  irnat  h.,t  !Liii  rvlii  drive.  Pony  autoplate,  metal  pot  and 

dad:  everybody  pleased.  Open  lor  en-  Dallas,  Texas. _  chases.  Renting  building— must  Mcrlflc*. 

wment:  wire  "or  write  R.  B.  Mahaffey.  nn„  nnn,.nt.n.r  a.iw  n«„.n«nnr,  B-543,  Editor  ft  Publisher. 


I ■’ttit  special  edition  of  its  kind  ever  pub-  ./..a  Daiisa  Tstss 
dad;  everybody  pleased.  Open  for  en-  I0H>.  Dallas,  Texas. 


wient-  wh-e  or  wHto  R  B  Mil^kffev  -  Interested  In  connecting  with  good  paper'. 

IdviTds  Hrtel*  jlcksnn  MIb^mIddI  8“*e»n>an  now  contacting  dally  newspapers.  Available  two  weeks.  References.  A-586, 

|d*trda  Hotel,  Jackson,  Mississippi.  represent  strong  new  advertising  fea-  Editor  ft  Publisher. 


Spftciftl  Fafttur* 


tore,  as  sideline  on  commission  basts.  wailTZ  _ i — , _ _ 

Write  Wolfe  503  Leader  Bldm  Cleveland  Editor,  Writer — Wide  practical  experience 
Ohlof  Leaner  mag.,  uieveiana,  „  newspaper  writer  and  editor,  also  as 


Mechanical  Equipment  Wanted 


■t  Bench  Philosophy — A  National  Edl-  .  a  promotional  activities.  Well  equipped  for 

>U  Fsaturs.  Samplss  on  roquost.  QrU-  Statistical  Promotion  Man  wanted  by  sec-  purely  editorial  position  or  one  with  ex¬ 
tol  Publlshar,  Columbiana,  Ohio,  evening  paper  In  large  mldwestern  ecutlve  and  business  promotion  responsl- 

—  -  .  =  city,  to  supervise  StaUstical  department,  bllittes  In  combination.  Vigorous,  concise 


business  executive  with  good  record  of  Wanted  to  Buy — Steel  lookers,  40  units: 
promotional  activities.  Well  equipped  for  steel  proofreaders’  desk  and  machinist 


Circulation  Promotion  searen  ana  analysis  ror  an  aavertising  ae-  nfo  to  editorial  page  or '  news.  Go  any-  - 

- - partments  and  prepare  accurate.  Interest-  where  for  trial  period  or  for  moderate  sal-  Stereotype  and  Pressroom  Supplies — Elec- 

■  New  Deal  Circulation  system  for  Pub-  mg  presen.atlons  that  will  sell  advertising,  ary  with  good  opportunities.  Under  30,  trie  Matrix  Scorching  Machines.  Amerl- 

■•r*  who  do  not  need  the  assistance  of  .T,’’®*®'’  who  has  had  retail  experience,  married.  Highest  references.  B-6g2,  Edl-  can  Publishers  Supply,  Box  131,  West 

toyclopedlas,  prizes,  and  other  stimulants  Please  state  age,  pr^lous  experience,  refer-  tor  &  Publisher.  Lynn,  Mass. 


city,  to  supervise  StatlstK^l  department,  bllittes  In  combination.  Vigorous,  concise 
analyze  Media  Records,  do  general  re-  writer,  intelligent  analyst,  who  can  bring 


search  and  analysis  for  all  advertising  de 
partments  and  prepare  accurate.  Interest 


work  bench.  News,  Lima,  Ohio. 

Newspaper  Supplies 


•all  their  newspaper.  The  system  for  cnees  and  salary  desired.  B-576,  Editor 
tow  and  tomorrow  for  quality  news-  ^  Publisher. 

W*.  Write  today  for  a  demonstration.  * - - — - - 

O).  Nicholson.  Gazette.  Little  Rock,  Ark.  Newspaper  Wanted 

to  bring  "better  times. Hud-  - 

Want  to  buy  small  daily  newspaper.  Prl- 

^nation  builders.  246  5th  Ave.,  N.Y.C.  vate  party  Highest  references.  E.  K. 

m-.T,...!  >  .  ...  Porte,  54  Rencelau  St.,  Springfield,  Mass. 

•wpaperdom’sLeadlngClrculatlonBullders  —  ’  °  - - 

Morrison  Plan 

■2“*  Pays  and  Proves  It”  Situation*  Waatad 

the  John  F.  Morrison  Company, 

—TSl  Union  Bldg.,  Des  Moines,  Iowa.  "Tt  77";  7  ~  ^ 

- - -  Advertising  Agency  man.  New  York. 

c  .  .  L  wishes  to  apply  practical  knowledge  of 

news^pers  by  merchandising  problems  to  small  town 
a** A  ^’’®‘*  Ocganlza-  paper.  Familiar  with  copy,  layout,  typog- 

**  Fifth  Avenue,  New  York. _  raphy,  selling.  Thoroughly  familiar  with 

Job-printing.  10  yrs.  experience.  Age  21, 
7^  Dally  Newspapers  In  every  section  college  graduate,  B-561,  Editor  ft  Pub- 
country  are  using  and  unreservedly  Usher. 

Partlowe  Plan  clrcuIation-bulId-  ■■ 

?  campaigns,  more  than  ever  before.  Advertising  Manager,  Solicitor,  Copywriter. 
^Qolck  definite  A.  B.  C.  circulation  In-  Age  39.  married,  college  trained;  15  years’ 
regardless  of  business  conditions  In  national  and  local  display.  Financial  and 
^  Held,  write  or  wire  collect  The  Charles  Classified  experience  on  metropolitan  and 
Company,  Occidental  Building,  small  city  dailies.  B-559,  Editor  ft  Pub- 
^»*Polls.  Usher. 


Lynn,  Mass. 


Want  a  «¥ob? 


If  you  do,  are  you  seeking  it  intelligently,  or  are 
you  depending  on  your  friends  to  place  you? 

Don’t  wait  until  you  exhaust  their  goodwill  but 
strike  out  for  yourself  with  a  direct  solicitation 
to  employers.  State  your  experience  and  ability 
in  a  Classified  ad.  There  are  always  opportunities. 

An  ad  will  locate  them. 

CLASSIFIED  SERVICE 

Editor  &  Publisher 
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futile  national  ofticers,  but  this  nuj] 
wait  until  the  national  convention.  B; 
why  are  such  Guilds  not  rcorganizij 
on  professional  lines?  Where  is  ti 
leadership?  Dissatisfied  elements  hi 


By  MARLEN  PEW 

'  UPPOSE  some  newspaper  is  run-  The  damnable  business  of  putting 


guild  mind  almost  to  perfection.  In 
the  ruthless  class  warfare  the  ^  Presi¬ 
dent  must  line  up.  He  couldn’t  pos¬ 
sibly  decide  an  official  matter  on  merit. 

In  his  finding  in  the  labor  board  juris-  - - .  j  i  n  • 

diction  question,  wherein  Mr.  Roosevelt  before  them  the  model  ot  the  ont- 
accepted  the  plain  letter  and  fact  of  Society. 

the  Newspaper  Code,  he  is  seen  by  such  lawy  ers  and  doctors  how  to  plan  a  pr, 
acid  cynics  as  Raymond  Swing  as  bend-  fessional  body.  NV  e  wonder  who 
ing  knees.  To  such  a  mind  the  Presi-  give  newspaperdom  a  logical,  seiu^ 
dent  must  only  conserve  political  ex-  Guild  substitute.  His  name  will  go  dor, 
pediency.  His  choice  was  “not  reali-  in  press  history, 
istic."  He  forfeited  the  friendship  of 

news  writers  who  have  it  in  their  power  WJHEX  Martha  Feltus  was  eijt 


Suppose  some  newspaper  is  run-  i  he  oarnnaDie  ousiness  oi  purang  news  writers  who  have  it  in  their  power  \\T 

ning  a  collection  of  Dionne  quin-  such  mischievous  words  into  the  mouth  jy  interpret  news  to  suit  the  politics  of  W  (she’s  now  nine)  she  started  fc 
tuplets  gags,  now  sweeping  the  country,  of  an  interviewed  celebrity  has  hapj^ned  .Administration  or  the  games  of  its  contribute  a  child’s  feature  to 


though  if  so  it  has  escaped  our  notice. 
The  crop  of  stories,  heard  wherever 
two  or  more  men  and  women  are  as¬ 
sembled.  promises  to  outdo  the  vast 
“Lizzie’’  harvest  of  a  few  years  ago, 
and  no  doubt  the  Canadian  babies  will 
in  time  become  as  legendary  as  the 
Siamese  twins. 

There  arc  plenty  of  jokes  that  would 
not  be  fit  for  publication,  of  course, 
but  if  anyone  wants  to  open  a  column 
of  decent  Dionne  gags  the  following 
three,  heard  at  a  banquet  in  New  York 
one  night  this  week  would  give  the  en¬ 
terprise  a  start: 

( 1 )  “I  heard  that  Dionne  is  going  to 
get  a  divorce  from  his  wife.’’ 

“What’s  the  matter?’’ 

“He  says  she’s  overbearing.’’ 


(2)  “Lucky  the  Dionne  quintuplets 
were  born  across  the  Canadian  line,  for 
Wallace  would  have  ploughed  them 
under.” 


before,  both  in  this  country  and  Eng¬ 
land,  and  may  reoccur,  but  it  shall  not 
Ik  excused  on  that  ground.  We  are 
familiar  with  tlie  type  of  reporter  who 
does  this  dirty  trick,  to  “make  a  poor 
little  half-column  story.”  He  hasn’t 
enough  imagination,  skill  or  w  it  to  make 
a  splendid  two-column  interview  out  of 
a  talk  with  such  a  man  as  Priestley,  one 
capable  of  radiating  brightly  and  im¬ 
portantly  on  many  tonics  of  current  in¬ 
terest.  So  he  fakes  up  the  ancient  im¬ 
becile  libels  on  Boston,  the  nation’s  di¬ 
gestive  apparatus,  and  naturally  takes 
a  few  flings  at  the  movies.  This  week 
I  vainly  tried  to  learn  from  Boston  cor¬ 
respondents  if  anyone  employed  on  a 
daily  there  had  faked  a  Priestley  inter¬ 
view.  The  incident  was  not  remem¬ 
bered.  Nothing  in  the  newspaper  busi¬ 
ness  is  a  bigger  pain  than  the  lying  in¬ 
terview.  Why  should  a  cheap-skate  re¬ 
porter,  of  Boston  or  elsewhere,  be  per¬ 
mitted  to  crab  one  of  the  finest  jour¬ 
nalistic  arts,  merely  to  make  a  half¬ 
column  story  which  would  not  interest 


toes.  Therefore,  Mr.  Roosevelt  is  not 
the  sharp  politician  he  has  been  credited 
with  being.  He  acts  like  one  who 
doesn’t  know  on  which  side  his  bread 
is  buttered. 

.As  everyone  knows.  Heywood  Broun 
recently  declared  war  on  our  unfortu¬ 
nate  and  misguided  President. 


J  N  these  circumstances 


(3)  “Dionne  quintuplets — a  five-year  one  per  cent  of  an.v  newspaper’s  readers? 
plan  gone  wrong.”  The  faker  has  been  outlived  in  this 

♦  ♦  *  country. 

WRITING  notes  on  a  recent  jour-  •«  TJAr/ct  t-ci  t  •  t  unionized  newsmen  w( 

ney  in  America,  J.  B.  Priestley.  M  HAZEL  TELLECK  m  her  temptation 

famed  English  novelist,  makes  a  sting-  early  twenties,  is  3  swiety  editor  mnsrionc  oronairanda 

ing  charge  against  an  unidentified  news-  .(W.  \a.)  Daily 

Herald.  One  evening  last  week  a 
youth  who  delivers  the  Daily  Herald 
to  subscribers  in  the  community  where 
Miss  Telleck  lives,  several  miles  up  the 

Vofk“and  EHerTa.7'and“Vf"thought"s  from  Wellsburg  failed  to  show  .  ^  ^  ^  ^  _ _  _  . . 

which  flooded  his  mind  during  the  dark  ,1®  bundle,  sending  word  it  was  tiews  columns  biased  reports,  it  would 

hours.  They  were  unpleasant  and  par-  too  cold  and  windy.  Hearing  of  the  -  ....  .  .. 


pa  per  man.  If  true,  our  professional 
faces  should  turn  red. 

Mr.  Priestley  tells  of  a  sleepless  night 
in  an  upper  Pullman  berth  between  New 


it  naturally 

follows  that  the  public  might  now 
beware  of  “news”  which  concerns  the 
Roosevelt  Administration. _  The  facts  of 
government  may  be  poisoned  at  the 
source.  Copy  editors  should  be  on  the 
look-out  for  doctored  matter.  The 
political  writings  of  radical  Guild 
zealots  may  very  well  be  regarded  as 
suspect  in  any  office. 

This  situation  is  just  exactly  what 
Editor  &  Pi  bi.ishf.r  predicted  would 
happen  to  a  Guild  dominated  by  radical 
unionists.  Writers  who  are  conscious 
of  causes  in  which  they  are  oersonally 
interested  are  incapable  of  that  fine  dis¬ 
interestedness  which  characterizes  ethi¬ 
cal  news  reports.  Nearly  a  year  ago 
1  spoke  before  the  New  York  Guild, 
with  Broun  present,  declaring  that 
would  inevitably 
to  write  class 
conscious  propaganda,  and  use  their 
power  to  give  the  news  partisan  politi¬ 
cal  slants.  I  was  howled  down.  Pr«i- 
dent  Howard,  of  the  Typographical 
Union,  who  was  present,  answer^  me 
by  cynically  stating  that  if  the  news¬ 
men  did  use  their  power  to  present  in 


daddy’s  newspaper,  Bloominqton  (Ind 
Star'.  Since  then  the  little  girl  has  n 
missed  a  weekly  issue.  I  believe  be 
to  be  the  youngest  American  feat® 
writer.  Great  is  the  pride  of  Edfe 
Paul  L.  Feltus,  who  has  collected  sob 
of  his  daughter’s  writings  and  put  the: 
in  a  book  which  sells  for  a  quarter. 

Martha’s  brief  column  runs  unde 
the  Ixixed  title,  “The  Doings  of  Dodr 
It  appears  that  Dody  is  one  of  Marth 
little  imaginative  playmates,  up  to  f 
manner  of  curious  tricks,  quite  a  Ife 
gad-about  and  wise  beyond  her  year. 

Here  are  some  samples  of  Marth 
columnar  writings ; 


“One  day  Dody’s  father  brought  hon 
a  small  watermelon. 

“This  is  a  baby  watermelon,”  he  said 
Dody  said:  “Hurry  up  an^  cut 
open.  I  want  to  see  the  babies  in  it 


Dody  heard  her  sister  say  there  v 
going  to  be  a  spelling  match  at  schoc' 
and  when  she  started  to  school  Do: 
said : 

“Don’t  forget  to  take  some  match 
with  vou.’’ 


Once  when  Dody  had  heard  peof; 
singing  “.America,”  when  she  got  hoi 
she  said: 

“Mother,  what  was  that  song  ahot 
mv  countrv  club  ’tis  of  thee?” 


ticularly  concerned  an  alleged  fake  in-  circulator’s  predicament  the  society 


be  a  good  thing  because  “until  now 


the  famous 


editor  volunteered  to  carry  the  route. 
She  did,  next  day  reporting  “the  time 
of  my  life.”  Incidentally,  on  her 
evening  travels  she  picked  up  a  few 
items  for  the  paper. 

There’s  a  newspaper  gal !  Her  edi¬ 
tor,  writing  alxjut  the  incident  in  a 
letter  to  this  column,  remarked:  “Most 

_  _ _ _  girls  would  be  too  proud  to  carry 

lous  things,  such  as  that  Boston,  a  dty  Papers,  Hazel  isn’t  that  kind.  Her 
I  have  never  visited,  was  an  absurd  willing  journalistic  spirit  accounts  for 
place  of  mock  culture,  that  America  ^’cr  popularity.  Every  day  someone 


teryiew.  Here  follows 
writer’s  own  statement: 

“I  fell  to  wondering  why  certain  sec- 
tions_  of  the  American  press  were  de¬ 
termined  that  their  readers  should  think 
me  an  ill-mannered  lout.  Two  days  be¬ 
fore  there  had  been  sent  out  from  Bos¬ 
ton  a  faked  interview  with  me,  in  which 
I  had  been  made  to  say  the  most  ridicu- 


newspapers  have  been  committed  to  the 
other  side  of  the  labor-capital  contro¬ 
versy.”  .And  several  hundred  New 
York  reporters  applauded  that  impu¬ 
dently  false  generality. 


One  evening  Dody  and  her  sister  sa 
some  American  Legion  boys  going 
in  their  uniforms. 

Dody  said ;  “I  guess  they  are  soldir 
marching  as  to  war.” 


IH.AVE  no  editorial  brief  for  the 
present  Administration  at  Washing¬ 
ton,  and  none  against  it.  I  do  have  a 
brief  for  an  ethical  press.  If  Mr. 
Roosevelt,  or  any  other  political  figure, 
is  to  be  whipped  by  Guild  newsmen  and 
political  commentators  in  retaliation  for 


Once  when  Dody  and  her  motbi 
were  in  the  house,  Dody  heard  soir^ 
monev  drop  on  the  floor.  Dody  sale 
“Mother,  you  dropped  a  penny.’^ 
Her  mother  didn’t  think  so,  so 
said,  no  T  didn’t  drop  a  penny. 

But  Dody  said:  “Yes  you 
mother,  because  I  heard  its  voice." 


ruined  by  silly  movies,  that  calls  her  up  to  give  a  story.  She  is  a  happened  to  go 


all  Americans  suffered  from  indigestion,  good  writer  and  a  stickler  for  accuracy 
Thousands  of  good  folk,  I  mournfully  ^fic  is  a  native  of  Russia.” 


reflected,  would  feel  themselves  insulted 
by  this  clap-trap,  not  one  word  of  which 
had  ever  issued  from  my  lips.  What 
had  I  done,  I  asked  myself,  that  I 


against  the  Broun  union,  the  time  has 
surely  come  for  a  newsroom  clean-up 


Mark  the  name-Hazel  Telleck!  We  be  in  the  nature  of  a  cyclone. 


are  sure  to  meet  her  again  in  newspaper 
work.  Such  spirits  climb. 


should  be  victimized  in  this  u’nscrupu-  T' 
lous  fashion?  It  was  no  consolation  to  *-* 


Guildsmen  caught  writing  biased,  class 
conscious  news  reports  concerning  the 
-Administration  should  be  fired  out  of 
the  business  by  their  editors  with  a 
velocity  that  would  impress  the  craft 


Tames,  one  of  Dody’s  little 
friends,  went  to  a  home  the  other 
where  Boh,  another  little  boy,  had 
bad  cold. 

The  boy’s  mother  said,  “Tames, 
must  not  come  in  because  Bob  will  g 
you  his  cold.” 

“Oh,  that  is  all  right,”  Jimmie  sa 
“T  brought  mine  with  me.” 


One  of  Dodv’s  little  friends  hadbeJ 


know  ttiaf  to*  (  - T"'  could  not  get  within  gunshot  of  a  vcocuy  mar  woum  impress  me  crait  ,  ^  - -  r- 

Know  that  lots  of  people  w'ould  say,  and  meeting  of  scientists.  The  reason  was  of  fact  that  the  day  has  not  arrived  plavmg  so  much  games  all  evening 
had  said,  that  I  should  think  nothing  that  scientific  men  were  regarded  in  American  journalism  when  reporters  when  she  began  to  sav  her  prayers 
i’r  newspapers,  the  newspaper  profession  as  long-haired  can  use  their  news  assignments  to  serve  night  she  started  to  say: 
tx  er>  body  ,s^  influenced  by  what  is  read  crackpots  who  were  only  fit  for  humor-  selfish,  partisan,  special  causes. 

ous  exploitation.  Times  have  changed. 


in  print.  What  would  the  editor  of  „ 
popular  American  new'spaper  say  if  I 
u  country  telling  people 

that  I  had  seen  him  stealing  cigars  from 
a  drug  store  counter?  Yet  this  was  no 
worse  than  the  game  he  and  his  like 
were  playing  with  me.  So.  swaying 
sleeplessly  aloft.  I  addressed  thousands 
ot  words  of  passionate  remonstrance  to 
these  journalists,  butchering  a  fellow 
scribbler’s  reputation  to  make  a  poor 
little  half-column  story.  .And  the  train, 
as  melancholy  as  I  was,  went  hooting 
mournfully  into  the  night.” 


Recently  the  New  York  Electrical  So-  .  .l 

ciety,  composed  of  experts,  listened  with  XT'  seems  to  me  that  the  present  con- 
keen  appreciation  to  an  address  on  the  .  '.®  grave.  The  best  thing  in 

■American  journalism — integrity  of  news 
— is  at  stake.  Broun  unionism,  as  was 


appreciation 
advances  of  science  during  the  year,  by 
Howard  Blakeslee,  science  editor  of 
the  A.  P. 


“Chickamy,  chickamy,  craney-cro_ 

T  went  to  the  well  to  wash  my  toe.' 
This  is  all  for  this  w’eek. 

Martha  Feltus,  Agt 
(T  will  be  9  Satiirda: 


RAY-MOND  SWING  in  The  Na¬ 
tion:  “He  (President  Roosevelt) 


foreseen,  has  run  amuck.  Everyone 
connected  with  the  Guild  movement,  as 
at  present  organized,  has  been  compro¬ 
mised.  Political  news  is  unquestion¬ 
ably  suspect  when  written  by  Guilds¬ 
men  who  adhere  to  the  Broun  philoso¬ 
phy.  Class  conscious  radicals  have  Tie- 
fouled  the  newspaper  nest.  Out  of  this 
humiliating,  disgraceful  situation  a  pro¬ 
fessional  guild  must  develop.  It  is  not, 
however,  probable  that  newsmen  organ- 


Once  when  one  of  Dody’s 
friends,  Jerry,  was  with  his  mother 
didn’t  want  to  leave  the  nice  p< 
they  were  visiting.  When  his 
told  him  to  put  on  his  coat  Jerry  sr 
“No,  I  am  going  to  leave  my 
and  come  back  after  it  some 
time.” 

This  is  all  for  this  week. 

— Martha  Feltus.  .^P 


publicly  bent  knees  to  the  newspaper 
publishers  and  offended  organized  labor 
tieyond  the  safety  point  of  offense  even 
to  the  semi-impotent.  Incidentally  he 
has  chosen  to  play  with  the  publishers 

O  r  rather  than  with  the  men  who  write 

KDINARILY.  upper  berth  lucubra-  the  news.  In  a  sense  this  means  that  - - -  -  T7r>ir  nr\i 

tion.  especially  in  resentful  mood,  he  has  chosen  lietween  the  friendship  ized  in  scores  of  cities  and  regions,  who  DROF.  HUBERT  R.  EDE, 

L*  /licmtccAjX  _ /  a.\ _ t. _ a  aU..  I  oee/^*>  jOUmSllStTl.  KUtCT 

radio  editor  of 
has  1^  c*®| 

outrage  was  sufficiently  definite  to  lead  realistic  choice.  The  men  who  write  of  such  organization  Properly  con-  ing  on  in  the  department  this  tej* 

to  the  writing  of  a  formal  protest.  We  the  news  are  more  powerful  in  mould-  ducted,  it  would  be  capable  of  excellent  interesting  experiment  by  havinl 

take  him  at  his  word,  and  wish  we  could  ing  public  opinion  than  those  who  write  results.  Hundreds,  and  perhaps  thou-  radio  as  part  of  the  course  in 

print  a  transcript  of  his  mental  remon-  the  views.”  sands  of  Guildsmen  would  like  to  ism.  Students  take  notes  on  protn^ 

strance  to  the  journalistic  butchers.  That  statement  exposes  the  radical  throw  out  the  unworthy  and  ridiculously  speakers  and  write  stories  as  spot 


111  lociiiiui  mooa,  iieia  uclwccii  liic  irieTlilsnip  m  auuics  uiLi^'9  aiiu  wiiu»  ^ 

may  be  dismissed  in  the  dining  car  just  of  the  editorial  writers  (though  not  of  have  no  sympathy  with  Broun  Union  ^  professor  of  journa 

as  the  Chicago  flier  is  entering  Ashta-  Mr.  Hearst’s)  and  that  of  the  reporters  .'square  radicalism,  will  easily  abandon  University,  who  is  radic 

bula,  but  in  Mr.  Priestley’s  case  the  and  interpreters  of  news.  It  is  not  a  their  guilds.  There  seems  to  be  a  need  ycw’orfc  (N.  J.)  Neu'S,] 
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new  YORK,  N.  Y.,  FEBRUARY  9,  1935 


Can  ^ou  really  make  sjdeed 
witk  I:kal’  Interlope  Mixer? 


Sure.  just  as  fast  as 
an^  otker  mackine'—and 
it  kas  all  tke  mixer  ad¬ 
vantages  besides. 


Speed 


\ 

\ 


Plus  Instant  Changes  from  One  Font  to  Another — and  Mixed  Composition 


SPEED  has  always  been  an  oulsland- 
ing  Inlertype  feature.  The  Intertype 
light-touch  keyboard,  steep-pitched 
magazine  and  matrix  delivery  belt, 
the  two-part  escapements  and  other 
features  are  well  known.  It  was  only 
natural,  therefore,  that  speed,  as  well 
as  flexibility,  should  be  given  care¬ 
ful  consideration  in  the  design  of  an 
Intertype  Mixer. 

As  a  result,  the  distance  of  matrix 
travel  from  magazine  to  assembler  is 
exactly  the  same  on  mixer  and  non- 
wixer  Intertypes.  Likewise  the  key- 
krard  "feel"  and  quick  response  are 


exactly  the  same.  That  is  why  any 
operator  can  set  as  much  type  on 
the  Model  F  Mixer  as  on  any  other 
machine.  It  is  one  reason  also  why 
Intertype  Mixers  are  now  being  used 
for  straight  news-text  and  classified 
composition. 

In  addition  to  speed,  Model  F  has 
all  advantages  of  a  mixer  machine.  It 
sets  food  store  ads  and  other  compli¬ 
cated  composition  at  minimum  cost. 
And  with  its  instant,  flip-of-a-finger 
changes  from  one  type  to  another. 
Model  F  saves  a  lot  of  copy-cutting 
and  much  extra  handling  of  type 
and  proofs. 


In  the  past,  many  operators  and 
machinists  believed  that  mixer  ma¬ 
chines  had  two  faults — slow  speed 
and  a  complicated  distributor.  There 
are  no  such  faults  in  the  Model  F 
Intertype,  for,  in  addition  to  being  a 
full-speed  machine.  Model  F  has  a 
simple,  dependable  distributor,  with 
only  one  distributor  box,  and  other 
important  features. 

Write  to  Intertype  Corporation,  at 

Brooklyn,  New  York,  for  your  copy 
of  the  booklet,  "Mixed  Composition 
at  Straight-Matter  Speed." 


INTERTYPE  MODEL  F  MIXER^ 


II 


Editor  &  Publisher  for  February  9,  19  3  5 


$500 


,000  MODERN  PUBLISHING  PLANT 
COMPLETED  BY  WASHINGTON  NEWS 


Scripps'Howard  Tabloid  Will  Occupy  New  Building  Next  Week 
— Colonial  Design  Followed — Two  New  Presses 
Are  Installed 


(Special  to  Editor  &  Publisher) 

WASHINGTON.  D.  C..  Feb.  7— 
After  52  months  of  continuous 
business  expansion,  the  Washington 
Daily  Xezos  next  Tuesday  will  answer 
the  demand  for  more  floor  space  by 
moving  into  its  new  $500,000  home,  a 
three-story  structure  in  the  heart  of  the 
capital. 

The  building  was  designed  by  Wil¬ 
liam  Ginsburg  of  New  York  City,  who 
planned  the  home  of  the  World-Tele¬ 
gram  and  other  Scripps-Howard  pa¬ 
pers,  and  was  built  under  his  supervi¬ 
sion  and  that  of  Nelson  Poynter,  busi¬ 
ness  manager  for  the  publication. 

Consistent  with  Washington  tradition 
and  architecture,  the  structure  is  of 
colonial  design,  yet  in  meeting  the  es¬ 
thetic  demands  of  its  location  it  has 
sacrificed  none  of  the  practical  require¬ 
ments  for  modern  newspaper  pr^uc- 
tion. 

In  its  three  stories  and  basement,  the 
building  provides  50,000  square  feet  of 
floor  space.  It  is  constructed  of  rein¬ 
forced  concrete  with  sound  proofing, 
which  isolates  the  noise  of  press  opera¬ 
tion  and  other  machinery  throughout 
the  building. 

The  basement  affords  a  practical  nov¬ 
elty  in  newspaper  plant  construction 
in  that  it  has  garage  space  for  24  staff 
automobiles.  Provided  also  is  ample 
newsprint  storage  space,  storerooms 


and  cooler.  This  is  intended  to  furnish 
even  temperature  and  guard  against 
warping  and  other  difficulties  encount¬ 
ered  in  these  operations.  The  electric 
arc  light  was  furnished  by  Macbeth 
Archlight  Company,  Phila.,  Pa.,  and 
is  automatically  timed.  Other  equip¬ 
ment  in  the  department  includes:  Royle 
Standard  Router,  furnished  by  Royle 
&  Son,  Paterson,  N.  J.;  chopper  fur¬ 
nished  by  Niagara  Machine  &  Tool 
Company,  Buffalo,  N.  Y. ;  saw  fur¬ 
nished  by  Ostrander  Seymore  Company, 
Chicago,  Ill. ;  Royle  bevel. 

In  the  photo  engraving  work,  the 
masking  system  will  be  employed  and  a 
65  line  screen  used. 

The  new  equipment  in  the  composing 
room  consists,  in  addition  to  that  al¬ 
ready  named,  of  the  following :  one 
Rouse  band-saw;  two  Miller  saws;  one 
C.  &  G.  trimeter  saw ;  one  electric 
Wesel  heavy  duty  electric  proof  press; 
one  Vandercook  electric  proof  press; 
one  Vandercook  hand-electric  press. 

The  melting  unit  is  an  Emmesion, 
manufactured  by  the  C.  M.  Kemp 
Manufacturing  Company,  Baltimore, 
Md.  Klean-O-Mat  will  be  used  for 
simultaneous  cleansing  of  mats  and 
magazines. 

The  ad  banks,  open  type,  were  manu¬ 
factured  by  Berry-Mingle  Company, 
Inc.,  New  York  City. 


The  third  floor  will  be  occupied  by 
-Scripps-Howard  tenants.  These  include 
-Scripps-Howard  Newspaper  Alliance, 
Newspaper  Information  Service,  N.E..\. 
and  .■\cme  News  I’ictitres.  Of  this  floor, 
3,000  square  feet  will  not  be  occupied 
for  the  present,  but  will  be  available 
for  expansion.  The  structural  plan 
also  is  such  as  will  permit  the  erection 
of  additional  stories  should  the  need 
arise. 

The  main  floor  lobby  and  business 
offices  are  finished  in  simple  limestone, 
rather  than  in  pretentious  marble.  This 
was  done  to  preserve  the  colonial  de¬ 
sign.  In  the  lobby  is  a  niche  into  which 
will  be  placed  a  bust  of  E.  W.  Scripps. 

Operations  were  completed  in  record 
time.  Excavation  began  Sept.  1,  and 
tlie  building  will  be  occupied  Feb.  12. 

In  the  selection  of  a  site,  the  primary 
consideration  was  to  have  a  plot  which 
would  be  a  central  point  in  the  circu¬ 
lation  area,  and  the  one  at  1013  13th 
street,  Northwest,  was  chosen  only  after 
it  was  demonstrated  in  a  practical  man¬ 
ner  that  it  was  such  a  location.  This 
was  determined  after  route  managers 
went  to  each  of  the  several  potential 
sites  and  timed  their  “run”  from  each 
point  to  their  own  routes.  Another 
consideration  was  the  availability  of 
alley  space,  to  provide  ample  means  for 
ingress  and  egress. 

Construction  was  prompted  by  three 
factors,  namely,  the  need  for  more 
space,  increased  business,  and  optimism 
of  better  times  in  the  near  future. 

Established  in  1921,  the  News  has 
shown  a  constant  increase  in  adver¬ 
tising  linage  and  in  circulation,  even 
during  the  years  of  depression. 


and  heating  facilities.  t-r  •  mr  ^  r  • 

The  main  floor  houses  the  mechan-  JJetroit  NcWS  OpeUS  InStrUCtive 


ical  departments,  including  the  two  new 
sextuple  Hoe  presses ;  mailing  room, 
circulation  and  advertising  departments. 
Presses  are  located  so  as  to  feed  copies 
direct  to  the  mailing  room,  which  in 
turn  leads  to  the  delivery  platforms 
situated  on  an  alley  which  makes  for 
speedy  departure  to  the  routes. 

Offices  for  the  circulation  staff,  ad¬ 
vertising  and  art  department  are  thor¬ 
oughly  soundproofed. 

.With  the  construction  of  its  new 
building,  the  News  for  the  first  time 
will  have  its  own  engraving  plant. 
Heretofore,  this  work  was  jobbed  out. 
James  Wofkeil,  formerly  of  Knoxville, 
Tenn.,  has  been  placed  in  charge  of  the 
er^raving  department,  which  is  equipped 
with  a  film  type  Chemco  camera.  The 
room  is  finished  with  acid  resisting 
coatings,  as  are  also  the  dark  rooms, 
and  drains  and  other  facilities. 

The  press  room  has  a  ceiling  height 
of  30  feet  and  is  a  novel  one  in  that 
it  has  an  abundance  of  natural  light 
and  ventilation. 

Natural  light  and  an  unobstructed 
flow  of  air  are  features  of  the  second 
floor  layout.  This  floor  is  given  over 
to  a  foundry,  located  directly  over  the 
pressrwm;  the  composing  room;  and 
the  editorial  and  reportorial  offices,  the 
latter  fronting  the  street  and  sound¬ 
proofed  throughout.  Composing  room 
equipment  includes  15  Intertypes,  four 
Ludlows,  and  two  Monotypes,  as  well 
as  other  incidental  machinery. 

Mechanical  equipment  to  ^  used  in 
the  plant  is  new  almost  throughout. 
The  two  Hoe  presses  are  five-unit  type 
capable  of  printing  80  pages,  or  160 
tabloid  size  pages.  They  have  as 
motive  power  two  125  horse  power 
Reliance  motors,  one  of  which  will  or¬ 
dinarily  be  held  in  reserve  although  they 
can  be  operated  simultaneously.  There 
is  ample  press  room  space  for  additional 
installations  as  needed.  Cutler-Hammer 
conveyers  deliver  papers  from  the 
presses  to  the  mailing  soom. 

Press  room  installations  are  being 
supervised  by  Walter  Ogden  of  the 
Cleveland  Press  staff. 

The  Duriron  Company,  Dayton,  O., 
supplied  duriron  piping  for  the  acid- 
resisting  equipment  of  the  engraving 

eant,  and  duriment  fittings  for  the  venu- 
dng  system.  The  camera  is  a  Chemco, 
using  strip  film,  with  a  thermostatically 
controlled  hot-box  drier.  The  etching 
machine  is  also  of  Chemco  manufacture, 
as  are  the  automatically  operatnl  oven 


Workshop  to  Aid  Wood  Hobbyists 


\  comer  of  the  new  craftsman’s  center  which  the  Detroit  News  opened  Jan.  26, 
in  the  News’  9-floor  garage  building,  for  the  nse  of  hobby  craftsmen.  In  the 
picture,  Archie  Arroll,  expert  ship  and  model  bnilder,  who  is  in  charge  of  the 
center,  is  working  at  a  scroll  saw,  one  of  the  many  machines  installed  there. 


ON  Jan.  26,  the  Detroit  News  of¬ 
ficially  opened  its  craftsman’s 
center,  a  fully  equipped  workshop  for 
the  purpose  of  giving  practical  aid  to 
the  thousands  of  model  boat  builders 
and  general  hobby  craftsmen  in  the  De¬ 
troit  area. 

Work  benches  have  been  placed  in 
position,  tools  have  been  racked,  scroll 
saws,  finders,  band  saws,  and  many 
other  pieces  of  equipment  seldom  found 
even  in  the  most  elaborate  workshops 
have  been  installed.  This  shop  is  under 
the  supervision  of  Archie  Arroll,  ship 
and  model  maker  of  more  than  a  quar¬ 
ter-century  of  experience,  whose  aid  and 
advice  will  be  available  to  model 
builders  at  the  center. 

While  the  shop  is  intended  for  boys 
14  years  Md  older  during  the  daylight 
hours,  it  is  also  available  to  adults  in¬ 
terested  in  model  boat  building  during 
evening  hours  Tuesdays  and  Thurs¬ 
days.  Hobby  craftsmen  who  are  con¬ 
structing  boat  models  or  other  products 
of  the^  home  workshtm  from  plans 
printed  in  the  Detroit  mws  are  Imng 


Of  this  puhlicatiun,  Roy  \\ .  Howar; 
has  said; 

“The  Washington  Daily  News  no! 
t-nly  is  good — it  has  to  be  good.  Beij; 
at  the  seat  of  our  national  governmoi' 
the  paper  is,  in  a  way,  the  most  iit- 
Iiortant  sounding  board  of  the  Scripps. 
Howard  editorial  effort  in  national  air. 
international  affairs.” 

Lowell  Mellett  is  its  editor  and  Ntl. 
son  Poynter  the  business  manage 
Other  officials  include :  Charles  Nichol 
son,  advertising  manager ;  Mark  Ferre, 
local  display  manager ;  A.  D.  Wallae 
circulation  manager ;  Roy  Hood,  com¬ 
posing  room  foreman ;  Harry  Sargot 
stereotype  foreman;  F.  J.  F'itzgeralc 
pressroom  foreman;  Emmett  Baxte 
office  manager;  James  Wofkeil,  or 
graving  foreman. 


WILL  AIR-CONDITION 
ALCO  GRAVURE  PLANT 


Six  10-Ton  Electrical  Compreuon 
Ordered  to  Maintain  Constant 
Temperature  Needed  for 
Intricate  Work 


.\lco-Gravure.  Inc.,  Chicago,  recenth 
awarded  contracts  for  an  air-condition¬ 
ing  system  in  its  plant  at  2436  Wes 
15th  street.  Air-conditioning  cquipi^ 
is  essential  to  the  maintenance  of  rigb 
temperature  and  relative  humidity  fo: 
rotogravure  and  color-printing  work 
The  system  now  being  installed  wC 
create  indoor  weather  conditions  whid 
will  not  vary,  no  matter  what  the  rangt 
of  temperature  or  humidity  outdoors. 

“The  slightest  variation  in  the  tem¬ 
perature  and  moisture  in  the  air  in  out 
plant  due  to  changing  outdoor  condi¬ 
tions  greatly  increases  the  difficulty  aac 
time  necessary  to  turn  out  a  successful 
product,”  explained  L.  E.  Schwab, 
manager  of  Alco-Gravure.  “With  tht 
installation  of  an  air-conditioning  ^ 
tern,  maintaining  fixed  air  conditions 
under  complete  automatic  control,  om 
problems  will  be  much  simplified.” 

A  temperature  of  72  degrees  will  bt 
maintain^  at  all  times.  Relative  hu¬ 
midity  will  be  kept  at  about  45  per  cent 
with  an  allowable  variation  of  IJi  (k 
gree  in  the  dew  point  temperature  oi 
the  air  indoors. 

The  photographic,  retouching,  etch¬ 
ing,  carbon  printing  and  each  of  the 
various  other  departments  at  Alco-Gn- 
vure  to  be  air  conditioned  presents  its 
own  peculiar  problems,  it  was  pc 
out.  The  number  of  lights  reqi^ 
in  some  of  the  processes  add  materiallj 
to  the  amount  of  heat  which  will  be 
absorbed  by  the  new  cooling  system. 

The  equipment  to  be  installd  bj 
Frigidaire  Corporation  includes  six  lO- 
ton  electrical  compressors.  These  units 
will  put  into  operation  when  outside 
weather  conditions  make  it  necessary. 
All  six  will  probably  be  needed  for 
cooling  during  the  hottest  summer 
weather. 


BROOKS  PRODUCTION  MANAGO 

!•  Promoted 


invited  to  come  to  this  new  craftsman’s 
center  for  expert  advice  in  connection 
with  any  problem  they  may  meet.  They 
are  also  being  invited  to  bring  their 
models  with  them  and  make  use  of  the 
special  equipment  available  for  their 
specific  projects. 

With  the  completion  of  a  sailing  basin 
for  model  yachts  now  under  construc¬ 
tion  on  Belle  Isle,  Detroit’s  great  island 
recreational  park,  it  is  expected  that 
Detroiters  will  have  a  chance  to  see 
what  can  really  be  accomplished  in  the 
construction  and  sailing  of  miniature 
sailing  and  power  vessels.  National 
championships  in  several  model  yacht 
racing  events  may  be  held  in  Detroit 
and  model  skippers  may  have  the  op¬ 
portunity  of  pitting  their  products 
against  the  country’s  best 

The  aid  of  Mr.  Arroll  and  the  facili¬ 
ties  of  the  craftsman’s  center,  the  paper 
expects,  will  be  of  value  not  only  from 
the  standpoint  of  creating  good  will, 
but 


PreMroom  Chief 

Portland  Oregonian 

(By  telegraph  to  Editor  &  Pdbliihsi) 

Portland,  Ore.,  Feb.  5 — Advance 
ment  of  James  H.  Brooks,  superintcfr 
dent  of  the  pressroom,  to  the  newly- 
created  position  of  production  manager 
of  the  Oregonian  was  announced  today 
He  will  have  charge  of  all  mechankal 
activities  of  the  paper. 

He  succeeds  David  Foulkes,  fof 
many  years  mechanical  superintendot 
in  charge  of  composing,  engraving 
stereotyping  and  press  rooms.  Mf 
Foulkes  will  be  retired  on  a  pension- 
He  has  served  42  years  on  the  Orego¬ 
nian. 

George  Flora  was  designated  fore 
man  of  the  composing  room. 


UTICA  COUNCIL  ELECTS 
Allied  Printing  Trades  Connd 


Utica,  N.  Y.,  has  elected  as  officers  fe 
1935 :  President,  Maurice  Sheew*' 
vice-president,  Lester  C  Grannis; 

__  also  may  result  in  producing  in  retary-treasurer,  Arthur  H. 

Defroit  models  worthy  of  national  com-  sergeant  at-arms,  Wesley  R.  Wilh** 
petition.  Installation  is  scheduled  Feb.  S, 


'J 
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Editor 


Publisher  for 


Thirty  Dailies  Will  Be  Preserved  To  Tell 
Story  of  Present  Day  Life 

University  of  Chicago  Experimenting  With  Coating  and  Filming  As 
Possibilities  for  Perpetuating  Outstanding  Papers 


IX  an  ettort  to  solve  the  problem  of  When  reprinted  on  16  mm.  safety  film,  help  preserve  the  daily  paper  for  future  libraries  an  arrangement  by  which  they 
preserving  files  of  newspapers  printed  at  a  cost  of  slightly  more  than  one  mill  historians  and  research  specialists.  send  to  Rochester,  to  be  photographed, 

ga  wood  pulp  paper,  and  at  the  same  a  page,  these  records  occupy  less  than  “TTius  it  would  seem  that  the  test  to  the  newspapers  that  they  wish  copied. 


provide  a  comprehensive  permanent  three  cubic  feet  of  space 


determine  the  feasibility  of  filming  rec-  The  month’s  file  would  then  be  returned 


record  of  our  present-day  civilization  Feasibility  of  filming  newspapers  ords  is  a  crucial  one,”  declared  Dr.  in  the  form  of  a  roll  of  film. 


ior  generations  to  come,  the  University  hinges  upon  three  major  factors,  Dr.  Kuhlman.  “Its  outcome,  if  favorable,  “For  photographing  newspapers,  un- 
of  Chicago  Libraries  have  inaugurated  Kuhlman  told  Editor  &  Publisher,  may  revolutionize  the  designing  and  bound,  the  price  of  10  cents  a  foot 
a  program  of  collecting  30  important  They  are  the  stability  of  the  film,  which  construction  of  library  buildings  and  for  one  copy  has  been  established,  and 
ortropolitan  dailies  of  the  world  for  the  U.  S.  Bureau  of  Standard  is  now  equipment;  vastly  modify  the  inter-  O'A  cents  a  foot  for  additional  film 
iuture  historical  and  social  research,  testing;  the  prelecting  of  materials  and  library  organization  of  the  world;  and  copies.  As  a  litle  more  than  854  pages 
University  has  in  the  past  sub-  process  for  producing  a  satisfactory  film  have  profound  effect  upon  the  scholar-  are  photographed  on  a  foot  of  film,  this 
scribed  to  five  newspapers  published  record  and  projecting  it;  and  the  cost  ship  of  the  future.  It  would  settle  the  equals  one  cent,  plus,  per  page  for  one 
on  rag  paper  and  is  adding  25  dailies  to  of  oi^ration.  momentous  question  of  whether  in  film  copy  and  one  cent,  minus,  per  page  for 


“\\  hile  there  is  little  doubt  that  film  copy  this  generation  will  re-discover  a  subsequent  copies 


on  rag  paper  and  is  adding  25  dailies  to  of  operation.  momentous  question  of  whether  in  film 

its  list  for  research  purposes.  “While  there  is  little  doubt  that  film  copy  this  generation  will  re-discover  a 

The  plan  is  to  preserve  these  news-  is  more  durable  than  ground  wood  pulp  practical  medium  through  which  the 

papers  by  one  of  two  methods,  either  paper,  it  is  not  yet  clear  if  it  is  more  records  of  our  present  and  past  civili- 

by  film  or  in  the  original  form.  Dr.  A.  lasting  than  rag  paper,”  said  Dr.  Kuhl-  zation  can  be  preserved.” 

F.  Kuhlman,  associate  director  of  the  man  in  discussing  the  cost  problem.  Referring  to  the  University  of  Chi- 


F.  Kuhlman,  associate  director  of  the  man  in  discussing  the  cost  problem. 
U.  of  C.  libraries,  told  Editor  &  Pub-  “A  library  could  effect  considerable 


USHER  this  week. 


cago’s  recently  inaugurated  policy  with 


"For  viewing  the  films,  a  special  pro¬ 
jector  has  been  built,  which  will  be  sold 
to  newspapers  and  libraries.  The  case 
measures  approximately  15  by  18  inches, 
and  the  total  height  is  a  little  greater 


savings  in  handling  film  Cfcords  as  regard  to  leading  metropolitan  papers  than  three  feet.  The  reel  of  film  is 


“If  the  present  research  of  the  U.  S.  against  newspaper  files,  because  it  would  of  the  world,  he  said  publishers  are  mounted  on  a  carrier  on  top  of  the 
Bureau  of  Standards  on  the  stability  of  avoid  the  heavy  binding  charges  and  being  told  that  subscriptions  to  their  apparatus,  and  is  unwound  and  rewound 
ttlms  demonstrates  that  they  are  rela-  would  need  much  less  storage  space.”  papers  are  not  intended  for  current,  but  as  desired  by  means  of  a  crank  mounted 
lively  permanent,  we  will  film  the  papers  He  pointed  out  the  need  of  developing  rather  for  future  use.  Publishers  have  on  the  right  side  of  the  case.  As  there 
and  preserve  them  in  that  form,”  he  a  film  and  necessary  apparatus  at  a  been  asked  to  assemble  their  best  daily  >s  much  fine  print  fii  a  newspaper,  the 
aid.  “The  alternate  method  would  be  cost  that  will  attract  librarians  to  this  and  Sunday  editions  in  a  safe  place,  magnification  in  the  projector  has  been 
to  retain  the  papers  in  their  original  method,  rather  than  discouraging  a  protecting  them  against  dust,  light  and  arranged  so  that  the  type  should  appear 
iorm  by  careful  binding  and  special  rapid  spread  of  newspaper  filming.  Dr.  air,  and  keeping  them  in  a  room  with  on  the  screen  50  per  cent  larger  than 


treatment.”  Kuhlman  suggested  the  cost  problem,  low  humidity  and  temperature  below  the  original  newspaper. 

The  university  library  department  as  far  as  film  copies  of  newspapers  are  70  degrees.  The  papers  will  be  collec-  “The  principle  is  to  move  the  reading 
contemplates  subscribing  to  30  leading;  concerned,  might  be  met  in  several  ted  quarterly,  semi-annually,  or  an-  matter  to  the  eye,  as  is  done  when  one 

newspapers,  including  16  regional  metro-  ways.  Either  newspaper  publishers  nually,  depending  upon  what  plan  is  reads  a  newspaper  ordinarily  rather 

politan  centers  that  dominate  large  themselves  undertake  the  filming  of  eventually  adopted.  than  move  the  head  around  to  the  por- 

geographical  and  cultural  sections  in  their  papers,  providing  enough  subscrib-  In  order  that  general  and  newspaper  tion  that  it  is  desired  to  read,  which 


than  move  the  head  around  to  the  por- 


L’nited  States  and  Canada,  according  to  ing  libraries  can  be  found  to  make  this  libraries  might  be  able  to  have  the  bene 
Dr.  Kuhlman,  while  the  papers  abroad  economically  possibile,  or  newspapers  fit  of  film  recording,  the  Eastman  Ko 
ire  to  be  chosen  from  important  na-  and  libraries  jointly  share  the  cost. 


In  order  that  general  and  newspaper  tion  that  it  is  desired  to  read,  which 
iraries  might  be  able  to  have  the  bene-  would  be  much  less  convenient  with  a 
of  film  recording,  the  Eastman  Ko-  page  of  this  size.  The  illumination  and 


dak  Company  has  recently  built  a  ma-  the  design  of  the_  projector  are  such  that 


tional  areas  in  various  cultural  centers  One  suggestion  has  been  made,  he  said,  chine  called  the  Newspaper  Recordak.  material  can  easily  be  read  without  any 
of  the  world.  that  if  publishers  should  adopt  the  film  which  will  take  a  full-size  newspaper  strain,  in  an  ordinary  room  well  lighted 

“We  are  trying  to  include  all  the  met-  method  of  recording  the  contents  of  page.  This  page  is  recorded  on  a  35  hy  daylight, 
ropolitan  papers  of  world  importance,”  their  papers  for  the  special  use  of  re-  mm.  film,  which  is  the  standard  motion-  "Since  the  introduction  of  ground 
be  explained.  Dr,  Kuhlnun  declined,  search  libraries,  the  cost  of  making  the  picture  width.  The  camera  is  virtually  wood  pulp  for  newsprint  years  ago,  the 
however,  to  announce  the  list  of  papers  negative  film  could  perhaps  be  absorbed  automatic  in  action.  The  newspaper  most  valuable  contemporary  historic  ma- 
ontil  the  University’s  policy  has  be-  by  the  newspapers,  and  the  libraries  sheets  are  fed  in,  one  at  a  time,  much  terial  is  subject  to  speedy  decay  and  loss. 


come  more  crystalized. 


Commenting  upon  the  usefulness  of  of  the  positive  film  copy. 


would  then  only  be  charged  the  cost  the  same  as  sheets  are  fed  into  a  mime-  This  material  on  the  other  hand,  can 


ograph ;  another  camera  is  capable  of  be  preserved  almost  indefinitely  by  hav- 


Kwspapers  for  original  research  pur-  Until  the  U.  S.  Bureau  of  Standards  photographing  hound  volumes.  Com-  ing  it  copied  by  these  means  on  film, 
poses  in  the  field  of  social  science.  Dr.  is  assured  that  the  film  upon  which  the  menting  upon  this  new  machine  in  a  and  the  cost  of  so  doing  is  very  little  in 
Kuhlman  referred  to  the  statement  of  pages  would  be  reproduced  will  last  recent  report  on  preserving  public  doc-  excess  of  the  cost  of  having  the  papers 
Robert  C.  Binkley,  professor  of  history  longer  than  pure  rag  paper,  it  is  the  uments  as  social  science  source  ma-  bound  in  volumes.  At  the  same  time, 
at  Western  Reserve  University,  who,  general  opinion  of  many  librarians  that  terials,  the  American  Library  Associa-  other  important  advantages  are  gained, 
in  studying  the  problem  of  how  news-  brack  files  of  newspapers  having  rag  tion  contains  a  chapter  on  the  film-slide  In  the  first  place,  newspaper  files  re¬ 
papers  printed  on  highly  perishable  paper  editions  should  be  continued  on  method,  stating  in  part:  duced  to  films  will  occupy  only  one- 

ground  wood  pulp  paper  can  be  pre-  that  basis.  If  it  is  determined  that  film  “Since  the  photographing  of  an  entire  fiftieth  of  the  space  required  for  them 
s^ed  for  a  longer  period  than  SO  to  copy  of  records  is  a  relatively  perman-  month’s  edition  onlv  requires  about  30  in  bound  form. 


s  six  10- 1  served  for  a  long 
lesc  units  I  100  years,  stated : 


medium  that  can  be  obtained  at  a  minutes,  it  would  not  pay  newspapers  “Secondly,  the  contraction  in  storage 
No  civilization  since  the  invention  reasonable  cost,  it  is  possible,  in  the  nr  libraries  to  purchase  such  a  machine,  permits  much  quicker  access  for  refer- 
of  writing  has  entrusted  its  records  to  opinion  of  Dr.  Kuhlman,  that  newspa-  The  Eastman  Kodak  Companv.  there-  ence,  and  the  material  is  protected  from 
so  fragile  a  medium  as  this  pulp  paper.  per  publishers  may  aid  librarians  to  fore,  offers  to  newspaper  publishers  and  other  losses,  such  as  tearing  and  clipp- 


•e,  offers  to  newspaper  publishers  and  other  losses,  such  as  tearing  and  clipp- 

_ ing.  Duplicate  copies,  either  on  film  or 

J  QIMr'lT  I  paper,  may  be  obtained  at  any  time 

V  LiVJW  with  no  delay  and  at  a  very  low  cost. 

—  .\bsolute  protection  against  loss  by  fire 

T;,e,va,„e  o.  prod.cjs  in 


eded  fof  » fragile  a  medium  as  this  pulp  paper."  per  publishers  may  aid  librarians  to  fore,  offers  to  newspaper  publishers  and  other  losses,  such  as  tearing  and  clipp- 

summer  Of  special  interest  to  newspaper  edi- _ _ _  i„g_  Duplicate  copies,  either  on  film  or 

tors  and  librarians  is  the  contemplated  WArT  C  ADIMCDC  AIM  ClMrr  moo  I  rw\T  paper,  may  be  obtained  at  any  time 

use  of  film  recording  as  a  means  for  WA.X>E.  £.A.KI>IC.Ko  XiAllN  olINCL  1932  LOW  with  no  delay  and  at  a  very  low  cost. 

VNAGO  p^nent  records  of  newspaper  files.  - - - - - .\bsolute  protection  against  loss  by  fire 

loted  N  experi-  (Srerial  to  Editor  &  Pubi.isher)  mu-  nrodiirts  turned  out  in  'J*'  earthquake  may  be  obtained  at  very 

loled  «  mental  basis  by  the  Recordak  Company,  TXTASHINGTON  DC  Feb  4—  .i  ot  products  turned  mdin  j  ^  having  duplicate  copies  of 

.  .  subs, d«n;  of  Eastman  K^ak  Com-  Wstatistics  compl'iud  by  the  Inpew  the  material,  filed  m  some  other  build- 

reproducing  the  TVrw  Korfe  Ttmes  Census  reveal  that  sometime  ,  a  k  ^  f  *■  *1.  locality. 

Advana-  *33  mm  cellulose  acetate  filrn  (non-  1932  the  newspaper  and  peri-  f industry  to  the  .‘There  are  two  common  misappre- 

jpemito  ^ammable)  for  the  years  1914-1918,  ^^ical  publishing  business  hit  the  vallev  hensions  that  affect  the  use  of  all  film 

le  newly-  ^er'ng  the  World  War  period.  The  ^f  its  slump  and  started  upward,  if  the  -'’61.187  in  1929  to  $820,299,277  m  the  slides.  One  is  the  question  of  fire 

ew  York^  public  library  has  also  been  number  of  wage  earners  employed  is  a  same  time.  hazard  and  the  other  is  the  question  of 

red  todlJ.  ttpenmentmg  with  the  Recordak  read-  criterion.  In  connection  with  the  statistics,  it  is  permanence.  Both  misapprehensions 

lechanial  ^  i”  connection  with  the  New  Since  there  was  no  census  of  the  in-  pointed  out  by  the  bureau  that  they  do  probably  arise  from  the  same  source, 

lork  Times  films,  since  last  June  and  dustry  in  that  year  it  is  impossible  to  not  take  into  consideration  salaried  offi-  and  that  is  the  association  in  the  minds 

(it  '1  's  understood  that  the  apparatus  is  mcrA  rlnfini'inlv  urVicn  tVio  ti’flA  cers  and  emnlovees.  but  merelv  wase  of  the  mihlic  of  the  word  “film”  with 


Ikes  f«  "  '*•  “onerstood  that  the  apparatus  is  determine  more  definitely  when  the  tide  cers  and  employees,  but  merely  wage  of  the  public  of  the  word  “film”  with 

rintttdtf  Eoving  Mtisfactory.  turned.  earners.  The  matter  of  part-time  em-  the  film  of  nitro-cellulose  used  in  the 

‘nentTO*  •  l  vitally  interested  It  is  revealed,  however,  that  there  ployment  may  also  hurt  a  comparison  motion  picture  industry.  As  is  well 

DM  Ur  ®  Pcss’bility  of  preserving  historical  were  119.965  wage  earners  on  pub-  between  figures  for  the  two  years.  known,  nitrate  film  is  not  safe  from 

*  n^iai.  J^^fcrials,  including  newspapers,  Usher’s  payrolls  in  a  ‘representative”  Also  profits  and  losses  cannot  be  cal-  hazard  unless  it  is  stored  and  projected 
^  nr.m  use  of  film,  is  evidenced  by  week  of  December,  1931,  as  compared  culated  for  the  reason  that  the  census  under  specified  conditions;  but,  as  it  is 

1C  urw  i  symposium  now  being  conducted  by  with  121,063  in  January  the  .;ame  year,  bureau  gathers  no  data  for  such  items  cheaper  and  has  some  other  properties 

,  Kuhlman.  This  symposium  will  be  March,  1933  found  106,223  men  on  as  interest,  rent,  depreciation,  taxes,  in-  desirable  in  motion  picture  projection, 

ted  fflf*-  Jttased  in  the  April  issue  of  the  the  rolls,  June,  107,530,  September,  111-  surance  and  advertising.  it  is  still  used  in  the  motion  picture  in- 


:cTS 

Coad 

fficers 

Sbeeba: 

nnis: 


Library  Quarterly,  published  by  the 
university  of  Chicago  Press. 


188  and  December,  113,460. 


ranee  and  advertising.  it  is  still  used  in  the  motion  picture  m- 

Receipts  from  newspapers — advertis-  clustry,  where  such  precautions  are  so 


The  figures  reveal  that  the  number  ing  and  sales — totaled  $667,820,090  in  universally  in  force  as  to  limit  any 


Recently  copies  of  all  hearings  on  the  of  “establishments”  in  the  industry  1933  as  compared  with  $^6,522,801  in  danger, 


^es  of  fair  competition  held  under  the  dropped  from  11,524  in  1929  to  7,633  in 
«KA  and  on  the  marketing  argree-  1933.  Wages  dronned  from  $2';3,.399  075 
®«ts  of  the  AAA  have  been  recorded  in  1929  to  $163,489,500  in  1933  and  in 
*1  njms.  The  complete  records  of  these  the  same  time  the  cost  of  materials,  fuel 


dropped  from  11,524  in  1929  to  7,633  in  1931.  A  breakdown  of  these  figures  “The  only  film  put  out  for  this  film- 
193.3.  Wages  dronned  from  $25.3,.399  075  show  that  receipts  from  advertising  de-  slide  work  is  made  of  cellulose  acetate, 
in  1929  to  $163,489,500  in  1933  and  in  creased  from  $868,510,013  in  1931  to  an  entirely  different  product,  which  is, 
the  same  time  the  cost  of  materials,  fuel  $569,674,213  two  years  later  while  re-  rated  by  the  National  Board  of  Fire 


,  W*b®i  so  huge  the  government  would  and  electric  energy  purchased  by  the  ceipts  from  subscriptions  dropped  from  Underwriters  as  offering  no  more  fire 

^  undertake  to  print  them,  comprise  industry  dropped  from  $391,737,705  to  $425,266,867  to  $367,439,817  in  the  same  hazard  than  the  same  quantity  and  form 
).  1  approximately  286,000  letter-size  pages.  $184,700,084.  time.  of  newsprint  paper.” 


of  newsprint  paper.” 


IV 


Editor  &  Publisher  for  February  9,  1935 


RADIO  FACSIMILE  SIMPLIFICATIONS 
ACHIEVED  BY  W.  G.  H.  FINCH 

Federal  Communications  Commission  Engineer’s  Patent  Covers 
Equipment  Adaptable  to  Mobile  Reception — Inventor 
Is  Former  Hearst  Engineer 


A  PATENT  covering  the  transmis¬ 
sion  and  reception  of  a  facsimile 
newspaper  by  wire  or  radio  with  sim¬ 
plified  equipment  for  use  in  the  home 
and  also  adaptable  for  use  on  busses, 
airplanes,  ships,  and  other  conveyances 


contactor  mounted  on  a  stylus  was  employed 
for  detecting  the  light  variations  of  the  image 
on  the  cylinder. 

The  obvious  defect  of  such  a  system  was 
that  it  could  transmit  only  the  image  mounted 
on  the  cylinder  and  was  not  adapted  for  the 
continuous  transmission  of  messages. 

For  the  purpose  of  transmitting  any  rela¬ 


The  Finch  radio  facsimile  machine 


in  motion  has  been  issued  to  \V.  G.  H. 
Finch,  Assistant  Chief  Engineer  of  the 
Federal  Communications  Commission. 

Mr.  Finch  developed  atid  patented  an 
automatic  high  speed  radio  printer 
system  under  which  the  International 
News  Service  acquired  a  license  for  the 
dissemination  of  news  reports  by  radio 
to  radio-operated  printers.  Mr.  F'inch 
was  Chief  Engineer  of  the  American 
Radio  News  Corporation  (Hearst) 
which  acquired  radio  grants  for  radio 
stations  at  New  York,  Chicago,  and 
San  Francisco  for  the  transmission  of 
news. 

The  F'inch  Radio  Printer  System  was 
then  successfully  put  into  operation  be¬ 
tween  New  York  and  Chicago,  and 
New  York  to  Havana.  Cuba  (pre¬ 
viously  reported  by  Editor  &  Pcb- 
usher). 

Mr.  Finch’s  latest  patent.  Serial  No. 
1985654,  dated  December  25,  1934, 

may  be  termed  a  “universal"  facsimile 
system  in  that  line  drawings  and  pic¬ 
tures  may  be  transmitted  and  received 
by  an  inexpensive  and  simplified  me¬ 
chanism  and  it  is  of  particular  interest 
to  the  newspaper  world  in  that  it  is  a 
further  step  toward  economic  delivery 
of  a  complete  illustrated  newspaper  in 
the  home  by  radio. 

Quoting  from  the  patent; 

“My  invention  contemplates  that  the 
owner  of  a  radio  receiver  could,  when¬ 
ever  he  desires,  switch  the  output  of 
his  receiver  circuit  to  my  image  re¬ 
ceiver  for  the  reception  of  image  or 
facsimile  signals.  Such  a  subscriber 
would,  when  he  is  about  to  turn  off  the 
radio  at  night,  merely  switch  his  cir¬ 
cuit  to  the  image  recorder.  During  the 
night,  illustrated  news  bulletins,  adver¬ 
tising,  etc.,  would  be  transmitted  and 
received  on  his  radio  receiver  and  in 
the  morning  would  be  available  fully 
recorded." 

Details  of  the  patent  as  told  by  M. 
Finch  follow  : 

My  invention  relates  to  novel  apparatus  for 
and  methods  of  transmitting  signals  and 
more  particularly  relates  to  novel  apparatus 
for  and  methods  of  visual  broadcasting. 

In  the  transmission  of  facsimile  signals  it 
has  heretofore  been  the  practice  to  employ  a 
cylindrical  member  on  which  the  picture  or 
object  to  be  transmitted  by  facsimilie  was 
mounted.  The  cylinder  was  scanned  by  ro¬ 
tating  the  cylinder  past  a  pointer  and  at  the 
same  time  moving  the  cylinder  with  respect  to 
the  pointer  in  a  longitudinal  direction  by 
means  of  a  worm  mounting.  An  electrical 


tively  long  messages  by  facsimile.  It  has  been 
proposed  to  oscillate  an  arm  carrying  a  stylus 
over  a  moving  sheet  on  which  the  message 
which  is  to  be  transmitted  by  facsimile  is  re¬ 
corded.  In  this  type  of  arrangement  no  prac¬ 
tical  photoelectric  cell  arrangement  which  is 
operated  in  accordance  with  variations  of  the 
image  for  transmitting  facsimile  signals  has 
heretofore  been  developed,  nor  has  it  been 
possible  in  the  systems  heretofore  used  to  em¬ 
ploy  the  same  system  and  apparatus  for  the 
transmission  either  of  black  and  white  pic¬ 
ture  or  half  tones,  as  desired. 

Moreover,  the  mechanisms  proposed  were 
complicated,  requiring  many  parts  which  were 
heavy  and  no  practical  construction  has  been 
suggested  for  facsimile  transmission  which 
would  be  adaptable  for  mobile  use,  as  on  auto¬ 
mobiles,  airplanes,  ships  and  the  like. 

I  have  invented  a  novel  adaptation  of  the 
photoelectric  cell  arrangement  and  _  simple 
synchronizing  arrangement,  requiring  a 
mechanism  light  in  weight,  inexpensive  and 
easy  to  operate  for  tne  broadcasting  of  images, 
the  apparatus  being  operated  either  by  wire 
or  by  radio. 

A  need  has  especially  arisen  for  a  mobile 
image  broadcast  receiver  mounted  on  devices 
such  as  automobiles,  buses,  airplanes,  sea 
vessels,  etc.  _  Heretofore  it  has  be«i  the  prac¬ 
tice  to  receive  messages  on  such  devices  by 
telephone.  This  had  the  defect  of  being 
costly,  leaving  no  record  of  the  receipt  of  such 
messa|;e.  and  involving  the  human  error  In 
reception. 

To  overcome  these  defects,  I  have  invented 
a  mobile  printer  which  makes  a  permanent 
record  of  tne  message  received,  is  inexpensive 
and  sufficiently  light  to  be  practical  for  mo¬ 
bile  purMses.  This  forms  the  subject  matter 
of  my  Patent  1,932,579.  granted  October  31, 
1933,  and  my  co-pending  application  S.  N. 
695,740,  filed  October  31.  1933. 

As  a  complement  to  the  printer  described 
in  the  patent  and  application  referred  to  above, 
a  receiver  for  the  reception  of  broadcast 
images  is  also  required.  Heretofore,  it  has 
been  found  necessary  to  provide  heavy,  com¬ 
plicated  and  costly  equipment  for  such  re¬ 
ception.  This  retarded  its  more  general  use 
and  made  its  use  for  mobile  purposes  prac¬ 
tically  out  of  question. 

1  have  developed  a  receiver  of  broadcast 
images  which  is  primarily  inexpensive  and 
light,  so  that  it  can  be  used  as  a  mobile  de¬ 
vice  for  reception. 

Accordingly,  an  object  of  my  invention  is 
to  provide  novel  apparatus  for  and  methods 
of  tranmitting  pictures. 

A  further  object  of  my  invention  is  to  pro¬ 
vide  novel  methods  of  and  apparatus  for 
transmitting  either  black  or  white  pictures,  as 
desired. 

Still  a  further  object  of  my  invention  Is 
to  provide  novel  apitar-atus  for  and  methods 
of  synchronizing  an  image  broadcasting  sys¬ 
tem. 

Another  object  of  my  invention  is  to  pro¬ 
vide  a  novel  image  broadcasting  system  which 
may  Ite  operated  either  by  radio  or  by  wire 
circuits. 

Still  a  further  object  of  my  invention  is 
to  provide  a  novel  construction  of  photoelec¬ 
tric  cell. 

Another  object  is  to  provide  novel  image 
broadcasting  system  operated  by  photoelectric 
cell. 

Still  a  further  object  is  to  provide  a  novel 
mobile  Image  broadcasting  system  adapted  for 


use  in  automobiles,  airplanes,  ships  and  the 
like. 

Still  another  object  is  to  provide  a  simple, 
rugged  image  broadcasting  receiver  that  may 
be  operated  directly  from  a  radio  receiver. 

A  further  object  Is  to  provide  novel  syn¬ 
chronizing  means  whereby  the  same  signal 
channel  is  employed  for  the  image  and  the 
synchronizing  signals. 

In  the  operation  of  facsimile  systems  here¬ 
tofore.  the  rate  at  which  words  could  be  sent 
was  os  much  lower  than  the  rate  of  transmit¬ 
ting  by  telegraphy  that  the  use  of  facsimile 
for  such  purposes  has  been  impractical. 

I  have  discovered  that  detail  is  not  con¬ 
sequential  in  image  transmission  of  words  and 
that  by  a  sacrifice  of  detail  1  can  provide  a 
word  transmitting  system  operating  at  even 
higher  speeds  than  now  obtainable  by  teleg¬ 
raphy. 

In  accordance  with  my  Invention,  I  con¬ 
template  reducing  the  image  to  be  transmitted 
a  number  of  times  to  an  image  which  is  a 
small  fraction  in  size  of  the  original  image; 
scanning  this  reduced  image  for  transmission; 
receiving  the  image  reduced;  and  thereafter 
enlarging  it.  In  a  modified  form  I  contem¬ 
plate  operating  the  receiver  scanner  to  pro¬ 
duce  a  direct  enlargement. 

Accoidingiy  a  furtller  object  of  my  inven¬ 
tion  IS  to  provide  novel  apparatus  for  and 
methods  of  broadcasting  word  images. 

A  further  object  of  my  invention  is  to 
provide  novel  apparatus  for  and  methods  of 
broadcasting  images  by  reducing  tbe  sizes  of 
the  image  to  be  broadcasted;  receiving  the 
reduced  image;  and  enlarging  It. 

In  one  application  of  my  system  I  contem- 
plate  employing  the  standard  radio  receiver 
now  found  in  most  homes,  for  the  reception 
of  broadcast  images. 

Heretofore  it  has  been  Impossible  to  trans¬ 
mit  messages  for  recording  because  the 
printers  or  facsimile  receivers  proposed  were 
too  expensive,  large  and  cumbersome  for  home 
use. 

I  have  discovered  that  with  my  novel 
broadcast  image  receiver  it  would  now  be 
(lossible  for  a  newspaper  to  supply  a  news 
service  by  broadcasting  illustrated  news  bul¬ 
letins  with  my  novel  image  broadcasting  sys¬ 
tem.  Connected  in  the  output  of  the  usual 
radio  receiver,  it  would  be  possible  with  my 
novel  image  receiver  and  recorder  to  receive 
and  record  such  messages. 

In  the  present  broadcast  system,  the  pro¬ 
grams  are  hampered  by  tbe  inability  to  pre¬ 
sent  a  clear  picture  of  _  the  scene  at  the 
broadcasting  studio,  television  still  being  a 
thing  of  the  future.  In  accordance  with  my 
invention,  each  broadcast  program  could  be 
preceded  by  or  interspersed  with  a  vision 
broadcast  to  provide  the  “listener”  with  some 
picture  of  the  scene  from  which  the  broad¬ 
cast  occurs. 

Accordingly  an  object  of  my  invention  is 
to  provide  novel  apparatus  for  and  methods 
of  broadcasting  images  in  conjunction  with 
;)resent  audible  progrems. 

A  further  object  of  mv  invention  is  to  pro¬ 
vide  novel  apparatus  _  for  and  methods  of 
broadcasting  and  receiving  illustrated  news 
bulletins  on  a  regular  sound  radio  receiver. 

Still  a  futher  object  of  my  invention  is  to 
provide  a  novel  image  receiving  apparatus 
iiaving  considerable  flexibility  and  operable 
from  a  standard  sound  radio  receiver. 

A  copy  of  any  patent  may  be  ob¬ 
tained  by  sending  ten  cents  to  the  Com¬ 
missioner  of  Patents,  Washington, 
D.  C. 


A.N.P.A,  Seeks  Reports 
On  Unusual  Equipment 

Reports  on  unusual  and  noteworthy 
mechanical  equii^ent  or  operating 
methods  are  being  sought  by  the 
American  Newspaper  Publishers  As¬ 
sociation,  through  its  mechanical  de¬ 
partment,  for  discussion  at  the  next 
mechanical  conference  in  June.  The 
conference  city  has  not  yet  been  chosen. 

W.  E.  .Wines,  mechanical  department 
manager,  in  a  letter  sent  out  this  week 
to  all  A.N.P.A.  members,  said  in  part: 

“What  we  have  in  mind  is  such  items 
as  the  experience  of  some  office  using 
extra  large  diameter  paper  rolls;  or  the 
operation  of  a  one-man  photo-engraving 
plant;  or  a  report  on  stripfilm  versus 
wet  plates  by  an  engraver  who  is  fa¬ 
miliar  with  both.  The  report  at  the 
last  conference  on  the  use  of  the  tele¬ 
typesetter  at  Newburgh,  Hornell  and 
(jgdensburg  is  the  sort  of  item  we  are 
looking  for. 

"The  purpose  of  this  letter  is  to  in¬ 
quire  of  each  memlier  what  is  being 
done  in  his  plant  which  is  out  of  the 
ordinary  and  may  be  a  good  item  for 
the  conference  program.  It  may  be  a 
device  originated  by  a  member  of  the 
staff,  or  a  commercial  device,  which 
has  demonstrated  its  value.  It  may  be 
some  operating  method  which  has  im¬ 
proved  printing,  increased  production, 
or  saved  money.  It  may  be  something 
in  accounting  methods  which  other  of¬ 
fices  could  profitably  adopt.  There  must 
be  a  long  list  of  such  items." 


FOREMEN  ON  THE  ROAD 


Gannett  Papers  Swap  Executives  t« 
Gsdn  Varied  Experiences 

{Stccial  to  Editor  &  Publisher) 

Rochester,  N.  Y.,  Feb.  6 — Endeavor¬ 
ing  to  improve  mechanical  efficiency, 
John  A.  Burke,  mechanical  superinten 
dent  of  the  Gannett  Newspapers,  hai 
announced  a  shift  of  composing  roon 
foremen  during  the  month  of  Febra- 


ary. 


Confronted  with  rising  producti® 
costs,  Mr.  Burke  said  he  felt  each  netw- 
paper  could  learn  something  from  ^ 
other  in  the  way  of  curtailing  expens®. 
As  an  initial  step,  each  Gannett  ne\n- 
paper  has  been  ordered  to  adopt  adver¬ 
tising  “deadlines”  to  improve  composii^ 
room  efficiency. 

The  first  shift  was  made  this  wed 
with  composing  room  foremen  of  sev¬ 
eral  newspapers  exchanging  positioni 
Another  shift  will  take  place  next  week. 
When  his  study  is  completed,  each  fot^ 
man  will  file  a  report  on  suggestion 
for  improving  the  shop  he  visited  as  well 
as  his  own  plant. 


DAILY  ENLARGES  QUARTERS 


Passaic  (N.  J.)  Herald-News  Maket 
Changes  in  Composing  Room 

Alterations  have  been  begun  on  the 
Passaic  (N.  J.)  Herald-Nnus  whid 
will  provide  1,600  more  feet  of  floor 
space,  and  which  will  enlarge  the  work¬ 
ing  quarters  for  its  typographical  d^ 
partments. 

The  work  will  bring  the  Academy 
Street  “L”  of  the  plant  into  conformi^ 
with  the  main  building  in  which  t^ 
mechanical  units  are  housed,  and  will 
bring  to  one  floor  level  all  typesetting 
machines.  Into  the  altered  “L”  will  go 
the  ad  alley  and  the  steretotyping  ik- 
partment. 

The  Herald-News  lists  among  its 
equipment  11  Lintoypes,  five  Intertypes, 
an  Elrod  and  Monotype,  two  Ludlows, 
a  72-page  Scott  press  and  a  Lintoype 
casting  machine. 


MORLEY 

BETTER 

MATS 


are 

worth 

knowing 

better! 
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send 

samples? 


MORLEY  BUTTON 

Manufacturing  Company 

Portsmouth,  New  Hampshire 

New  York  Office,  46  East  11th  Street 
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ARTS  CODE  WITH  ‘TEETH’  EXPECTED 

£.  W.  Palmer,  Code  Coordinating  Committee  Chairman,  Tells  N.l.R.B.  Why  Present  Cost  Finding 
Basis  Is  Satisfactory  If  Decisions  Can  Be  Enforced — National  Meeting  Seen 


CONCLLSIUXS  reasonably  drawn 
from  the  report  of  E.  W.  Palmer, 
(hairmaa  of  the  National  Graphic  Arts 
coordinating  committee,  made  at  the 
price-lixing  hearing  of  the  National  In- 
(iustrial  Relations  Board  in  Washing¬ 
ton  last  month,  are  that  a  Graphic  Arts 
code  with  more  expeditious  enforcement 
setups  will  be  recommended  for  con¬ 
tinuation  whether  or  not  tlie  life  of 
the  NRA  is  prolonged  by  action  of  the 
present  Congress. 

This  vital  revision  of  the  present 
Graphic  Arts  code  could  not  be  made 
without  another  national  meeting  of  the 
regional  code  authorities,  not  yet  called. 

It  is  expected  that  if  the  Graphic  Arts 
industry  is  called  on  for  a  more  per¬ 
manent  code  under  a  reorganized  and 
revivified  NRA,  this  national  meeting 
wfll  be  held  in  April  or  May. 

In  defending  the  present  code  setup, 
Mr.  Palmer,  head  of  the  Kingsport 
Press,  Kingsport,  Tenn.,  pointed  out  to 
SRA  authorities  opposed  to  price-fixing 
that  the  three  formulae  provided  in  the 
Graphic  Arts  code  for  determining  a 
fair  price  were  sufficiently  flexible  so 
as  not  to  constitute  actual  price  fixing. 
He  refererd  to  the  printing  industry  as 
one  of  custom  manufacturing,  in  which 
features  of  other  NRA  codes  would 
got  be  workable. 

His  remarks  bear  special  significance 
in  view  of  the  “rebellions”  of  Oregon 
and  Missouri  code  authorities. 

Regional  code  authorities  who  did 
not  care  to  be  quoted  in  the  face  of  the 
present  situation,  characterized  by  a 
cnupicuous  lack  of  unanimity  in  ad- 
iierence  to  even  the  spirit  of  the  Graphic 
Arts  code,  told  Editor  &  Publisher 
that  they  felt  it  had  been  “very  satis¬ 
factory  in  many  cases,”  although  the 
thoroughness  of  observance  was  not 
‘«e  of  which  the  industry  could  brag.” 
One  code  authority,  responsible  for 
notation  hearings  in  an  important  met- 
r^litan  area,  said  that  ‘‘offenders  were 
{iven  every  right  and  opportunity  to 
prove  their  case,”  but  that  he  and  his 
colleagues  were  certain  that  a  more 
simplified,  more  expeditiously  enforced 
code  arrangement  is  necessary  before 
the  thing  can  be  put  on  a  permanent 
basis.  To  date  it  has  been  responsible 
for  a  considerable  measure  of  stabiliza¬ 
tion.” 

At  present  over  12,000  newspapers, 
n^ly  weeklies,  and  15,000  commercial 
printing  and  lithographing  plants  are 
supposed  to  be  operating  under  the 
code,  an  amalgam  of  50  separate  codes 
submitted  in  the  summer  of  1933  and 
boiled  down  into  a  basic  code  at  the 
istMce  of  the  administration.  In  fore¬ 
casting  what  may  be  expected  in  the  for¬ 
mation  of  a  more  permanent  code,  this 
comment  made  by  Mr.  Palmer  is  sig¬ 
nificant: 

“Any  program  that  permits  continu¬ 
ous  and  uncontrolled  selling  below  cost 
can  oiily  be  destructive  in  any  industry 
in  which  it  exists  and  more  especially 
m  a  custom  type  industry.” 

He  opened  his  remarks  to  the 
liXR.B.,  Jan.  9,  with  a  detailed  ex- 
^anation  of  the  importance  of  the 
Graphic  Arts  industry  in  the  economic 
setup: 

TTic  importance  of  the  Graphic  Arts 
industries  was  stressed  by  the  Admin- 
^tor  in  his  letter  of  transmittal  to 
«  President  recommending  approval 
w  the  Graphic  Arts  code.  In  this  let- 
facts  were  brought  out  based  on 
w  1931  census,  showing  that  the 
Graphic  Arts  industries  were  only  ex¬ 
ceeded  by  four  other  industries  in  the 
®nual  volume  of  business  done.  This 
census  also  shows  that  in  the  Graphic 
^  industries  there  are  over  30,000 
Wlishments  doing  an  annual  volume 
business  in  excess  of  $5,000.  In  ad- 
to  these  30,000  establishments, 
!*re  are  aver  11,500  establishments  do- 
■l^an  annual  volume  of  business  less 
^  $5,000,  which  are  not  included  in 
®e  census  figures.  This  makes  a  total 


of  more  than  40,000  establihments  sub¬ 
ject  to  the  Graphic  Arts  code.  The 
value  added  to  products  by  manufac¬ 
ture  by  these  establishments  which  have 
an  annual  volume  in  excess  of  $5,000  is 
more  than  $2,481,000,000  annually  in 
normal  times.  In  these  30,000  odd  estab¬ 
lishments,  there  are  over  355,000  em¬ 
ployes.  A  recent  survey  by  the  Co¬ 
ordinating  Conunittee  shows  that  the 
present  total  annual  payroll  of  all  the 
industries  under  the  Graphic  Arts  code 
amounts  to  more  than  $328,000,000  an¬ 
nually.  It  is  essential  to  point  out  that 
there  are  a  number  of  other  related 
Graphic  Arts  industries  as  yet  not  in¬ 
cluded  in  this  cede  which  at  the  present 
time  are  operating  under  separate  codes. 
Inclusion  of  these  would  materially 
swell  the  figures  given. 

“The  Graphic  Arts  industries  as  a 
whole  are  essentially  a  custom  manufac¬ 
turing  group.  The  products  are  made 
to  special  order  and  very  few  of  them 
are  manufactured  in  advance  of  sale. 
Therefore,  quotations  must  be  made  in 
advance  of  production.  Sound  quota¬ 
tions  must  be  based  on  accurate  cost  in¬ 
formation,  which  means  that  sound  cost 
determination  systems  are  essential  to 
the  industries. 

“The  total  volume  of  business  in  the 
industries  is  not  affected  materially  by 
price.  The  demand  for  and  use  of  the 
industry’s  products  by  commercial  and 
private  consumers  is  largely  dependent 
upon  general  business  conditions 
throughout  the  country.  It  is  apparent 
that  the  many  industries  included  in  the 
Graphic  Arts  code  must  differ  widely  in 
scope  and  nature  and  that  any  program 
for  promoting  fair  competition  there¬ 
fore  must  be  sufficiently  broad  in  scope 
and  flexible  enough  in  application  to 
meet  the  varying  needs  of  these  indus¬ 
tries. 

“Because  of  the  great  number  of 
establishments  and  the  wide  diversity 
of  products  throughout  this  large  in¬ 
dustry  and  by  reason  of  the  custom- 
built  type  of  manufacture,  it  is  abso¬ 
lutely  impossible  to  effect  the  mainte¬ 
nance  of  air  competition  which,  in  turn, 
insures  the  maintenance  of  adequate  and 
fair  wage  standards,  unless  the  control 
of  the  efforts  toward  stabilization  by 
costing  methods  is  not  left  to  haphazard 
endeavor.  This  is  an  essential  indus¬ 
try.  The  automotive  industry  depends 
on  a  large  group  of  industries  supplying 
it;  the  machinery  manufacturers  are 
dependent  on  steel;  paper  is  dependent 
upon  forests;  the  garment  and  apparel 
industry  is  dependent  upon  many  vary¬ 
ing  industries,  but  the  significant  fact 
remains  that  all  manufacturing  and  ser¬ 
vice  industries  are  dependent  upon  the 
Graphic  Arts  industries.  Realization  of 
this  fact  is  easily  obtained  when  one  at- 
temps  to  visualize  what  would  happen 
if  the  presses  in  this  or  any  other  coun¬ 
try  were  stopped  for  forty-eight  hours. 


“In  developing  the  entire  stabilization 
program  in  the  Graphic  Arts  code,  it 
was  the  considered  judgment  of  the 
experienced  participants  that  any  stabili¬ 
zation  based  upon  price-fixing  would 
fail.  On  the  other  hand,  the  formula- 
tors  of  this  code  were  equally  certain 
that  the  Graphic  Arts  industries  must 
have  a  program  of  stabilization  that 
does  contain  definite  prohibition  against 
selling  below  cost.  Any  program  that 
permits  continuous  and  uncontrolled 
selling  below  cost  can  only  be  destruc¬ 
tive  in  any  industry  in  which  it  exists 
and  more  especially  in  a  custom  type 
industry. 

“As  a  result  of  the  years  of  effort 
on  the  part  of  industrial  groups,  many 
establishments  have  adequate  account¬ 
ing  and  cost  finding  methods,  while  we 
are  confronted  on  the  other  hand  with 
a  vast  number  of  establishments  that 
have  no  costing  methods  or  whose 
methods  are  inadequate. 

“In  this  variety  of  industries,  we  have 
everything  from  the  small  to  the  large 
establishment;  from  the  efficient  to  the 
inefficient;  from  the  well-equipped  to 
the  poorly  equipped.  Naturally,  it  has 
been  neces^ry,  in  order  to  avoid  any 
discrimination,  to  develop  a  plan  and 
program  that  provides  for  the  efficient 
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and  well-organized  plant  as  well  as  the 
ineff  icient  and  the  small  plant,  an  equal 
opportunity  to  participate. 

“It  has  been  pointed  out  that  the 
price  structure  alone  in  these  related 
industries  does  not  materially  affect  the 
total  volume  of  business  produced. 
Cut-throat  competition,  therefore,  only 
results  in  one  of  several  evils.  .Among 
them,  the  swapping  of  customers  with 
no  increase  in  volume,  a  steady  lower¬ 
ing  of  prices  to  levels  below  the  cost 
of  manufacture,  which,  in  turn,  results 
in  impairment  of  capital  structures,  im¬ 
pairment  of  credit,  and  eventual  destruc¬ 
tion  of  the  business  unit.  In  this  in¬ 
dustry  there  is  the  constant  necessity 
for  replacement  of  obsolete  and  uneco¬ 
nomic  equipment ;  the  installation  of 
new  processes  with  new  equipment,  all 
of  which  depends  entirely  upon  the 
preservation  of  the  capital  structure  and 
sound  credit. 

“By  reason  of  the  custom  type  of  pro¬ 
duction  in  the  Graphic  Arts  industries, 
this  industry  is  particularly  susceptible 
to  unfair  practices  of  their  customers. 
It  is  safe  to  assert  that  in  no  other  in¬ 
dustry  does  there  exist  so  great  an  op¬ 
portunity  for  the  -purchaser  to  exert 

{Continued  on  page  XI) 
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composition  stands  up 
under  the  most  severe 
mat  rolling  pressure  as 
experience  of  many  of 
the  great  metropolitan 
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Chemco  Equipment  in  the 

Engraving  Plant 

THE  PROVIDENCE  JO 

OF  PROVIDENCE,  R.  I. 


The  above  illustration  shows  the  gallery  of  the  photo-engraving  department  with  two  large  three-roll  type 
Chemco  stripfilm  cameras  and  one  small  two-roll  type. 

All  of  these  cameras  are  of  the  most  modern  design  and  equipped  with  the  Chemco  disappearing  screen 
mechanism  for  the  production  of  the  finest  advertising  highlight  halftone  work. 

The  floor  of  the  gallery  is  covered  with  linoleum  and  the  dark  rooms  are  made  of  tile. 

The  gallery,  dark  rooms,  and  all  other  parts  of  this  photo  engraving  plant  are  air  conditioned,  thus 
making  the  plant  immune  from  hot  weather  troubles. 


Let  us  figure  on  modernizing  you 
department.  All  of  our  experiena 
manufacturers  for  thirty-six  yearti 


Six  years  ago,  Chemco  Photoproducts 
placed  the  Chemco  Stripfilm  Camera 
on  the  market.  It  has  practically 
revolutionized  the  making  of  nega¬ 
tives  in  large  newspapers  throughout 
the  United  States. 
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n  considering  photo  engraving  equip- 
^tfor  a  new  or  old  plant,  bear  in  mind 
^  it  pays  to  buy  Cbemco. 


The  illustration  below  shows  part  of  the  stripping  and  printing  department 
with  two  Chemco  stripping  cabinets  with  stainless  steel  tops.  Each  cabinet 
is  large  enough  to  take  four  full  page  flats  at  one  time  and  the  top  may  be 
used  either  flat  or  at  any  desired  angle. 

At  the  left,  partially  obscured  by  the  printing  lights,  is  the  Chemco 
electric  negative  drying  oven.  This  oven  is  thermostatically  controlled. 


hen  this  progressive  paper  pur- 
equipment  for  the  photo  engraving 
It  in  their  beautiful  new  building, 
[  searched  the  market  for  the  most 
^ced  ideas  and  even  went  so  far  as 
T  out  in  their  old  plant  new  ideas 
seemed  worthy  of  consideration. 


be  end,  they  purchased  Chemco  strip- 
cameras,  Chemco  stripping  cabinets, 
Dco  stove  coolers,  Chemco  ventilated 
I  powder  boxes,  etching  machines, 
imatic  gas  electric  whirlers,  and  neg- 
( drying  ovens  based  in  the  conviction 
[they  were  buying  equipment  which 
Id  enable  them  to  secure  production 
quality  at  a  minimum  cost. 


ICO  photo  engraving  equipment  for 
papers  is  so  universally  used  by  large 
's  that  it  sets  a  standard. 


SCO  equipment  is  sold  on  perform- 
Its  record  in  leading  newspapers 
^ond  question. 


The  above  illustration  shows  a  part  of  the  ethcing  room,  with  two  Chemco 
combination  stove  coolers  and  two  size  21"x32"  Chemco  vertic^  type 
etching  machines. 

Note  the  filling  and  drain  box  on  the  front  of  the  etchers  and  also  the 
plate  slide  which  is  used  to  pass  the  plate  into  the  machine  for  etching. 

Note  that  the  stoves  are  fitted  with  a  sliding  rack  for  holding  the  plate. 
This  machine  does  both  burning  in  and  cooling  and  is  one  of  the  fastest 
known  to  newspaper  photo-engraving. 
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Copy  Conveyor  Saves  Many  Trips^ 

Precious  Minutes  in  New  Orleans 


A  PROOF  and  copy  conveyor  that 
cost  only  $240  to  build  and  oper¬ 
ates  at  little  expense  is  now  being  used 
by  the  New  Orleans  (La.)  Times- 
Picayune  Publishing  Company. 

The  conveyor  was  designed  and  built 
by  Frederick  K.  Forstall,  mechanical 
superintendent,  and  George  E.  Downes, 
his  assistant.  It  carries  copy  and  proofs 
in  six  and  a  half  seconds  from  the 


signer  said.  Figure  3  shows  how  the 
copy  moves  along  the  trough  or  pan. 

The  two  sending  and  receiving  sta¬ 
tions,  as  shown  in  figures  1  and  2,  are 
10  feet  high,  15  inches  across  the  ends, 
or  from  side  to  side.  The  overhead 
sections  have  9  feet  clearance  from  the 
floor.  The  receiving  tray  or  basket  in 
the  station  next  the  proof  press  is 
higher  than  in  the  other  station  be- 


This  diagram  ahowa  the  composing  room  point  of  sending  and  delivery. 
In  smaller  scale  (right),  the  extension  of  the  conveyor  belt  is  shown.  The 
following  are  the  basic  symbols  (fuller  details  may  be  secured  by  writing  to 
the  Times-Picayune) :  a — Copy  or  proofs  fed  in  at  this  point  between  two  belts 
d  and  g;  b — copy  or  proofs  discharged  at  this  point  in  receiving  tray  c;  g — 2- 
inch  leather  belt  that  travels  in  pan  h.  Copy  is  carried  between  this  belt  and 
pan  h.  This  belt  makes  a  complete  circuit  from  the  two  sending  and  receiving 
stations.  Belt  is  in  one  piece,  with  one  clipper  belt  lacing;  h-^cts  as  a  run¬ 
way  or  track,  g  furnishing  the  traction;  o — idler  for  belt  g;  p — Vi-horsepower 
motor;  tv — V-type  belts  for  drive  from  motor  to  countershaft. 


proof  press  to  the  copy  reader’s  room, 
a  distance  of  78  feet 

Although  only  a  single  belt,  130  feet 
long,  is  used,  the  conveyor  works  both 
ways  and  returns  the  corrected  proofs 
to  the  operator.  Not  only  is  the  de¬ 
vice  a  time-saver,  but  it  also  has  re¬ 
sulted  in  less  confusion  on  the  compos¬ 
ing  room  floor,  Mr.  Forstall  said. 

Boys  carrying  copy  and  proofs  for¬ 
merly  had  to  cross  an  alley  down  which 
makeup  tables  were  moved  and  fre¬ 
quently  got  in  the  way  of  the  other 
workers,  Mr.  Forstall  said.  To  remedy 
this  and  to  speed  up  the  delivery  of 
proofs  to  the  reader’s  room,  Mr.  For- 
stoll  and  Mr.  Downes,  in  their  spare 
time  over  a  period  of  two  weeks,  de¬ 
vised  the  conveyor. 

The  proof  press  operator  now  strikes 
his  first  proof,  wraps  it  with  the  copy 
and  shoves  it  into  the  conveyor,  Ae 
head  copy  reader  getting  it  wiAin  a 
few  seconds.  The  operator  then  strikes 
the  proofs  for  the  editorial  and  other 
departments. 

The  conveyor,  motivated  by  a  half¬ 
horse-power  motor,  is  comparatively 
simple  to  build,  Mr.  Forstall  said.  The 
single  belt  moves  in  a  trough  ot  pan, 
pinching  the  copy  or  proof  upwards  as 
it  moves  along,  so  that  it  cannot  fall 
out.  Not  a  piece  of  copy  has  been  lost, 
nor  Im  any  jammed  in  the  machine 
since  it  has  in  operation,  its  de¬ 


cause  the  former  operator  is  standing, 
while  the  head  copy  reader  is  seated. 

The  head  copy  reader,  incidentally, 
upon  reaching  into  the  receptacle  for 
the  proof  or  copy  has  only  to  turn 
and  place  it  in  the  revolving  proof¬ 
reader’s  table,  another  innovation  of 
Mr.  Forstall  and  Mr.  Downes. 


CORRECTION 

A  new  Linotype  machine  was  installed 
in  the  plant  of  the  Burlington  (Vt) 
Daily  News  here,  not  the  Burlington 
Free  Press,  is  stated  in  Editor  &  Pub¬ 
lisher  equipment  supplement  of  Jan. 
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NEW  ELRODS  ADDED 

Elrods  have  been  installed  by  the 
Pottsville  (Pa.)  Daily  Republican, 
Madison  (Ind.)  Courier,  Enid  (Okla.) 
News  and  Eagle,  Orlando  (Fla.) 
Sentinel  md  Reporter  Star,  Sarasota 
(Fla.)  Tribune,  Austin  (Minn.)  Daily 
Herald,  IVinter  Haven  (Fla.)  Chief, 
Osharwa  (Ont.)  Times,  Oneonta  (N. 
Y.)  Daily  Star. 


Workers  in  Albany  Plant  Consideriai 
Three-Point  Program 

Employes  of  the  J.  B.  Lyon  Com. 
pany,  printers,  Albany,  N.  Y.,  are  con¬ 
sidering  a  message  given  them  bv 
Charles  M.  Winchester,  president  oi 
the  company,  relative  to  a  proposal 
merger  with  a  large  New  York  Citj 
publishing  house.  The  merger  would 
mean  doubling  the  employes  at  tlx 
plant,  calling  also  for  additional  factorj 
space  and  equipment. 

Mr.  W’inchester  put  the  merge 
squarely  up  to  the  employes,  submittinf 
a  three-point  program,  which  follows 

1.  (Tontinuance  of  present  hourly 
wage  paid  to  day  workers,  with  a  slight 
modification  of  hourly  rate  paid  night 
workers. 

2.  Agreement  between  union  leaden 
and  employers  respecting  a  prograa 
of  shop  conditions,  complement  of  met 
and  differentials  for  various  machines 

3.  Profit-sharing  plan  of  operatioe 
whereby  profits  would  be  divided  b^ 
tween  workers  and  owners. 

The  merger  would  bring  to  .\lbanj 
a  new  business  involving  a  weekly 
magazine  of  national  reputation,  mon 
than  32  fiction  magazines,  trade  jour, 
nals,  books  and  other  items,  Mr,  Win¬ 
chester  said. 
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CARTER  JOINS  LANSTON 

(Special  to  Editok  &  Pdblishxa) 
Washington,  D.  C.,  Feb.  4 — George 
H.  Carter,  former  public  printer  who 
has  continued  to  reside  in  this  city  since 
relinquishing  his  Government  Printing 
Office  post  to  A.  E.  Giegengack,  has 
been  appointed  assistant  to  the  president 
of  Lanston  Monotype  Company,  Phila¬ 
delphia. 


PRINTERS  GET  RAISE 
Compositors  and  pressmen  recenth 
were  granted  wage  increases  of  approxh 
mately  10  per  cent  over  existing  scales 
by  the  Union  Employing  Printers’  Asso¬ 
ciation  of  Pittsburgh.  The  announc^ 
ment  was  made  by  Francis  A.  Ronn, 
president  of  the  organization;  W.  L 
Woodmansee,  president  of  the  Tjfpo 
Union  No.  7,  and  Councilman  Jcta 
Kane,  business  agent  of  the  Pittsburgh 
Printing  Pressmen’s  and  Assistants' 
Union  No.  64. 
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INTERTYPES  ARE  INSTALLED 

Intertype  line-casting  machines  hare 
been  added  by  the  Dayton  (O.)  Jtm- 
nal  and  Herald. 
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P reduces  clean  type 
Eliminates  lost  borders 
Eliminates  broken  type 
Reproduces  perfect  half-tones 
Lessens  moulding  pressure 
Easy  on  over -hanging  type 
Secures  better  results 
Superior  to  all  others 
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WILL  IMPROVE  YOUR  PAPER 
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One-Man  Plant  Easily  Installed, 
Two  Small  Dailies  Tell 
New  York  State 
Publishers 

The  experience  of  training  reporters 
js  part-time  photo-engravers  on  two 
jjjdl  dailies  was  told  graphically  to 
jionbers  of  the  New  York  State  Pub¬ 
lishers’  Association  at  their  meeting  last 

goath. 

George  B.  Williams,  secretary  and 
jtasurcr  of  the  Geneva  (N.  Y.)  Daily 
limes,  explained  the  ease  with  which 
jis  paper  had  installed  one  of  the  $1,200 
aigraving  plants  of  the  Polygraphic 
-(jmpanv  of  America,  New  York  City. 
A  letter  from  F.  F.  Payne,  publisher 
jf  the  Nelson  (B.  C.)  News,  testified 
ilBt  the  News  “employed  an  absolutely 
pten  man  on  this  work”  and  that  the 
jdilic  “is  showing  an  enormous  inter¬ 
s'  the  local  pictures  which  we  are 
jlile  to  run.” 

The  Polygraphic  process,  explained 
la  detail  in  the  Editor  &  Publisher 
jlonthly  Equipment  Review  for  April 
14,  1934,  utilizes  a  special  “Contrasto” 
strip  film  which  eliminates  west  nega- 
jTCS  and  several  other  of  the  intricate 
ograving  processes.  Mr.  Williams 
aid  of  putting  in  the  system  as  fol- 
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"Many  of  the  changes  necessary  for 
iftting  up  the  dark  room  and  the  work 
room  were  made  by  our  own  force, 
Iwrking  on  spare  time.  Of  course,  it 
5  necessary  to  have  water,  gas  and  elec- 
ndty  available. 

“A  rqiresentative  of  the  Polygraphic 
jtmpany  came  to  our  plant  and  in  three 
ijys  instructed  two  of  our  men  in  the 
ae  of  the  Contrasto  film.  We  decided 
ID  have  one  of  our  reporters  who  has 
ad  some  experience  in  photographic 
lork  and  our  composing  room  foreman 
nined.  After  securing  knowledge  of 
MW  to  use  the  film,  we  started  in  with- 
it  further  instructions.  There  were, 
xwtver,  one  or  two  small  technical 
ificulties  regarding  etching,  so  we  did 
at  make  good  progress. 

“While  I  was  on  my  vacation, 
irough  newspaper  friends,  I  was  al- 
flfed  to  go  through  a  large  photo- 
agraving  plant.  There  was  great  diffi- 
jty  in  securing  this  privilege  and  the 
ny  I  was  conducted  through  the  plant, 
latnnined  in  my  mind  that  the  fact  that 
f  would  be  impossible  to  send  any  of 
■r  operators  away  for  instruction. 
“While  in  New  York  City,  Mr. 
Fmes  of  A.N.P.A.  put  me  in  touch 
lith  Mr.  E.  W.  Greene  of  Boston.  Mr. 
iirtene  had  been  an  instructor  for  five 
jars  in  a  school  where  photo-engrav- 
H  was  taught. 

“In  November  Mr.  Greene,  who  has 
fcveloped  work  of  an  advisory  nature 
w  papers,  came  to  us  at  a  charge  of 
800  ^r  week  plus  expenses.  In  a 
Rtk'  s  time  he  had  our  men  well  started 
■  dieir  way.  Since  that  time  we  have 
■d  both  good  and  poor  pictures  in  the 
W.  The  failures  in  results  seem  to 
ttnr  when  we  have  tried  to  reproduce 
Wires  that  were  two  complicated  for 
*■  people.  We  have  found  that  it  is 
ittssary  to  have  a  good  picture  to  stan 
«h,  but  given  a  good  picture  we  now 
*1  quite  certain  of  being  able  to  se- 
»E  fair  results. 

“One  of  the  first  problems  was  de- 
doping  people  on  our  staff  to  take 
**s  pictures.  This  is  gradually  being 
*minplished. 

Then  we  found  that  even  given  a 
Wd  zinc  etching,  the  stereotyping  and 
kBs  equipment  had  to  be  checked 
■dully.  This  we  have  started  to  do 
■d  are  making  progress  each  week. 

“So  far  the  engraving  has  been  done 
reporter  on  a  part-time  basis.  I 
kwe  when  we  really  get  into  the 
’•®8  of  things  we  will  be  able  to  put 
through  in  an  hour  from  the  time 
*  print  is  brought  to  the  man  for  en- 
Paring. 

"There  has  been  considerable  interest 
part  of  our  readers  due  to  the 
2®r«  and  we  believe  this  will  increase 
••become  a  valuable  circulation 
■"rr.  Twice  we  have  made  cuts  for 


an  advertiser  which  he  has  used  in  our 
paper,  securing  new  advertising.  I  be¬ 
lieve  this  is  a  feature  that  can  be  devel¬ 
oped  further.  We  charge  the  regular 
code  price  for  this  work.” 


VETERAN  PRINTERS  GATHER 

Chicago  Group  Hears  Col.  McCor¬ 
mick  Laud  Typographers 

(Special  to  Editor  &  Publisher) 

Chicago — More  than  600  old-time 
printers,  their  families,  and  a  number  of 
present-day  newspaper  and  job  shop 
printers  celebrated  the  50th  anniversj^ 
of  the  founding  of  the  Old-Time  Prin¬ 
ters  Association  of  Chicago  here  last 
month.  The  reunion  also  served  to 
mark  the  229th  anniversary  of  the  birth 
of  Benjamin  Franklin. 

Col.  R.  R.  McCormick,  Chicago  Trib¬ 
une  editor  and  publisher,  was  the  prin¬ 
cipal  speaker.  He  praised  the  printing 
occupation  and  its  contribution  to  civi¬ 
lization. 

Among  the  printers  present  Jan.  19 
three  of  the  oldest  were  Michael  Col¬ 
bert,  formerly  of  the  Tribune,  Robert 
L.  C.  Brown,  formerly  of  the  Chicago 
Daily  News  and  foreman  of  the  ad 
room  of  the  old  Chicago  Herald  during 
the  World’s  Fair  of  1893,  and  William 
A.  Cahill,  job  printer.  Each  of  the  trio 
is  79  years  old.  Mr.  Colbert  has  held 
his  union  card  for  59  years,  Mr.  Cahill 
for  56  and  Mr.  Brown  for  more  than 
50  years. 

Other  old-timers  were  John  C.  Hard¬ 
ing,  76,  formerly  of  the  Tribune,  and 
O.  W.  Butts,  6/,  formerly  superinten¬ 
dent  of  the  Daily  News  composing  room. 
Mr,  Harding  has  held  his  union  card 
for  54  years  and  Mr.  Butts  for  46  years. 

Fred  J.  Hagen,  president  of  the  asso¬ 
ciation,  presided  as  toastmaster.  The 
association  came  into  being  at  a  meet¬ 
ing  in  the  old  Sherman  House  on 
March  21,  1885.  The  objects  of  the 
organization  as  originally  stated,  and 
changed  but  slightly  since  then,  were 
to  “promote  a  feeling  of  sociability  and 
good  fellowship  among  the  old-time 
printers  of  this  city  and  to  arrange  for 
an  annual  meeting.” 


LOUDSPEAKER  INSTALLED 


Address  System  in  Columbus  (O.) 

Said  to  Be  World’s  Largest 

Installation  of  a  public  address  s^^s- 
tem  which  can  magnify  the  human  voice 
1,000,000  times  has  been  made  by  the 
Columbus  (O.)  Dispatch.  The  new 
apparatus,  with  its  loudspeaker  anchored 
on  the  roof  of  the  Dispatch  building, 
will  be  used  to  flash  important  news 
bulletins  to  those  in  the  downtown  area 
who  might  not  be  near  a  radio. 

Announcement  of  extra  or  special  edi¬ 
tions  of  the  Dispatch  will  be  made  over 
the  system  and  other  informative  broad¬ 
casts  will  be  made. 

A  product  of  the  Bell  Telephone 
laboratories  and  installed  under  the 
direction  of  D.  T.  Bell  of  New  York 
City,  the  new  equipment  dwarfs  similar 
loudspeakers,  being  500  times  more 
powerful  than  the  average,  and  standing 
alone  as  the  only  one  of  its  kind  in  the 
world. 

During  the  international  yacht  races 
off  Newport  last  summer  the  unit  was 
abroad  the  flagship  of  the  course  patrol 
fleet  and  was  used  to  direct  navigation 
of  official  and  spectator  boats.  It  can 
be  heard  over  flat  country  in  still  air 
at  a  distance  of  seven  or  eight  miles, 
and  under  city  conditions  can  be  heard 
two  miles.  It  will  cut  through  the  deaf¬ 
ening  din  of  city  streets  to  bring  im¬ 
portant  announcements  from  the  Dis¬ 
patch  to  downtown  Columbus. 

LUDLOW  MACHINES  PURCHASED 

The  following  papers  have  recently 
installed  Ludlows:  Brooklyn  (N.  Y.) 
Daily  Eagle,  Passaic  (N.  J.)  Herald- 
Ntnvs,  Fall  River  (Mass.)  Herald- 
News,  Perth  Amboy  (N.  J.)  Evening 
News,  Fort  Wayne  find.)  Neus-Senti- 
nel,  Norristcrum  (Pa.)  Times-Herald, 
Cambridge  (Mass.)  Chronicle,  Harris¬ 
burg  (Ill.)  Daily  Register,  Akron 
(O.)  Beacon- Journal,  Beckley  (W. 
Va.)  Post-Herald  and  Raleigh  Regi¬ 
ster,  Oneonta  (N.  Y.)  Doilv  Star, 
Hamilton  (Ont.)  Spectator,  Anderson 
(Ind.)  Daily  Bulletin. 


USING  NEW  HEAD  STYLE 

Chicago  American  "Comments  on 
Story  in  Second  Line 

An  adaptation  of  the  two-line  sub¬ 
heading  has  been  introduced  by  the  Chi¬ 
cago  American  recently  in  connection 
vyith  what  editors  often  term  “the  bright 
little  feature  story.”  In  these  two-line 
subheads  the  American  injects  after¬ 
thoughts  to  those  expressed  in  the  first 
line. 

The  first  line  of  new  style  subheads 
in  the  American  is  set  in  14  point  Cabal 
bold,  upper  and  lower  case,  underscored 
and  the  second  line,  or  after -thought, 
is  set  in  12  point  upper  and  lower  old 
style  lightface  Cheltenham  italics  in 
parenthesis.  Typical  of  how  the  Amer¬ 
ican  uses  these  two-line  subheads  are 
the  following  from  the  paper’s  recent 
groundhog  story: 

Why/  Mr.  LaGuardia! 


{A  Synthetic  Hole!) 

You’d  Like  to  Know. 


{Thanks  for  Laugh!) 


NEW  LINOTYPES  LISTED 

Linotypes  have  been  purchased  by  the 
following  papers.  Model  is  indicated 
in  parentheses:  Elmira  (N.  Y.)  Star- 
Gazette  (14)  ;  Socorro  (N.  M.)  County 
Chieftain  (8)  ;  Lake  City  (Fla.)  Co¬ 
lumbia  Gazette  (14)  ;  York  (Pa.)  Dis¬ 
patch  (8  with  teletypesetter  unit) ; 
Rockmart  (Ga.)  Journal;  Dedham, 
(Mass.)  Transcript  (14) ;  Magee 
(Miss.)  Courier  (14) ;  Cushing  (Okla.) 
Daily  Citizen  (8)  ;  Tyler  (Tex.)  Morn¬ 
ing  Telegraph  and  Courier-Times  (14)  ; 
Beloit  (Wis.)  Daily  News. 


NEW  PLANT  ANNOUNCED 


$30,000  Building  Contract  Let  in 
Santa  Monica,  Cal. 

Plans  for  the  construction  of  a  new 
plant  to  house  the  Santa  Monica  (Cal.) 
Evening  Outlook  have  been  made  pub¬ 
lic  by  Samuel  G.  McClure,  president 
of  the  Santa  Monica  Publishing  Co. 
A  contract  for  the  erection  of  a  ^,000 
building  has  been  awarded  to  Wilson 
Brothers  of  Santa  Monica. 

Designs  prepared  by  Parkinson  & 
Parkinson,  Los  Angeles  architects,  call 
for  a  compact  and  efficient  newspaper 
publication  plant  housed  in  a  one-story 
reinforced  concrete  structure  having  a 
clerestory  to  assure  effective  illumina¬ 
tion  and  ventilation.  The  building  is  to 
be  ready  for  occupancy  by  May  1. 

The  new  plant  is  to  embody  the  ex¬ 
periences  gathered  during  a  lifetime 
spent  in  the  journalistic  field  by  the 
owner,  as  McClure  began  his  news¬ 
paper  career  on  the  Cleveland  Leader 
in  the  later  eighties,  later  becoming 
editor-in-chief  of  the  Ohio  State  Jour¬ 
nal,  Columbus,  and  publisher  of  the 
Youngstowti  (O.)  Telegram.  After 
having  sold  this  paper  in  1922,  he  pur¬ 
chased  the  Glendale  (Cal.)  Neu’s  in 
1926,  and  two  years  thereafter  became 
president  of  the  Southern  California 
Newspapers,  Inc. 


LINOTYPE  PROMOTIONS 

The  Mergenthaler  Linotype  Company 
has  announced  the^  appointment  of 
Harry  W.  Porte  as  manager  of  the  San 
Francisco  agency.  He  succeeds  F.  C. 
Van  Schaick,  who  established  the 
agency  in  1901,  has  been  its  manager 
for  33  years,  and  now  becomes  special 
representative  of  the  president  with 
duties  that  will  keep  him  occupied  on 
the  Pacific  Coast. 


JOB  PRESSES  PURCHASED 


STEREO  EQUIPMENT  ADDED 

The  Torrington  (Conn.)  Register 
has  installed  a  new  R.  Hoe  &  Co.  dry 
mat  rolling  machine  and  a  Linotype. 


Installation  of  a  5,000  speed  folder 
and  two  3,600  job  presses  has  been  made 
in  the  plant  of  the  St.  Augustine  (Fla.) 
Record  by  C.  C.  Lee  of  the  Miehle 
Company. 


SOLD 

To  The 

NEW  YNtK  JOURNIL 

A  Model  “F” 

FORM-O-SCORCH 

By  the 

American  Publishers  Supply 

BOX  131,  WEST  LYNN,  MASS. 


Z^OLOR  PLATES  IN  EIGHT  HOURS  effecting  a  saving  m  pr^uct, on  CeUopHan€ 

^  time,  estimated  conservatively  by  those  ^ 

LVED  BY  MEINOGRAPH  PROCESS  who  have  experimented  with  the  new  t  rOTtl  X>i 

_  •  „  ,  .  , ,  ,  „  .  process  at  50  per  cent.  William  H.  Zei 

es  Carrying  Body  of  Picture  Makes  Absolute  Register  Because  all  the  character  of  the  sub-  of  the  New  Vorl 

dlor  PUtes  Unnecessary— Invention  May  Speed  ject  is  in  the  black  plate,  purity  of  de-  devised  a  simple 

»  1  •  I  ...  tail  is  not  entirely  a  matter  of  hair-  injuries  to  photog 

Colored  Picture  Adoption  by  Dailies  line  register  as  when  black  is  a  combi-  sons  caused  by 

,  ,  ^  .  TT,  ;  1  .  u  a  t'  nation  of  the  three  primary  colors,  bulbs, 

leyelopment  in  full  color  The  process  was  exhibited  by  A.  T.  particular  value  in  news-  Zerbe  has  h 

:  tor  newspapers  was  dem-  Wickham  and  G.  A.  Betts  of  the  Urn-  printing  under  high  speed  press-  placed  over  a  be 

entiy  in  Chicago  with  the  versal  Engraving  and  Colorplate  Coni-  duce  the  photog 

Df  the  Meinograph  process  pany.  with  offices  in  Cleveland  and  r-  ■  i  j  u  •  j  the  light  it  pro 

deinotone  plates.  In  dem-  Buffalo,  on  behalf  of  Meinograph  pro-  .  Experiments  are  already  being  made  •  q£  approxii 
is  new  method  of  convert-  cess,  Inc.,  605  Fisher  Building.  Detroit.  newspaper  as  well  as  magazine  color  ^ 

;raph,  or  other  black  and  Commenting  upon  its  application  in  printing  with  this  new  process,  which, 

_  briefly  described,  involves  Meinograph  ,  . 

copy  of  the  picture  and  subsequent  pro-  .j..  cellonhani 
duction  of  Meinotone  process  plates  n,J,surg  to ' 
made  possible  by  the  Meinograph  scattering  throui 
process.  injury  or  damag 

Richard  Short,  secretary  of  the  explode,  as  they 

Meinograph  Process,  Inc.,  who  accom-  to  Zerbe,  ar 
panied  the  engraving  company  represen-  virtually  no  ex 
tatives  to  Chicago  during  their  recent  be  secured  froi 
exhibition,  explained  to  Edikmi  &  Pub-  bought  in  quani 
,  ,  LiSHER  there  are  many  mechanical  prob-  piece  can  be  us 

^  *4.  ^  lenis  involved  in  producing  full  color  before  it  cracks. 

^  printing  in  newspapers,  due  to  the  high-^ 

^  >  speed  at  which  presses  are  run.  Fore-  j 

.  *'*  most,  is  the  problem  of  drying  while  | 

^  Jif  printing  20.000  copies  or  more  per  hour.  , 

^  ,  “A  ‘tacky’  ink  retains  the  dot  struc- 

ture  of  the  printing  plates,  but  is  rela- 
tively  slow  drying,”  said  Mr.  Short. 

“A  semi-liquid  ink  dries  more  quickly, 

. but  tends  to  spread  on  the  paper  and 

^  'fty^|H||H||[n|||||||||||||||[|[|rpTlPH||^^  physically  mix  which 

m  mechanically 

process  the  presence 

unwanted  blacks  in  the  color  plates, 
unwanted  colors  in  the  black  plate, 

I  combined  to  make  all  plates  ‘heavier’  ' 

V...  than  were  actually  necessary.  In  con-  ! 

sequence,  this  meant  carrying  an  excess 

H  of  ink  and  increasing  the  problem  of  I 

drying.” 

istrating  that  the  black  plate  preserves  all  the  form  and  character  eliminating  unwanted  areas  from  '  ■■ilfl 
he  original  Unfortunately  the  original  copy,  in  four  colors,  canno  considerable  manual  effort  1  |KSB 

!ed  in  black  but  It  suffices  to  say  that  this  plate  retains  sufficient 

acter  to  make  absolute  register  unnecessary,  making  the  process  ^ome  cases  a  publication  has  spent  nearly  |  lK*K 
stable  to  newspaper  requirements.  The  retention  of  the  character  ^  making  ^e  set  of!  IKSV 

inal,  without  loss  or  distortion  is  due  to  the  complete  segregation  £^,,1  printing.  i 

from  black  during  the  operation  of  making  the  four  negatives.  .  ' 

,  „  ,  ,,,.  ..  “Meinotone  plates  have  no  unwanted 

into  a  full  color  picture  the  newspaper  field,  Mr.  Wickham  pre-  colors  in  the  black  plate,”  he  remarked, 
cal  reproduction  by  color-  dieted  that  this  methc^  may  eventually  “qc  unwanted  blacks  in  the  color  plates. 
legatives  and  printing  from  revolutionize  rolor  printing  in  newspa-  Therefore  all  plates  can  be  kept  rela- 
dates,  it  was  explained  that  because  of  the  abiUty  to  reduce  the  tively  ‘light’  in  printing  values,  permit- 

is  a  step  forward  between  o?  required  to  produce  color  ting  the  use  of  a  stiffer  ink  without 

3ur-color  orinting  plates  suitable  for  full  color  reproduc-  sacrificing  drving  possibilities. 

u  vt  •  I'o*'  on  newsprint  at  high  speeds.  ..rv  j-  -i  ’  .u  j  .  1  r 

iiiograph  and  Memotone.  il  ..The  newspaper  that  fully  appreciates  Ordinarily,  the  detail  of  a  picture  is  , 
tor  an  original  color  draw-  the  possibilities  of  this  method  and  obtained  by  a  combination  of  the  three  ; 

pliotographed,  the  resultant  adopts  it  can,  no  doubt,  produce  full  primary  colors,  with  the  black  plate  in 

white  print  being  used  as  color  pictures  in  print  within  seven  to  Purely  a  supplementary  role.  In  the  ■ 

a  Meinographed  copy  from  eight  hours  after  the  pictures  are  in  the  Meinograph  processes  all  the  detail  is 

s  can  be  made  at  consider-  newspaper  plant,”  he  said.  carried  in  the  black  plate,  with  the  color 

.ving^  in  time  and  exiiense  The  Meinograph-Meinotoiie  method,  pi^^es  used  only  for  puthng  color  into 
original  drawing  were  used  due  to  the  sharpness  and  purity  of  the  picture.  Trius,  should  there  not  be 
made  in  the  conventional  negatives,  requires  little  or  no  staging,  ^  perfect  registering  of  plates  always 
re-etching  and  burnishing  of  plates,  ?  difficult  phoblem  at  high  speed  print-  ^ 

_ _  ing — there  will  be  absolutely  no  loss  of  ' 

detail  in  shape,  form  or  character  pres- 
t  ent  in  the  picture.” 

K  Mr.  Short  explained  that  usually  the  IB 
g  black  plate  in  a  set  of  four-color  plates  1  !■  A 

t  is  not  a  true  image  of  the  picture.  The  |  II 

I  black  Meinotone  plate  is  a  true  image,  1^^^^^ 

i  as  was  demonstrated,  and  retains  every 

I  particle  of  original  form  and  character.  1 

L  Explanation  of  this  difference  lies  in 

f  the  fact  that,  in  the  Meinograph  copy, 

k  the  colors  are  applied  on  a  serrate  IBj^BH 

*  transparency,  and  the  three  primary 

S  color  plates  are  made  while  segregated  1^^^^^ 

I  from  the  original  monochrome.  'Then, 

I  when  the  black  plate  is  made,  it  is  I^^^BI 

r  photographed  directly  from  the  original  '  I^^PIB 

f  monochrome,  and  is  not  distorted  by  the 
5  presence  of  primary  colors.  Instead  of  1^^^^/ 

I  being  vague,  shadowy  and  distorted,  the 
I  black  plate  is  sharp,  clear  and  with  per-  I^^B^V 

I  feet  definition  of  the  original  couy. 

I  Those  who  are  interested  in  promot-  1  1^^^^^ 

I  ing  this  new  form  of  color  printing  ,  IHS^B 

I  visualize  its  development  not  only  for  I 

I  full  color  advertisements  in  newspapers,  |  I^B^^^ 

I  but  also  for  full  color  news  and  feature  l^^^l^ 

I  pictures,  working  hand  in  hand  with  ^  IB  _  4 

I  Associated  Press  Wirephoto  service. 

I  Not  only  will  newspaper  readers  get  the 

I - 1 - ; -  actual  photograph  of  the  news  event 

reproduction  of  the  yellow  plate,  while  misleading  because  it  is  along  with  the  news  itself,  but,  if  this 

black,  illastrates  how  the  tonal  gradations  in  the  color  plates  are  process  is  found  adaptable  to  practical 

In  studying  this  reproduction  it  need  only  be  remembered  that  the  newspaper  publishing,  the  picture  could  ||BB^B 

rkest  areas  carry  the  heaviest  yellow  tone,  and  vice  versa.  appear  in  full  color.  ■■■■■■ 
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$100,000  PRINTING  PLANT  ERECTED  BY 
SALEM  CAPITAL  JOURNAL 


Paper  Started  in  1888  Builds  Home  Replete  %Yith  Latest  Ventila¬ 
tion,  Production,  Acoustic  Devices — Chain  Operated 
Plan  in  Use,  Eliminating  Waste  Effort 

1M  the  far  reaches  of  the  West  Coast  In  the  basement  are  the  new  Duplex 
a  small  evening  daily  has  been  in-  Unitubular  press,  first  of  its  exact  type 
stalled  in  a  new  building  which,  for  even  installed,  and  stereotyping  equip- 
modern  improvements  in  efficient  and  ment,  the  mailing  compartment,  folding 
healthful  operation,  rivals  model  plants  tables  for  the  newspaper  carriers,  filing 
in  the  largest  cities.  The  $100,000  plant  archives,  furnace  and  boiler,  and  the 
which  houses  the  Salem  (Ore.)  Capital  men’s  wash-room. 

Journal  will  undoubtedly  be  an  exemplar  .Ml  the  equipment  for  printing  the 
for  other  prospective  dailies  of  10,000  newspaper  is  practically  a  chain  opera- 


V  enetian  blinds,  and  in  the  business  world  has  ever  known.’  But  that  was 
ufiices  and  news  room  have  drapes  at  in  1888.’ 

the  base.  George  Putnam  is  now  editor  and 

Immediately  back  of  the  news  room  publisher  of  the  paper,  and  Frank  Perry 
are  compartments  for  the  Associated  the  mechanical  superintendent. 

Press  and  United  Press  bureaus  and 
their  teletyping  equipment.  The  floors 
of  these  rooms  are  of  asphalt  tile  and 
walls  of  acoustical  plaster.  Their  con¬ 
struction  is  calculated  to  be  95  per  cent 
sound  absorbing,  giving  them  a  high 
degree  of  protection  against  the  noise 
of  machinery  in  other  parts  of  the 
building. 

Occupying  large  space  at  the  rear  of 
the  upper  floor  is  the  composing  room 
with  plenty  of  area  to  give  employes  a 
maximum  of  comfort.  The  four  Lino¬ 
type  machines  range  along  the  east  side 
next  to  the  windows  in  angular  posi¬ 
tion,  and  there  is  space  for  additional 
machines  when  needed.  The  concrete 
floor  in  this  part  of  the  building  is 
treated  with  Increte  tor  protection 
against  chemicals  and  stain. 

Adequate  acoustic  provision  has  been 
made  throughout  the  building.  The  ceil¬ 
ing  above  business  office,  news  room, 
composing  room  and  the  press  associa¬ 
tion  rooms  is  16  feet  above  the  floor. 

It  is  of  a  composition  called  Thermax  . 

and  is  said  to  absorb  87  per  cent  of  specifically  permits  each 

sound.  Besides  that  it  will  resist  fire  establishment  to  determine  its  costs  by 
for  one  hour.  whichever  of  the  elective  methods  re- 

Ventilation  of  the  building  is  strictly  lowest  cost, 

modern.  Not  a  window  can  be  opened,  A  1  establishment  are  provided,  re- 
yet  pure  air  cannot  fail.  This  is  accom-  gardless  of  size  or  character  of  product, 
plished  by  a  combination  of  the  heating  with  a  means  cf  determining  costs  on  a 

and  ventilating  systems  with  motor  .  ,  .  . 

attachments  fi™ly  convinced  that  the 

During  the  daytime,  due  to  the  spa-  successful  oiieration  of  the  (graphic  Arts 
cious  windows,  no  artificial  lighting  is  Possible,  but  only  if  we  adhere 

necessary.  For  night  work  lamps  that  program  of  the  code  which  thus 

give  extra  strong  but  soft  light  are 
provided. 

Will  H.  Parry,  a  native  of  Indepen-  C.  E.  DUERR  JOINS  GOSS 
dence,  started  the  Capital  Journal  March  C.  Edward  Duerr  has  joined  the 
1,  1888,  as  an  evening  daily,  except  sales  organization  of  Goss  Printing 
Sunday.  He  had  previously  operated  a  Press  Company,  Chicago.  Aftei 
newspaper  in  Independence.  After  spending  a  few  weeks  at  the  Goss  fac- 
leaving  Salem  he  was  connected  with  tory,  Mr.  Duerr  will  be  established 
Seattle  papers  and  later  with  a  large  in  the  New  York  office  in  the  Daily 
shipbuilding  concern  there.  When  he  News  building,  with  H.  S.  Mount,  vice- 
died  he  was  a  member  of  the  federal  president.  Mr.  Duerr  has  been  asso- 
trade  relations  board  under  appointment  cited  with  the  printing  press  manu- 
from  President  Woodrow  Wilson.  factoring  industry  for  more  than  1! 

In  its  story  of  the  new  plant  the  C^pi-  years. 


GRAPHIC  ARTS  CODE  WITH 
“TEETH” EXPECTED 


{Continued  from  page  V) 


Front  view  of  the  new  Salem  (Ore.)  Capital  Journal  plant. 

circulation,  so  careful  has  been  the  at-  tion  with  a  minimum  of  waste  motion, 
tention  to  detail  in  erecting  the  new  The  roomy  mailing  and  folding  tables 
structure.  Salem  is  a  city  of  26,000.  are  made  of  tempered  pressboard  cov- 
A  crowd  of  many  thousands  attended  ered  with  Masonite,  a  composition  that 
the  recent  dedication  ceremonies.  is  proof  against  stains  and  chemical 

The  building  has  dimensions  of  100  damage.  There  are  two  news^per  fil- 
bjr  SO  feet,  and  is  two  stories  high  above  ing  spaces.  One  set  of  shelves  is  merely 
a  basement  12  feet  deep.  In  strength  it  for  a  year’s  files.  The  other,  for  the 
MS  planned  for  an  additional  story  if  permanent  bound  files,  is  estimated  to 
tint  should  ever  be  needed.  The  archi-  be  large  enough  for  the  bound  volumes 
tecture  is  of  (Jothic  derivation  and  of  of  the  Journal  for  the  next  70  years, 
modem  verticality  in  design  carried  The  building  is  heated  with  gas,  all 
ftrough  both  walls  and  windows.  Chev-  operated  automatically.  The  furnace 
rons  at  the  top  add  a  decorative  touch,  and  hot  water  tank,  both  covered  with 
At  the  front,  over  the  entrance  doors,  asbestos  and  painted  canvas,  are  in  a 
die  pediment  extends  an  additional  five  separate  compartment  of  the  basement, 
feet  above  the  coping.  Among  conveni-  Static  qn  the  paper  rolls  is  controlled 
ences  for  employes  the  attachments  have  by  a  special  heating  device  above  the 
been  installed  in  the  rear  for  a  marquee  press.  Among  protective  devices  for 
dat  ultimately  will  extend  over  the  employes  are  what  are  known  as  dead- 
carrier  boy  bicycle  racks  below.  front  cabinets  that  enclose  the  electric^ 

Downspout  drains  that  often  mar  the  switches.  The  basement  ceiling  is 
appearance  of  otherwise  beautiful  build-  treated  acoustically  with  Celotex,  in- 
ings  arc  hidden  within  the  walls,  with  tended  to  deaden  the  noise  of  the  press 
ad(fitional  outlets  as  a  g^ard  against  for  the  benefit  of  occupants  on  the  floor 
freezing  weather.  Another  thought  to  above. 

the  weather  has  been  given  in  a  double  Doors  at  the  front  entrance  are  of 
leal  against  moisture  as  the  first  color  Monel  metal.  Immediately  within  is  a 
application  to  the  outside  walls.  ‘The  small  lobby.  Niches  in  the  lobby  walls 
bmlding  will,  as  soon  as  weather  per-  are  a  decorative  features  designed  for 
mits,  be  painted  a  light  tan  color,  with  flowers  or  statuary.  From  the  lobby  a 
footings  and  chevrons  a  seal  browa  short  flight  of  steps  leads  to  the  business 
The  alley  entrance  has  been  made  office  and  the  news  and  editorial  rooms, 
ampty  larpre  to  admit  the  largest  rolls  In  an  office  looking  immediately 
of  newsprint  paper,  with  chute  arrange-  above  the  entrance  are  the  desk  and 
nent.  The  folding  doors  are  stainless  working  library  of  the  editor  and  pub- 
metal-clad.  lisher.  Light  partitiops,  with  doors. 


We  Give  Wood  Dry  Mats 
What  We  Know  You  Will  Give  Them 
Practical  Everyday  Tests 


Q  u,  OUR  Experimental  Room  we  have 
Cf  typical  foundry  conditions,  which  make 
it  possible  to  check  Wood  Dry  Mats  against 
your  particular  specifications.  Before  we  ship 
we  know  that  your  lot  will  mold  up  to  your 
quality  standard,  give  your  preferred  shrink¬ 
age,  scorch  at  desired  speed  and  give  the 
quantity  of  casts  you  require. 
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‘EspeciaUy  on  Friday’’ 


Maybe  Thursday  is  your  big  grocery  day;  but  whenever  it  comes,  you'll 
know  just  what  James  A.  Cinnamon,  Plant  Superintendent  of  the  Enid, 
Oklahoma  News  and  Eagle  means  when  he  writes,  “We  have  found  the 
Two-in-One  Model  14  enables  ns  to  cut  overhead  materially,  especially  on 
Friday,  when  we  have  our  heaviest  run  of  grocery  and  other  ads  with  a 
large  amount  of  difficult  descriptive  and  price  composition  which  we  now 
set  on  this  machine.  It  has  enabled  ns  to  give  better  composition  to  the 
advertiser,  to  accept  ads  up  to  a  later  deadline,  to  cut  our  overhead,  to 
increase  our  production.  Our  advertisers  like  the  neat  and  attractive  work 
it  turns  out  for  them,  and  our  operators  like  its  ease  of  operation.” 

Look  over  this  suggested  equipment  demonstrating  the  variety  of  sizes 
and  faces  that  is  instantly  available  from  the  single  keyboard  of  the 
Two-in-One  Model  14  Linotype.  You’ll  see  why  plants  all  over  the  country 
are  finding  in  it  the  economical  way  to  set  this  kind  of  advertising. 
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First  Main  Magazine  (72-channel  split) 
24  point  Bodoni  Bold  lower  cose  in 
lower  cose  channels 


First  Auxiliary  Magazine 

24  point  Bodoni  Bold  cops  and  figures 


HOW  IS  123 


how  is  one  to  a 


MI  Composed  from  a  Sin^e  Keyboard 


36  point  Bodoni  Bold  lower  cose  in 
cop  channels 


Second  Auxilia^  Mogozine 
36  point  Bodoni  Bold  caps  and  figures 


how  is  one 


HOW  123 


Second  Main  Mogozine  (90-channel) 

14  point  Bodoni  Bold  with  Itolic 

HOW  is  one  to  assess  a 

HOW  is  one  to  assess  a 

Third  Moin  Mogozine  (90-chonrell 
8  point  Bodoni  Bold  with  Italic 

HOW  is  one  to  assess  and  evalna 
HOW  is  one  to  assess  and  evtdua 


Third  Auxiliary  Magazine 
24  and  36  point  Poster  Bodoni 
advertising  figures  _ 


Linotype  Bodoni  and  AAetro  No.  2  Families 


MERGENTHALER  LINOTYPE  COMPANY  •  29  RYERSON  STREET,  BROOKLYN,  NEW  YORK 
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